Editor  &  PubSIsBior 


Even  before  Cassius  Clay’s 
tiff  with  the  draft, 
the  Chicago  Tribune  opposed 
the  Clay-Terrell  fight. 


When  the  fight  was  proposed  for  Chi¬ 
cago,  the  T ribune  was  the  first  to  fight 
against  it,  in  the  belief  that  it  was  not 
in  Chicago’s  best  interest. 

Several  days  later  Clay  walked  into  his 
own  punch  with  his  surly  remarks 
about  the  draft.  Only  then  did  other 
news  media  follow  the  Tribune’s  lead. 
Public  indignation  blazed.  The  Gover¬ 
nor  of  lllinoisand  the  Mayorof  Chicago 
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There  was  no  Clay-Terrell  fight. 


denounced  the  match.  The  Attorney 
General  declared  it  illegal  under  Illi¬ 
nois  law.  Finally,  the  Illinois  Athletic 
Commission  KO’d  the  bout  by  refus¬ 
ing  to  grant  a  license.  And  the  fight 
was  not  held  in  Chicago,  nor  any¬ 
where  else. 

The  Tribune  serves  Chicago  in  many 
ways.  Opposing  events  like  the  Clay- 
Terrell  fight  is  one  of  them. 


Chicago  Tribune 


When  Colgate 
introduced  new 
Rose  Lotion  Vel  to 
Baltimore  they  bought 
The  News  American. 


It  was  the  only  way 
they  could  reach 
the  half  of  Baltimore 
The  Sunpapers  missed 


Your  product  deserves  more  than  half  a  chance  in  Baltimore.  That's  why 
you  need  The  News  American.  ^  The  Sunpapers*  combination  reaches 
only  half  of  the  Baltimore  metro  area.  The  News  American  with  its  212,000 
circulation  leads  The  Evening  Sun  by  over  5,200  and  The  Morning  Sun 
by  a  whopping  28,000.*  It  reaches  over  40%  of  all  homes  in  the  Baltimore 
metro  area.  And  more  than  half  of  these  are  exclusive. ..homes  that 
cannot  be  reached  by  any  other  daily  newspaper.**  Homes  full  of  your 
kind  of  people.  In  Baltimore's  top  sales  divisions  The  News  American 
reaches  over  50%  of  all  families.  *i  Buying  Baltimore?  Your  basic  buy  is 
The  News  American.  Without  it  you  sell  yourself  short.  By  about  50%. 

*ABC  Publishers  Statement— 9/30/65  **Oaniel  Starch  and  Staff 


The  News  American 


Represented  nationally  by  Hearst  Advertising  Service  Inc. 


Albany  Times-Union 

Albany  Knickerbocker  News 

Baltimore  News  American 

Boston  Record  American  and  Sunday  Advertiser 


THE  HEARST  NEWSPAPERS 

Los  Angeles  Herald-Examiner  San  Francisco  News  Call  Bulletin 

Seattle  Post-Intelligencer 


New  York  Journal-American 
San  Antonio  Light 
San  Francisco  Examiner 


Pictorial  Sunday  Magazine  Group 
Puck— The  Comic  Weekly 


Newspaper  Enterprise  Association 

NSW  YORK  CLKVKLANO 


Hollywood's  big  name  stars  tell  their  inside  stories  to  Dick  Kleiner, 
today's  big  name  Hollywood  columnist.  Kleiner's  daily  column 
"Show  Beat"  runs  in  more  newspapers  with  greater  combined  circulation 
than  any  other  Hollywood  column. 

Dick  has  recently  been  in  London  and  Paris,  following  the  stars 
as  usual,  to  bring  Newspaper  Enterprise  newspapers  exclusive  first¬ 
hand  interviews  with  such  greats  as  Sophia  Loren,  Marlon  Brando, 
Oskar  Werner  and  the  incredible,  venerable  Charlie  Chaplin. 

If  you're  not  using  Kleiner  your  readers  are  missing  something. 
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They  Have 

Millions  of  Friends  . .  • 


Stanley  and  Harriet 
Parker 

Stars  of 


THE  BETTER  HALF  By  Bob  Barnes 


"Hi  dear!  .  .  .  Come  in  and  relax  before  the  lawyer  and 
insurance  investigator  get  here." 


Their  friends  are  the  readers  of  nearly  200  daily 
and  Sunday  newspapers. 

Those  readers  know  this  amusingly  human  couple 
as  well  as  (or  maybe  better  than)  their  neighbors. 
Stanley  and  Harriet  are  that  real  to  them. 

If  Stanley  and  Harriet  haven’t  yet  made  any 
friends  in  your  city,  you  really  ought  to  do  some¬ 
thing  about  it.  Just  wire  or  write  us  for  samples 
and  rate. 


The  Register  and  Tribune  Syndicate 


BRUCE  HORTON,  General  Manager 
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APRIL 

17- 29 — American  Press  Institute,  City  Editors  seminar  (for  newspapers 
under  50,000  circulation)  Columbia  University,  New  York  City. 

18 —  Richmond,  Va..  Professional  Chapter  of  Sigma  Delta  Chi  presenration 
of  third  annual  George  Mason  Award,  Williamsburg  Lodge,  Williams¬ 
burg. 

20- 22 — Northern  States  Circulation  Managers  Association,  Town  House, 
Minneapolis,  Minn. 

21- 23 — Southern  Short  Course  in  News  Photography,  Wade  Hampton  Hotel, 
Columbia,  S.  C. 

22- 23 — Sigma  Delta  Chi  Region  4  Conference,  Toledo,  Ohio. 

22-23 — Sigma  Delta  Chi  Region  5  Conference,  Kentucky  Dam  Village 
State  Park,  Gilbertsvllle,  Ky. 

22— 23 — Associated  Press  Association  of  Florida,  Holiday,  Inn,  Lakeland. 

23 —  Illinois  UPl  Newspaper  Editors,  Holiday  Inn,  Chicago. 

24 —  Texas  Circulation  Managers  Association,  Ramada  Inn,  Big  Spring. 

24-25—1  owa  Circulation  Short  Course,  University  of  Iowa,  Iowa  City,  la. 

24- 26 — Ohio  Circulation  Managers'  Association,  Sheraton-Cleveland  Hotel, 

Cleveland.  I 

25 —  Associated  Press  Annual  Meetting,  Waldorf-Astoria  Hotel,  N.  Y. 

25— National  Cartoonists  Society  Luncheon  and  Seminar,  Overseas  Press 

Club,  New  York  City. 

25- 28 — American  Newspaper  Publishers  Association,  Waldorf-Astoria  Hotel, 
New  York  City. 

26 —  National  Cartoonists  Society  20th  Annual  Reuben  Awards  Dinner, 
Grand  Ballroom,  Hotel  Pierre,  New  York  City. 

28- 29 — Illinois  Editors'  Traffic  Safety  Seminar,  Hotel  Moraine,  Highland  Park. 

29- 30 — Sigma  Delt  Chi  Regions  9-11,  Stardust  Hotel,  Las  Vegas,  Nevada. 

29- 30 — Upper  Midwest  News  Executives  Conference,  School  of  Journalism, 
University  of  Minneapolis,  Minn. 

30 —  Minnesota  AP  newspaper  meeting,  Minneapolis. 

30-May  I— K  ansas  AP  V^lre  Editors,  Royal  Manor,  Ottawa. 

MAY  ; 

1-4 — National  Newspaper  Promotion  Association,  San  Francisco  Hilton, 
San  Francisco,  Calif. 

1-7 — Journalism  Week,  University  of  Missouri,  Columbia. 

1- 13 — American  Press  Institute  Telegraph  Editors  and  Copy  Desk  Chiefs, 

Columbia  University,  New  York  City. 

2- 7 — International  Federation  of  Journalists,  World  Congress,  West  Berlin. 

5- 7 — California  Newspaper  Publishers  Association,  Ahwahnee  Hotel, 

Yosemite. 

fr— Allied  Dally  Newspapers  of  Washington,  University  of  Washington, 
Seattle. 

6- 8 — Georgia  AP  Association,  Jekyll  Island. 

8-11 — New  York  Circulation  Managers  Association,  Concord  Hotel, 
Klamesha  Lake,  N.  Y. 

10- 11— I  owa  Associated  Press  Managing  Editors,  Des  Moines. 

11- 13 — Web  Offset  Section,  Printing  Industries  of  America,  Chase-Park 
Plaza  Hotel,  St.  Louis. 

12- 14 — Pacific  Northwest  Newspaper  Advertising  Executives  Association. 
Palliser  Hotel.  Calgary,  Alberta. 

14-15— Louisiana-MlssissippI  Associated  Press  Association,  The  Royal  Or- 
I  leans,  New  Orleans. 

14- 15 — Associated  Press  Society  of  Ohio,  Columbus. 

15- 17 — Religious  Newswriters  Association,  Boston. 

15-17— Ohio  Circulation  Managers  Association  Convention,  Hollenden 
House.,  Cleveland. 

15- 17 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Grove 
Park  Inn,  Asheville,  N.  C. 

16- 18 — Pacific  Northwest  International  Circulation  Managers  Association. 
Ramada  Inn,  Ogden,  Utah. 

16- 19 — American  Society  of  Newspaper  Editors,  Queen  Elizabeth  Hotel, 
Montreal. 

17 -  New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotel, 
Boston. 

18- 19— III  inois  Daily  Newspaper  Markets  Annual  Publishers  Meeting, 
Holiday  Inn,  Quincy. 

18-21 — Accredited  Home  Newspapers  of  America,  Rltz  Carlton  Hotel, 
Montreal. 

21-22 — Alabama  AP  Association,  Parliament  House,  Birmingham. 

26- 28 — Newspaper  Personnel  Relations  Association,  Denver.  Colo. 

27- 28 — Pennsylvania  Press  Conference,  Nif+any  Lion  Inn,  University  Park,  Pa. 

27-28 — Illinois  Press  Photographers  Association  Short  Course  and  Photo 

Contest,  Howard  Johnson  Motel,  Bloomington. 

I  27-29 — American  Association  of  Editorial  Cartoonists,  Kansas  City,  Mo. 
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If  reporter  Stanley  Karnow  were  only  a 
China  watcher,  his  job  would  need  to  take 
him  no  further  than  Hong  Kong.  That’s 
as  near  as  any  U.S.  newsman  can  get  to 
the  Communist  mainland,  and  that’s 
where  Karnow  has  had  his  Washington 
Post  bureau  since  November  1965. 

But  his  job  is  also  to  report  news  devel¬ 
opments  in  the  arc  of  nations  on  China’s 
rim,  and  to  help  Washington  see  Peking 
through  their  eyes. 

Karnow  therefore  commutes  across  the 
China  seas  with  nearly  the  frequency  of 
a  Kow^loon  ferry  rider.  Datelines  on  his 
stories  alternate  between  Hong  Kong,  the 
Philippines,  Vietnam,  Indonesia  and  Cam¬ 
bodia — he  w'as  invited  there  by  Prince 
Norodom  Sihanouk. 

Karnow’s  freewheeling  ease  among  the 
diverse  ideologies  and  economies  comes 
from  long  acquaintance  with  Southeast 
Asia  as  a  news  correspondent ;  his  readable 
prose  had  its  roots  in  study  at  Harvard, 
the  Sorbonne  and  the  University  of  Paris. 

A  dozen  staff  correspondents  of  Kar- 
now’’s  caliber  report  to  The  Washington 
Post  from  around  the  globe.  Additional 
coverage  is  selected  from  ten  international 
news  services.  The  result  is  one  of  the 
best-informed  cities  of  China  w’atchers, 
Europe,  Asia  and  Africa  watchers  in 
the  whole  United  States  .  .  .  for  in  Wash¬ 
ington,  most  new'spaper  readers  w’atch 
The  Post. 


Quoted . . .  consulted . . .  honored 


Representei  ly:  O^neret  Sawyer,  ferguson.  YV.t:i>er.  Financial  Grant  Aetb.  Hotals  A  Rasorts  Hal  Hermin  Assoc.  (Florida),  Lou  R')bbins  (N  V.  and  N  i.i,  C. 
Assoc  Penna),  Comics  Puik.  Rotogravure  Vi*tropo!itjn  Sunday  Nnwspapers.  International  Newsweek  International  (Europe  and  Asia),  G.  EnrlQue^  Simor 
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Our  little  traffic  light,  that  is.  It  is  brand  new,  and  it 
hangs  over  a  crosswalk  on  a  busy  downtown  Cleveland 
street. 

Students  at  Cuyahoga  Community  College  phoned  The 
Plain  Dealer  to  complain  that  crossing  the  street  to  their  j 
main  building  was  almost  a  dance  of  death,  that  drivers  I 
paid  no  attention  to  them  even  though  they  used  a  clearly  ' 
marked  crosswalk,  that  they  were  in  imminent  danger  of 
having  their  college  careers  cut  short. 

We  investigated.  One  of  our  photographers  stationed 
himself  in  a  window  nearby,  used  a  long  lens  to  document 
the  dangers.  We  ran  that  story  with  photos.  Police  pooh- 
poohed  it. 

Then  a  student  WAS  hit  by  a  car,  in  the  crosswalk. 

We  wrote  about  that.  More  photos.  Students  protested 
and  jaywalked  to  dramatize  the  peril.  More  Plain  Dealer 
articles. 

Finally  the  city  acted  and  installed  a  traffic  light. 
Campus  calm  flowed  in  along  with  the  new  pedestrian 
safety. 

Which  only  goes  to  show  that  a  great  newspaper  must 
pay  attention  to  the  little  problems  as  well  as  the  global 
convulsions.  And  we  do.  That's  why  we  have  more  than 
62,000  more  daily  subscribers  than  we  had  5!4  years  ago. 

The  Plan  Dealer 

National  reps:  Cresmer,  Woodward,  O’Mara  &  Ormsbee,  Inc.  For  travel:  The  Corfield  Co. 


lec 


Z’  •  ’ 

a^tivin  6 


c  f  * 

s^olumn 


★  ★ 


★  ★★★★★ 

Ax  INFOR.M.ATIVE  ARTICLE  in  the  .\pril  issue  of  Diplomat 
magazine  on  “The  Presidents  Versus  The  Press”  by  Tim  Tay¬ 
lor  has  this  revealing  lead:  “Lyndon  Baines  Johnson  is  a  pre^ 
agent.  As  President  of  the  United  States,  he,  as  the  cliche  goes, 
wears  many  hats.  He  is  chief  executive,  Chief  of  State,  chief 
diplomat,  chief  legislator,  Commander-in-Chief,  chief  politician 
of  his  party,  and  chief  public  information  officer.  In  his  latter 
role,  he  wears  one  or  more  of  the  other  hats,  but  the  fact  re¬ 
mains  that  he  is  operating  as  a  public  relations  man.  a  press 
agent  for  himself  and  his  policies.”  Since  he  quit  (1944)  as  | 
a  rewrite  man  for  the  Neiv  York  World-Telegram,  Tim  Taylor 
has  written  4{X)  magazine  articles  and  ghosted  two  books.  His 
book,  “The  Public  Presidents,”  will  be  published  ne.\t  year,  and 
then  he  plans  one  on  “Columns  and  Columnists,”  for  which  he 
already  has  done  some  research  at  E&P. 


Condensation 

The  cub  reporter  writes  and  having  writ 
Two  columns  with  what  he  considers  wit. 

Departs,  and  later  learns  to  his  dismay 
The  rewrite  man  has  used  six  lines  of  it. 

—Tom  Pease 

— Sports  Editor  Royal  Brougham,  Seattle  Post-Intelligencer, 
is  giving  away  his  fortune  by  setting  up  a  $250,000  charity  foun¬ 
dation  to  aid  needy  young  people  in  attending  Christian  colleges. 

A  portion  of  the  money  came  from  a  legacy  left  Mr.  Brougham 
by  a  long-time  friend,  Portus  Baxter,  who  was  sports  editor  of 
the  P-I  for  many  years.  “It’s  like  the  Bible  says,”  explained  Mr. 
Brougham,  a  Baptist  Sunday  school  teacher  for  40  years.  “It 
is  a  lot  more  fun  to  give  than  to  receive.  Besides,  it  will  he  an 
interesting  challenge  to  be  sort  of  poor  again.  And  it  will  keep 
a  guy  humble.”  .  .  .  Ted  Knap,  Scripps-Howard  Newspaper  Alli¬ 
ance.  reports:  “Gov.  Nelson  Rockefeller  and  I  are  now  on  a  first- 
name  basis.  He  calls  me  Dick.”  .  .  .  Pasquale  Marranzino,  Rocky 
Mountain  News  (Denver),  suggests:  “I  know  a  newspaper  office 
couldn’t  be  without  a  “World  Almanac”  and  the  late  trick  on 
our  sheet  would  get  more  work  done  if  all  bar  owners  invested 
$2.50  and  settled  bets  on  home  grounds.”  .  .  .  The  W all  Street 
Journal  reports  a  press  release  accompanying  the  Labor  De¬ 
partment’s  “Occupational  Outlook  Handbook”  describes  it  as 
an  “easy-to-read  862-page  compendium.” 

Famous  First  Words 

“Hi  there,  friend ;  my  name  is  Al. 

Cot  a  press  release  for  you. 

We've  a  lot  in  common,  pal ; 

I  was  once  a  newsman  too.” 

— .41  Goodman,  Harrisburg,  Pa. 

— Editor  E.  W.  Gaede.  Sunnyvale  (Calif.)  Valley  Star,  calls 
his  column  “Gaede’s  Grating  Game.”  .  . .  Heady  heads:  “Ketchum 
Out,  Kitchen  In;  Now  How  to  Catch  Ketchum?” — Oakland 
Tribune  (by  “Barney”  Barnes)  ;  “The  Man  Who  Stayed  for 
Dinner:  LBJ  Curries  Indian  Favor” — Chicago  Daily  Neus.  'The 
Seattle  Post-Intelligencer  finds  room  for  a  super  word  in  this  j 
head:  “She’s  Supercalifragilisticexpialidocious.”  The  Trenton  j 
(N.J.)  Times  Newspapers  last  September  began  publishing  a 
monthly  staff  journal,  Times  Topics.  It  usually  carries  a  page 
headed  “Good  Writing  ...  A  Sign  of  the  Times”  reproducing 
bright  paragraphs  and  headlines.  Some  of  the  heady  heads: 
“Scarecrows  Are  For  'The  Birds”;  “Farmer’s  Burned  Up  At  ! 
Firemen”;  “Clinking  Coins  Now  Clunk:  All  That  Glitters  Isn’t 
Silver”;  “Top  Court  Reverses  Top  Court.” 
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NO  MATTER  WHAT 
HAPPENS  in  the  N.Y. 
newspaper  market 
you  can  depend  on 


Y 


to  reach  over 


iTiliIiTi 


HIGH  and  MIDDLE  INCOME  FAMILIES 


TOTAL  DAILY  CIRCULATION  •  SEPT.  1965 


DAILY  NEWS . 2,097,578 

UNYT . 801,887 

TIMES . 635,619 


To  put  your  dollars  where  they  count  most  in  N.Y.  put  UNYT  on  your  schedule.  Get  the  facts  from  Moloney  Regan  &  Schmitt. 


editorial 

Perpetuate  the  Status  Quo 

IF  the  leatlers  ol  at  lea^t  two  New  York  newspaper  unions  (ITU  aiul 
(iuild)  are  to  Ik*  believetl,  the  merger  of  three  New  York  Uity 
newspapers  may  take  jjlaec  as  annouiued  on  April  25  Imt  the  resulting 
two  dailies  will  not  Ite  pultlislied.  Tlie  threat  is.  therefore,  because  of 
the  long-establishetl  policy  of  the  Publishers  Association  of  New  York 
City  that  a  strike  against  one  is  a  strike  against  all,  there  will  be 
another  blackout  of  New  ^'ork  City  newspapers,  with  the  exteption  of 
the  New  York  Post  which  does  not  belong  to  the  |)ublishers’  associa¬ 
tion,  starting  on  April  25. 

“If  we  don’t  have  a  full  agreement  we  will  go  on  strike,"  stated 
Thomas  J.  Murphy,  executive  vitepresident  of  the  Newspaper  (iuild 
of  New  York.  This  becomes  a  little  dilluult  to  understand  when  vou 
consiiler  that  the  members  ol  the  (.uihl  have  been  working  for  these 
same  New  York  newspaj>ers  since  Marth  .SO,  10(55,  without  a  cr)ntract. 
The  slogan  “no  contratt,  no  work”  tloesn’t  mean  “|>ositi\ely.’’ 

One  cannot  Itlame  the  union  leaders  for  lighting  for  the  best  pos¬ 
sible  “deal”  for  those  mendters  who  statu!  to  be  laid  olf  in  such  a 
merger.  I  his  particular  light,  however,  seems  to  Ite  wageil  without  any 
consideration  of  the  large  majority  of  those  members  who  ho]je  to 
continue  under  the  same  employers.  The  economic  haiulwriting-on- 
the-wall  which  makes  this  merger  a  necessity  is  simple  and  under¬ 
standable.  .\nd  yet  all  the  union  leaders  are  intent  on  perpetuating 
the  status  cpio  jeopardizing  the  livelihocHl  of  all  their  members  when 
anyone  with  a  grain  of  sense  should  know  that  the  multimillion  dollar 
financial  losses  cannot  be  continued  indefinitely. 

Boiled  down  to  its  simplest  terms,  another  strike  against  these  news- 
pajters  will  compound  their  financial  diflit  ulties,  which  are  clue  in  no 
small  part  to  similar  strikes  in  the  past,  and  will  increase  the  danger 
that  New  York’s  six  newsjiaix’rs  may  Itecome  four  instead  of  five  as 
jdannecl.  If  not  that,  at  least  it  will  reduce  the  chances  for  success  of 
whatever  pa|)ers  survive  with  or  without  a  merger. 

It  may  Ik*  a  little  difficult  for  them  to  understand  but  the  health  and 
prosperitv  of  unions,  their  leaders  and  their  meud)ers  in  New  York  City 
depend  exclusively  upon  the  enterprises  that  jirovide  their  employ¬ 
ment.  Instead  of  trying  to  throw  up  road  blocks  to  prevent  change, 
their  (unions,  leaders  and  members)  future  would  be  In'tter  served  bv 
jnirsuing  a  |K)licy  of  cooperation  and  mutual  understanding  to  bring 
about  a  situation  ])roviding  the  greatest  jtrogress  for  the  greatest 
number  while  at  the  same  time  treating  the  greatest  potential  for 
sue  t  ess. 

Carrier  Boy  Turnover 

Kwsi'.M'iR  publishers  ought  to  be  checking  with  their  circulation 
managers  on  what  they  tan  do  to  combat  the  increasingly  high 
turnover  in  carrier  bovs.  ^Vhatever  may  be  res|M)nsible  for  it — our 
affluent  society,  more  money  in  the  family  purse,  etc. — it  has  been  re- 
jrorted  that  the  rate  of  turnover  is  running  from  2(>"„  to  as  high  as 
fK)%.  Although  carriers  are  not  employes,  some  economics  surrounding 
their  work  are  similar — it  usually  costs  more  to  train  and  help  a  green 
one  than  it  does  to  keep  an  ex]>erientetl  one,  for  instance. 

The  carrier  boy  methcKl  of  distribution  is  unicpie  to  the  newspaper 
business  and  is  one  of  its  valuable  sources  of  strength.  It  is  going  to 
take  the  best  brains  of  our  business  to  develop  methcMls  of  preserving 
this  distribution  system. 


Let  raur  light  shine  before  men,  that 
they  may  see  your  gottd  teorks.  Mattheu 
V;  AT/.' 
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letters 


Short  Takes 


THE  YEAR  BOOK 

Congratulations  on  your  excellent  1966 
EiiP  International  Year  Book.  It  hardly 
seems  possible  that  any  improvement 
could  he  made  in  the  encyclopedia,  but, 
alas,  you  have  done  it  again  this  year. 

The  Year  Book  is  an  invaluable  aid  to 
us  in  our  advertising  and  public  relations 
departments. 

William  Conley 

Little  Rock.  Ark. 

( Mr.  Conley  is  public  relations  director 
for  Brooks-Pollard  Company,  Advertis¬ 
ing- ) 


He  averaged  il  pints  a  game  as  a 
senior. — St.  Louis  (Mo.)  Po st- Dispatch. 

• 

Lawyers  to  Offer  Poor  Free  Advice. — 
Denver  (Colo.)  Rocky  Mountain  News. 

Candidates  File  in  Ocean. — Newark 
(N.  J.)  News. 


Venereal  diseases  present  a  mayor 
health  threat. — New  Haven  (Conn.) 
Journal-Courier. 


Humphreys  Cooing  Home  for  Easter. 
■Detroit  (Mich.)  News. 


INVESTMENTS  CREDIT 

In  connection  with  discussion  of  pos¬ 
sible  income  tax  increases  as  a  brake  upon 
inflation,  there  has  been  also  mention  of 
possible  suspension  of  the  7  percent  in¬ 
vestment  credit  for  corporations. 

I  am  quite  willing,  personally,  that 
both  Herald  Publishing  Company  and  I 
should  pay  higher  income  taxes  if  the 
Congress  decides  this  is  necessary  to  con¬ 
trol  inflation.  I  have  so  informed  our  two 
U..S.  Senators  and  our  member  of  Con¬ 
gress. 

But  I  have  also  informed  them  that 
suspension  of  the  7  percent  investment 
credit  could  really  hurt  smaller  compa¬ 
nies  which  make  big  investments  in  equip¬ 
ment  only  occasionally,  as  compared  with 
big  companies  which  make  such  invest¬ 
ments  practically  every  vear  and  which 
operate  directly  and  indirectly  in  com¬ 
petition  with  the  smaller  companies. 

As  specific  example  I  told  our  .senators 
and  representative  that  the  last  time  we 
bought  a  printing  press  to  give  greater 
capacity  was  in  1948.  About  six  vears  ago. 
we  told  members  of  our  staff  that  we 
anticipated  buying  another  press  in  the 
next  few  years  to  enable  us  to  produce  a 
better  hmking  product  and  also  give  us 
greater  capacity.  Some  months  ago  we 
started  checking  with  companies  which 
manufacture  pre.s.ses  about  their  different 
models  and  the  prices  on  them. 

Earlier  this  year,  as  time  for  signing  a 
purchase  contract  was  approaching,  we 


READY  .  .  .  AIM 


Grant,  Los  Angeles  Times 


BACK  ON  THE  S7REE 


Dobbins,  Boston  Traveler 


E&P  Index 


Advertising  News 
Books  in  Review 
Circulation 
Classified  Clinic 


Personal  Mention 

Photography 

Promotion 

Ray  Erwin's  Column 
Shop  Talk 
Syndicates 


You  Can  Stay,  Joe  Baby,  But 
Those  Boots  Have  Got  to  Go!’ 

Bartor\,  Toledo  (Ohio)  Blade.  Weekly  Editor 
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When  it  comes  to  major  national  and  international 
events.  The  New  York  Times  Index  will  tell  you  when 
it  was  reported.  And  that  is  your  clue  to  your  own 
back  issue  file.  Frequently,  The  New  York  Times  Index 
gives  you  all  the  information  you  need  in  abstracts 
from  the  original  news  stories.  Things  like... 

•  Step  by  step  moves  to  increase  the  draft— and  a 
chronology  of  draft  protests. 

•  The  day  to  day  story  of  public  acceptance— and 
rejection— of  the  new  medicare  law. 

•  Facts  and  figures  on  the  space  race— including 
moves  toward  international  cooperation. 

•  Background  on  the  crisis  in  Rhodesia— the  Ecu¬ 
menical  Council— war  in  Vietnam— progress  in  civil 
rights— the  balance  of  payments  problem— govern¬ 
ment  strategy  to  block  aluminum  and  steel  price  in¬ 
creases— and  more! 

The  Index  is  issued  twice  each  month.  Each  magazine- 
size  edition,  covering  the  events  of  approximately  15 
days,  contains  brief  abstracts  from  news  stories  in  The 


New  York  Times.  Gives  you  some  20,000  references  to 


recent  events. 


The  cost  is  just  $75  for  a  full  year.  Twenty-four  semi¬ 
monthly  issues.  Why  be  without  it  another  week?  Use 
this  coupon  to  orderTheNewYorkTimes  Index  today. 


The  New  York  Times  Index,  Dept.  E4 

Times  Square,  New  York,  N.Y.  10036 

Please  enter  my  order  for  one  year  (24  semimonthly 
issues)  of  The  New  York  Times  Index. 


□  Please  bill  me 


□  Payment  of  $75  enclosed 

Organization  or  company _ 

Send  to  attention  of _ 


State  &  Zip _ 

A  cumulative  annual  volume,  covering  events  of  the  entire 
year,  is  also  available.  For  further  information,  check  here  □. 
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Agency  Plan  Saved  Paper, 
Court  Told  in  Tucson  Trial 

Both  Citizen  and  Star  Survived; 

Government  Claims  a  ‘Monopoly^ 


Tucson,  Arizona 

With  160  witnesses  on  call, 
attorneys  for  the  publishers  of 
Tucson’s  two  daily  newspapers 
befran  their  defense  this  week 
against  the  government’s 
charges  that  they  have  been 
violating  the  antitrust  laws 
since  1940. 

The  Department  of  Justice 
lawyers  completed  their  presen¬ 
tation  in  the  second  week  of 
the  non-jury  trial  before  U.  S. 
District  Judge  James  A.  Walsh. 
They  attempted  to  picture  “a 
line  of  commerce”  monopoly 
that  began  with  the  formation 
of  Tucson  Newspapers  Inc.,  an 
agency  corporation  for  the 
Tuctton  Daily  Citizen  and  the 
Arizona  Daily  Star, 

Most  of  the  government’s 
case  was  built  on  testimony  by 
local  businessmen  that  they  had 
spent  the  bulk  of  their  adver¬ 
tising  dollars  in  the  newspa¬ 
pers.  However,  several  of  the 
witnesses  volunteered  their  fa¬ 
voritism  for  newspaper  adver¬ 
tising  over  other  media  because 
of  its  beneficial  results. 

It  is  part  of  the  government’s 
contention  that  the  agreement 
between  the  newspapers  covered 
price-fixing  in  advertising  and 
circulation. 

(lonspirary  is  .Alleged 

Another  phase  of  the  suit 
deals  with  that  part  of  the 
agreement  which  permitted  the 
stockholders  of  the  Citizen  to 
move  in  and  buy  the  Star  in 
1964,  after  its  sale  to  the  Brush- 
Moore  group  had  been  negoti¬ 
ated. 

Charles  D.  Mahaffie  Jr.,  chief 
of  the  government’s  legal  team, 
charged  that  the  1940  agree¬ 
ment  constituted  a  conspiracy 
to  monopolize  the  market.  He 
will  ask  the  court  to  order  dis¬ 
solution  of  the  compact  and  also 
to  require  the  Citizen  group  to 
sell  its  interest  in  the  Star  to 
a  third  party. 

Opening  the  defense,  several 
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witnesses  from  the  newspaper 
industry  testified  that  the  Citi¬ 
zen  had  been  saved  from  failure 
in  1940  by  the  TNI  agreement. 
This  provided  for  a  common 
agency  to  handle  business  and 
production  of  the  newspapers 
while  each  remained  as  an  in¬ 
dependent  editorial  product. 

A  Ix>sing  Busine.ss 

There  was  a  danger  that  the 
Citizen  might  have  to  go  out 
of  business,  said  William  A. 
Small  Sr.,  its  former  publisher. 

Referring  to  1937,  shortly 
after  he  acquired  an  interest  in 
the  Citizen,  Small  said: 

“VV'e  were  losing  money.  It 
was  right  at  the  end  of  the  de¬ 
pression  and  the  situation  was 
not  good  here.” 

Small  added  that  he  began 
working  for  the  Citizen  in  1939, 
but  w'as  not  able  to  draw  a 
salary  for  his  job  until  after 
the  'TNI  agreement  went  into 
effect — “when  the  Citizen  was 
in  a  position  to  pay  it.” 

Of  the  agreement,  which  the 
government  seeks  to  break  up 
or  modify.  Small  stated:  “We 
never  even  thought  it  w-as  il¬ 
legal.” 

William  R.  Mathews,  pub¬ 
lisher  and  a  former  owner  of 
the  Star,  told  the  court  that 
although  the  Citizen  ran  ahead 
of  the  Star  in  circulation  at 
times,  “I’d  say  they  were  losing 
money.” 

One  Paper  Profitable 

As  for  the  Star,  Mathews 
testified:  “We  operated  at  a 
profit  from  the  day  we  (Mat¬ 
thews  and  the  late  Ralph  Ellin- 
wood)  bought  the  paper  in 
1924. 

The  Star  publisher  also  men¬ 
tioned  that  there  had  been  con¬ 
versations  with  numerous  per¬ 
sons  about  a  merger  with  the 
Citizen,  but  that  he  wasn’t  in¬ 
terested. 

The  possibilities  of  a  merger, 
Mathews  said,  did  not  interest 
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him  because:  “I  didn’t  want  to 
see  a  monopoly  in  Tucson.  I 
didn’t  want  to  be  part  of  a 
monopoly  in  Tucson.” 

“I  saw  that  the  Citizen  would 
eventually  have  to  sell  out  to  us 
and  there  would  have  been  one 
voice  in  Tucson,”  said  Ma¬ 
thews. 

The  combination,  he  added, 
preserved  two  independent 
voices. 

Mathews  said  he  later 
learned  of  newspaper  combina¬ 
tion  agreements  in  Albuquerque 
and  El  Paso  and  discussed  these 
with  Small  and  the  late  William 
H.  Johnson,  former  publisher  of 
the  Citizen. 

He  said  this  eventually  led 
to  the  1940  agreement  between 
the  Citizen  and  Star. 

‘Horrible’  Predicament 

The  principal  question  put  to 
Mathews  and  Small  by  Ma- 
haffie  under  cross-examination 
was  whether  the  purpose  of  the 
1940  agreement  was  to  end  com¬ 
mercial  competition  between 
the  two  newspapers. 

Both  men  said  it  was  not. 

Testimony  about  the  poor 
financial  condition  of  the  Citi¬ 
zen  in  the  1920s  and  1930s  was 
given  by  George  Chambers,  re¬ 
tired  business  manager  and  di¬ 
rector  of  TNI. 

Conditions  were  “pretty  hor¬ 
rible,”  forcing  him  to  collect 
advertising  bills  in  advance  so 
that  the  paper  could  purchase 
newsprint.  Chambers  said. 

“One  of  the  reasons  I  kind 
of  incited  the  TNI  agreement,” 
he  said,  “was  so  the  Citizen  and 
Arizona  Daily  Star  would  both 
survive.” 

Chambers,  a  former  adver¬ 
tising  manager  said  formal  ne¬ 
gotiations  for  the  agreement 
between  the  two  papers  started 
in  1937  and  were  completed  in 
1940. 

“The  intent  behind  the  agree¬ 
ment,”  Chambers  said  in  ex¬ 
amination  by  chief  defense  at¬ 
torney  Richard  MacLaury,  “was 
to  put  both  newspapers  in  a 
position  where  they  could  prac¬ 
tice  economies  in  operation  so 
as  to  have  both  papers  sur¬ 
vive.” 


A  combination  agreement  ap¬ 
peared  to  be  the  only  solution 
to  keeping  two  dailies  going 
in  El  Paso,  the  court  was  told 
by  Dorrance  D.  Roderick, 
president  and  publisher  of  the 
El  Paso  (Tex.)  Times. 

Assets  and  Liabilities 

Vincent  J.  Manno,  New  York 
newspaper  broker  and  consult¬ 
ant,  testified  that  the  assets  of 
the  afternoon  daily,  shortly 
before  it  combined  business 
functions  with  the  Star,  stood 
at  $54,000  compared  with  liabil¬ 
ities  of  $140,000. 

He  attributed  the  papers’ 
present  good  financial  standing 
to  the  combination  arrange¬ 
ment. 

The  trend  toward  newspaper 
mergers  and  commercial  com¬ 
binations  over  the  past  years, 
Manno  said,  is  being  forced  by 
the  economics  of  the  publishing 
business. 

J.  Montgomery  Curtis,  ex¬ 
ecutive  director  of  the  American 
Press  Institute  at  Columbia 
University,  said  that  good  news 
coverage  must  be  supported  by 
a  good  commercial  enterprise. 

“If  financially  sound,  you  can 
afford  to  hire  a  highly  compe¬ 
tent  staff,”  he  said.  “If  weak, 
you  are  subject  to  pressures,” 

The  pressures,  he  said,  could 
come  from  advertisers  and 
various  special-interest  groups. 

Merchants  Favor  Papers 

Myerson’s  department  stores 
tried  advertising  in  only  one  of 
the  Tucson  dailies  following  a 
1964  rate  increase,  but  went  back 
to  the  use  of  both  the  Tucson 
Daily  Citizen  and  Arizona  Daily 
Star,  it  was  testified  by  Hyman 
Myerson,  president  of  Myerson’s. 

Myerson  said  the  store  at¬ 
tempted  to  reduce  its  advertising 
costs  in  1964  by  going  to  only 
one  of  the  dailies — which  was 
not  named — but  returned  to  both 
as  the  combination  rate  was  “so 
small”  and  offered  better  results. 

“We  got  better  value  for  the 
dollar  by  using  the  single  com¬ 
bination  rate,”  the  store  presi¬ 
dent  said. 

Myerson  also  told  the  court 
that  the  store  was  spending  most 
of  its  advertising  budget  on 
newspaper  ads  because  he  found 
that  “for  the  dollar  spent,  we 
receive  much  better  coverage” 
than  in  other  media. 

Similar  testimony  was  offered 
by  four  other  store  representa¬ 
tives. 

(Continued  on  page  49) 
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M-Day  in  New  York 
When  ANPA  Meets 


Publishers’  week  in  New 
York  this  year  begins  on 
M-Day. 

When  the  newspaper  execu¬ 
tives  from  all  over  the  United 
States  and  Canada  assemble 
here  Monday,  April  25,  they 
may  witness  the  first  product  of 
World  Journal  Tribune  Inc.,  a 
history-making  combination  of 
three  publishing  houses. 

The  merger  of  three  of  New 
York  City’s  major  newspapers 
into  a  morning-evening-Sunday 
trinity  is  now  scheduled  offi¬ 
cially  to  be  consumated  when 
the  Herald  Tribune  dated  April 
25  goes  to  press  Sunday  night, 
April  24. 

It  is  to  be  followed  some  time 
before  noon  Monday,  April  25, 
by  the  initial  edition  of  the  all- 
new  evening  World  Journal, 
representinsT  a  consolidation  of 
the  World-Telegram  &  Sun, 
now  published  by  Scripps- 
Howard,  and  the  Journnl 
Ameriean,  of  the  Hearst  fam¬ 
ily. 

New  .Sunday  Pap«'r  May  1 

On  Sunday,  May  1,  the  new 
World  Journal  Tribune,  incor¬ 
porating  features  from  all  three 
participants,  will  come  upon 
the  newspaper  scene. 

These  plans,  announced  this 
week  by  Matt  Meyer,  president 
of  World  Journal  Tribune  Inc., 
a  Delaware  Corporation,  hung 
on  an  air  of  uncertainty  as 
negotiators  raced  against  time 
to  settle  contract  disputes  with 
all  of  the  unions  involved. 

The  publishers’  representa¬ 
tives  of  the  bargaining  table  re¬ 
mained  uncommunicative  while 
union  leaders  insisted  in  their 
public  statements  that  a  .strike 
would  be  called  to  halt  produc¬ 
tion  of  the  new  newspapers  un¬ 
less  agreement  is  reached  on 
manpower  needs,  seniority  in 
employment,  dismissal  and  sev¬ 
erance  pay,  and  other  demands 
that  are  being  made  to  soften 
th''  impact  of  the  merger  on 
5,700  workers  who  are  now 
employed. 

Although  it  was  estimated 
that  up  to  one-third  of  the 
group  would  be  released,  there 
were  no  firm  selections  of  per¬ 
sonnel  available.  This  was  still 
subject  to  the  outcome  of  nego¬ 
tiations. 

“We  will  put  out  the  new 
papers  on  April  25  or  we  will 
not  put  out  any  paper,’’  firmly 
proclaimed  Mr.  Meyer  in  a  talk 
with  E&P  on  Thursday. 

“We  are  making  reasonable 
progress  in  our  continuing 


negotiations  with  10  unions,  but 
of  course  you  can’t  tell  what 
the  outcome  will  be  because  a 
situation  like  this  is  unpredict¬ 
able,”  he  continued.  “I  hope  the 
unions  will  adopt  a  reasonable 
point  of  view.  They  would  hurt 
themselves  by  a  strike  because 
the  company  could  not  be  as 
strong  an  employer  after  a 
strike. 

“We  could  not  have  picked  a 
l>etter  time  for  the  merger  from 
the  standpoint  of  employment. 

We  have  set  up  an  employ¬ 
ment  bureau  and  we  have  re¬ 
ceived  inquiries  from  potential 
employers  from  throughout  the 
city  and  from  all  over  the  coun¬ 
try,  so  it  does  not  look  as  if  the 
dis-location  will  be  as  great  as 
might  have  been  expected.” 

Agrccniciil  Signed 

The  inauspicious  signing  of 
the  merger  agieement  by  prin¬ 
cipals  from  the  three  publishing 
comnanies  in  a  hotel  room  on 
Monday,  April  11,  capped  the 
months  of  discussions  that 
finally  created  the  triumyirate 
which  is  unique  in  the  news- 
T)aper  industry.  It  is  comprised 
of  directors  from  Whitney 
Tommunications  Corp.,  the 
Hearst  Corporation,  and  E.  E. 
Scripps  Company. 

The  signers  were  Richard  E. 
Berlin,  for  Hearst;  Walter  N. 
Thayer,  for  Whitney;  Jack  R. 
Howard  for  the  S'-ripps  Co.; 
and  Mr.  Meyer.  All  directors 
of  the  new  corporation,  except 
John  Hay  Whitney,  were  pres¬ 
ent.  He  had  to  miss  the  occasion 
to  undergo  a  physical  checkup 
in  New  York  Ho.spital. 

Formation  of  this  new  entity 
as  a  solution  to  the  publishing 
problems  in  New  York  City 
bids  fair  to  be  one  of  the  most 
talked-almut  topics  at  the 
Waldorf-Astoria  the  week  of 
A  m  il  25  when  the  American 
Newsnaner  Publishers  Associa- 
t’on  and  allied  industry  groups 
are  in  annual  conyention. 

While  the  New  York  consoli¬ 
dation  has  no  equal  in  the  size 
of  the  papers  involved  and  its 
far-reaching  implications,  it 
may  have  a  rival  for  historic 
values  in  the  19.37  rearrange¬ 
ment  of  newspapers  which  the 
late  William  Randolph  Hearst 
and  the  late  Frank  E.  Gannett 
executed  in  Albany  and  Roch¬ 
ester. 

Also  there  will  be  a  notice¬ 
able  link  with  the  past  in  th's 
respect,  since  Gene  Robb,  presi¬ 
dent  of  ANPA,  heads  up  the 
Hearst  operation  in  Albany 


which  is  the  survivor  there  of 
the  Hearst-Gannett  switches 
nearly  30  years  ago. 

In  brief,  this  is  what  hap¬ 
pened:  Hearst  abandoned  the 
Rochester  evening  Journal  and 
Sunday  American,  leaving  Gan¬ 
nett  alone  with  the  Democrat 
and  Chronicle  and  the  Times- 
Union.  In  Albany,  Gannett 
merged  his  moi  ning  and  evening 
papers  into  the  Knickerbocker 
News  as  a  six-day  evening 
paper,  giving  up  Sunday. 
Hearst  moved  the  Times-Union 
from  the  evening  field  into  the 
morning  field  and  had  a  seven- 
day  paper.  About  20  years 
late)-,  Gannett  sold  out  to 
Hearst  in  Albany. 

A  week  before  this  diamatic 
turn  in  joui-nalism,  Hearst  put 
his  Neiv  York  Journal  and  Neu' 
York  American  togethei-  and 
said:  “Employment  on  a  con¬ 
solidated  newspaper  is  habitu¬ 
ally  only  temporary  decieased 
by  consolidation,  because  it  is 
sti-ong  papers  that  inci-ease  in 
size  and  in  the  need  for  em¬ 
ployes,  not  weak  ones.” 

His  yiews  weie  restated  this 
week  in  messages  which  went 
out  to  employes  of  the  three 
newspapei-s  involved  in  WJT. 
In  a  letter  to  members  of 
the  Joui-nal-Amei'ican  family, 
Joseph  Kingsbui-y  Smith,  pub¬ 
lisher,  wrote:  “If  the  merged 
newspapers  are  able  to  get  off 
to  a  good  stait,  many  more 
people  will  be  emplo.ved  than 
would  have  been  the  case  if  one 
of  the  three  newspapei-s  had 
folded  up  completely.  There- 
fc)-e,  I  earnestly  hope  the  new 
newspaper  company  will  not  be 
crippled  at  its  bii-th  by  a 
strike.” 

It  was  learned  that  Vincent 
J.  Manno,  New  York  newspaper 
broker,  initiated  the  original 
three-way  discussions  and,  as  a 
consultant  to  all  three  princi¬ 
pals,  helped  to  airange  the 
basic  plan  of  participation  in 
Woild  Jouinal  Tribune  Inc. 

Exe<-ulive  Team 

A  business  department  team, 
an  advertising  agency,  and  a 
r  ai  ting  date  were  named  for 
the  new  corporation.  The  ap¬ 
pointments  are: 

James  E.  Renne,  secretary  and 
treasurer; 

Robert  T.  Lambert,  adver¬ 
tising  diiector; 

Adam  Shanks,  circulation  di¬ 
rector  ; 

Charles  R.  Lawliss,  director  of 
promotion  and  public  relations; 

John  J.  Green,  employe  rela¬ 
tions  director; 

W’illiam  L.  Culver,  production 
director. 

Ca"!  Ally  Inc.  was  named  the 
advertising  agency  to  handle 
circulation  and  adveitising  pro¬ 
motions. 


Mr.  Renne,  58,  has  been  -omp- 
ti-oller  of  the  World-Telegram 
since  1955.  After  attending  high 
school  he  joined  the  New  York 
Telegram  in  1924  as  an  office 
boy,  subsequently  serving  in  the 
cashier’s  department  and  as 
office  manager,  before  becoming 
comptroller.  He  and  his  wife, 
Evelyn,  live  in  Manhattan. 

Mr.  Lambert,  47,  joined  the 
Herald  Tribune  in  May,  1962, 
as  vicepi-esident  and  advertising 
director.  He  had  been  executive 
vicepi-esident  and  sales  manager 
of  Moloney,  Regan  and  Schmidt, 
national  newspaper  repre.senta- 
tives.  A  graduate  of  the  Univer¬ 
sity  of  Notre  Dame,  he  served  as 
a  lieutenant  in  the  Navy  in 
World  War  11.  He  and  his  wife, 
Helen,  live  in  the  Town  of  Rye, 
N.  Y.,  with  their  two  children, 
Mary  and  Michael. 

Mr.  Shanks,  46,  has  been  cir¬ 
culation  director  of  the  Journal- 
American.  He  had  been  assistant 
manager  of  cii-culation  opera¬ 
tions  at  the  New  York  Daily 
Newn  and,  previously,  circula¬ 
tion  manager  of  the  New  York 
Mirrar,  Mr.  Shanks  and  his 
wife,  Antoinette,  live  in  Brook¬ 
lyn.  They  have  two  sons,  David 
and  Thomas. 

Proniolioii  Director 

M'-.  Lawliss,  36,  has  lieen 
dii-ector  of  promotion  and  public 
relations  for  the  Herald  Tribune 
since  1962.  He  had  been  an  ac¬ 
count  supervisor  at  Campbell- 
Ewald  (New  York),  after  four 
years  as  assistant  advertising 
manager  of  Holiday  Magazine. 
He  also  has  worked  for  N.  W. 
Ayer  &  Son,  Inc.,  Philadelphia, 
Crowell-Collier  and  the  Asso¬ 
ciated  Press.  Mr.  Lawliss  and 
his  wife,  Pati-icia,  live  with  their 
three  children,  Lisa,  Lucy  and 
Laura,  in  Westpoit,  Conn. 

Mr.  Green,  54,  a  graduate  of 
Fordham  College  and  Brooklyn 
T  aw  School,  has  been  with  the 
World-Telegram  since  1927, 
woi-king  as  purchasing  agent, 
c'-edit  manager  and  in  the  adver- 
ti.sing  department  before  be- 
c''ming  director  of  industrial  re¬ 
lations  in  1959.  Since  1961  he  has 
been  assistant  business  manager. 
He  and  his  wife,  Leona,  and 
their  two  sons.  Paul  and  Ben¬ 
nett.  live  in  West  Hempstead, 
N.  Y. 

Mr.  Culver,  52,  joined  the 
World-Telegram  in  1961  as  pro¬ 
duction  superintendent.  He 
started  his  career  with  the 
Rocky  Mountain  Newi^  (Denver) 
after  attending  the  University 
of  Colorado.  He  has  also  worked 
for  the  Denver  Pont,  the  Inter- 
t'me  Companv.  the  Statesman 
Newspapers  in  Boise,  Idaho,  and 
the  Gary  (Ind.)  Post-Tribune. 
He  and  his  wife,  Lois,  live  with 
their  son  Melvyn  in  Emerson, 
N.  J. 
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Net  of  $453,400 
Is  11.3%  of  Income 


Rv  Robert  U.  Brown 


With  a  10%  increase  in  oper¬ 
ating  revenues  and  a  5%  in¬ 
crease  in  operating  expenses, 
1965  turned  out  to  be  the  most 
financially  successful  year  for 
E&P’s  “average  medium  city 
newspaper’’  of  the  last  eight 
during  which  its  finances  have 
been  examined  in  this  way. 

For  the  year  it  meant  a  35% 
increase  in  operating  profit  and 
a  39%  increase  in  net  profit 
after  taxes. 

In  1965  this  evening  daily 
newspaper  had  profit  before 
taxes  of  $915,800  which  repre¬ 
sented  23%  of  gross  operating 
revenues  of  $3,980,000.  Net 
profit  after  taxes  of  $453,400 
was  11.39%  of  total  income. 

In  1964  profit  before  taxes 
amounted  to  19.2%  of  operating 
revenue  and  net  profit  after 
taxes  represented  9.08%,  In 
1958,  the  year  E&P  first  pub¬ 
lished  these  figures,  the  figures 
were  20.7%  and  9.6%,  respec¬ 
tively. 

(The  figures  in  the  accom¬ 
panying  chart  show  all  the  cost 
and  revenue  figures  for  1965 
compared  to  1964  and  to  1958). 


In  that  span  of  time,  this 
daily’s  net  paid  circulation  has 
increased  from  37,000  in  1958 
to  50,200  in  1965.  Last  year  un¬ 
paid  copies  totalled  4,300  making 
the  press  run  54,500.  In  1964 
net  paid  circulation  was  49,800. 
Circulation  revenue  increased 
3.14%  in  1965. 

Circulation  revenue  per  1,000 
copies  was  $59.22  in  1965  com¬ 
pared  to  $57.69  in  1964.  In  1958 
it  was  $53.44. 

Last  year  308  issues  were  pub¬ 
lished  compared  to  309  in  1964. 
The  number  of  pages  published 
was  12,020  compared  to  11,510 
the  year  before.  The  number  of 
columns  in  the  final  editions  was 
96,160  compared  to  92,080.  In 
1958,  307  issues  were  published 
with  9,300  pages  and  74,400 
columns  in  final  editions. 

The  total  number  of  inches 
published  in  1958  was  1,585,100 
divided  as  follows:  57.14% 
(905,700  inches)  advertising; 
42.17%  (668,500  inches)  read¬ 
ing;  and  .69%  (10,900  inches) 
promotion.  In  1964  total  inches 
was  1,979,720  apportioned  as 
follows:  56.36%  (1,115,800)  ad¬ 


vertising;  42.76%  (846,600) 

reading;  and  .88%  (17,320)  pro¬ 
motion.  By  1965  total  inches  of 
2,067,400  was  divided:  57.06% 
(1,179,600  inches)  to  adver¬ 
tising;  41.61%  (860,340  inches) 
to  reading  matter;  and  1.33% 
(27,500  inches)  to  promotion. 

Thus,  in  eight  years  total 
inches  increased  30.4%  (482,340 
inches) ;  advertising  space  in¬ 
creased  30.1%  (273,900  inches) ; 
reading  matter  increased  28.7% 
(191,840  inches) ;  and  promotion 
increased  152%  (16,600  inches). 

The  increase  in  total  inches 
from  ‘64  to  ’65  was  4.4%  (87,- 
720  inches) ;  the  rise  in  ad  space 
w^as  5.7%  (63,800  inches);  in 
reading  matter  it  was  1.6% 
(13,740  inches);  and  the  in¬ 
crease  in  promotion  space  was 
59%  (10,180  inches). 

While  advertising  space 
(inches)  was  increasing  4.4% 
from  ’64  to  ’65,  advertising  reve¬ 
nues  increased  13.46%  and  ad¬ 
vertising  department  costs  in¬ 
creased  8.54%.  Total  ad  revenue 
per  inch  was  $2.64  in  1965  com¬ 
pared  to  $2.42  in  1964.  Percent¬ 
age  cost  of  securing  was  8.9% 
last  year  compared  to  9.3%  the 
year  before.  In  1958  revenue  per 
inch  was  $1.82  and  cost  of 
securing  was  7.9%. 

All  revenue  classifications 
showed  sizeable  gains  during  the 
year  with  the  exception  of  na¬ 
tional  advertising  which  showed 
a  loss  of  14.02%  in  dollars  and 
18.4%  in  inches.  Local  adver¬ 
tising  gained  12.65%  in  revenue 
and  3.4%  in  inches.  Classified 


(This  is  the  second  in  the  an¬ 
nual  series  of  newspaper  reve¬ 
nue  reports.  The  first,  for  a 
244,000-circulation  daily,  ap¬ 
peared  in  E&P,  .March  26.) 

was  up  24.96%  in  revenue  and 
16.8%  in  inches. 

Local  advertising  produced 
70.04%  ($2,146,500)  of  all  ad 
revenue  and  74.49%  (865,900 

inches)  of  all  ad  space  at  60.48% 
($165,300)  of  all  ad  costs.  Local 
ad  revenue  per  inch  was  $2.48 
and  cost  of  securing  was  7.7%. 
The  year  before  these  ratios 
were  70.55%,  7.5.01%,  and 

59.69%.  Revenue  per  inch  was 
$2.28  and  cost  of  securing  7.9%. 
In  1958  the  ratios  were  72.28%, 
76.74%,  and  63.36%  with  reve¬ 
nue  at  $1.72  and  percentage  cost 
at  6.9%. 

National  advertising  produced 
5.46%  ($167,400)  of  all  ad  reve¬ 
nue  and  5.81%  (67,500  inches) 
of  all  ad  space  at  13.03%  ($35,- 
600)  of  all  ad  costs.  National  ad 
revenue  per  inch  was  $2.48  and 
cost  of  securing  was  21.3%.  In 
1964  these  ratios  were  7.21%, 
7.42';<’,  and  13.58%.  Per  inch 
revenue  was  $2.35  and  cost  was 
17.6%.  In  1958  the  figures  were 
8.23%,  8%,  and  19.08%.  Per 
inch  revenue  was  $1.88  and  cost 
was  18.4%. 

Classified  advertising  in  1965 
produced  24.49%  ($750,500)  of 
all  ad  revenue  and  19.71%  (229,- 
100  inches)  of  all  ad  space  at 
26.49%  ($72,400)  of  all  ad  costs. 
Classified  revenue  per  inch  was 
{Continued  on  page  47) 


Income,  Expenses  anil  Profit 


%of 

Inc.-Dec. 

%of 

Inc.-Dec. 

%of 

1965 

Total 

Over  '64 

1964 

Total 

1965-58 

1958 

Total 

Operating  Revenue 

Adv. — Local . 

$2,146,500 

53.93 

12.65% 

$1,905,500 

53.10 

79.77% 

$1,194,000 

52.86 

National  . 

167,400 

4.21 

—14.02 

194,700 

5.42 

23.09 

136,000 

6.02 

Classified  . 

750,500 

18.86 

24.96 

600,600 

16.74 

133.07 

322,000 

14.25 

Total  Adv . 

3,064,400 

77.00 

13.46 

2,700,800 

75.26 

85.50 

1,652,000 

73.13 

Circulation  . 

915,600 

23.00 

3.14 

887,700 

24.74 

50.84 

607,000 

26.87 

Total  Operating  Revenue 

3,980,000 

100.00 

10.91 

3,588,500 

100.00 

76.18 

2,259,000 

100.00 

Operating  Expenses 

Paper  and  Ink  . 

551,400 

17.73 

7.84 

511,300 

17.35 

65.09 

334,000 

18.17 

Press  Room  . 

73,300 

2.36 

5.92 

69,200 

2.35 

59.35 

46,000 

2.50 

Composing  Room  . 

447,200 

14.38 

2.90 

434,600 

14.75 

48.08 

302,000 

16.43 

Stereotype  Room  . 

66,100 

2.13 

—  .90 

66,700 

2.26 

32.20 

50,000 

2.72 

Advertising  Dept . 

273,300 

8.79 

8.54 

251,800 

8.54 

108.63 

131,000 

7.13 

Circulation  Dept . 

272,500 

8.76 

.96 

269,900 

9.16 

68.21 

162,000 

8.81 

Editorial  Dept . 

584,200 

18.78 

1.48 

575,700 

19.54 

104.98 

285,000 

15.51 

Business  Office  . 

110,700 

3.56 

1.37 

109,200 

3.70 

60.43 

69,000 

3.76 

Business  Taxes  . 

53,300 

1.71 

—  .93 

53,800 

1.83 

90.36 

28,000 

1.52 

Adm.  &  Gen . 

182,800 

5.88 

11.40 

164,100 

5.57 

41.71 

129,000 

7.02 

Employee  Benefits  . 

325,800 

10.48 

13.20 

287,800 

9.77 

50.83 

216,000 

11.75 

Bldg.  &  Plant  . 

87,900 

2.83 

9.06 

80,600 

2.73 

75.80 

50,000 

2.72 

Depreciation  . 

53,300 

1.70 

—  4.65 

55,900 

1.90 

66.56 

32,000 

1.74 

Bad  Debts  . 

28,200 

.91 

74.07 

16,200 

.55 

605.00 

4,000 

.22 

Total  Operating  Expenses 

3,110,000 

100.00 

5.54 

2,946,800 

100.00 

69.21 

1,838,000 

100.00 

Operating  Profit  . 

870,000 

35.58 

641,700 

106.65 

421,000 

20.7 

Other  Income  . 

45,800 

4.58 

48,000 

2.55 

47,000 

Profit  Before  Taxes  . 

915,800 

32.78 

689,700 

95.68 

468,000 

Income  Taxes  . 

462,400 

27.10 

363,800 

84.96 

250,000 

Net  Profit  . 

453,400 

39.12 

325,900 

107.98 

218,000 

9.6 
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Boston  ‘Come-Back’ 
Reported  Going  Well 


Boston 

Boston  newspaper  publishing 
shook  itself  out  of  32  days  of 
strike  -  enforced  idleness  and 
plunged  into  evening  production 
on  Friday  (April  8).  On  Satur¬ 
day,  the  morning  editions  were 
back  on  the  newstands.  And  this 
week,  as  production  really  re¬ 
turned  to  normal,  the  “come¬ 
back”  was  reported  to  be  going 
extremely  well. 

The  city’s  three  daily  and 
Sunday  newspapers  stepped  up 
promotional  budgets  in  radio,  tv 
and  posters,  carrier  incentive 
plans  and  other  circulation¬ 
building  programs. 

It  was  too  early  to  obtain 
figures  on  the  extent  of  circula¬ 
tion  setbacks,  but  newspaper 
executives  lamented  heavy 
losses  in  advertising  revenue, 
particularly  from  pre-Easter 
linage. 

Pricv  IncreaM' 

Hearst’s  Record  -  American 
increased  its  selling  price  from 
8  cents  to  10  cents — in  line  with 
the  price  of  the  other  dailies — 
partly  because  “the  costly  news¬ 
paper  strike  ju.st  ended  in¬ 
creased  our  payrolls  by  many 
thousands  of  dollars.” 

Robert  Ahem,  promotion  di¬ 
rector  at  the  Globe,  said  resump¬ 
tion  of  publishing  had  gone  well 
but  there  were  still  problems  in¬ 
volving  the  newspaper’s  roto 
section.  Classified  advertising, 
he  noted,  had  come  back 
strongly  but  a  consquence  of  the 
shutdown  would  be  a  rate  in¬ 
crease  in  some  classifications 
May  1. 

The  Globe  this  week  made  up 
some  lost  ground,  producing 
larger  papers  than  usual.  On 
Wednesday,  for  example,  the 
a.  m.  paper  ran  to  60  pages  com¬ 
pared  with  44  on  the  same  day 
last  year  and  the  p.  m.  edition 
reached  72  pages  against  56  on 
the  same  day  la.st  year. 

Home  .Sales  Help 

Roy  Newborn,  Herald- 
Traveler  Circulation  director, 
told  E&P:  “Like  our  poster 
theme  says,  ‘We’re  Back  Swing¬ 
ing.’  ”  Mr.  Newborn,  a  former 
circulation  manager  of  the  New 
York  Herald  Tribune,  added: 
“Compared  with  my  New  York 
strike-experience.  I’m  amazed 
just  how  well  and  how  strong 
the  come-back  has  been.  The 
strong  home  delivery  situation 
we  enjoy  here  has  been  a  big 
factor  in  this.  .  .”  Monday’s 
Herald  was  a  32-page  paper 


compared  to  30  pages  last  year, 
Tuesday  saw  production  of  48 
l)ages  (36  last  year),  Wednes¬ 
day,  60  (48). 

Paul  S.  Roberts  Jr.,  advertis¬ 
ing  director,  said  that  the 
Herald  and  Traveler  were  pick¬ 
ing  up  some  of  the  lost  revenue, 
“but  nobody  as  yet  knows 
exactly  how  much.” 

Harold  G.  Kem,  publisher 
of  Record- A merican-A dvertiser, 
said:  “This  strike  lasted  long 
enough  for  people  to  become 
really  hungry  for  local  new’S. 
Radio  and  tv  claimed  they  had 
stepped  up  their  local  coverage, 
but  as  far  as  I  could  see  they 
merely  upped  their  commercial 
content  .  .  .  people  got  a  belly- 
full  of  commercials,  hence  the 
rush  for  newspapers  now.” 

The  Hearst  newspapers 
Ijought  billboard  space  to  pro¬ 
claim:  “Get  ALL  the  news  with¬ 
out  an  earache — or  a  head¬ 
ache!” 

“As  We  Were  Saying.  .  .” 
was  the  headline  carried  by  the 
Record-American  upon  its  re¬ 
sumption.  All  three  evening 
t)apers  carried  summaries  of 
outstanding  news  events  which 
occurred  during  the  strike.  The 
Traveler  and  Globe  cut  their 
Saturday  editions  to  permit 
preparation  of  Sunday  editions 
of  the  Herald  and  Glol)e. 

The  Shutdown  began  March 
6  when  printers  and  mailers 
walked  out,  idling  some 
4,500  employes.  Settlement  was 
reached  on  Tuesday  (April  5) 
with  the  two  striking  unions 
when  they  accepted  a  three- 
year  contract  providing  cash  in¬ 
creases  totaling  $16.30  a  week 
during  the  life  of  the  agree¬ 
ment.  The  printers’  pre-strike 
average  weekly  wage  was  $140, 
the  mailers’  was  $126. 

OITered  to  Other  Nine 

Eugene  Barnes,  secretary  of 
the  Boston  Daily  Newspapers 
Association,  said  the  publishers 
had  made  the  same  offer 
accepted  by  the  striking  unions 
to  nine  other  unions.  Five  of 
the  nine,  he  said,  had  already 
signed  two-year  contracts  with 
a  total  increase  of  $8.20  a  week 
in  payments  to  a  health-welfare 
and  pension  plan.  No  wage  in¬ 
creases  were  involved.  Of  the 
four  other  unions,  two  had  in¬ 
dicated  they  would  settle  for 
the  terms  agreed  by  the 
printers  and  mailers.  Machin¬ 
ists  and  electricians  returned  to 
work  pending  renegotiation  or 
arbitration  of  their  contracts. 


Sons  of  W.  S.  Morris 
In  Publisher  Posts 

Augusta,  Ga. 

Two  sons  of  William  S. 
Morris  were  appointed  this 
week  to  be  publishers  of 
Augusta  and  Savannah  news¬ 
papers  which  are  owned  by 
Southeastern  Newspapers  Corp. 

William  S.  Morris  III  is  now 
publisher  of  the  Augusta  Herald 
and  Chronicle  and  president  of 
Southeastern  Newspapers.  He 
will  also  be  president  of  the 
Athens  Banner-Herald  Publish¬ 
ing  Co. 

Charles  Hill  Morris  is  pub¬ 
lisher  of  the  Savannah  Morn¬ 
ing  News  and  Savatmah  Even¬ 
ing  Press,  vicepresident  of  SNC 
and  publisher  of  the  Athens 
newspaper. 

Their  father  was  elected 
chairman  of  the  board  and  chief 
executive  officer  of  SNC.  He 
said,  in  relation  to  the  a.ssign- 
ment  of  executive  duties  to  his 
sons,  that  the  company’s  busi¬ 
ness  has  grown  tremendously 
in  the  past  four  years  and  “we 
are  interested  in  acquiring  other 
inoperties.” 

Itefcaii  as  Cjjrrier  Boys 

Both  Morris  Brothers,  W.  S. 
Morris  III  at  31,  and  Charles 
Morris,  27,  served  as  carrier 
boys  for  the  Augusta  papers, 
and  both  have  worked  in  the 
various  departments  of  the 
newspapers. 

Both  are  graduates  of  the 
University  of  Georgia,  the 
older  brother  with  a  degree  in 
journalism,  the  younger  with  a 
degree  in  business  administra¬ 
tion. 

Committee  Named 
To  Help  Reporters 

Robert  1.  Queen  has  been  ap¬ 
pointed  co-chairman  of  an  Ad¬ 
visory  Committee  of  the  News¬ 
paper  Reporters  Association  to 
assist  in  placing  reporters  who 
might  be  adversely  affected  by 
tbe  merger  of  three  newspapers 
in  New  York  City. 

Mr.  Queen  was  co-chairman  of 
the  Emergency  Placement  Com¬ 
mittee  of  the  Newspaper  Re¬ 
porters  Association  and  a  com¬ 
mittee  with  the  Overseas  Press 
Club  of  America  when  the  New 
York  Daily  Mirror  folded.  In 
these  capacities,  he  acted  as 
liaison  with  the  Newspaper 
Guild  of  New'  York,  of  which  he 
is  a  member. 

Others  named  to  the  Special 
Advisory  Committee  by  Harold 
Phelan,  president  of  the  News¬ 
paper  Reporters  Association  of 
New  York  City,  include:  Jack 
Mallon,  Rodney  Stahl,  Alden 
Whitman  and  Leo  Margolin. 


Mediator  Urges 
Newspaper  Strike 
Prevention  Work 

Washington 

Federal  Mediation  Director 
William  E.  Simkin  stated  last 
week  that,  now  that  publica¬ 
tion  has  resumed  on  the  Boston 
newspapers,  “I  strongly  urge 
the  publishers  and  newspaper 
unions,  after  all  contracts  are 
completed  and  signed,  to  give 
serious  consideration  to  adopt¬ 
ing  a  preventive  program  to  f 
avoid  future  shutdowms.” 

Mr.  Simkin  said  the  purpose 
would  be  to  “engage  in  contin¬ 
uing  dialogue  during  the  term 
of  the  new  agreements  to  es¬ 
tablish  relationships  that  w’ill 
permit  solution  of  future  prob¬ 
lems  w’ell  ahead  of  any  dead¬ 
lines.”  He  said  Commissioner 
William  Rose,  chairman  of  the 
mediation  panel  in  the  recent 
negotiations,  as  w'ell  as  others 
in  the  Federal  Mediation  and 
Conciliation  Service,  is  ready  to 
assist  in  implementing  such  a 
program. 

‘“rhe  frequency  of  long  and 
costly  strikes  in  the  American 
new'spaper  industry,”  w’hich  Mr. 
Simkin  termed  detrimental  to 
all,  “suggests  that  such  pre-  j 
ventiv'e  activity  could  be  ex-  f 
tremely  helpful  in  solving  the  j 
labor-management  problems  of  I 
the  industry.  j 

“It  is  gratifying  to  know  that 
the  mediation  process  assisted 
in  the  Boston  settlement.  The 
is.sues  w'ere  complex  and  there 
were  several  new'spapers  and 
eleven  unions  involved.  I  be¬ 
lieve  the  parties  agree  that  the 
strike  could  have  extended 
much  longer  without  third  party 
assistance.”  i 

• 

New  York  Police 
Make  News  Awards 

The  Patrolmen’s  Benevolent 
Association  of  New'  York  in 
conjunction  with  the  Newspaper 
Reporters  Association  of  New  ; 
York  City  on  April  27  w'ill  give  ^ 
annual  awards  for  police  news  ; 
and  feature  stories  and  com¬ 
munity  relations. 

New’s  aw'ards  will  go  to 
Martin  J.  Steadman,  New  York  i 
Herald  Tribune,  (now  on  leave 
to  run  for  a  Congressional  nom¬ 
ination),  and  Eric  Pace,  New 
York  Times.  The  feature  award 
W'ill  go  to  Jimmy  Breslin,  New 
York  Herald  Tribune.  Staffs  of 
the  Neiv  York  Daily  Neivs  and 
New  York  Journal- American 
will  receive  the  community  re¬ 
lations  award.  Each  winner  will  I 
receive  a  bronze  plaque  and  a  r 
$100  U.  S,  Savings  Bond.  , 
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Changes  Made 
In  Officer  Lineup 
Of  Knight  Group 

Akron,  Ohio 

Jolin  S.  Knight  moved  up  to 
the  dual  office  of  chairman  of  the 
board  and  chief  executive  officer 
of  Knight  Newspapers  Inc.  at 
the  annual  meeting  here  this 
week. 

His  brother,  James  L.  Knight, 
succeeded  him  as  president  of 
the  group  which  publishes  news¬ 
papers  in  Miami,  Detroit,  Char¬ 
lotte,  Akron  and  Tallahasee. 
James  Knight  is  also  president 
of  the  Miami  Herald  and  pub¬ 
lisher  of  the  Charlotte  Observer, 

Lee  Hills,  publisher  of  the 
Detroit  Free  Press  and  executive 
editor  of  the  group,  was  elected 
executive  vicepresident,  succeed¬ 
ing  James  Knight. 

Other  appointments  were: 

Alvah  H.  Chapman  Jr.,  vice- 
president  and  general  manager 
of  the  Miami  Herald — a  vice- 
president  of  Knight  Newspapers 
Inc. 

Brodie  S.  Griffith,  general 
manager  of  the  Charlotte  News 
and  Observer — vicepresident  and 
treasurer  of  Knight  Publishing 
Co.,  Charlotte. 

Sam  McKeel,  general  manager 
of  the  Akron  Beacon  Journal — 
vicepresident  of  Akron  Beacon 
Journal  Publishing  Co. 

New  Board  Member 

E.  J.  Thomas,  chairman  of  the 
executive  and  finance  commit¬ 
tees  of  the  Goodyear  Tire  & 
Rubber  Co.,  was  elected  a  direc¬ 
tor  of  Knight  Newspapers  Inc. 
This  marks  the  first  time  since 
the  Knight  family  entered  the 
newspaper  business  in  1907  that 
anyone  outside  the  group  serves 
on  the  board.  Mr.  Thomas  was 
elected  also  to  the  board  of  the 
Knight  Foundation. 

John  S.  Knight  reported  that 
the  group’s  newspapers  set  new 
records  in  gross  revenue  and 
earnings  last  year.  James 
Knight  reported  that  substan¬ 
tial  expenditures  were  made  in 
1965  for  plant  modernization. 
The  program  for  new  equipment 
and  plant  improvement  is  con¬ 
tinuing  this  year. 

• 

Cavalier  Marcello 

Worcester,  Mass. 

The  Republic  of  Italy’s  Order 
of  Merit  with  the  rank  of 
cavalier  has  been  conferred  on 
A.  Alfred  Marcello,  day  city 
editor  of  the  Worcester  Tele¬ 
gram,  in  recognition  of  his  ef¬ 
forts  to  promote  a  better  under¬ 
standing  between  Italy  and  the 
United  States. 


Clinical  Reporting 
Receives  a  Prize 

W’ASHINGTON 

Clare  Crawford,  Washington 
Daily  News  reporter,  and  James 
Atherton,  United  Press  Inter¬ 
national  photographer,  have 
won  the  tw’o  major  prizes  in  the 
Washington  -  Baltimore  News¬ 
paper  Guild’s  Front  Page 
Awards. 

Mrs.  Crawford’s  series  on  pre¬ 
natal  clinic  care  was  adjudged 
the  best  reportorial  work  of 
1965.  Mrs.  Crawford,  herself 
with  child  at  the  time,  found 
much  to  be  desired  at  the  Wash¬ 
ington  clinic  she  visited,  and 
this  led  to  reforms. 

Mr.  Atherton  won  for  his 
shot  of  a  Nazi  in  blackface  in¬ 
vading  the  U.  S.  Senate. 

• 

Reporter  to  Take 
Oceanography  Course 

ATLANTA 

James  K.  Lewis,  a  reporter 
and  science  writer  for  the  St, 
Petersburg  (Fla.)  Times,  has 
been  awarded  a  Mark  Ethridge 
fellowship  for  an  academic  year 
of  study  at  Duke  University. 

The  award  was  announced  by 
Dr.  Winfred  L.  Godwin,  direc¬ 
tor  of  the  Southern  Regional 
Education  Board,  which  is  de¬ 
veloping  a  project  for  the  con¬ 
tinuing  education  of  Southern 
journalists  under  a  grant  from 
the  Ford  Foundation. 

Lewis  will  study  marine  bi¬ 
ology  and  oceanography.  He  will 
begin  his  program  of  study  in 
June  at  the  marine  laboratory 
of  Duke  University  at  Beaufort, 
on  the  North  Carolina  cost. 

• 

Ludlow  Reports 
12%  Sales  Gain 

Chicago 

Stockholders  were  told  that 
sales  increased  another  12%  in 
1965  at  the  annual  meeting  of 
the  Ludlow  Typograph  Co. 

Ludlow  President  Robert  W. 
Buckley  said,  “We  established 
an  all-time  record  in  1965  .  .  . 
which  totals  a  32%  increase 
during  the  past  two  years.  Our 
first  new  model  in  50  years  was 
introduced  •  .  .  and  we  shipped 
more  equipment  in  the  last  six 
months  of  1965  than  ever  before 
in  Ludlow  history.  What’s  more, 
our  orders  for  the  first  quarter 
of  this  year  are  running  over 
20%  ahead  of  1965.” 

• 

Rate  for  Color 

The  E&P  listing  of  ROP  Color 
availabilities  (March  26)  showed 
the  rate  for  the  Middletown 
(Ohio)  Journal  as  $75  for  one 
color  and  $75  for  two  colors.  The 
rate  for  two  colors  or  one  color 
and  black  is  $125. 
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‘Horsewhip’ 
Case  Closed; 
$100  Fme 

Arkansas  City,  Kans. 

A  businessman  charged  with 
horsewhipping  a  newspaper  edi¬ 
tor  was  found  guilty  in  city 
court  here  April  5  and  fined  $100 
for  simple  assault. 

John  M.  Ranney,  57-year-old 
president  of  the  Ranney-Davis 
Wholesale  Grocery  Co.,  was  the 
defendant. 

The  case  resulted  from  the 
horsewhipping  Feb.  12  of  Rex 
Woods  Jr.,  editor  of  the  Arkan¬ 
sas  City  Traveler  in  the  news¬ 
paper  office. 

Richard  Cook,  one  of  Ranney’s 
attorneys,  requested  that  trial 
by  jury  be  waived,  the  court  to 
decide  the  issue  on  evidence  pre¬ 
sented  at  a  previous  jury  trial 
in  w’hich  Ranney  w'as  found 
guilty.  It  later  was  declared  a 
mistrial.  (E&P,  March  12) 

Cook  pleaded  “not  guilty”  for 
Ranney  but  stipulated  that  there 
was  sufficient  evidence  to  find 
him  guilty. 

Judge  William  R.  Howard 
then  found  Ranney  guilty  of 
simple  assault,  as  charged. 

D.  Arthur  Wallace,  also  rep¬ 
resenting  Ranney,  told  the  court 
there  were  extenuating  and  miti¬ 
gating  circumstances  relating  to 
the  “affair”  and  said  it  was  an 
“unfortunate  one.” 


Fowler  to  Study 
Newsprint  Mill 
For  Weyerhaeuser 

Tacoma,  Wash. 

The  appointment  of  Richard 
S.  Fowler,  as  a  special  assistant 
to  its  pulp  and  paper  group  has 
been  announced  by  Weyer¬ 
haeuser  Company.  The  Forest 
Products  Company  reported 
that  Mr.  Fowler’s  duties  will  be 
in  the  area  of  market  develop¬ 
ment  with  particular  reference 
to  newsprint. 

Mr.  Fowler  was  for  11  years 
president  and  later  chairman 
of  the  Lake  Superior  Newsprint 
Company  of  Chicago,  and  prior 
to  that  was  associated  with  the 
Abitibi  Sales  Company  of  Can¬ 
ada.  He  retired  from  Lake 
Superior  a  year  ago  and  has 
been  living  in  Albany,  N.  Y. 

He  will  make  his  headquar¬ 
ters  at  the  Weyerhaeuser  of¬ 
fices  at  230  Park  Avenue,  New 
York  City,  and  will  make  his 
home  in  Princeton,  N.  J. 

Weyerhaeuser  Company  in¬ 
dicated  that  Mr.  Fowler  will 


He  said  he  thought  the  com¬ 
plaining  witness  and  the  at¬ 
torneys  for  the  state  and  defense 
had  endeavored  to  bring  peace 
and  harmony.  He  referred  to  an 
article  published  in  the  Traveler 
the  night  before  Ranney  at¬ 
tacked  Woods  and  told  how  Ran¬ 
ney  and  his  family  w'ere  com¬ 
pletely  upset  prior  to  the  occur¬ 
rence. 

The  news  article  referred  to  a 
charge  of  driving  while  intoxi¬ 
cated  filed  against  Mrs.  Ranney 
by  county  officers.  The  story  was 
one  paragraph  in  length  and 
ran  on  page  nine  in  the  Traveler. 

Walker  also  said  the  complain¬ 
ing  witness  sustained  no  physical 
injury,  although  it  was  “a  shock 
to  him.” 

Walker  added  that  the  stipu¬ 
lation  to  the  evidence  “showed 
good  faith  and  the  complaining 
witness  has  been  vindicated,  so 
to  speak,  and  proved  his  point.” 

Walker  told  Judge  Howard 
that  in  view  of  the  costs  which 
had  accrued  in  the  case,  he 
thought  a  fine  of  $50  and  costs 
would  be  sufficient. 

Pringle  referred  to  the  inci¬ 
dent  as  an  unfortunate  circum¬ 
stance  which  was  “ballooned  all 
out  of  proportion  across  the 
state.”  He  admitted  costs  of  the 
case  were  extensive  but  he  asked 
that  a  fine  of  $100  be  imposed 
along  with  court  costs. 

Judge  Howard  said  he  had 
taken  all  statements  under  con¬ 
sideration  and  fined  Ranney, 
who  was  not  in  court,  $100  and 
costs.  Ranney’s  attorneys  indi¬ 
cated  there  would  be  no  appeal. 

conduct  market  studies,  the  re¬ 
sults  of  which  will  aid  in  deter¬ 
mining  whether  the  company 
will  enter  the  newsprint  busi¬ 
ness  with  an  initial  mill  in  east¬ 
ern  North  Carolina. 

The  company,  with  1965 
sales  of  $721  million  and  net 
income  of  $83  million,  does  not 
now  produce  or  sell  newsprint. 
Until  1956,  the  Tacoma-head- 
quartered  company  operated 
primarily  in  the  Pacific  North¬ 
west.  It  began  its  move  into 
the  Southern  Pine  areas  10 
years  ago,  and  nearly  1  mil¬ 
lion  acres  of  its  3.6  million 
acres  of  U.  S.  forest  land  own¬ 
ership  now  are  in  the  southeast. 

Its  present  manufacturing 
activities  in  eastern  North 
Carolina  are  concentrated  at 
Plymouth  and  Jacksonville. 

• 

CAM  Appointed 

FRESNO,  CALIF. 

McClatchy  Newspapers  has 
appointed  Harvey  Hart  classi¬ 
fied  advertising  manager  of  the 
Fresno  Bee.  He  has  been  with 
the  Fresno  Bee  since  1948  as  a 
salesman  in  the  classified  and 
display  advertising  depart¬ 
ments. 
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War  Reporting  Cited 
In  ’65  SDX  Awards 


Chicago 

Winners  of  the  34th  annual 
Signia  Delta  Chi  Awards  for 
Distinguished  Ser\'ice  in  Jour¬ 
nalism  were  announced  here 
April  15  by  the  national  head¬ 
quarters  of  the  professional 
journalism  society. 

The  awards,  in  16  categories 
of  print  and  broadcast  journal¬ 
ism,  are  for  outstanding  per¬ 
formance  during  1965.  The 
winners : 

1.  General  Reporting:  Alton 
Blakeslee,  Associated  Press. 

2.  Editorial  Writing:  Alfred 

G.  Dickson,  Wilmington  (N.  C.) 
Star-News  Newspapers. 

3.  Washington  Correspond¬ 
ence:  Nick  Kotz,  Des  Moines 
Register  and  Minneapolis  Trib¬ 
une. 

4.  Foreign  Correspondence: 
James  Nelson  Goodsell,  Chris¬ 
tian  Science  Monitor. 

5.  News  Photography:  Henry 
Herr  Gill,  Chicago  Daily  Seu's. 

6.  Editorial  Cartooning:  Roy 
Justus,  Minneapolis  Star. 

7.  Newspaper  Public  Service: 
Miami  Herald. 

8.  Magazine  Reporting:  Ben 

H.  Bagdikian,  Saturday  Eve¬ 
ning  Post. 

9.  Magazine  Public  Service: 
Readers  Digest. 

10.  Radio  Reporting:  WNEW 
News,  New  York. 

11.  Radio  Public  Service: 
WCCO  Radio,  Minneapolis-St. 
Paul. 

12.  Radio  Editorializing: 
KDKA  Radio,  Pittsburgh. 

13.  Television  Reporting:  Mor- 
ley  Safer,  CBS  News. 

14.  Television  Public  Service: 
WABC-TV,  New  York. 

15.  Television  Editorializing: 
WTOP-TV,  Washington,  D.  C. 

16.  Research  About  Journal¬ 
ism:  Dr.  William  L.  Rivers, 
Stanford  University. 

The  selections  were  made  from 
a  record  field  of  1,014  entries 
submitted  by  newspapers,  maga¬ 
zines  and  broadcast  stations, 
said  Russell  E.  Hurst,  the  soci¬ 
ety’s  executive  officer.  Judging 
was  performed  by  16  panels 
composed  of  journalists,  educa¬ 
tors  and  public  representatives. 

National  SDX  President  Ray¬ 
mond  L.  Spangler,  publisher  of 
the  Redwood  City  (Calif.)  Trib¬ 
une,  will  present  the  society’s 
bronze  medallions  and  plaques 
to  the  winners  in  ceremonies 
May  7  at  Des  Moines.  The 
awards  banquet  will  be  held  in 
conjunction  with  an  eight-state 
midwest  conference  of  SDX 
members  May  6-7. 


Viet  Nam  war  coverage 
brought  awards  to  CBS’  Safer 
for  “courage,  calmness  and  per¬ 
ception  in  reports  from  battle 
scenes”;  to  photographer  Henry 
Gill  for  “greatness  in  recording 
the  drama  and  pathos  of  war,” 
and  to  WTOP-TV  for  editorial 
excellence  in  “bringing  into 
focus  for  its  viewers  the  situa¬ 
tion  which  this  country  con¬ 
fronts  in  the  war.” 

The  judges  said  Gill’s  achieve¬ 
ments  under  the  conditions  and 
dangers  of  war  “brilliantly  high¬ 
light  the  great  public  service 
being  performed  by  journalists 
of  the  free  world.” 

Goodsell’s  reporting  of  the 
Dominican  Republic  revolt  under 
“combat  and  crisis”  conditions, 
said  the  judges,  “made  a  sub¬ 
stantial  contribution  to  public 
knowledge  of  a  significant  event 
in  Latin  America.” 

Dealing  with  Kii  Klux  Klaii 

Dickson,  executive  editor  of 
the  Wilmington  newspapers,  was 
cited  for  “civic  responsibility, 
leadership  and  courage”  shown 
in  an  editorial  assessing  the  in¬ 
ability  of  a  sheriff  to  meet  the 
threat  of  the  Ku  Klux  Klan. 

The  winning  editorial  cartoon 
by  Roy  Justus  also  dealt  with 
the  Klan,  showing  the  unfrock¬ 
ing  of  a  headless  Klansman 
under  the  caption,  “Revelation.” 
The  cartoon  was  cited  for  “word¬ 
lessly  and  incisively  bringing 
the  hooded  horror  into  ultimate 
perspective.” 

Kotz,  of  the  Cowles  Publica¬ 
tions  Washington  bureau,  was 
cited  for  “enterprise  and  initia¬ 
tive  in  the  face  of  persistent 
governmental  secrecy”  in  bring¬ 
ing  to  light  wide-spread  political 
patronage  in  the  awarding  of 
jobs  under  the  Youth  Opportu¬ 
nity  Program. 

The  Miami  Herald’s  reporting 
of  the  growth  of  organized  crime 
in  south  Florida  “stimulated  far- 
reaching  action  to  root  out  crim¬ 
inal  influence  and  police  cor¬ 
ruption  and  to  toughen  anti¬ 
crime  measures,”  said  the 
judges,  proving  the  effectiveness 
of  service  by  “a  vigilant,  deter¬ 
mined  and  courageous  news¬ 
paper.” 

Blakeslee,  AP  science  writer, 
was  cited  for  his  10-part  series 
assessing  the  effect  of  science 
and  technology  on  the  individual, 
“an  example  of  a  new  dimension 
in  science  writing — an  expansion 
into  social  science  reporting.” 

In  the  magazine  categories, 
Bagdikian  of  the  Saturday  Eve¬ 


ning  Post  drew  the  judges’ 
praise  for  an  “illuminating  and 
incisive  analysis”  of  unemploy¬ 
ment  in  the  United  States.  The 
Reader’s  Digest  won  the  public 
service  citation  for  an  article 
by  Eugene  Methvin  of  the  maga¬ 
zine’s  Washington  staff  detail¬ 
ing  Communist  manipulation  of 
riots  and  demonstrations  dis¬ 
guised  as  “spontaneous”  dis¬ 
turbances. 

.4  Repeat  Vt  inner 

WNEW  News,  a  repeat  win¬ 
ner  from  1964,  “exhibited  the 
highest  degree  of  perception, 
integrity  and  professional  news 
judgment”  in  covering  the  mas¬ 
sive  November  power  failure  in 
New  York  and  nearby  states, 
said  the  judges. 

WCCO  Radio  won  acclaim  in 
the  radio  public  service  category 
for  providing  “complete  news 
coverage”  and  “a  prime  source 
of  information  needed  by  the 
public  for  its  protection  from 
disaster”  when  tornadoes  struck 
the  Minneapolis-St.  Paul  area. 

In  the  field  of  radio  editorial¬ 
izing,  KDKA  was  cited  for  “per¬ 
sistence”  and  “judicious  use  of 
information  extracted  from  reti¬ 
cent  sources”  in  a  sustained  cam¬ 
paign  on  the  subject  of  highway 
right-of-way  condemnation  pro¬ 
cedures. 

Mental  retardation,  handled 
with  “sensitive  and  sympathetic 
insight,”  was  the  subject  of  the 
WABC-TV  documentary  cited  by 
the  judges  in  the  television  pub¬ 
lic  service  category. 

The  research  award  to  Prof. 
Rivers  was  for  his  book,  “The 
Opinionmakers,”  an  analysis  of 
the  interplay  of  politics  and  the 
press  in  the  nation’s  capital.  The 
work  “combines  research,  obser- 
v’ation  and  evaluation  in  journal¬ 
ism,  political  science  and  related 
areas,”  said  the  judges. 

• 

Li»a  Hobbs  Receives 
Catbolie  Group’s  Prize 

San  Francisco 

Lisa  Hobbs  of  the  San  Fran¬ 
cisco  Examiner  and  Hearst 
Headline  Service  received  the 
17th  annual  McQuade  Award 
in  a  presentation  by  Archbishop 
Joseph  T.  McGucken  here  re¬ 
cently.  The  $500  prize  of  the 
Association  of  Catholic  News¬ 
men  was  for  a  four-part  series 
which  led  to  new  laws  governing 
California  nursing  homes. 

Runners-up  in  the  competition 
for  the  best  work  reflecting  the 
teachings  of  the  Sermon  on  the 
Mount  were  George  Golding,  San 
Mateo  (Calif.)  Times,  and  Rob¬ 
ert  Carr,  Oakland  (Calif.)  Trib¬ 
une.  Stations  KPIX-TV  and 
KRON-TV  shared  in  the  first 
McQuade  television  award. 


Strike  Discipline 
Fines  Imposed  on 
Guild  Members 

Court  action  may  be  taken  by 
the  Newspaper  Guild  to  collect 
penalties  imposed  on  members 
who  failed  to  support  strikes, 
according  to  Frontpage,  the  offi¬ 
cial  publication  of  the  News¬ 
paper  Guild  of  New  York. 

The  union  paper  reported  that 
fines  ranging  from  $30  to  $500 
each  had  been  levied  against  20 
Los  Angeles  Newspaper  Guild 
members  who  were  found  guilty 
of  working  at  the  Herald  Exam¬ 
iner  during  the  guild’s  one-day 
strike  last  Nov.  18.  One  of  the 
20  was  expelled  from  the  union 
and  four  others  were  suspended 
from  membership  for  a  year. 

In  another  case.  Frontpage 
reported  that  the  North  Jersey 
Guild  had  found  a  former  officer 
of  the  Perth  Amboy  News  unit 
guilty  of  crossing  a  printers’ 
picket  line  and  had  imposed  a 
penalty  of  expulsion  from  the 
guild  and  a  fine  of  $750. 

The  paper  went  on  to  say  that 
the  Guild  had  legal  advice  to  the 
effect  that  a  union  may  move  in 
the  courts  to  collect  fines  levied 
to  enforce  strike  discipline,  if 
the  fines  are  not  paid  voluntar¬ 
ily. 

• 

Leases  Free  Weekly; 
Plans  Daily  Operation 

Hamden,  Conn. 

Charles  B.  Lenahan,  publisher 
of  the  Hamden  Chronicle,  has 
announced  that  the  Chronicle 
Printing  Co.  Inc.  has  taken  a 
six-month  option  on  80  percent 
of  the  stock  in  the  Wethersfield 
Post,  a  controlled  circulation 
weekly  located  in  Wethersfield,  a 
Hartford  suburb.  Thomas  E. 
Pritchard,  publisher  of  the  Post, 
will  continue  as  publisher  and 
minority  stockholder. 

A  home  delivery  network  will 
be  introduced  with  the  objective 
of  gradually  converting  the  Post 
to  paid  circulation,  Mr.  Lenahan 
said.  The  Post,  a  20-24  page  tab¬ 
loid,  will  be  converted  to  stand¬ 
ard-size  in  June. 

Mr.  Lenahan  is  the  president 
of  the  New  England  Press  Asso¬ 
ciation. 

• 

New  Suburb  Weekly 

Arlington  Heights,  Ill. 

The  Schaumburg  Herald,  an 
addition  to  Paddock  Publications 
family  of  suburban  newspapers, 
made  its  debut  April  7.  The 
Herald  will  serve  Schaumburg 
Township  which  has  a  popula¬ 
tion  estimated  at  6,500. 
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More  ^No  ’  Prescribed 
To  Kill  Dull  Pictures 


want  their  faces  in  the  paper  is  j 
the  first  step  toward  getting  ere- 
ative  and  imaginative  pictures  /  f 

into  women’s  pages.  ^  <y  ^H||H 

That  advice  was  given  by  Mrs. 

Angeles  Times  to  more  than  50  ||||r  i  ^  .  | 

women’s  editors  attending  the  ^  v' 

fifth  Penney-Missouri  Awards  ^  ■'” 

women’s  page  workshop  at  the  *  j 

University  of  Missouri  School  ^ 

of  Journalism  here  recently.  ^  ^ 

Mrs.  Frampton,  a  hashing-  HHR  # 

eyed  camera  artist,  received  the  k^rs.  MARY  FRAMPTON  of  fhe 

first  “Women’s  Page  Photogra-  Los  Angeles  Times  won  the  title 

pher  of  the  Year’’  award.  of  Women's  Page  Photographer 

Twelve  previously  announced  of  the  Year  in  the  Penney-Missouri 

winners  of  best  women’s  page  Awards, 

prizes,  the  fashion  and  report-  people  who  want  their  pictures 
ing-writing  award  winners  and  in  the  paper.  We  are  responsible 
nine  other  photo  winners  shared  for  getting  out  a  good  news- 
nearly  $11,500  di.stributed  at  the  paper. 

honors  banquet.  “Pictures  should  have  action 

The  Milvmukee  Journal  was  and  tell  a  story.  Publicity  shots 
saluted  for  capturing  two  major  do  nothing  but  get  some  worn- 
prizes  of  the  competition — first  en’s  faces  in  the  paper.” 
place  in  Class  III  women’s  Four  “cliche  pictures”  Mrs. 


5  in  a  picture  strip  by  Don  Hunter  of  the  Charlotte 
(N.C.)  News  that  won  a  first  prize. 


Pictures  to  Talk  About 
On  the  Women’s  Pages 


This  story-telling  picture  won  first  place  in  its  class  for  Bob  Elghmie 
of  the  Fort  Lauderdale  (Fla.)  News. 
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First  prize  tor  Personality  Portrait  on  the  Women's  page  went  to 
this  photo  by  Don  Martin  of  the  Charlotte  (N.C.)  News. 
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A^A  SURVEY  SHOWS; 


Advertisers  Still 


Favor  15% 

The  preliminary  results  of  a 
survey,  conducted  by  the  Asso¬ 
ciation  of  National  Advertisers 
amonp  its  members,  shows  most 
advertisers  find  the  traditional 
system  of  media  commissions  to 
be  the  most  piacticable  source 
of  compensation. 

A  sampling  of  200  companies, 
reporting  on  228  advertiser- 
apency  relationships,  indicates 
that  in  176  cases  the  commission 
system  is  used,  while  in  52  cases 
some  form  of  fee  method  is  em¬ 
ployed. 

Twenty-eight  companies  retain 
agencies  on  both  conunission  and 
fee  bases.  However,  most  adver¬ 
tisers  also  feel  that  “some”  or 
“significant”  changes  in  compen¬ 
sation  methods  will  take  place 
during  the  next  10  years,  even 
though  commissions  will  remain 
a  dominant  factor. 

These  findings  were  announced 
at  an  ANA  Workshop  on  Adver¬ 
tiser-Agency  Financial  Relation¬ 
ships  this  week  in  New  York. 

Among  the  significant  results 
of  the  surv'ey  were: 

•  63%  of  the  advertisers  that 
spend  $10  million  and  over  had 
instituted  “top  management”  re¬ 
view  of  agency  compensation 
policies  during  the  past  three 
years. 

•  33%  of  the  companies  using 
the  commission  system  found  it 
“not  fully  satisfactory,”  and 
17%  of  the  companies  now  em¬ 
ploying  a  fee  method  have  some 
reservations  about  it. 

•  Of  the  more  than  two-thirds 
of  the  companies  operating 
under  the  commission  method, 
the  packaged  goods  companies 
as  a  group  show  the  greatest 
degree  of  satisfaction  (79.6%), 
while  consumer  soft  goods  com¬ 
panies  report  their  present  sys¬ 
tem  to  be  less  than  satisfactory 
(54.5%). 

•  Fifty-one  companies  indi¬ 
cated  they  operated  under  a  fee 
arrangement  and  described  their 
arrangement  as  follows: 

Fee  .4rrangemenls 

Minimum  annual  fee — client 
will  pay  the  agency  the  differ¬ 
ence  between  earned  commis¬ 
sions  and  the  minimum  annual 
amount  agreed  upon.  Agency 
retains  commission  if  in  excess 
of  fee.  10  companies. 

Over-all  fee  based  on  esti¬ 
mated  service  requirements  for 
the  budget  period  ahead.  Media 
and  other  costs  billed  net  (com¬ 
missions  credited).  14. 

Annual  basic  fee  to  cover 
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System 

agf'ncy  overhead  and  profit  sup¬ 
plemented  by  payments  for  spe¬ 
cific  ser\'ices  performed.  Media 
and  other  costs  billed  net  (com¬ 
missions  credited).  9. 

Cost  plus  a  percentage — pro¬ 
viding  for  payment  to  the 
agency  of  actual  costs  incurred 
in  ser\’icing  the  account,  plus  a 
markup  to  cover  indirect  costs 
and  profits.  6. 

An  incentive  arrangement 
providing  for  the  sharing  of 
agency  profit  above  a  specified 
target  figure.  2. 

Agency  bills  monthly  for  all 
ser\'ices  performed.  Commissions 
credited  to  company.  2. 

Commission  plus  a  fee.  2. 

Fixed  fee,  covering  direct 
salaries  of  mutually  accepted 
agency  personnel  and  their  over¬ 
head  plus  an  override  of  3  per¬ 
cent  of  billings  with  minimum 
and  maximum  limits.  1. 

Other  special  arrangements.  2. 

A  by-play  of  opinions  held  by 
agencies  and  advertisers  on  com¬ 
pensation  plans  was  developed  in 
talks  by  Maxwell  Dane,  vice- 
president  of  Doyle  Dane  Bem- 
bach  and  a  joint  presentation  by 
Kenneth  Murison,  executive  vice- 
president  of  the  Edward  H. 
Weiss  and  Company  agency,  and 
Richard  C.  Wright,  director  of 
advertising  and  promotion  for 
Carling  Brewing  Company. 

‘Commission  Plus’ 

Mr.  Dane  said  the  so-called 
15%  system  as  the  sole  source 
of  compensation  is  “fictitious.” 
He  pointed  out  that  a  1964  study 
by  the  American  Association  of 
Advertising  Agencies  revealed 
that  less  than  1%  of  the  agen¬ 
cies’  billings  was  derived  from 
clients  who  paid  for  no  services 
other  than  gross  media  costs  and 
this  still  was  the  case  today. 

The  percentage  of  income  de¬ 
rived  from  sources  other  than 
media,  he  said,  is  substantially 
in  excess  of  the  average  gross 
profit  margin  of  any  group  of 
ad  agencies.  To  illustrate  this 
point,  he  said,  on  a  total  dollar 
basis,  in  1950  media  commissions 
accounted  for  81%  of  agencies’ 
gross  income,  19%  from  all  other 
sources.  For  1963,  comparable 
figures  were  76%  and  24%,  he 
said. 

Mr.  Dane  suggested  that  a 
more  apt  name  would  be  the 
“media  commission  plus”  sys¬ 
tem.  In  supporting  this  form, 
Mr.  Dane  said  critics  often  brush 
aside  as  unimportant  the  fact 
that  this  method  has  worked 


effectively  for  advertiser  and 
agency  in  good  times  and  bad. 
“There  have  been  years,”  he 
admitted,  “when  the  advertiser 
complained  about  excessive 
agency  profits  but  in  even  more 
years  agencies  were  concerned 
with  the  steadily  declining  rate 
of  profit.” 

Mr.  Dane  said  that  if  an  ad¬ 
vertiser  put  a  gun  to  his  head 
and  said  he  could  make  only  one 
criticism  about  fee  and  guaran¬ 
teed  profit  agreements,  his  re¬ 
ply  would  be  that  “they  rob  an 
agency  of  its  independence.”  An 
advertiser  who  doesn’t  want  in¬ 
dependence  from  his  agency,  Mr. 
Dane  said,  is  never  going  to  get 
good  work.  An  agency,  he  said, 
should  be  appraised  from  the 
point  of  view  of  what  has  been 
done  with  the  advertiser’s  85% 
investment  in  space  or  time  and 
not  how  much  of  the  15%  com¬ 
mission  was  saved. 

In  conclusion,  Mr.  Dane  pre¬ 
dicted  that  in  10  years 

•  “commission  from  media 
will  continue  to  be  the  principal 
source  of  revenue  for  almost  all 
agencies. 

•  “that  an  agency  which  of¬ 
fers  clients  alternative  methods 
of  compensation  will  find  that 
clients  choose  the  less  costly. 

•  “that  agencies  which  do 
good  work  will  have  no  trouble 
in  finding  and  keeping  clients — 
regardless  of  the  method  of  com¬ 
pensation.” 

Tlie  Task  Sysleiii 

Mr.  Murison  and  Mr.  Wright 
described  the  Weiss  Task  System 
which  is  used  throughout  the 
Carling  Brewing  Company’s 
complex  of  11  agencies  and  by 
eight  of  E.  H.  Weiss’  clients. 

Under  this  system,  the  agency 
accounts  to  clients  on  a  monthly 
basis  for  hours  used  against  the 
annual  estimate.  If  at  the  end  of 
the  year,  fewer  hours  are  spent 
by  the  agency  then  estimated, 
the  client  is  reimbursed  or 
credited  for  those  hours.  Con¬ 
versely,  if  more  hours  are  spent, 
the  client  pays  for  the  additional 
hours  over  the  estimate.  The 
hourly  rate  established  at  the 
beginning  of  the  year  is  fixed 
and  a  formal  review  is  held  with 
the  client  at  the  end  of  the 
advertising  year. 

Mr.  Wright  said  the  com¬ 
pany’s  relationships  with  its 
agencies  under  the  Task  System 
changed  for  the  better — “in  the 
way  of  mutual  consideration  and 
respect  and  the  disappearance 
of  some  of  the  more  common 
forms  of  agency-client  non¬ 
sense.” 

Mr.  Wright  speculated  that  in 
1966  the  Carling  cost  of  agency 
service  will  be  somewhere  b^ 
tween  $100,000  and  $200,000  less 
than  it  would  be  under  the  com¬ 
mission  system. 
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Mr.  Murison  said  the  fee  sys- 
tern  giv'es  the  clients  a  !>etter  ' 
idea  of  value  received  for  the 
compensation  paid  the  aarency 
and  also  they  are  aware  of  how 
much  service  their  estimated  fee 
will  pay  for  and  are  much  more 
understanding  about  paying  for 
those  extra  services  which  were 
not  anticipated  when  the  fee 
estimate  for  the  year  was  estab¬ 
lished.  The  agency,  on  the  other 
hand,  has  more  freedom  to 
recommend  special  projects  as 
the  need  arises  during  the  year 
because  “we  know  that,  once 
approved,  the  machinery  has 
been  established  to  make  certain  i 
we  will  be  paid  for  time  spent  ' 
on  them.”  Under  the  15%  sys¬ 
tem,  he  said,  the  agency  may 
think  twice  about  recommending 
such  special  projects  unless 
there  is  sufficient  room  in  the 
commissions  to  absorb  their  cost. 

• 

Carroll  of  L&N 
Joins  A<1  Bureau 

Dudley  D.  Carroll  Jr.  has 
joined  the  national  sales  staff  of 
the  Bureau  of  Advertising 
ANPA,  as  an  account  executive. 

Dr.  Leo  Bogart,  executive  vice- 
president  and  general  manager, 
also  announced  the  appointment 
of  Edwin  N.  Partikian  as  an 
account  executive  on  the  national 
sales  staff.  He  has  been  a  copy-  i 
w'riter  in  the  Creative  Depart-  * 
nient.  James  M.  Vicary  was 
named  manager  of  survey  re¬ 
search. 

Since  1964,  Mr.  Carroll  had 
been  a  vicepresident  at  Lennen 
&  Newell  on  the  P.  Lorillard 
account. 

• 

Hush  Puppies  Oflfers 
Special  Co-Op  Bonus 

A  bonus  co-operative  adver¬ 
tising  allowance,  limited  to 
print  media  ads  featuring  Fall 
1966  styles  of  Hush  Puppies 
casual  shoes,  boots,  hats  or 
caps,  will  be  paid  to  retailers 
by  the  Wolverine  Shoe  &  Tan¬ 
ning  Corp.,  makers  of  the  line. 

Under  the  new  “Trend  Merch¬ 
andising  Program,”  Wolverine  i 
will  pay  retailers  who  run  L 
qualified  ads  a  bonus  of  50%  * 

over  the  regular  co-op  allow¬ 
ance. 

• 

9  Million  Lines  in  750  ! 

Papers  Back  ‘Spree’  | 

It  is  Pepsi-Cola  Shopping 
Spree  time  again  and  this  year  j 
the  company  estimates  9  mil¬ 
lion  lines  of  newspaper  adver¬ 
tising  will  be  placed  both  by  the 
local  bottler  and  by  the  agency  * 
in  750  daily  and  weekly  news-  | 
papers,  to  promote  the  contest  I 
which  wnll  run  from  April  18  f 
to  May  28.  I 
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BoA  Asking  Tobacco  Firms 
To  Purchase  More  Space 


Newspapers,  he  said,  offer 
special  advantages  to  thin  mar¬ 
ket  advertisers  who  need  market 
by  market  flexibility  and  it  was 
demonstrated  that  newspapers 
could  be  combined  with  television 
to  provide  more  coverage  at  no 
increased  cost  to  advertisers. 

• 


Analysis  of  Cigarettes’  ‘Thin 
Market’  Shows  Need  for  Print  Ads 


If  tobacco  companies  accept 
the  findings  and  media  recom¬ 
mendations  contained  in  a  new 
marketing  presentation  by  the 
Bureau  of  Advertising,  ANPA, 
the  newspaper’s  overall  position 
as  an  advertising  medium  for 
established  cigarette  brands  may 
be  considerably  strengthened  in 
the  near  future. 

The  Bureau,  after  an  exten¬ 
sive  field  study  commissioned 
from  Market  Dynamics  Inc.,  has 
unearthed  what  appears  to  be  a 
plausible  clue  as  to  what  might 
be  the  main  underlying  factor 
resulting  in  striking  differences 
in  market  shares  of  cigarette 
brands  in  cities  across  the  coun¬ 
try. 

The  study,  completed  in 
August,  1965,  was  not  made  pub¬ 
lic  until  last  week  when  Dr. 
Frederick  W.  Williams,  Bureau 
marketing  manager,  staged  a 
presentation  for  the  trade  press 
and  a  number  of  agency  and 
tobacco  representatives. 

He  told  E&P  later  that  the 
study  started  in  April,  1964, 
after  the  publicity  resulting 
from  the  Surgeon  General  report 
linking  smoking  and  cancer  had 
subsided.  One  of  the  major  areas 
explored  measured  the  affect  of 
the  Surgeon  General’s  report 
and  sought  to  relate  resulting 
attitudes  to  cigarette  sales. 
Findings  were  presented  to  the 
tobacco  manufacturers  almost  as 
soon  as  they  had  been  compiled, 
and  later  the  companies  were 
revisited  with  a  prototype  of  the 
entire  study  with  the  Bureau’s 
recommendation  that  more  con¬ 
sideration  be  extended  to  news¬ 
papers  for  continuous  adver¬ 
tising  campaigns. 

Main  Sales  Pitch 

The  Bureau’s  sales  argument, 
which  ties  in  the  marketing 
findings,  rests  almost  entirely 
on  a  Simmons  study  completed 
for  Million  Market  Newspapers. 
This  shows  that  24%  of  smokers 
do  64%  of  the  television  viewing 
with  the  result  that  the  medium 
concentrates  its  commercials  on 
heavy  and  medium-heavy 
viewers,  while  45% — or  almost 
half  of  the  market — does  only 
5%  of  total  viewing.  Television’s 
delivery  of  most  commercials  to 
heavy  TV  viewers,  the  Bureau 
theorizes,  prevents  adequate 


coverage  of  the  outer  limit  of 
prospects  who  comprise  its  most 
favorable  market  segment. 

Dr.  Williams  told  E&P  that 
the  response  to  the  Bureau’s 
initial  presentation  was  very 
disappointing,  thus  it  was  de¬ 
cided  that  with  all  the  attention 
being  focused  on  cigarette  ad¬ 
vertising  now  was  an  opportune 
time  to  release  the  story  to  the 
trade  press.  The  Bureau’s  hope 
is  that  tobacco  company’s  share- 
owners  will  read  about  their 
presentation  and  start  to  ques¬ 
tion  heavy  tv  advertising  expen¬ 
ditures.  The  presentation  will 
also  be  shown  to  ad  agencies  by 
the  Bureau.  Dr.  Williams  said 
that  as  a  result  of  the  public 
showing  last  Wednesday,  he  had 
already  heard  from  two  agen¬ 
cies  who  indicated  a  willingness 
to  sit  down  and  discuss  their 
problems. 

Philadelphia  Probed 

It  is  no  secret  in  the  trade  that 
tobacco  companies  have  been 
wrestling  with  this  perplexing 
marketing  problem  for  many 
years,  devoting  a  great  deal  of 
time  and  money,  seeking  to  find 
a  solution.  However,  they  admit 
that  none  of  the  research  up  to 
now  has  been  much  of  a  help  in 
producing  a  definitive  answer. 
Consequently,  they  generally  fall 
back  on  accepting  the  fact  that 
the  differences  in  market  shares 
from  one  city  to  the  next  is  due 
to  variations  in  distributive  pat¬ 
terns  or  to  differences  in  ex¬ 
posure  to  mass  media  adver¬ 
tising. 

With  these  two  commonly  held 
beliefs  in  mind,  the  Bureau  de¬ 
cided  to  join  in  the  search  for  a 
more  complete  and  satisfying 
explanation,  and  chose  to  go 
about  it  by  comparing  two  neigh¬ 
borhood  sections  within  Phila¬ 
delphia  where  such  variables  as 
exposure  to  major  advertising 
m^ia  and  trade  and  distribu¬ 
tion  factors  seemed  to  be  rela¬ 
tively  stabilized  for  five  of  the 
leading  filter  brands  —  Kent, 
Marlboro,  Winston,  L&M  and 
Viceroy. 

Information  was  gathered  on 
the  history  of  brand  preferences 
from  2400  respondents,  their 
parents  and  other  family  mem¬ 
bers  who  were  18  years  and 
older.  Personality  and  demo¬ 


graphic  characteristics  were  also 
recorded  as  well  as  attitudes  and 
opinions  on  smoking  and  related 
subjects  which  have  a  bearing 
on  brand  choice. 

Major  Finding 

Space  does  not  permit  a  com¬ 
plete  report  of  the  findings  for 
each  of  the  brands,  but  what 
does  emerge  from  this  inter¬ 
esting  analysis  is  the  fact  that 
people  who  smoke  the  same 
brand  of  cigarette  have  specific 
cultural  and  psychological  traits 
in  common  and  these  character¬ 
istics  affect  market  share  to  a 
great  degree. 


The  Bureau  found  not  just  one 
brand  profile,  but  many  profiles 
for  a  particular  brand,  all  per¬ 
haps  similar  in  certain  respects 
and  different  from  the  profiles 
of  smokers  of  other  brands,  but, 
nonetheless,  each  distinctive  to 
a  particular  community. 

For  example,  one  brand  was 
found  to  have  greater  acceptance 
and  market  share  among 
modem,  ambitious,  socially-ad¬ 
justed  people  who  were  concen¬ 
trated  mainly  in  the  newer 
neighborhood.  In  contrast,  an¬ 
other  brand  had  greater  accept¬ 
ance  among  stable,  traditional 
people  who  lived  within  the  older 
neighborhood  section. 

Newspapers  Ideally  Suited 

All  this  points  to  the  need  for 
the  tobacco  companies  to  uncover 
the  cultural  and  psychological 
factors  shared  by  smokers,  and 
in  what  types  of  markets  these 
people  are  concentrated  so  that 
advertising  copy  appeals  and  ad 
sizes  can  be  zeroed  in  on  any 
brand’s  extremely  thin  market, 
according  to  the  Bureau.  News¬ 
papers  obviously,  are  ideally 
suited  for  this  job,  the  Bureau 
says. 

Because  of  the  thin  market  of 
each  cigarette  brand  and  because 
of  the  need  to  reach  the  even 
thinner  number  of  prospects  for 
each  brand,  Charles  T.  Lipscomb 
Jr.  president  of  the  Bureau,  sug¬ 
gests  that  cigarette  advertisers 
are  not  reaching  this  audience 
on  television  where  about  78% 
of  the  ad  dollars  are  spent. 


Passaic  H-N  Ad 
Clinic  Draws  175 

The  Passaic  (N.  J.)  Herald- 
News  and  Rutgers  University 
recently  teamed-up  to  sponsor  a 
series  of  Wednesday  evening  ad¬ 
vertising  and  merchandising 
seminars  for  North  Jersey  Busi¬ 
nessmen. 

Each  of  the  four  sessions 
featured  two  speakers,  an  ed¬ 
ucator  and  a  businessman,  who 
provided  a  mixture  of  tested 
theory  and  proven  practice  in 
advertising  and  merchandising. 

The  seminars  attracted  an 
average  of  175  advertisers,  in¬ 


cluding  members  of  the  Herald- 
News  sales  staff.  Those  who 
attended  the  full  series  received 
certificates  of  completion  of  the 
course  from  Rutgers  University. 

• 

I 

Agency  Tops  114-Year  j 

Newspaper  Record  j 

Robert  Dorskind,  president  of  | 
Diener  &  Dorskind  advertising  j 
agency,  reports  his  company  has  | 
broken  a  114  year  ad  record  at 
the  New  York  Times. 

Mr.  Dorskind  said  that  com¬ 
mencing  with  the  first  of  the 
year  the  agency  has  placed  over 
2000  pages  of  small  space  ads  in 
the  Times. 

During  this  13-week  period, 
Mr.  Dorskind  said  approxi-  | 
mately  25,000  different  ads  were  ' 
prepared  and  placed. 

• 

Movie  Classification 
Inquiry  Is  Proposed 

Washington 

Senator  Margaret  Chase 
Smith,  Maine  Republican,  wants 
a  Committee  on  Film  Classifica¬ 
tion  to  look  into  the  need  for 
legislation  dealing  with  the  ex¬ 
hibition  of  certain  motion  pic¬ 
tures  to  minors. 

If  the  committee  is  created,  it 
would  be  empowered  to  consider 
a  requirement  that  film  exhib¬ 
itors  advertise  certain  pictures 
with  an  “adults  only”  warning 
line  in  the  copy. 


ADVERTISING  NEWS 


SECTION 
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PRSA  Accredits  98  Members  In  March 


Kalman  B.  Druck,  chairman 
of  the  accreditation  committee 
for  the  Public  Relations  Society 
of  America,  has  released  the 
names  of  98  more  public  rela¬ 
tions  practioners  who  have  suc¬ 
cessfully  passed  the  accredita¬ 
tion  examination. 

The  list  of  new'  accredited 
members  brinps  the  total  to  707, 
Mr.  Druck  said. 

C.\LIFORXIA 

Los  Angeles:  Wallace  X.  Jamie,  Car¬ 
nation  Co. 

Charles  J.  L>-nes.  Theodore  R.  Sills, 
Inc. 

Oakland:  Malcolm  P.  Grover,  Safeway 
Stores,  Inc. 

XoK  Francisco:  Leone  Baxter,  Whitaker 
&  Baxter  International 

Ford  B.  Worthing,  Young  &  Rnbicam, 
Inc. 


DISTRICT  OF  COLUMBIA 
Walter  W.  Belson,  American  Trucking 
Assn..  Inc. 

Clifford  Guest,  Hill  and  Knowlton,  Inc. 
Kit  H.  Haynes,  Xational  Council  of 
Farmers  Cooperatives. 

lane  E.  Marillcy,  Courtesy  Associates, 
Inc. 

Letmard  J.  McEntiis.  Tr..  Insurance 
Institute  for  Highway  Safety. 

Earl  Minderman,  Robert  R.  Mullen 
&  Co. 


GEORGI.X 

Atlanta:  J.  William  Pruett,  Jr.,  The 
Coca-Cola  Co. 

Marietta:  A.  Lee  Rogers,  Lockheed- 
Georgia  Co. 


IOWA 

Ves  Moines:  Donald  J.  Dooley,  Mere¬ 
dith  Publishing  Co. 


LOUISIANA 

\'etv  Orleans:  Horace  C.  Renegar 
Tulane  University. 


Slirevetort :  Harold  G.  Anthony,  United 
Gas  Corporation. 


MASSACHUSETTS 

Boston:  Robert  L.  .\Ilen,  Kendall. 

W.  Edward  Boughton,  John  Hancock 
Mutual  Life  Insurance  Co. 

John  F.  Corcoran,  H.  P.  Hood  &  Sons. 
Emanuel  M.  Gill^t,  E.  M.  Gilbert  & 
Associates. 

Alford  S.  Peckham,  United  Farmers  of 
New  England,  Inc. 


MICHIGAN’ 

Ann  Arbor:  Prof.  Michael  Radock, 
University  of  Michigan. 

Detroit:  Frank  W.  Wylie,  Dodge  Di¬ 
vision,  Chrysler  Motors  Corp. 

Lansing:  Charles  H.  Chaskes,  Michi¬ 
gan  United  Fund. 

Midland:  Ellis  X.  Brandt,  The  Dow 
Chemical  Co. 


MIN.XESOTA 

Minneapolis:  James  G.  Bennett,  Jr., 
Pillsbury  Co. 

Gerald  C.  W’ollan,  Wollan  &  Wollan, 
Inc. 


MISSOURI 

Kansas  City:  William  R.  Cumerford, 
the  Cumerford  Corp. 

Sylvia  Hamilton,  Heart  of  American 
United  Campaign. 


St.  Joseph:  Lloyd  D.  Miller,  .American 
.\ngus  .Vs.sociation. 


CONNECTICUT 

Hartford:  .\lfred  F.  K.-icynski,  The 
Connecticut  Bank  &  Trust  Co. 

Rnvrside:  A.  H.  Thiemann,  .\loys  H. 
Thiemann  Co. 


ILLINOIS 

Chicago:  Catherine  Bauer,  National  So¬ 
ciety  for  Crippled  Oiildren  &  .\dults. 

.\rthur  Broadwin,  National  Dairy  Coun¬ 
cil. 

Charles  C.  Greene,  Doremus  &  Co. 

Roger  D.  Isaacs,  Public  Relations 
Board.  Inc. 

Alvin  L.  Krieg,  United  States  Steel 
Corp. 

James  X.  Krohne,  Mayer  and  O’Brien, 
Inc. 

Howard  G.  Mayer,  Mayer  and  O’Brien, 
Ittc. 

Helen  J.  McLane,  Beveridge  Orgam- 
zation,  Inc. 


OKLAHOMA 

Tulsa:  Richard  \V.  Ellison,  Service 
Pipe  Line  Co. 


PENNSYLVANIA 

Philadelphia:  Milton  A.  Eisenberg, 
Yellow  Cab  Co.  of  Philadelphia. 

Richard  R.  Keller,  United  Fund  of 
Philadelphia. 

William  A.  Lashley,  the  Pennsylvania 
Railroad  Co. 

Robert  F.  Roy,  United  Fund  of  the 
Philadelphia  .\rea. 

Dorothea  W.  Sitley,  Gimbels. 
Harrisburg :  James  H.  Smith,  Jr.,  Bell 
Telephone  Company  of  Pa. 


TEXAS 

Dallas:  Clifton  Blackmon,  First  Na¬ 
tional  Bank,  Dallas. 

Bernard  Brister,  Counselor  in  Public 
Relations. 

F.  Darby  Hammond,  executive  director. 
Southwestern  Insurance  Information 
Services,  Inc. 

Loflin  E.  Harwood,  Great  American 
Reserve  Insurance  Co. 

Joseph  B.  Marryat,  American  .\irlines. 


E!  Paso:  William  T.  Lynde,  Bill  I.yndc 
Public  Relations. 


NEW  JERSEY 

Linden:  Thomas  J.  Gallagher,  Humble 
Oil  &  Refining  Co. 

It'hippany :  .Mae  1).  .\ucello.  Suburban 
Propane  Gas  Cori>oration. 


VIRGINIA 

Richmond :  John  Moyler,  Jr.,  The  Life 
Insurance  Co. 


NEW  YORK 

.Veil'  York:  M.  Frederick  .\rkus.  Na¬ 
tional  Communication  -Associates,  Inc. 

Gertrude  E.  Bailey,  Monsanto  Co. 

Samuel  W.  Baker,  Codella  Duffus 
B..ker.  Inc. 

Matthew  A.  R.  Bassity,  Matthew  Bas- 
sity  Co. 

Charlotte  Browne-Mavers,  Standard  Oil 
Co.  (N.J.) 

Robert  O.  Carlson,  Standard  Oil  Com 
pany  (N.J.) 

Kreil  Clough,  Jr.,  Oxford  Paper  Co. 

Robert  S.  Cramer,  Dudley-.-\nderson- 
Yutzy, 

Richard  M.  Detwiler,  Batten,  Barton. 
Durstine  &  Osliorn,  Inc. 

Robert  O.  Fishel.  New  York  Yankees, 
Itic. 

Joseph  W.  Ganglchoff,  Continental  Oil 


WISCONSIN 

Mil^vaukce :  Beti  Barkin,  Barkiii,  Her¬ 
man  and  .Associates. 

David  .A.  Herman,  Barkin,  Herman 
and  -Associates. 

Bern.ard  Solochek,  Barkin,  Herman  and 
-Associates. 


T 


BRAZIL 

I.rince  G.  Hooks,  I’.S.  Department  of 
•Agriculture,  Rio  de  Janeiro. 


CAXADA 

Monty  Berger,  Monty  Berger  &  Co., 


SWITZERLAND 


Byroti  E.  Farwell,  Chrysler  Inter- 
natiotial  S.-A.  Geneva. 


I-ouis  J.  Garcia,  Pan  -American-Grace 
■Airways,  Inc. 

-Archer  C.  Hancock,  Oristano- Pearsall 
■Associates,  Inc. 

Howard  P.  C.  Howe,  New  York  State 
Society  of  (  P.A's. 

Philip  Klamet,  Edward  Gottlieb  &  .-As- 
.sociates,  Ltd. 

William  M.  McGaughey,  National  As¬ 
sociation  of  Manufacturers. 

.Alfred  E.  McMillan,  Carl  Byoir  & 
-Associates. 

-Anne  L.  New,  National  Recreation  & 
Park  -Association. 

Corwin  F.  Overton,  Stone  &  Webster, 
Inc. 

Guichard  Parris,  National  Urban 
League 

Merrill  C.  Phillips,  John  Moynaban  & 
Company.  Inc. 

Clifford  B.  Reeves,  Mutual  of  New 
York. 

Irving  1.  Rimer,  American  Cancer  So¬ 
ciety. 

Charles  P.  Rockwood,  Haskins  &  Sells. 

J.  Robert  Rowley,  Hill  and  Knowlton, 
Inc. 

Ellen  Saltonstall,  Harshe-Rotman  & 
Druck,  Inc. 

Jack  Shor,  Clairol,  Inc. 

William  C.  Tracey,  Martin  Marietta 
Corporation. 

Steven  C.  V’an  V’oorhis,  General  Elec¬ 
tric  Co. 

Joseph  Wolhandler,  Joe  Wolhandler  -As¬ 
sociates,  Inc. 


GRESH  &  KRAMER,  Phila¬ 
delphia  has  been  named  to 
handle  the  Lubriplate  line  of 
automotive,  marine  and  house¬ 
hold  lubricants  made  by  the 
Fiske  Brothers  Refining  Com¬ 
pany.  Campaign  plans  include 
newspaper  tests. 


TONI  ROBIN  has  been  named 
president  and  chief  operating  of¬ 
ficer  of  Johnstone  Inc.,  an  Inter¬ 
public  agency  specializing  in  the 
sale  of  women's  interests  products. 
Miss  Robin,  who  moves  from  Nor¬ 
man  Craig  &  Kummel,  succeeds 
Edward  Madden,  who  rejoins  the 
parent  company  in  a  corporate 
assignment.  Before  joining  N,  C  & 
K  in  1963,  Miss  Robin  was  crea¬ 
tive  director  at  Ellington  &  Co , 
and  ad  director  of  the  Wool 
Bureau.  Earlier,  she  had  been 
with  Holiday  magazine  and  on 
the  staff  of  the  New  York  Times 
Sunday  Magazine. 


Schools’  Integration 
Ad  Notice  Revised 


Washington 


-NORTH  CAROLIX.A 
Greensboro:  William  L.  Beerman,  Jr., 
Burlington  Industries. 

Raleigh:  Ben  F.  Park,  Ben  F.  Park, 
•Agency. 


OHIO 

Cincinnati:  George  R.  Pfeiffer,  Feder¬ 
ated  Dejortment  Stores.  Inc. 

Columbus:  Paul  L.  Walker,  .American 
Cancer  Society. 

Findlay:  D.  Christopher  Whittle,  Mara¬ 
thon  Oil  Co. 

Toledo:  Zeke  Cook,  Degnan  and  Cook, 
Inc. 


The  Office  of  Education  of  the 
Department  of  Health,  Educa¬ 
tion  and  Welfare  has  revised  its 
statement  of  policies  for  school 
desegregation  plans  under  Title 
VI  of  the  1964  Civil  Rights  Act. 

A  spokesman  described  the 
portions  dealing  with  public  in¬ 
formation  notices  in  newspapers 
as  “much  more  sophisticated” 
than  that  contained  in  the  orig¬ 
inal  statement,  released  April  29, 
1965. 


To  qualify  for  Federal  funds, 
some  2,000  school  districts  in  17 
states — all  the  states  of  the  old 
Confederacy  plus  the  border 
states  of  Missouri,  West  Vir¬ 
ginia,  Oklahoma,  Maryland, 
Kentucky  and  Delaware — must 
“arrange  for  the  conspicuous 
publication  of  a  notice  describing 
the  desegregation  plan  in  the 
newspaper  most  generally  cir¬ 
culated  in  the  community.” 

This  stipulation,  also  con¬ 
tained  in  last  year’s  directive,  is 
to  be  carried  out  by  the  local 
school  districts  prior  to  a  stipu¬ 
lated  30-day  period  during  which 
pupils  may  choose  whichever 
local  school  they  wish  to  attend. 

The  revised  statement  speci¬ 
fies  that  “publication  as  a  legal 
notice  is  not  sufficient”  and  that 
“copies  of  this  notice  must  also 
be  given  at  that  time  to  all  radio 
and  television  stations  serving 
the  community.” 


The  Office  of  Education  re¬ 
quires  that  a  sample  copy  of 
each  public  notice  be  provided 
along  with  the  district’s  deseg¬ 
regation  plan.  An  education 
spokesman  pointed  out  that,  in 
areas  where  a  newspaper  serves 
several  school  districts,  the  dis¬ 
tricts  can  take  out  one  ad, 
stating  the  particulars  regarding 
each  district. 

The  Office  of  Education  stated 
that  it  knew  of  no  case  where  a 
newspaper  has  refused  to  take 
such  an  ad,  but  were  the  prob¬ 
lem  to  arise  “we  would  cross 
that  bridge  when  we  came  to  it.” 
As  of  now  all  but  about  70  of 
the  2,000  districts  have  complied. 
Washington  provides  sample 
“geographic  plan”  and  “free 
choice  plan”  texts  for  notices 
to  be  published  in  newspapers. 

There  is  no  exact  stipulation 
as  to  how  large  or  in  what  sec¬ 
tion  of  the  paper  the  “conspicu¬ 
ous”  ads  must  be.  However,  the 
amount  of  information  required 
(such  as  maps  showing  school 
attendance  zones  in  the  “geo¬ 
graphic  plan”)  would  necessitate 
ads  much  larger  than  the  small 
legal  notices  deemed  unsuitable. 

In  some  school  districts,  it 
was  reported,  officials  had  mis¬ 
interpreted  the  notice  require¬ 
ment  to  mean  that  they  could 
demand  front  page  space  from 
an  editor.  The  statement  clearly 
prescribes  a  paid  notice  but  not 
one  in  fine  print. 
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“The  only  security  of  all  is  in  a  free  press.  The  force  of  public  opinion  cannot  be  resisted, 
when  permitted  freely  to  be  expressed.  The  agitation  it  produces  must  be  submitted  to. 
It  is  necessary  to  keep  the  waters  pure.”  —  Jefferson’s  letter  to  Marquis  de  LaFayette. 


■THE  RING  OF  TROTH" 


^  CofJiuf 


In  the  belief  that  only  by  reviewing  our  great  American  heritage  can  we  look  forward  to  posterity,  this  series  is  sponsored  by  the  Copley  Newspapers 

CALIFORNIA:  The  San  Diego  Union  |  Evening  Tribune  |  Alhambra  Post-Advocate  |  Burbank  Daily  Review  |  Culver  City  Evening  Star- 
News  &  Venice  Evening  Vanguard  |  Glendale  News-Press  |  Monrovia  News-Post  1  San  Pedro  News-Pilot  j  South  Bay  Daily  Breeze  | 
ILLINOIS:  Illinois  State  Journal  I  Illinois  State  Register  I  Aurora  Beacon-News  |  Elgin  Daily  Courier-News  [  Joliet  Herald-News 


APRIL  13,  1743 

(Birthdate  of  Thomas  Jefferson,  third  President  of  the  United  States.) 


With  classified  switchboards 
lighting  up  all  across  North 
America,  with  panting  salesmen 
lugging  in  great  batches  of  copy 
every  afternoon,  with  linage 
amounting  to  one-third  of  the 
total  production  of  many  news¬ 
papers  and  with  sizable  linage 
gains  each  month  becoming 
monotonous,  if  not  embarrass¬ 
ing,  we  CAMs  should  be  able  to 
point  to  the  soaring  bar  charts 
and  say,  “Isn’t  this  lovely!” 

It  is  lovely — and  it  isn’t. 

Maybe  this  would  be  a  good 
time  for  stock  taking.  Classified 
gains  have  been  phenomenal. 
Much  of  the  increase  does  come 
from  help  wanted  advertising, 
although  a  look  at  production 
reports  by  classifications  will  in¬ 
dicate  that  almost  all  classifica¬ 
tions  are  showing  gains.  Auto¬ 
motive  and  real  estate  are  up, 
generally,  as  are  the  rental  and 
financial  classifications.  Most 
newspapers  are  showing  gains  in 
the  merchandise  classifications, 
but  they’re  small.  So  newspaper 
classified  advertising  would  be 
in  fairly  good  shape  with  help 
wanted  holding  even. 

The  flood  of  emplojunent  copy 
has  much  more  of  an  effect  on 
newspapers  in  larger  markets. 
Even  without  a  Viet  Nam  or 
Korea,  these  newspapers  carry 
large  volumes  of  help  wanted  to 


CLASSIFIED  CLINIC 


‘Complacency  Danger 
In  Opulent  Sixties’ 


By  Stan  Fineness, 

CAM,  Providence  (R.I.)  Journal-Bulletin 


serve  the  continually  changing 
labor  market.  It’s  possible  in  the 
future  that  we  won’t  have  the 
great  fluctuations  we  have 
known  in  the  past.  Heavy  em¬ 
ployment  copy  might  become  a 
part  of  our  economy.  Maybe. 
Maybe  not.  At  any  rate,  there’ll 
be  some  help  wanted. 

Largest  Cains 

Importantly,  smaller  news¬ 
papers  have  been  producing  the 
largest  gains,  in  terms  of  per¬ 
centages,  and  these  papers  don’t 
share  in  the  help  wanted  boom 
to  the  extent  their  big  brothers 
do,  indicating,  for  the  most  part, 
that  classified’s  growth  actually 
is  healthy. 

But  are  we  reading  the  sign¬ 
posts  of  the  future  correctly? 
How  much  is  being  done  to  pro¬ 
tect  this  valuable  possession  of 


TOPEKA  STEPS  UP! 

Nine  months  sales  and  employment  records  of  the  nation's 
principal  cities  as  presented  by  U.S.  News  &  World  Report, 
based  on  U.S.  Federal  Reserve  figures,  the  Topeka  market's 
amazing  growth  and  its  prosperity  come  sharply  into  focus. 

A  COMPARISON  OF  SEVERAL  CENTERAL-WESTERN  CITIES 
IS  ILLUMINATING  . . . 


City 

Workers 

19i5  Annual 
Income 

1965  Income 
Comparison 
With  1964 

Dept.  Store 
Sales  9  Mos. 
1965  vs.  1964 

TOPEKA 

$7,080. 

+  3.2«/o 

+  12% 

Kansas  City 

$5,968. 

—0.2% 

+  1% 

Wichita 

$6,146. 

—3.9% 

+  1% 

Denver 

$6,279. 

+4.1% 

+  1% 

Topeka's  tremendous  Retail  Sales  today  reflect  its  stabilized 
balanced  economy,  based  on  a  combination  of  Industry,  Agri¬ 
culture,  Distribution,  Federal  and  State  Administration. 

STEP  UP  YOUR  KANSAS 
SALES  WITH  PROMOTION  IN 


Topeka 


Journal 


Notional  Advtg.  Representative 

Jann  &  Kelley,  Inc. 

Offices  in  9  Principal  Advtg.  Centers . 


newspapers?  What  are  we  doing 
to  insure  its  future  valuable 
contributions  to  revenue,  its 
value  to  advertisers,  its  service 
to  users  and  readers? 

Two  of  the  speakers  at  the 
recent  Michigan  Press  Associa¬ 
tion  Classified  conference  in  East 
Lansing  hoisted  storm  warnings. 

John  Prescott,  assistant  to  the 
publisher  of  the  Detroit  Free 
Press,  said:  “Classified  ads  (and 
the  stock  market  quotations)  can 
be  considered  bedrock,  because 
they  are  exclusive  to  news¬ 
papers. 

“And  as  I  try  to  relate  clas¬ 
sified  advertising  to  the  total 
newspaper,  I  see  this  exclusivity 
as  a  two-edged  sword.  (1)  If  we 
use  it — if  we  work  from  this 
strength — to  build  it  into  a 
demonstration  of  the  power  of 
newspaper  advertising,  then  we 
will  strengthen  retail  and  na¬ 
tional  advertising  and  we  will 
give  our  circulation  managers 
one  of  the  most  powerful  tools 
they  can  have  to  attract  readers. 
But,  (2)  if  we  rely  on  this 
exclusivity  to  do  the  job,  in  and 
of  itself,  then  we  are  wasting 
this  power.  And  we  are  allowing 
one  of  our  only  exclusive,  bed¬ 
rock  features  to  wither. 

“No  other  medium  can  fill  the 
void  left  when  the  newspapers 
can’t  publish  the  want  ads.  The 
employment,  the  real  estate  and 
the  used  car  agencies  use  classi¬ 
fied,  but  all  too  often,  simply 
take  it  for  granted.  And,  unfor¬ 
tunately,  so  do  many  newspaper 
publishers. 

“As  far  as  I’m  concerned,  all 
of  us  take  too  much  for  granted. 
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the  fact  that  a  $2.00  ad  can  sell 
a  $2,000  car,  fill  a  $20,000  job 
or  move  a  $40,000  house. 

“The  importance  of  cla.ssified 
advertising  is  not  to  be  meas¬ 
ured  solely  in  terms  of  total 
linage  and/or  total  revenue 
brought  in.  The  general  man¬ 
agement’s  measurement  of  clas¬ 
sified  must  go  beyond  lines  and 
dollars.  It  must  also  recognize 
the  classified  pages  as  a  reader 
service  and  a  circulation  builder. 

“To  say  that  classified  is  an 
important  ingredient  in  building 
readership  must  not  be  inter¬ 
preted  conversely — that  is  you 
have  high  readership  or  large  i 
circulation,  then  you  will  get  T 
your  share  of  classified.  Volume 
in  circulation  does  not  auto¬ 
matically  bring  about  volume  in 
classified  advertising. 

“You  must  work  at  it.  The  top 
management  of  the  newspaper 
must  be  committed  to  a  program 
which  allows  you — the  classified 
expert — to  work  at,  promote  and 
aggressively  go  after  those  little, 
tiny  ads. 

“The  commitment  has  to  come 
from  the  recognition  at  top 
management  level  that  those 
little,  tiny  ads  pay  off  in  satis¬ 
fied  readers  and  satisfied  circu¬ 
lation  managers,  as  well  as  satis¬ 
fying  profits. 

“If  I  were  talking  to  a  group 
of  publishers  and  general  man¬ 
agers,  I  would  urge  them  to 
recognize  this,  and  then  back  up 
their  recognition  by  an  active 
program  to  build  classified.  I 
would  ask  them  to  spend  more 
money  on  promotion,  and  I 
would  tell  them  to  put  their  best 
man  or  woman  in  charge  of  clas¬ 
sified  and  pinpoint  the  respon¬ 
sibility  in  that  person — to  vest 
authority  in  that  job — to  grant 
that  person  flexibility  to  operate 
— and  to  hire  the  necessary 
qualified  staff. 

Experimentation  Needed 

“And  I  would  urge  them  not 
only  to  allow,  but  to  encourage 
experimen  tation. 

“Today,  in  classified,  experi¬ 
mentation  and  the  need  for 
imagination  is  a  vital  factor.  In 
addition  to  its  unique  exclusivity, 
classified  has  another  unique 
factor. 

“Classified  is  the  one  revenue 
producing  area  of  the  newspaper 
where  growth  is  almost  limitless. 
Retail  is  controlled  by  the  num¬ 
ber  of  stores  in  your  town  or  city 
— National  is  limited  by  adver¬ 
tising  agencies  and  budgets — 
and  circulation  is  limited  by  the 
size  of  the  market. 

“Classified’s  importance  in  re¬ 
lation  to  the  total  newspaper 
has  indeed  been  growing.  And 
we  are  going  to  be  counting  on 
classified  for  much  more  in  the 
next  10  years. 

{Continued  on  page  22) 
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Because  everything  business  needs  to  operate — from 
raw  materials  to  finished  products  to  services — now 
depends  on  flexible  truck  transport,  trucks  are  both  a 
reliable  business  indicator  and  a  vital  business  tool. 

A  busy  trucking  industry  means  a  bustling  economy 
.  .  .  and,  as  business  flourishes,  growing  demand  for 
truck  service  is  reflected  in  the  mounting  sale  of  trucks. 

1965  truck  sales  were  14%  higher  than  1964,  a  previous 
record  year— and  the  trend  in  1966  is  still  up. 

w\'W 
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The  Wheels  thet  go  Everywhere  AMERICAN  TRUCKING  ASSOCIATIONS.  INC..  WASHINGTON.  O.C.  S003B 


Classified  Clinic 

(Ciiutiniu'd  from  20) 

“Classified  is  poinp  to  be  called 
on  to  play  a  larper  role  in  the 
total  newspaper — to  increase  its 
function  as  a  reader  service  and 
to  provide  a  larger  share  of 
revenue  to  the  paper. 

“We’ve  got  to  give  people 
more  reasons  to  buy  Classified — 
to  point  out  more  uses  for  it.  We 
aren’t  doing  enough  to  capture 
people’s  Imaginations  ...  to 
educate  them  for  new  uses  to 
which  they  can  put  Classified. 

Promotion  Is  A  Key  To  Growth 

“There  is  so  much  warmth 


ON  PROMOTION  TEAM — This  new  management  for  the  past  few  weeks.  From  left  to  right:  Amil 
group  at  Carl  Ally  Inc.,  Advertising,  will  be  re-  Gargano,  creative  director;  Paul  J.  Caravatt  Jr., 
sponsible  for  the  big  program  to  push  the  new  president,  formerly  with  Foote,  Cone  &  Belding 

World  Journal  Tribune  newspapers  in  New  York  and  Ogiivy,  Benson  &  Mather;  James  Durfee,  ex- 

City.  The  agency  has  been  working  on  the  account  ecutive  vicepresident;  and  Carl  Ally,  chairman. 


and  personality;  and  so  much 
specific,  factual,  interesting  re¬ 
porting  that  can  capture  the 
attention  of  potential  want  ad 
users. 

“Because  we  deal  so  directly 
with  our  Classified  customers 
and  because  the  potential  is  so 
limitless,  there  is  greater  oppor¬ 
tunity  for  experimentation  in 
Classified  than  in  any  other  de¬ 
partment.  No  Classifi^  Manager 
should  hesitate  to  put  good,  new 
ideas  into  practice — try  them 
out,  modify  them  if  experience 
dictates  it,  reject  those  which 
don’t  prove  out.  You  have  con¬ 
trol  and  flexibility  in  your  de¬ 
partment  w’hich  your  colleagues 
in  Retail  and  National  don’t 
have.’’ 

Ted  MacDonald  of  the  Mac¬ 
Donald  Classified  Service  had 
this  to  say,  “I  hate  to  say  it,  but 
the  fact  is  things  are  so  good 
that  I  am  scared.  I’ll  tell  you  why. 
Honestly,  I  am  scared  because 
I  see  signs  which  indicate  that 
maybe  we  can’t  stand  prosperity. 
At  the  recent  Mississippi  Valley 
Classified  meeting  in  Chicago, 
there  was  very  real  alarm 
among  some  prominent  classified 
managers,  who  admitted  that 
even  though  they  were  showing 
fine  gains  in  linage  and  revenue, 
they  were  down  in  ad  count  and 
some  even  said  they  had  fewer 
contracts  on  the  book  than  they 


had  two  years  ago.  So,  I  think 
we  can  spend  a  little  time  very 
profitably  if  we  examine  some 
of  the  danger  signs  and  consider 
some  of  the  things  we  might  do 
so  that  a  few  years  from  now 
nobody  will  be  able  to  say,  ‘Those 
poor  Classified  people.  They  just 
couldn’t  stand  prosperity!’  ’’ 

Mr.  MacDonald  concluded  his 
remarks  with,  “Maybe  none  of 
us  will  ever  make  the  Hall  of 
Fame,  but  that  is  okay  just  as 
long  as  they  don’t  inscribe  our 
tombstones  with  the  words, 
‘Here  lies  a  Classified  salesman, 
w'ho  passed  away  in  the  great 
goof -off  epidemic  of  the  prosper¬ 
ous  sixties.’  ” 

• 

Weekday  Classified 
Sets  New  Record 

The  Houston  Chronicle  pub¬ 
lished  the  largest  weekday  clas¬ 
sified  section  in  Huston  news¬ 
paper  history  Friday,  April  1. 

A  total  of  25  pages  of  clas¬ 
sified  section  in  Houston  news- 
ads  in  two  sections,  representing 
a  21%  increase  over  the  same 
Friday  last  year. 

Classifications  showing  the 
largest  gains  w'ere  automotive 
which  jumped  496  ads  over  the 
same  Friday  last  year  and  Help 
Wanted  w'hich  increased  375 
listings  over  the  same  period. 


Tennessee  Ad  Agency 
Forms  a  PR  Company 

Nashville,  Tenn. 

The  Noble-Dury  &  Associates 
advertising  agency  has  formed  a 
public  relations  firm  here. 

To  be  known  as  NDPR  Inc., 
the  new  company  will  be  headed 
by  W.  M.  Bill  Holder  as  chair¬ 
man  and  Hal  Kennedy  as  presi¬ 
dent.  The  firm  is  jointly  owned 
by  Mr.  Holder;  W.  S.  Graham, 
Noble  -  Dury  chairman;  and 
James  M.  Elliot,  Jr.,  Noble- 
Dury  president.  Mr.  Holder  will 
continue  to  serve  as  executive 
vicepresident  of  the  ad  agency. 

NDPR  has  signed  National 
Life  and  Accident  Insurance 
Company  as  an  account. 

Mr.  Holder  served  on  the 
Nashville  Tennessean,  and  was 
a  feature  writer  for  its  Sunday 
magazine  before  he  left  the 
paper  in  1949.  Mr.  Kennedy  at 
one  time  served  as  editor  of  the 
Alice  (Tex.)  News. 

• 

BOND  &  STARR,  Pittsburgh, 
has  appointed  Mrs.  Lillian 
Jones  as  media  director,  suc¬ 
ceeding  the  late  Miss  Helen 
Wischmeyer.  Mrs.  Jones  comes 
from  BBDO. 

*  *  Hi 

PAPERT,  KOENIG  & 
LOIS’  president,  Julian  Koe- 


Awards  Dinner,  April  19.  Mr. 
Koenig,  whose  agency  created 
the  slogan,  “Who  says  a  good 
newspaper  has  to  be  dull”  for 
the  New  York  Herald  Tribune, 
will  be  introduced  by  columnist 
Jimmy  Breslin. 

«  *  * 

WEIGHTMAN  Inc.,  of  Phila¬ 
delphia  has  named  Ivan  Davis 
a  vicepresident  and  director  of 
media.  He  had  been  media  sup¬ 
ervisor  at  W.  B.  Doner. 

*  *  * 

LENNEN  &  NEWELL  has 
been  assigned  Squibb  vitamin 
products  and  new  products,  not 
disclosed. 

*  *  >i> 

ROCKWELL,  QUINN  & 
WALL  has  won  the  Baumritter 
Corporation  account.  The  client 
makes  Ethan  Allen,  Kling  and 
Viko  furniture.  Some  50  agen¬ 
cies  tried  to  get  the  $500,000 
account;  the  company  said. 

*  *  * 

CUNNINGHAM  &  WALSH 
has  hired  Stephen  Barnett  as  a 
media  buyer.  Previously,  he  was 
with  Metromedia  as  sales  serv¬ 
ice  manager  at  WTTG-Tv  in 
Washington,  D.  C.  Gilbert  Far¬ 
ley,  formerly  with  Sullivan, 
Stauffer  Colwell  &  Bayles,  has 

also  joined  the  agency  as  a 


nig,  will  be  installed  into  the 
Copywriters’  Hall  of  Fame  at 
the  6th  Annual  Gold  Key 


Summer  Sessions 

at  aecradited  collage 
LINOTYPE  —  TELETYPESETTER 
OPERATION  —  OFFSET 
June  6  to  July  12,  1966 
July  13  to  August  19,  1966 
$250  (each  session)  Includes 
room  and  meals  at  the  college 
Apply  now  to 
Director  of  Graphic  Arts 

CHOWAN  COLLEGE 

Murfreesboro,  N.  C.  27855 


media  buyer. 

*  *  * 

BONSIB  /  ADVERTISING, 
Fort  Wayne,  has  a  new  presi¬ 
dent.  He  is  Thomas  J.  Blee, 
formerly  general  manager  of  the 
agency. 

e  *  * 

WM.  ESTY  Company  has 
been  assigned  Halo  Shampoo 
and  Cue  Toothpaste  by  the 
Colgate-Palmolive  Company. 

e  «  * 

TED  BATES  &  Co.  has  as¬ 
signed  Arthur  Heller,  formerly 
associate  media  director  at 
Benton  &  Bowles,  as  a  vicepresi¬ 
dent  and  media  director. 
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More  farmers  throughout  the  world  huy  John  Deere  farm  machinery  than  any  other  make 

If  you  need  photographs  or  information  for  your  farm  story,  telephone  or  write: 
Public  Relations  Department  •  Deere  &  Company,  Moline,  III.  •  Tel.  Area  Code  309, 792*4181 


The  Changing  Face  of  American  Agriculture 

In  much  the  same  way  as  ready-mix  concrete  trucks  serve  a  contractor,  John  Deere’s  Grinder-Mixer 
grinds  and  delivers  custom-prepared  feed  rations  . . .  mixing  the  ration  on-the-go 

while  the  farmer  drives  to  his  feedlot. 


\ 


British  Hospital  Rebuked 
For  ‘Misleading’  Reporter 


London 

Britain’s  Press  Council,  ar¬ 
biter  of  journalistic  ethics,  has 
condemn^  a  Birmingham  hos¬ 
pital  for  “lack  of  frankness’’  in 
dealing  with  the  press  and  for 
misleading  a  reporter  seeking 
facts  for  a  news  story. 

Denial  of  a  ‘Rumor* 

The  Council,  in  its  12th  an¬ 
nual  report,  supported  a  news¬ 
paper  complaint  against  the 
state-administered  hospital.  The 
Birmingham  Sunday  Mercury 
told  how  it  was  misled  about  the 
facts  regarding  an  infectious 
organism  which  caused  the 
closure  of  Birmingham  Eye 
Hospital’s  operating  theatre. 
Many  patients  were  treated  for 
infection  and  six  of  them  lost 
the  sight  of  an  eye. 

No  announcement  was  made 
to  the  press  and  when,  about  a 
month  later,  a  rumor  that  five 
people  had  died  of  a  virus  infec¬ 
tion  at  the  hospital  caused  the 
Sunday  Mercury  to  ask  whether 
there  was  any  truth  in  the  rumor 
and  officially  the  secretary  de¬ 
nied  there  had  been  a  virus 
infection. 

Matter  of  Crave  Concern 

The  paper  did  not  pursue  the 
matter,  but  four  days  later  two 
other  newspapers  made  inquiries 
and  the  secretary  of  the  Bir¬ 
mingham  Group  of  Hospitals  is¬ 
sued  an  official  statement  giving 
the  facts  about  the  infectious 
organism  which  was  not  of  virus 
origin.  He  expressed  regret  to 
the  Press  Council  that  incorrect 
inferences  were  drawn  from  the 
answers  of  the  other  officials. 

Frederick  Whitehead,  editor 
of  the  Sunday  Mercury,  con¬ 
tended  that  the  first  official 
“deliberately  misled”  a  news¬ 
paper  reporter.  He  urged  that 


the  happenings  at  the  hospital 
were  a  matter  of  grave  and 
urgent  public  concern. 

The  Press  Council  said  it  con¬ 
sidered  that  if  the  hospital 
authorities  had  issued  a  state¬ 
ment  on  the  occurrence  at  the 
Birmingham  hospital  at  an 
earlier  stage  it  would  have 
avoided  the  spreading  of  rumor 
and  enabled  the  press  to  give 
the  public  accurate  information. 

The  council  added  that,  in  ac¬ 
cordance  with  the  spirit  of  the 
agreement  between  representa¬ 
tives  of  the  medical  profession 
and  the  press,  newspaper  in¬ 
quiries  on  the  matter  should 
have  been  answered  frankly  and 
the  Council  regretted  that  this 
was  not  done. 

Anon>’mity  Denied 

Should  a  newspaper  discover 
the  identity  of  a  buyer  at  a  pub¬ 
lic  auction  who  wishes  to  re¬ 
main  anonymous?  This  was  an¬ 
other  problem  considered  by  the 
Press  Council  on  the  representa¬ 
tion  of  a  member  of  the  public 
who  had  bought  a  house,  taking 
particular  care  to  preserve  his 
anonymity.  Although  he  was  not 
approached  personally  by  any 
journalist,  a  newspaper  an¬ 
nounced  his  identity  as  the  pur¬ 
chaser. 

The  editor  concerned  argued 
that  there  was  clearly  public  in¬ 
terest  in  the  name  of  the  buyer 
of  property  which  formerly  be¬ 
longed  to  a  notability  as  was  the 
case  in  this  instance.  He 
acknowledged  that  a  buyer  had 
the  right  to  try  to  keep  his  name 
secret  but  said  that  newspapers 
had  an  equal  right  to  discover 
the  name  if  they  could. 

The  Press  Council  decided 
that  there  was  no  right  to 
anonymity  in  the  circumstances 
disclosed. 
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Seven  Reporters  Win  TTPT 

FeHowship  Awards  U-T -I  OCllUUlg 


Washington 

Seven  journalists  are  among 
the  15  winners  of  the  Ameri¬ 
can  Political  Science  Associa¬ 
tion’s  Congressional  Fellowship 
awards.  They  will  come  to  the 
Capital  next  fall  to  work  for  a 
year  in  the  offices  of  Senate  and 
House  members.  Each  will  re¬ 
ceive  a  minimum  of  $6,000,  plus 
travel  expenses  under  a  program 
financed  by  the  Ford  Founda¬ 
tion. 

Winners  are: 

Loren  F.  Ghiglione,  25,  former 
reporter  for  Claremont  (Calif.) 
Courier  and  Washington  (D.  C.) 
Post,  presently  at  Yale  Univer¬ 
sity; 

Stephen  B.  Goddard,  24,  city 
hall  reporter,  Hartford  (Conn.) 
Tunes; 

Harry  A.  Lenhart  Jr.,  27,  on 
leave  from  the  Cleveland  Plain 
Dealer,  presently  at  University 
of  Wisconsin; 

Wesley  G.  Pippert,  32,  re¬ 
porter,  United  Press  Interna¬ 
tional,  Chicago; 

William  E.  Shands,  32,  assist¬ 
ant  news  editor.  Redwood  City 
(Calif.)  Tribune; 

Roger  Summers,  31,  court¬ 
house  and  political  reporter. 
Fort  Worth  (Tex.)  Star-Tele¬ 
gram; 

Harrison  J.  Ullmann,  31,  sci¬ 
ence  and  medical  writer,  Indian¬ 
apolis  Star. 

• 

HemphiU  Writes  Viet 
Human  Interest  Column 

The  Atlanta  (Ga.)  Journal 
has  sent  columnist  Paul  Hemp¬ 
hill  to  Viet  Nam  for  two  months 
where  he  will  file  six  columns  a 
week.  Normally,  his  column  ap¬ 
pears  on  page  two  of  the  Jour¬ 
nal,  and  on  Sunday  in  the  com¬ 
bined  Atlanta  Journal  and  Con¬ 
stitution.  His  subjects  are 
people,  stories  with  human  ap¬ 
peal  about  every-day  people  who 
have  experienced  the  unusual. 

Mr.  Hemphill’s  Viet  Nam  col¬ 
umns  will  be  no  different,  other 
than  that  their  locale  will  move 
from  Atlanta’s  famous  Peach¬ 
tree  Street  to  Bien  Hoa  and 
Danang  and  the  backwoods  ham¬ 
lets  of  war-torn  Viet  Nam.  He 
will  report  daily  on  the  people 
caught  up  in  the  war,  the 
soldiers  and  the  civilians,  Viet¬ 
namese  and  American. 

• 

Delivery  Price  Raised 

The  Spokane  (Wash.)  Spokes- 
man-Review  has  raised  the  home 
delivery  price  of  the  daily  and 
Sunday  editions  from  $2  to  $2.50 
per  month.  The  daily  only  price 
was  advanced  from  $1.60  to  $2. 
No  change  in  single-copy  price 
was  reported. 


Stock  Price 
Indicator 

United  Press  International  is 
providing  its  subscribers  with  a 
computer-produced  price  indica¬ 
tor  reflecting  the  average  daily 
change  of  all  1,628  stocks  listed 
on  the  New  York  Stock  Ex¬ 
change. 

The  “UPI  Market  Indicator” 
measures  in  percentages  the 
average  price  change  in  all 
tradings  on  the  Big  Board  since 
the  previous  day’s  close.  It  is 
calculated  to  the  minute  by  com¬ 
puter  for  the  seven  market  leads 
transmitted  on  UPI’s  financial 
and  news  wires  during  the  day. 

William  D.  Laffler,  UPI  finan¬ 
cial  editor,  expressed  belief  that 
the  new  indicator  would  be  wel¬ 
comed  by  the  press  and  public 
alike  in  view  of  recent  criticism 
that  existing  market  indicators 
sometimes  tended  to  exaggerate 
fluctuations  because  of  their 
limited  bases. 

“The  UPI  indicator  is  not  an 
index  and  is  not  intended  in  any 
way  to  replace  long-used  aver¬ 
ages  or  indices,”  he  said.  “But 
it  will  be  a  valuable  supplement 
to  existing  indices  for  reporting 
mai  ket  trends  understandably 
and  accurately.  It  will,  in  very 
simple  terms,  say  what  has  hap¬ 
pened  in  the  past  24  hours.” 

It  is  made  possible  by  special 
programming  of  the  Control 
Data  computers  used  by  Scantlin 
Electronics  to  produce  UPI’s 
tabulated  stock  lists. 

A  computer  records  every  sale 
on  the  NYSE  as  soon  as  it  is 
reported.  At  a  given  command, 
the  computer  determines  the  net 
price  change  in  percentages  up 
to  that  hour,  always  based  on  the 
level  that  prevailed  at  the  close 
of  the  last  trading  day. 

The  UPI  indicator  is  also  car¬ 
ried  in  UPI’s  Unistox  Teletype¬ 
setter  services,  both  in  stock 
leads  and  a  daily  feature  called 
Big  Board  Trends.  The  latter 
will  also  include  the  number  of 
issues  advancing  or  declining 
and  the  gross  number  of  shares 
advancing  or  declining. 

• 

Hamilton  Resits 

Detroit 

Lawrence  J.  Hamilton,  51,  has 
resigned  as  circulation  director 
of  the  Detroit  News  effective 
April  15.  He  announced  no  im¬ 
mediate  plans.  Mr.  Hamilton 
joined  the  circulation  depart¬ 
ment  of  The  News  in  1936  and 
has  served  as  circulation  direc¬ 
tor  since  1953. 
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H)ed,  American  Oil 

what  we’ve  been 

to  conserve  water  and  to  increase  its  availability  for 
re-use.  Call  or  write  the  Director  of  Public  Relations, 
American  Oil  Company,  910  South  Michigan  Ave.,  Chicago,  Ill. 

“You  expect  more  from  American  and  you  get  it  !’’* 


AMERICAN  OIL  COMPANY  (AMCRICAW 


Trademark 
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PROMOTIOX 

Phoenix  Activities 
For  All  Age  Groups 

By  George  ^'ilt 


While  many  daily  newspapers 
profess  to  have  a  public  service 
piogrram  that  encompasses  all 
groups  of  citizens  in  their  areas, 
there  are  few  that  can  compare 
with  the  all-out  schedule  of  the 
Phoenix  (Ariz.)  Republic  and 
Gazette. 

One  of  the  most  unusual  and 
exotic  programs  in  the  annals 
of  newspaper  community  activi¬ 
ties  anywhere,  is  the  “Silver 
Wings”  program  conducted  by 
the  Phoenix  newspapei's. 

The  Republic  and  Gazette  de¬ 
cided  to  honor  the  pioneers  of 
military  aviation  of  the  state 
of  Arizona,  with  by-laws 
adopted  specifying  that  mem- 
t)ers  must  have  been  fliers  l)e- 
tween  1912  and  1919,  who 
served  in  the  U.  S.,  British, 
Canadian,  French  or  other 
Allied  Forces,  whether  they 
were  pilots  or  observers.  An 
exception  permitted  the  enroll¬ 
ment  of  a  German  who  sei’ved 
as  an  observer  in  the  German 
air  force  in  World  War  I  and 
became  an  American  citizen 
after  the  close  of  hostilities. 

The  Arizona  Republic  has 
published  a  32-page  yearbook 
honoring  memories  of  the  or¬ 
ganization,  organized  April  15, 
1964.  The  organization  origin¬ 
ally  enrolled  about  30  members 
and  bas  grown  to  68  as  of  this 
year. 

Eugene  Pulliam,  publisher  of 
the  Phoenix  newspapers,  who 
has  taken  a  keen  interest  in  the 
organization  since  its  inception, 
and  former  U.  S.  Senator  Barry 
Goldwater,  a  major  general  in 
the  Air  Force  Reserve,  are  the 
only  honorarj’  members  of  the 


“Silver  Wings.” 

Members  of  the  group  have 
been  honored  at  Williams  Air 
Force  Base  near  Phoenix,  and 
will  attend  a  special  program 
this  year  at  Wright-Patterson 
Air  Force  Base,  Dayton,  Ohio. 

Active  in  the  organization  of 
the  group  were  Howard  Wilcox, 
Major  General,  U.  S.  Army  re- 
ser\’e,  general  manager  of  the 
Republic  and  Gazette,  and 
Walter  Suft,  Lt.  Col.,  Air  Force 
Re.ser\'e,  of  the  Republic  pro¬ 
motion  department. 

Ollier  Events 

Also  honoring  older  residents 
of  the  Phoenix  area  is  the 
Pioneer’s  Reunion,  sponsored  by 
the  Republic  and  Gazette,  a 
celebration  for  people  who  re¬ 
sided  in  Arizona  prior  to  De¬ 
cember  30,  1890,  when  Arizona 
became  a  state.  220  attended  the 
celebration  this  month,  the  42nd 
annual  celebration  of  the  re¬ 
union. 

Among  other  activities  spon¬ 
sored  by  the  Phoenix  news¬ 
papers  are  a  “Music  Memory 
Contest,”  attracting  80,000 
school  children,  an  oratorical 
contest,  with  8,000  entries,  and 
a  spelling  bee  with  15,000  en¬ 
trants. 

A  competition  to  select  a 
batboy  for  the  San  Francisco 
Giants,  who  train  in  Phoenix, 
drew  150  entrants;  a  Cactus 
Show  pulled  a  turn-out  of 
12,886  and  a  baseball  clinic 
turned  out  more  than  150  little 
league  coaches. 

A  symphony  family  concert 
drew  an  audience  of  more  than 
3,000,  and  a  nutrition  forum 


Everything  in  Baltimore  revolves  around  The  Sun 

•  ••that’s  why  Baltimore’s 
Classified  Advertisers  place 
81%  of  their  classified  ads 
in  The  Sunpapers! 


THE  SUNPAPERS 

MORNING  •  EVENING  •  SUNDAY 

National  Reprasantativas:  Crasrnar,  Woodward.  O'Mara  A  Ormsbao 
New  York  San  Francisco  Los  Anjeles  Chicago  Detroit  Atlanta.  Philadelphia.  Minneapolis 


drew  an  audience  of  3,000. 

Several  hundred  turned  out 
for  the  Republic’s  flower  show, 
and  a  basketball  free-tbrow  con¬ 
test  began  with  eliminations  in 
public  schools  and  attracted 
4,980  kids. 

More  than  300  exhibits  were 
entered  in  the  Phoenix  news¬ 
papers. 

More  than  40  elementary 
schools  entered  the  annual 
Valley  of  the  Sun  Marbles 
Tournament,  cosponsored  by  the 
Parks  and  Recreation  Depart¬ 
ment  and  the  Gazette. 

Upcoming  in  early  May  is 
the  third  in  the  current  series 
of  Book  &  Authors  Luncheons, 
with  an  anticipated  audience  of 
about  1,000. 

It  looks  like  there’s  some¬ 
thing  for  everybody  in  the 
Valley  of  the  Sun.  And  plenty 
of  variety  in  the  promotion 
department  of  the  Republic  and 
Gazette. 

♦  ♦  ♦ 

DIALOGUE  —  The  Miami 
Herald  makes  a  telling  sales 
sales  point  in  a  brochure  featur¬ 
ing  an  “interview”  technique. 
“An  advertising  dialogue  be- 
tw'een  Mr.  Carpenter  and  Mr. 
Smith”  uses  large  photos  of 
Keith  Carpenter,  general  man¬ 
ager  of  Florida  Sales  Division, 
Whirlpool  Corporation,  and 
Dick  Smith,  Miami  Herald 
General  advertising  represen¬ 
tative. 

Mr.  Carpenter  sets  the  stage 
on  page  two  with  the  question, 
“I’d  like  to  find  out  if  the 
Miami  Herald  is  a  good  adver¬ 
tising  buy.  I’d  like  to  know  how 
it  compares  with  other  media 
serving  the  South  Florida 
market,  and  also  if  the  cost  is 
in  line  with  that  charged  by 
other  U.  S.  newspapers. 

Dick  Smith  replies:  “Suppose 
I  point  out  a  few  comparisons 
and  let  you  draw  your  own 
conclusions.” 

22  pages  later,  after  a 
thorough  dialogue,  Mr.  Car¬ 
penter  is  obviously  convinced. 

«  *  « 

COMMUNITY  SERVICE 
ADS — The  Detroit  News  has 
inaugurated  a  once-a-month 
campaign  of  in-paper  ads 
featuring  people  involved  in  the 
News’  various  community  serv¬ 
ice  programs.  First  ad  features 
a  carrier  of  1950  who  has  since 
won  a  News  carrier  scholar¬ 
ship  and  is  now  a  senior  city 
planner. 

*  •  • 

NEVER,  NEVER  —  As  a 
public  service,  the  Aurora  (Ill.) 
Beacon-News  is  distributing 
posters  through  the  local  school 
systems  urging  children  to 
“Never,  never,  talk  with 
strangers.”  The  campaign  is 
promoted  with  in-paper  ads  ap¬ 
pearing  on  the  comics  page. 


Community  Services  Manager 
Bill  Burns  points  out  that  the 
campaigrn  was  originally  sug- 
gested  to  him  by  his  own  first- 
grade  daughter. 

*  *  * 

MAGIC  CARPET  _  A  bro¬ 
chure  released  by  the  Birming¬ 
ham  (Mich.)  Eccentric  uses  a 
“story-board”  technique  to  show 
that  the  market  is  well  above 
the  state  average  in  six  different 
sales  classifications,  and  that 
the  Eccentric  provides  a  “magic 
carpet”  to  reach  the  market. 

*  *  • 

FACES  —  The  Minneapolis 
Star  and  Tribune  have  inaugu¬ 
rated  an  off-beat  new  campaign 
of  in-paper  ads.  Each  insertion 
features  an  eight-column  photo, 
nearly  full-age  depth,  with  a 
single  line  of  copy  beneath,  plus 
the  paper’s  logo.  The  series  was 
kicked  off  with  a  photo  of  Louis 
Armstrong,  and  the  line,  “Man, 
that  Tribune  is  the  most!” 
“Whatta  newspaper!”  was  the 
only  copy  appearing  under  a 
photo  of  Jimmy  Durante.  Pro¬ 
motion  manager  Laurie  Cava¬ 
naugh  says  he  hopes  for  a  long 
and  happy  series. 

*  *  * 

BOATING  — A  New  York 
Times  promotion  for  two  special 
Sunday  boating  features  takes 
an  unusual  format.  Copy  is 
printed  on  four  separate  sheets 
simulating  boating  signal  flags, 
each  piece  printed  in  a  different 
two  color  combination.  The  foot- 
square  “flags”  were  enclosed  in 
special  envelopes  with  a  seabird 
bleed  photo. 

*  *  • 

DOLLAR  BUY  —  “What  a 
Dollar  buys  in  newspaper  adver¬ 
tising,”  is  the  title  of  an  eight- 
page  brochure  released  by  the 
Richmond  Times-Dispatch  and 
News-Leader.  Copy  reads:  “If 
a  quarter-page  of  advertising 
costs  $200  in  a  newspaper  with 
100,000  circulation,  then  each 
dollar  buys  500  quarter-pages; 
which  is  to  say,  a  quarter  page 
distributed  to  each  of  500  fam¬ 
ilies.  It  so  happens  that  this  is 
about  the  number  of  quarter 
pages  that  can  be  bought  for 
one  dollar  in  all  223  newspapers 
in  the  nation  with  circulation 
of  50,000  or  more,  taking  the 
totals  for  the  entire  group.” 

Subsequent  pages  list  the  223 
newspapei*s,  by  state,  and  list 
the  cost  of  a  600-line  ad,  daily 
circulation,  and  the  number  of 
quarter  pages  per  $1. 

*  *  • 

NEWSCASTS— A  Cleveland 
Press  in-paper  states  that  “to¬ 
day’s  newspaper  contains  the 
equivalent  of  some  60  15-minute 
newscasts.”  Idea  for  the  ad 
came  from  an  item  in  E&P  say¬ 
ing  that  “a  15-minute  radio  or 
television  newscast  runs  about 
1,700  words.” 
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BETWEEN  PRESS  AND  DISPATCH  —  inserting  sec¬ 
tions  and  supplements  —  at  16,000  PER  HOUR 

to  match  press  speeds  at  smaller  dailies  and  weeklies. 
The  smallest  stutter  available  today.  Insertomatic  lets 
you  take  on  all  those  protitable  ad  supplements  and 
collate  your  weekend,  Sunday  or  special  editions  on 
time.  This  powertui  dwart  with  giant  output  needs 
little  tioor  space,  minimum  maintenance  and  lubrica¬ 
tion  and  teatures  easily  set  electronic  controls.  The 
Insertomatic  is  portable  to  round  out  its  extreme  ver¬ 
satility. 


A  Subjidiory  of  Horr.s-lntertype  Corporation 

2  1  WEST  ST,  NEW  YORK  ,  N  .  Y. 

Offices  IN  AHINCIPAl  CIT/fS 


Write  or  call  for  complete  information 


Safety  Story  Awards 
Given  in  Washington 


Washington 
Ten  newspapermen  were  hon¬ 
ored  here  March  31  in  a  special 
ceremony,  as  winners  of  Ameri¬ 
can  Trucking  Associations’ 
Eleventh  Annual  Newspaper 
Safety  Writing  Competition. 

The  presentations  made  at  a 
luncheon  at  the  New  Senate 
Office  Building  by  the  Chair¬ 
man  of  the  Interstate  Commerce 
Commission,  John  W.  Bush, 
were  witnessed  by  more  than 
100  guests,  including  more  than 
50  members  of  Congress. 

Cash  prizes  totaling  $5,400 
and  special  award  certificates 
were  presented  to  the  10  whose 
editorial,  single  story  and  series 
entries  on  highway  safety 
were  rated  best  by  three  inde¬ 
pendent  judges. 

First  place  winners  who  re¬ 
ceived  $1,000  awards  were: 
William  J.  Sanderson,  Portland 
Oregonian,  single  story;  Dow 
Richardson,  Kokomo  (Ind.) 
Tribune,  editorial;  and  Ivan 
Robinson,  Hartford  (Conn.) 
Times,  series. 


Second  place,  $500  award 
recipients  w'ere:  Frank  A. 
Aukofer,  Milwaukee  Journal, 
single  story;  Robert  C.  King, 
Minneapolis  Tribune,  editorial; 
and  Menno  Duerksen,  Memphis 
Press-Scimitar,  series. 

The  third  place  winners  each 
received  $300.  They  were: 
Raleigh  Mann,  Fort  Lauderdale 
(Fla.)  News,  single  story;  N.  S. 
Hayden,  Hartwell  (Ga.)  Sure, 
editorial;  Paul  H.  Miller,  Akron 
Beacon  Journal. 

The  Milwaukee  Journal,  rep- 
re.sented  by  Laurence  Eklund, 
Washington  Bureau  chief  for 
the  paper,  received  the  Special 
Plaque  Award  for  the  most  ef¬ 
fective  traffic  safety  campaign 
during  the  contest  period  (Jan. 
1-Dec.  31  1965). 

Contest  judges  were  Herbert 
Lundy,  editorial  page  editor,  the 
Oregonian;  Robert  Olson,  edi¬ 
tor,  Courier-Herald,  Enumclaw, 
Wash.;  and  Dr.  Nathan  B. 
Blumberg,  Dean  of  the  School 
of  Journalism,  University  of 
Montana 


A  record  479  contest  entries 
l  eflected  increasing  interest  and 
concern  on  the  part  of  news¬ 
papers  in  highway  safety.  The 
American  Trucking  Associa¬ 
tions  sponsors  the  contest.  This 
is  the  first  year  in  the  11-year 
history  of  the  contest,  that  the 
winners  have  been  brought  to 
Washington. 

Training  Program 

Harrisburg,  Pa. 

A  federal-state  job  training 
program  for  23  unemployed  per¬ 
sons  to  prepare  them  for  work 
as  photo  engravers  has  been  an¬ 
nounced  as  a  $85,923  project  for 
this  area.  Trainees  will  receive 
living  allowances  while  under 
the  program,  wffiich  is  sponsored 
by  the  Pennsylvania  Bureau  of 
Employment  Security  in  cooper¬ 
ation  with  the  Vocational  Edu¬ 
cation  unit  of  the  Department 
of  Public  Instruction. 

• 

Heads  ANA  Group 

Walter  M.  Harrison  Jr.,  man¬ 
ager  of  advertising  for  the 
Travelers  Insurance  Companies, 
a  former  reporter  with  the  Okla¬ 
homa  City  Daily  Oklahoman  and 
the  Houston  Chronicle  before 
that,  has  been  named  chairman 
of  the  Magazine  Advertising 
Committee  of  the  Association 
of  National  Advertisers. 


200  Attend  High  School 
Journalism  Seminar 

Ft.  Lauderdale,  Fla. 

Fred  Petti john,  executive  edi¬ 
tor  of  the  Ft.  Lauderdale  News 
and  Sun-Sentinel,  discussed  ex¬ 
citement  in  journalism  in  a  key¬ 
note  address  to  the  second  an¬ 
nual  journalism  seminar  for 
Broward  County  high  school 
students. 

Over  200  students  from  the 
county’s  high  schools  attended 
the  seminar,  the  event  being 
sponsored  by  the  Theta  Sigma 
Phi  Fraternity,  national  fratern¬ 
ity  for  women  in  communica¬ 
tions,  and  Sigma  Delta  Chi,  pro¬ 
fessional  journalism  society. 

A  workshop  on  general  news 
writing  and  reporting  was  con¬ 
ducted  by  Jo  Werne,  a  Miami 
Herald  staff  writer,  and  Bare 
Bowman,  Ft.  Lauderdale  News 
north  edition  editor. 

A  plaque,  donated  by  Theta 
Sigma  phi,  was  presented  to  Bill 
Tompkins,  editor  of  the  Mac- 
Arthur  High  School,  Hollywood, 
school  paper  for  the  best  edition 
of  the  year,  A  revolving  trophy, 
donated  by  Gore  Newspapers 
Co.,  w’ill  be  presented  to  the  area 
high  school  compiling  the  most 
points  for  overall  quality  of  a 
student  publication.  The  trophy 
will  be  presented  at  a  banquet, 
April  25. 


E(?--YFS, 
EXCUSE  m, 
VIARK 
LAYWE. 


WAYME! 


NICE  TO 

m£ET 

YOU, 

m.  CAIN). 


IT'S  ERUSTRATIMG 
WHEM  SOmEONE 
miSUSES  YOUR 
MAfYlE  OR 
CONFUSES 
YOU  WITH 
SOIVlEBODy  ELSE. 


WE,  TOO, 
FEEL  BADLY, 
WHEN  OUR 
NAnAE  IS 
MISUSED -IN 
CONNECTION 
WITH  the 
EQUIPIYIEWT 
WE  PONT 

build. 


YOU  SEE,  THE  NAMES  CATERPILLAR 
AND  CAT  SHOULD  BE  USED  TO 
IDENTIFY  ONLY  OUR  PRODUCTS^ 
-THEY  ARE  REGISTERED 
TRADEMARKS  OF  CATERPILLAR 
TRACTOR  CO. 


IF  YOUR  NAm£  HAS  E\/ER 
BEEN  miSUSED,  WE 
THINK  YOU’LL 
UNDERSTAND  OUR 
SITUATION.  YOUR  HELP 
IN  CORRECTLY  USING 
OUR  TRADEmARK  TO 
REFER  ONLY  TO  OUR 
PRODUCTS  UUlUL  BE 
APPRECIATED. 

CATERPI  LLAR 


Reg.  U.  S.  Pat.  Off. 

‘Wheel  and  Track-Type  Tractors 
Loaders  •  Scrapers  •  Engines 
Motor  Graders  •  Piptelayers  •  Off-Highway  Trucks 
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challenge: 

provide  100%  performance  at  less  cost 
without  impairing  quality,  usefulness, 
service  life  or  appearance. 


result: 


the  new  value-engineered 

COTTRELL  ^ -ISA 


We  started  with  a  thorough  and  scientific 
value-engineering  analysis  of  web  offset  presses. 

Our  engineers  questioned  every  concept. 

Studied  every  element.  Challenged  every  frill. 

With  just  one  thing  in  mind.  Your  need 
for  a  high-performance  press  with  measurable 
superiority  —  priced  as  low  as  possible 
consistent  with  quality. 

This  is  it.  The  new  Cottrell  Model  V-15A. 

Capable  of  15,000  papers  per  hour . . . 

50%  faster  than  any  comparable  press  now  available 
to  weekly  and  small  daily  newspapers.  Plus  the 
ability  to  produce  a  24-page  broadsheet  newspaper  — 
with  a  standard  jaw  folder. 

Bearer-equipped  blanket  cylinders  give  you  a  clean, 
crisp  image  that  jumps  off  the  page.  Shorter  horizontal 
web  lead  and  register  control  give  you  colors  that 
catch  your  eye  and  hold  it. 

See  this  new  press  and  what  it  can  do  for 
your  newspapers.  Measure  its  superiority  on 
your  own  terms.  Call  Richard  W.  Rosebury  — 

The  Cottrell  Company  --  Westerly,  Rhode  Island, 
at  (203)  599-1500  collect.  Or  send  for 
literature.  Zip  Code  02891. 


COTTRELL  DIVISION 

WESTERLY,  RHODE  ISLAND 


NTE  RTYPE 


Editors  Talk 
Of  Problems 
In  ‘Issues’ 

Harrisri  rg,  Pa. 

Editors  turned  their  attention 
to  “Human  Rights — Moral  Is¬ 
sues — and  Press  Responsibili¬ 
ties”  at  a  three-day  seminar  here 
March  31-April  2.  It  was  spon¬ 
sored  by  the  Pennsylvania  Soci¬ 
ety  of  Newspaper  Editors  in 
cooperation  of  the  Pennsylvania 
Newspaper  Publishers’  Associa¬ 
tion. 

PSNE  President  John  Stroh- 
meyer,  Bethlehem  Globe  Times, 
indicated  that  the  press  could 
have  done  more  to  head  off  civil 
rights  explosions. 

“We  lost  touch  with  those  sec¬ 
tions  of  the  community  where 
the  pressures  were  building  up,” 
he  declared.  “The  press  should 
have  recognized  these  problems 
and  done  something  about  them 
before  they  began  to  fester.” 

Dr.  Robert  G.  Berneuter,  vice- 
president  at  the  Pennsylvania 
State  University,  minimized 
undergraduate  student  involve¬ 
ment  in  activist  movements.  He 
said  the  leadership  for  campus 
flare-ups  comes  from  graduate 
students  and  some  younger 
faculty  members.  Campus  jour¬ 
nalists,  however,  are  “fascin¬ 
ated”  by  activists  and  publicize 
their  causes  to  an  “unbelievable” 
degree,  he  said. 

Evidence  of  C.liange 

Arlin  M.  Adams,  who  resigned 
recently  as  Pennsylvania  Secre¬ 
tary  of  Public  Welfare,  said 
ample  civil  rights  laws  are  on 
the  books,  and  the  problem  is  to 
make  them  work. 

He  predicted  a  span  of  five 
years  would  tell  the  story  of 
the  workability  of  existing  laws 
on  the  subject. 

Mr.  Adams  characterized  re¬ 
lief  for  the  destitute  and  aid  to 


the  mentally  ill  and  blind  as 
“acts  of  justice;  not  acts  of 
charity,”  and  during  a  question 
session  he  found  affirmation  of 
his  position  among  some  of  the 
editors  who  cited  reduction  in 
relief  rolls  and  return  to  gainful 
employment  of  some  recipients 
as  evidence  that  rehabilitation 
programs  were  working. 

Bishop  Rol>ert  L.  DeWitt  of 
the  Pennsylvania  Episcopal  Dio¬ 
cese,  Philadelphia,  told  the  edi¬ 
tors  that  doctrinaires — people 
with  fixed  ideas — of  whatever 
extreme  were  trying  to  live  as  a 
closed  system  in  an  open  society, 
and  that  in  these  times  this 
attitude  is  impossible. 

William  T.  Coleman  Jr.,  co- 
chairman  of  the  White  House 
Conference  on  Civil  Rights,  ap¬ 
pealed  to  the  editors  to  make 
sure  that  further  Negro  pres¬ 
sure  for  freedom  is  “peaceful 
and  in  the  best  of  .American 
traditions.” 

Understanding  of  Police  Role 

Lt.  Col.  John  Grosnick,  chief 
of  staff  for  the  Pennsylvania 
State  Police,  said  newspapers 
could  help  the  situation  in  dem¬ 
onstrations  by  understanding 
the  role  of  the  police  and  by 
prudent  handling  of  rumors 
which  often  create  disorder  out 
of  small  issues. 

A  panel  on  what  can  be  done 
by  the  press  in  coping  with  civil 
rights  and  moral  matters 
brought  a  variety  of  opinions 
into  the  discussion. 

Ted  Gress,  Lebanon  (Pa.) 
Daily  News,  said  “we  shouldn’t 
lie  fall  guys  for  these  charac¬ 
ters”  who  burn  their  draft 
cards.  He  contended  that  card 
burners  are  publicity  seekers. 

Civil  rights  reporting  poses  a 
challenge  to  “separate  the  man 
from  the  movement”  when  hood¬ 
lums  filter  into  demonstrations 
or  into  organizations  which 
otherwise  might  have  v’alid 
causes,  said  Joseph  Daughen,  a 
Washington  staff  member  for  the 
Philadelphia  Bulletin. 

The  presence  of  these  charac¬ 


A  Newspaper  Press  is  a  System 

And  Goss  offers  the  finest  newspaper  system 
(Headliner  Mark  II  press  unit— nothing  matches 
its  performance;  Reel-Tension-Paster  with  Elec¬ 
tronic  Digital  Paster  Pilot— nothing  matches  its 
efficiency;  and  the  Goss  Imperial  3:2  or  Uniflow 
2:1  Folders— nothing  matches  their  productivity). 


When  everything  counts,  you  can  count  on  Goss 


ters  should  not  obscure  the  jus¬ 
tice  of  the  movement  it.self,  Mr. 
Daughen  pointed  out. 

Salacious  publications  present 
a  “very  serious  moral  problem,” 
according  to  Vincent  J.  Quatrini, 
Latrobe  Bulletin,  who  declared 
that  freedom  of  the  press  is  not 
license  for  “distribution  of 
poison.” 

• 

Governor  Praises 
Editor  Bill  Baggs 
For  His  Good  Deed 

Miami,  Fla. 

A  Miami  News  campaign  to 
rescue  the  tip  of  Cape  Florida 
for  a  state  park  is  successful. 

Governor  Haydon  Burns  re¬ 
ceived  the  deed  for  100  acres  of 
the  southern  tip  of  Key  Bis- 
cayne  April  4  from  the  owner, 
Mrs.  Elena  Santeiro  Garcia.  At 
the  ceremony  Gov.  Burns  was 
flanked  by  Bill  Baggs,  editor  of 
the  Miami  News  who  was  a 
prime  mover  in  the  campaign. 

Mr.  Baggs  wrote  editorials 
and  page  one  columns  favoring 
the  purchase  during  the  year 
and  a  half  since  the  News  began 
its  effort  with  a  special  section 
on  the  hi.storic  tract. 

The  State  Cabinet  voted  to 
buy  100  acres  immediately  w’ith 
an  option  to  purchase  the  other 
900  acres  of  upland  and  sub¬ 
merged  lands  for  expansion.  The 
purchase  included  the  century- 
old  Cape  Florida  lighthouse. 
Purchase  price  of  the  100  acres 
was  $2.5  million. 

“Bill  Baggs  was  the  foremost 
.  .  .  loudest  champion  of  the 
cause,”  Gov.  Burns  said  when  he 
receiv'ed  the  deed  from  Mrs. 
Garcia. 

• 

3  School  Journalists 
To  Receive  Plaques 

Five  high  school  journalists 
have  been  named  winners  in  the 
Journalism  Writing  Contests 
sponsored  by  the  American 
Newspaper  Publishers  Associa¬ 
tion  anci  Quill  and  Scroll,  high 
school  journalism  honor  society. 
They  will  be  presented  with 
bronze  plaques  by  an  executive 
of  their  local  newspaper  in  cere¬ 
monies  next  month  in  their  own 
communities. 

The  winners  are: 

Advertisement:  Paul  Havi- 
land.  Palmetto  and  Pine,  St. 
Petersburg,  Florida. 

Editorial:  David  Levine,  Sun 
Dial,  Phoenix,  Arizona. 

News  story:  Kathy  Kracke, 
Glen  Bard,  Glen  Ellyn,  Illinois. 

Feature  story:  Warren  Levy, 
The  Patriot,  Flushing,  New 
York. 

Photography;  David  Monroe, 
Blue  and  Gold,  Findlay,  Ohio. 


Vinciguerra 
Expose  Wins 
Stokes  Award 

Ft.  Laitderdale,  Fla. 

A  reporter  for  the  Ft.  Lauder¬ 
dale  News  won  the  1965  Thomas 
L.  Stokes  Award  for  an  expose 
which  resulted  in  reforms  of  a 
state  agency  and  development 
of  new  public  parks. 

The  $500  award  went  to  Tom 
Vinciguerra,  who  wrote  a  series 
of  stories  revealing  that  the 
Florida  Inland  Navigation  Dis¬ 
trict  was  selling  surplus  public 
land  for  private  use.  As  a  re¬ 
sult,  tbe  Florida  Legislature  put 
the  Navigational  District  under 
the  authority  of  the  State  De¬ 
partment  of  Conservation  and 
reduced  its  taxing  power. 

In  addition,  state  and  local 
governments  were  given  priority 
in  the  purchase  of  surplus  land, 
and  as  a  consequence  two  public 
parks  were  established. 

Honorable  mention  in  tbe  con¬ 
test  went  to  Robert  P.  Mellace 
of  the  Charleston  (W.  Va.) 
Daily  Mail  for  articles  on  the 
leasing  of  dredging  rights  on 
the  Elk  River  to  private  inter¬ 
ests;  reporter  John  Fetternian 
and  photographer  Bill  Strode 
of  the  Louisville  Courier- J ournal 
for  articles  on  the  pollution  of 
the  Kentucky  river  through 
strip  mining;  Gladwin  Hill,  New 
York  Times,  for  a  “comprehen¬ 
sive  review”  of  national  water 
resources  and  water  pollution. 
• 

Paper  Helps  Scouts 
Cain  J-Merit  Badge 

Columbus,  o. 

Scouting  and  Journali.sm  com¬ 
bined  forces  here  recently  to 
conduct  a  course  in  newspaper 
work  that  resulted  in  40  Boy 
Scout  “graduates”  and  no  drop¬ 
outs. 

The  12-hour  course,  organized 
by  the  Columbus  Dispatch  in 
cooperation  with  Scout  head¬ 
quarters  in  nine  counties,  was 
filled  with  specially-selected 
Scouts.  Held  for  three  hours  on 
each  of  four  consecutive  Satur¬ 
day  mornings.  Dispatch  depart¬ 
ment  heads  served  as  lecturers. 
Question  periods  were  frequent, 
and  practical  tests  in  writing 
and  editing  were  given,  in¬ 
cluding  a  50-question  final  exam¬ 
ination. 

Topics  covered  reporting, 
writing,  editing,  photography, 
use  of  cutlines,  advertising,  cir¬ 
culation  and  business  office  mat¬ 
ters.  Each  graduating  Scout  re¬ 
ceived  a  journalism  merit  badge 
and  a  diploma  signed  by  the 
Dispatch  president  at  gradua¬ 
tion  ceremonies  attended  by 
parents. 
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When  a  Big  "Cat"  Comes  to  Town 


When  Humble  announced  plans  to  build  the  world’s 
biggest  catalytic  cracking  unit  (“cat  cracker”  in  re¬ 
finery  parlance),  it  naturally  created  quite  a  stir  at 
Baytown,  Texas,  where  the  big  “cat”  will  be  lo¬ 
cated.  □  The  people  of  Baytown  have  known  Hum¬ 
ble  a  long  time,  nearly  fifty  years  now,  and  they 
have  seen  many  changes  in  the  refinery  skyline  as 
the  need  for  more  and  better  petroleum  products 
required  larger  and  more  sophisticated  equipment. 
But  they  must  have  felt  a  nostalgic  twinge  when 
they  saw  old  Cat  Cracker  #1,  source  of  more 


than  a  billion  gallons  of  World  War  II  aviation  gaso¬ 
line,  come  down  to  make  room  for  the  big  “cat.” 
□  One  thing  the  citizens  of  Baytown  knew  from  ex¬ 
perience,  however,  was  that  the  giant  catalytic 
cracker,  like  every  new  piece  of  equipment  in  the 
refinery,  would  be  as  clean  in  operation  as  the  most 
advanced  technology  can  make  it.  Maintaining 
clean  air  and  water  is  as  important  to  us  as  it  is  to 
our  Baytown  neighbors. 


OIL  A  REFINING  COMPANY  . 


PEOPLE  WHO  'PUT  A  TIGER  IN  YOUR  TANK!' 


NCO 


marriage  to  Mr.  Carlin,  and 
was  serving  as  vice  president, 
secretary  and  treasurer  at  the 
time  of  his  death. 

Mr.  Stearman  first  came  to 
work  for  The  Gazette  as  an  ac¬ 
countant  in  1941.  In  1953  he 
became  controller  and  general 
manager.  Both  Mrs.  Carlin  and 
Mr.  Stearman  have  been  very 
active  in  local  civic  and  com¬ 
munity  affairs  for  many  years. 

The  newspaper,  it  was  stated, 
will  continue  policies  which  Mr. 
Carlin  established.  Placing  em¬ 
phasis  on  its  seiwice  for  the 
home  and  family,  it  does  not  ac¬ 
cept  advertisements  for  or 
make  reference  to  cocktails  or 
alcoholic  beverages.  The  Gazette 
moved  into  a  new  plant  and  now 
is  printed  by  the  offset  process. 


Sarah  Carlin 
Elected  Gazette 
President  -  Editor 


Sarah  S.  Carlin  has  been  ap¬ 
pointed  president  and  editor  of 
the  Alexandria  (Va.)  Gazette, 
following  the  death  of  her  hus¬ 
band,  Charles  C.  Carlin,  Jr.  who 
had  held  both  positions  since 
1922. 


Torinus  Morris  McKelway 

JOHN  TORINUS  JR.,  has  been  appointed  managing  editor  of  the 
Twin  City  News-Record  at  Neenah,  Wis.  He  replaces  Roy  Valitchka, 
who  takes  over  supervision  of  the  news  department  of  WLUK-tv, 
Green  Bay,  Wis.  Mr.  Torinus  is  the  son  of  John  B.  Torinus,  editor  of 
the  Appleton  Post-Crescent. 

C.  WILBUR  MORRIS,  who  started  at  the  Springfield  (O.)  Daily  News 
as  an  office  boy  at  the  age  of  20,  nearly  42  years  ago,  is  retiring 
from  Springfield  Newspapers,  Inc.,  April  23.  He  had  been  assistant 
managing  editor  of  the  Springfield  Daily  News,  the  Sun,  and  the 
Springfield  News-Sun  for  the  past  23  years,  having  been  elevated  to 
that  post  in  December,  1942.  His  uncle,  the  late  Edgar  L.  Morris, 
interested  him  in  seeking  employment  at  the  newspaper.  The  uncle 
was  then  general  manager  for  the  News,  and  was  later  named  pub¬ 
lisher  for  the  three  papers. 

JOHN  McKELWAY  of  the  Washington  )D.C.)  Evening  Star  won  the 
1966  Headliner  award  for  "The  Rambler"  as  the  best  local  interest 
column  entered  in  the  32nd  annual  national  competition.  He  has 
written  "The  Rambler"  since  1962.  He  came  to  the  Star  as  a  reporter 
in  1952  from  the  El  Paso  (Tex.)  Herald  Post.  Mr.  McKelway  attended 
Washington  and  Lee  University. 


^  David  Krasldw  of  the  Lon 

^  Anj/clen  Tunes'  Washington  Bu- 

Mrs.  Carim  Stearman  ^eau  staff  has  been  appointed 

A  board  meeting  promoted  news  editor  of  the  Bureau.  He 
John  Barton  Phillips,  executive  rejilaces  Lai  rence  H.  Bi  rd  who 
vice  president  and  associate  edi-  has  been  assigned  to  in-depth 
tor,  to  board  chairman.  Lewis  reporting  of  Washington  and 
A.  Stearman  was  named  vice  related  news, 
president,  treasurer  and  general 
manager  of  the  corporation,  and 
Mrs.  Helen  Young  was  elected 
secretary  and  classified  man¬ 
ager. 

Mrs.  Carlin,  a  native  of  Slip- 

per>'  Rock,  Pa.,  joined  the  Richard  H.  Hoenig,  a  former 
Gazette  in  1943  following  her  reporter  and  sports  editor  of  the 

Great  Bend  (Kans.)  Daily  Trib¬ 
une — now  manager  of  the  public  the  St.  Louis  (Mo.)  Post-Dis-  Bill  Crouch,  veteran  news- 
information  department  of  the  patch — named  Missouri  Sports-  paper  advertising  salesman — 
Federal  Reserve  Bank  of  New  writer  of  the  Year  for  the  fourth  named  manager  for  the  SUN- 
York.  time  by  the  National  Sports-  DAY  gravure  section  of  the 

*  *  •  casters  and  Sportswriters  Asso-  Dallas  (Tex.)  Times-Herald. 

Gilbert  Gardner,  a  reporter  ciation.  *  *  * 

in  the  .Atlantic  City  (N.  J.)  ♦  *  *  Ralph  Conrad — named  real 

Press  bureau  at  Vineland —  Mary  Brinkerhoff,  Dallas  estate  editor  of  the  Van  Nuys 

named  regional  director  of  the  (Tex.)  Morning  News  women’s  (Calif.)  News. 

Horatio  Alger  Society.  news  staffer  for  13  years — a  *  *  * 

•  *  *  Theta  Sigma  Phi  Matrix  Award  Raoul  Gripenwaldt,  enter- 

Ray  Coffey— from  general  for  achievement  in  journalism.  tainment  editor  of  the  Santa 

assignment,  Chicago  Daily  *  *  *  Monica  (Calif.)  Evening  Out- 

News,  to  Vet  Nam  coverage  Howard  G.  Benson,  origina-  hok— received  Music  Arts  Soci- 

with  Henry  Gill,  photographer,  tor  of  the  advertising  dispatch  ety  award  for  founding  the 


Robert  W.  Travinski — from 
the  Morgantown  (W.  Va.)  Post 
to  city  editor  of  the  Morgantown 
Doni  i  n  ion-News. 


deserves  an 
Engineering  Approach. 


Chas.  T.  Main's  engineers  are 
printing  oriented.  They  fit 
your  new  plant  to  production, 
not  production  to  plant. 

Main’s  engineers  consider  not 
only  architecture,  site  utiliza¬ 
tion,  plant  layout,  and  equip¬ 
ment  services,  but  also  future 
growth. 

The  special  structural,  heating, 
ventilating,  electrical,  and 
mechanical  requirements  of  a 
printing  plant  are  incorporated 
into  the  plans  and  specifica¬ 
tions. 

Main’s  services  also  can  in¬ 
clude  site  investigation,  pre¬ 
liminary  studies,  cost  esti¬ 
mates,  field  engineering  during 
construction  and  equipment 
installation  design. 


Marjorie  Marsh — named  re¬ 
ligion  writer  for  the  Charlotte 
(N.  C.)  News,  replacing  Mrs. 
Sue  Creighton  who  resigned  to 
devote  more  time  to  her  duties 
as  a  homemaker.  Miss  Marsh 
recently  completed  studies  at 
The  Sorlnmne  in  Paris. 


Here  is  the  only  golf  feature  that  helps 
readers  improve  their  game  by  actual 
photos  illustrating  proper  form,  grip  and 
other  valuable  pointers. 

Written  by  the  1964  PGA  champion, 

HOW  TO  PLAY  WINNING  GOLF  is 
in  a  convenient  question-and-answer 
format  for  easy  adaptability. 

Inquire  for  samples  and  rates. 

The  World's  Leoding  Independent  Syndicate 


AYAINT 

CH.AS.T.  .V\AIN.  INC. 
Sngtneers 


K.  V.  Hoffman,  associate  edi¬ 
tor  of  the  Richmond  (Va.) 
Times- Dispa  tch  and  author  of  its 
Ross  Valentine  column  (his  son’s 
first  name  and  his  own  middle 
name) — retired.  He  is  writing  a 
book  on  editorial  writing. 
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250  Pork  Ave.,  New  York,  N.  V.  10017 
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in  the  n 

N.Y.  Times 
Promotes  Wolfe 
And  Doherty 

Wamer  E.  Perkinson,  re¬ 
tail  advertising  manager,  and 
George  T.  Stagg,  department 
store  advertising  manager,  have 
announced  their  retirement 
from  the  New  York  Times. 

Warren  Wolfe,  now  assist¬ 
ant  retail  advertising  manager, 
will  become  acting  retail  adver¬ 
tising  manager,  and  Frank 
Doherty  of  the  retail  staff  has 
been  designated  acting  assistant 
advertising  manager. 

Mr.  Perkinson,  who  is  60,  has 
been  associated  with  New  York 
newspapers  for  41  years  and 
with  the  Times  since  1936.  He 
has  been  retail  ad  manager  since 
1946.  He  began  his  newspaper 
career  in  the  classified  ad  de- 
i  partment  of  the  New  York 
■  American. 

Mr.  Stagg,  69,  has  been  de¬ 
partment  store  ad  manager  of 
the  Times  since  1947.  His  career 
also  began  with  the  American  in 
j  1922.  He  will  retire  June  1. 
i  Mr.  Wolfe,  48,  has  been  on  the 
Times  staff  of  17  years.  He 
moved  from  the  World-Tele¬ 
gram  to  the  Times  as  a  retail 
advertising  salesman  in  1949 
,  and  was  named  assistant  retail 
advertising  manager  in  1957. 

Mr.  Doherty,  47,  joined  the 
'  Times  in  1953  in  the  school  and 
college  division  of  the  circula¬ 
tion  department.  He  was  trans¬ 
ferred  to  the  retail  advertising 
department  in  1953  and  has 
specialized  in  department  store 
advertising  for  the  past  five 
years.  He  will  continue  to  de¬ 
vote  most  of  his  time  to  the  d.e- 
}  partment  store  classification. 

I  • 


Wolfe  Doherty 


*  *  * 

Jean  Davant  has  become  a 
researcher  for  the  Charlotte 
(N.  C.)  News  feature.  Quest,  a 
reader  service.  She  replaces 
Mrs.  Betty  Matthews  who 
joined  the  Fayetteville  (N.  C.) 
Observer  staff  when  her  husband 
has  transferred  to  that  city. 

*  *  e 

Jack  B.  Creamer — from  the 
advertising  promotion  depart¬ 
ment  of  the  Philadelphia  In¬ 
quirer  to  the  A1  Paul  Lefton 
Company  as  radio/tv  director. 

*  *  * 

Velma  Baylor,  women’s  edi¬ 
tor,  Yakima  (Wash.)  Herald 
and  Reptiblic — accepted  J.  C. 
Penney  award  for  women’s  news 
pages  as  last  official  assignment 
before  retirement,  April  1. 

*  * 

Gainer  E,  Bryan  Jr.,  editor 
of  the  Maryland  Baptist,  weekly 
journal  of  Baptist  Convention  of 
Marlyland,  Baltimore,  for  8 
years,  to  editor  and  publisher  of 
the  Milledgeville  (Ga.)  Union- 
Recorder,  weekly,  May  1. 

*  *  * 

Robert  E.  Christmeyer,  tele¬ 
graph  editor,  the  Jamestown 
(N.  Y.)  Post- Journal,  to  Flour¬ 
noy  &  Gibb,  public  relations, 
Toledo,  O. 

«  «  * 

James  J.  Fox,  editor  of  former 
Warren  (Pa.)  Times-Mirror, 
merged  with  W arren  County  Ob¬ 
server,  to  editor  Bradford  (Pa.) 
Era. 

*  «  « 


Robert  Simmons — from  the 
advertising  staff  to  the  public 
service  department  of  the  Hart- 

i  ford  (Conn.)  Times. 

I  *  ift  « 

\  W.  Richard  Bruner,  former 

executive  editor  of  Printer’s  Ink 
magazine.  Stars  and  Stripes 

staffer  in  World  War  II — to 

Callo  &  Carroll  advertising 
agency  as  vicepresident,  market¬ 
ing  communications. 

I  «  « 

j  Geoffrey  James  —  resigned 

from  the  Philadelphia  Bulletin 
to  join  the  staff  of  the  Montreal 
Star, 

♦  ♦  ♦ 

George  Kiseda,  until  recently 
a  sports  writer  on  the  Philadel¬ 
phia  Bulletin — to  the  staff  of 
Parade  magazine  in  New  York, 


Jed  Drews,  24,  from  Ft. 
Pierce  (Fla.)  News  to  Ft. 
Lauderdale  (Fla.)  Sun  Sentinel 
as  education  writer  and  general 
reporter. 

*  *  * 

Alan  Macher,  26,  formerly 
with  Hudson  (N.  Y.)  Register- 
Star,  to  Ft.  Lauderdale  News 
as  reporter. 

*  *  * 

Mildred  Smith,  news  column¬ 

ist  for  Montgomery  (Ala.)  Ad¬ 
vertiser  for  38  years,  now 
writing  similar  column  for 
Montgomery  Independent. 

«  *  « 

Larry  Perks  to  Hamilton 

(Ont.)  Spectator  on  return  from 
Australia  where  he  was  features 
editor  of  the  Newcastle  Sun, 
New  South  Wales,  and  later 
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with  the  Canberra  Times.  He 
left  Canada  in  1964  after  five 
years  as  city  editor,  St. 
Catherines  (Ont.)  Standard. 

*  <»  « 

Jean  Person  to  Detroit 
News  as  science  and  medicine 
writer  after  13  years  as  aero¬ 
space  and  science  writer,  Detroit 
Free  Press. 

*  * 

Merritt  C.  Speidel  Jr.,  son  of 
late  co-founder  Speidel  News¬ 
papers,  Inc.,  resigned  as  wire 
editor,  Salinas  (Calif.)  Cali¬ 
fornian,  to  attend  to  personal 
business  matters.  Vince  Chan, 
managing  editor,  Gilroy  (Calif.) 
Dispatch,  succeeds  him. 

«  «  * 

Glenn  P.  List,  assistant  cir¬ 
culation  manager,  Detroit  News 
named  circulation  manager,  suc¬ 
ceeding  Lawrence  J.  Hamilton 
who  has  resigned. 

«  «  « 

George  C.  Dworshak,  from 
associate  editor  Franklin  County 
(Vt.)  Newspapers,  to  head  of 
St.  Albans  bureau,  Burlington 
(Vt.)  Free  Press,  succeeding 
James  Worthy,  who  has  been 
reassigned. 

«  «  « 

John  Vernholt  named  editor, 
Paxton  (Ill.)  Daily  Record  and 
two  affiliated  weeklies,  Paxton 
Weekly  Record  and  Loda  Times, 
from  public  relations  director, 
Oklahoma  School  of  Banking 
and  Business. 

«  *  ♦ 

Jerry  Allan,  rewriteman, 
elected  chairman  Buffalo  Eve¬ 
ning  News  unit,  American  News¬ 
paper  Guild,  succeeding  reporter 
Tom  Kelly. 

♦  *  * 

Don  Riggenbach  from  Ros¬ 
well  (N.  M.)  Daily  Record  to 
city  editor,  Coffeyville  (Kan.) 
Journal. 

*  ♦  ♦ 

John  Arnett,  education 
writer,  Vancouver  (B.  C.)  Sun 
to  James  Lovick  &  Co.,  Van¬ 
couver  ad  agency. 

*  *  « 

Lloyd  M.  Hampton  named 
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at  Waldorf-Astoria  for 
PRIVATE  CONFERENCES 
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Washington  editor.  Leather  & 
Shoes,  trade  journal. 

«  «  « 

Don  Micozzi,  city  circulation 
manager.  Blue  field  (Va.)  Daily 
Telegraph,  appointed  assistant 
circulation  manager,  Passaic 
(N.  J.)  Herald-News. 

*  *  * 

Arm.-lnd  Gebeirt,  veteran  re¬ 
porter,  Detroit  News,  named 
winner  of  one  of  three  national 
and  equal  journalism  awards  an¬ 
nounced  by  American  Osteo¬ 
pathic  Association.  Similar 
awards  went  to  Herschel  Fink, 
Flint  (Mich.)  Journal  and  John 
Lagone,  Boston  Herald. 

*  *  * 

Move  Up  at  Fairchild 

Edgar  W.  B.  Fairchild  has 
been  named  chairman  of  the 
board  and  chief  executive  officer 
and  John  B.  Fairchild  has  been 
named  president  of  Fairchild 
Publications  Inc. 

Edgar  Fairchild  has  been 
president  of  the  company  and 
John  Fairchild  has  been  vice- 
president  and  publishing  direc¬ 
tor. 


Hardscrabble  is  an  obscure  hamlet 
in  Delaware  some  10.000  miles  from 
Viet  Nam.  When  the  News- Journal 
Papers  dispatched  their  veteran  re¬ 
porter  Bill  Frank  and  Chief  Photog¬ 
rapher  Bill  Snead  to  the  war  zone 
it  was  with  instructions  to  find  every 
boy  they  could  from  a  Delaware 
village  or  town— including  Hard¬ 
scrabble. 

The  team  found  dozens  and  scores  of 
home  town  boys  and  a  steady  flow  of 
copy  and  pictures  brought  the  war 
back  to  Wilmington— with  intimacy 
and  insight  no  other  kind  of  reporting 
can  produce.  It  was  the  sort  of 
journalistic  enterprise  Delawareans 
have  come  to  expect  of  their  local 
papers— a  home  town  beat  that 
covers  the  wide,  wide  world. 

NEWS-JOURNAL  PAPERS 

Wilmington,  Delaware 

Morning  News  Evening  journal 
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WALLACE  —  Alabama's  Governor 
George  Wallace  gestures  as  he  talks 
to  a  Negro  newsman  at  a  press  con-  i 
ference  in  Indianapolis  on  April  15, 

1964.  Wallace  was  in  Indianapolis  I 

campaigning  for  the  Democratic 

Presidential  Primary.  i 


PHOTOGRAPHY  j 

It’s  ‘Rim,  Don’t  Walk’ 

i 

For  Bob  Daugherty  i 

By  Rick  Friedman  ! 


“Run,  don’t  walk.” 

This  one  of  several  guidelines  Bob  Daugherty,  Associated 
press  staff  photographer  in  Boston,  works  by. 

When  Bob  is  on  an  assignment  the  only  thing  on  his  mind 
is  the  picture.  He  seems  almost  xmaware  of  the  physical  conditions 
under  which  he  is  working,  he  pays  no  attention  to  the  safety 
of  his  equipment. 

Consequently,  both  the  equipment  and  Bob  take  a  constant 
beating,  though  both  always  recover  for  the  next  assignment. 

Bob  Daugherty  explains  his  “run,  don’t  walk”  philosophy  this 
w'ay:  “I’ve  seen  photographers  who  would  refuse  to  cover  a 
football  game  in  the  rain,  fearing  they  would  get  their  cameras 
wet.  I  consider  cameras  to  be  no  more  to  me  than  a  shovel  is 
to  a  ditch  digger.  Both  can  be  replaced  and  neither  should  be 
spared  in  achieving  the  final  goal.” 

The  Right  Lens 

Equipment  plays  a  large  part  in  Bob’s  work.  He  says  that 
many  otherwise  dull  and  unmeaningful  picture  situations  can 
be  salvaged  by  applying  the  right  lens  and  a  little  forethought 
to  the  job.  A  long  lens  to  squeeze  scattered  elements  together.  A 
wide  angle  lens  for  wild  depth  shots.  A  500mm  lens  for  a 
simple  feature  picture,  not  because  he  can’t  get  close  enough  to 
the  subject  but  because  he  wants  the  particular  effect  that  the 
longer  lens  renders. 

“The  trick,  of  course,  is  to  make  the  lens  work  for  you,” 
he  adds. 

Bob  uses  Nikon  cameras  almost  exclusively,  together  with  a 
variety  of  lenses  ranging  from  21mm  to  500mm.  “The  Nikon 
may  or  may  not  be  much  better  than  the  others,”  Bob  explains. 
“But  I  like  its  durability  and  speed.  Also,  the  completeness  of 
the  Nikon  system.” 

The  27-year-old  Daugherty,  who  recently  transferred  to  Boston 
from  AP’s  Indianapolis  bureau,  has  another  photo  axiom:  Always 
look  for  the  people  involved  and  don’t  just  concentrate  on  the  event, 
(Continued  on  page  36) 
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THE  DOLLS — This  picture  was  one  of  a  series  on  the  people 
of  Appalachia.  This  little  girl,  who  lived  with  her  large  family 
in  a  one-room  shack  on  the  outskirts  of  Hazard,  Ky.,  had  just 
been  given  the  doll  by  a  social  worker. 


DUBST  0 184 


Designed  expressly  for  making  separations  from  35mm 
to- 8x10"  transparencies,  the  Durst  G-184  is  appreciably 
faster  and  easier  to  use  than  flat-bed  cameras  adapted 
for  the  purpose.  It  requires  less  exposure  time,  and 
turns  out  perceptively  sharper  negatives.  Moreover,  de¬ 
pending  on  lens  focal  length  and  transparency  area,  the 
G-184  permits  l-to-33  enlargements  and  6-to-l  reduc¬ 
tions,  directly,  without  going  through  intermediate  steps. 
Every  facility  is  provided  for  fast,  accurate  operation: 
pin-registration  transparency  holder,  pin-registration 
vacuum  board  with  punch,  rotating  lens  turret,  slip-out 
drawer-type  condensers  and  optional  re-registry  and 
scaling  system.  You  can  go  from  one  transparency  size 
to  another,  switch  lenses  and  condensers,  reset  magni¬ 
fication  and  focus,  and  be  ready  for  the  next  job  in  a 
matter  of  minutes. 

Except  for  vertical  operation,  there  is  no  other  change  in 
accustomed  procedure.  And,  because  it  is  vertical,  the 
G-184  occupies  only  36x42"  of  floor  space.  Furthermore, 
you  leave  your  flat-bed  cameras  available  for 
full-time  reflected  copy  requirements. 

The  Durst  G-184  has  a  companion  model, 

designated  the  G-139,  designed  for 

transparencies  to  5x7.  Both  are  also 

suited  for  the  direct  screening 

techniques  now  attracting  so  i 

much  attention.  Both  can  be  ob-  ^  Hr 

tained  with  built-in  high  intensity 

pulse-Xenon  light  sources.  V 

Why  not  investigate  how  a  Durst 

process  enlarger  can  help  you  A 

improve  the  quality,  productivity  B 

and  profit  of  your  operation.  Write 

for  the  8-page  illustrated  brochure  *  ^ 

“Better  Separations— Easier  .  ^ 

And  Faster”.  Durst  (usa)  Inc.,  A 

GardenCity,N.Y.  11533  ,4 

Subsidiary  of  Ehrenreich 
Photo-Optical  Industries,  Inc,  ,  » 


for  continuous-tone 
and  direct-screenj 
transparency  M 
separations  JV] 


Boh  Daugherty^s  Guidelines 

(Continued  from  page  SU) 


“Dam  few  pictures  without  a  person  in  them  are  worth  the 
paper  they  are  printed  on,”  he  claims.  “The  great  pictures, 
more  often  than  not,  don’t  come  from  the  big  news  events,  but 
from  the  little  slices  of  life  captured  by  a  photographer  with 
an  eye  for  the  unusual.” 

He  points  out  that  he  has  covered  at  least  100  parades  but 
has  rarely  come  back  with  a  shot  of  the  parade  itself  that  he 
considered  much  better  than  average.  He  often  returns,  though, 
with  something  usually  related  to  the  parade  such  as  a  shot 
of  a  little  Negi-o  boy  sitting  in  the  lap  of  a  statue  of  Abraham 
Lincoln. 

Two  winters  ago,  Indiana  was  hit  with  devastating  winter 
stomis.  The  shot  Bob  liked  best  was  a  simple  one  of  a  small 
dog  plowing  through  three  feet  of  snow,  his  fuzzy  face  caked 
with  ice. 


ENTERPRISE 


“News  pictures  don’t  happen  on  any  particular  schedule,” 
Bob  points  out.  “But  when  a  photographer  is  willing  just  to  wait 
for  an  assignment  or  the  spot  news  development,  he’s  showing 
little  or  no  initiative.  And  too  many  are  willing  to  do  just  that.” 

Bob  Daugherty  uses  his  spare  time  dri\-ing  or  strolling  around 
the  city  and  state  looking  for  the  unusual  and  developing 
enterprise  features.  Many  of  his  best  pictures  have  come  on 
slow  days. 

He  is  harsh  on  colleagues  who  complain  they  never  get  a  good 
assignment.  “The.se  are  the  same  guys  who  never  have  an 
enterprise  idea  of  their  own,”  he  claims.  “Guys  who  gripe  when 
they  do  get  an  assignment  that  requires  a  little  extra  time  and 
eflFort.” 

Bob  maintains  that  luck  is  as  important  as  any  factor  in  his 


HAIRY  HYSTERIA — A  young  girl  covers  her  face  in  contorted 
hysteria  as  the  Beatles  conquer  a  crowd  of  12,500  squealing  fans 
at  the  Indiana  State  Fair. 


success  as  a  news  photographer.  He  points  out  that  his  spectacular 
series  of  pictures  of  the  Indianapolis  Coliseum  disaster  which 
killed  74  persons  resulted  from  a  quick  tip  by  a  friend  who  heard 
the  fire  department  radio  call.  And  from  the  fact  Bob  lived 
less  than  a  mile  from  the  scene  at  the  time. 

Bob  has  been  with  AP  three  years  and  dozens  of  his  pictures 
have  been  transmitted  around  the  world.  It’s  this  world-wide 
aspect  of  the  job  that  is  a  major  asset  and  a  major  challenge,” 
he  contends.  “You  have  more  bosses  and,  consequently,  a  greater 
variety  of  assignments  than  you  would  under  any  other 
circumstances.  You  answer  to  photo  editors  in  Ohio  and  Oslo 
and  almost  every  other  major  news  point  in  the  world.  If  I  get 
a  good  shot  on  the  wire,  it’s  going  to  one  of  the  world’s  largest 
audiences.” 

In  reviewing  his  career  as  a  photojournalist.  Bob  says  the 
reason  he  always  “runs”  while  on  assignment  is  because  “if  I 
don’t,  there’s  probably  someone  around  with  more  talent  who 
could  beat  me.” 

As  the  Daugherty  photos  with  this  story  show%  lots  of  running 
pays  off. 


EASTER  IN  INDIANA — A  60-year-old  man  is  the  picture  of  de¬ 
jection  on  Easter  Sunday  as  he  sits  among  the  rubble  that  once 
was  his  home  in  Alto,  a  community  practically  destroyed  by  tor¬ 
nadoes.  There  wasn't  even  a  church  in  Alto  left  standing  for 
Easter  Services. 


Missouri  Medals 
Presented  May  6 

Columbia,  Mo. 

Missouri  Honor  Awards  for 
Distinguished  Service  in  Jour¬ 
nalism  will  be  presented  to  five 
men,  a  business  news  publishing 
firm,  and  to  a  newspaper  on 
May  6  during  the  57th  annual 
Journalism  Week  at  the  Univer¬ 
sity  of  Missouri. 

Dean  Earl  F.  English  of  the 
University  School  of  Journalism 
announced  the  bronze  award 
medals  will  be  presented  to: 

Alton  Lauren  Blakeslee,  sci¬ 


ence  new’s  editor  with  the  Asso¬ 
ciated  Press. 

Charles  L.  Blanton  Jr.,  pub¬ 
lisher  of  the  Sikeston  (Mo.) 
Standard. 

Robert  M.  Jackson,  editor  of 
the  Corpus  Christi  (Tex.) 
Caller-Times. 

Walter  D.  Scott,  chairman  of 
the  board  of  the  National  Broad¬ 
casting  Company. 

Thomas  M.  Storke,  retired 
founder  and  publisher  of  the 
Santa  Barbara  (Calif.)  News- 
Press. 

Fairchild  Publications,  New 
York. 

The  Eugene  (Ore.)  Register- 
Guard. 
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Rural  Electric  People 
Take  Pride  in 
Efficiency  j 


coHum 


rjjfficiency  is  a  lot  more  than  just  a  word  to  rural  electric 
people.  It  is  a  key  to  the  survival  of  their  electric  systems. 

When  you  serve  just  10  per  cent  of  the  people  of  the  United 
States,  scattered  over  one-half  of  the  nation’s  land  area— as 
rural  electrics  do— you’ve  got  to  be  efficient ...  or  go  out  of 
business. 

The  efficiency  of  America’s  rural  electric  cooperatives  and 
consumer-owned  power  districts  takes  many  forms:  continuous 
training  of  management  personnel,  keeping  up  with  techno¬ 
logical  progress,  seeking  new  and  better  ways  of  preparing 
today  for  the  changes  due  tomorrow. 

But  to  rural  electric  people,  efficiency  also  means  some¬ 
thing  else.  It  means  working  with  the  rest  of  the  community  to 
improve  the  total  quality  of  rural  living— a  kind  of  "social 
efficiency”  which  goes  far  beyond  dollars  and  cents. 

Social  efficiency  means  that  rural  electric  people  test 
every  activity  by  asking:  "Is  it  good  for  our  membership 
and  our  community?”  If  the  answer  is  yes,  it’s  a  good  bet 
rural  electrics  are  doing  it. 

And,  with  the  continuing  help  of  Rural  Electri- 
.  fication  Administration  loans,  rural  electric  people 

are  also  working  to  assure  that  their  efficiency 
benefits  the  entire  nation. 

^  \  They  take  pride  in  their  efficiency,  then, 

because  it  is  necessary  for  their  survival  and 
\  because  it  helps  them  contribute  to  the 

\  strength  and  progress  of  the  American 

V  people. 


benefits 


IICA'S  Cmumer-O^d  RURAL  ELECTRIC  SYSTEMS 


For  more  informatiaku^e  National  Rural  Electric  Cooperative  Association, 
Florida  Avenue,  N.W.  Washington,  D.C.  20009 


BOOKS  L>  REVIEW 

E&P’s  ‘Short  Takes’ 
Become  Boner  Book 

Bv  Rav  Erwin 


STOP  THE  PRESSES!  By  Dick  Hj-man. 

Illustrated  by  Bob  Dunn.  Introduce 

lion  by  Bob  U.  Brown.  Foreword  by 

Bob  Considine.  Hawthorn  Books. 

110  patres.  $2.95.  $3.50  in  Canada. 

For  more  than  35  years,  a 
popular,  closely-read  and  widely- 
copied  feature  of  EDITOR  & 
PUBLISHER  has  been  “Short 
Takes.”  Under  that  title,  live 
funny  typofji-aphical  or  grram- 
matical  errors  from  newspapers 
are  published  each  week. 

Now,  Dick  Hyman,  author  of 
nine  other  humorous  books,  has 
selected  his  personal  pick  of  the 
goofy  gaffes  over  the  years  and 
combined  them  into  an  amusing 
book.  (Mr.  Hyman,  who  now  is 
with  the  public  relations  firm  of 
Hal  Leyshon  &  Associates,  for¬ 
merly  was  promotion  manager 
of  King  Features  Syndicate  and 
International  News  Service). 

Separate  Sections 

The  author  classifies  the 
guffaw-or-grin-prov'oking  errors 
into  separate  sections  headed 
“News  Breaks,”  “In  The  Public 
Notice,”  “Headlines,”  “Society,” 
“Sports,”  and  “Behind  the 
Scene.” 

As  examples,  here  are  the  first 
and  last  “Short  Takes”  in  the 
breezy  book:  “Alec  Guinness 
plays  a  sailor  with  a  girl  in  two 
parts.  —  Boston  (Mass.) 
Traveler.  “The  National  League 
voted  both  baseball  clubs  per¬ 
mission  to  move  to  California  if 
they  wash.” — Portland  (Ore.) 
Oregonian.  In  between  this 
opener  and  closer  are  scores  of 
hilarious  boners. 

Laughter,  lilt  and  life  are  im¬ 
parted  to  many  of  the  memo¬ 
rable  quotations  by  incisive  il¬ 


lustrations  by  Bob  Dunn,  King 
Features  Syndicate  cartoonist  of 
the  “They’ll  Do  It  Every  Time” 
and  “Little  Iodine”  panels  and 
currently  president  of  the  Na¬ 
tional  Cartoonists  Society. 

Gutenberg  Started  It 

“Slips  have  been  passing  in 
the  night  since  Johnny  Guten¬ 
berg  began  playing  lotto  with 
his  crazy  movable  type,”  laconi¬ 
cally  observes  Bob  Considine, 
Hearst  Headline  Service  col¬ 
umnist  and  correspondent,  in 
his  foreword.  “There’s  no  end 
to  the  boo-boos,  most  of  them 
hilarious.” 

Mr.  Considine  recalls  the  irate 
retired  colonel  who  stormed 
into  a  paper  in  a  great  fume  one 
day.  .4  story  called  him  “battle- 
scared”  instead  of  “battle- 
scarred.”  An  urgent  correction 
was  printed.  It  called  him 
“bottle-scarred.” 

Man  Versus  Machine 

“No  one  has  yet  determined 
a  formula  to  establish  what  per¬ 
centage  human  error  and  what 
part  mechanical  failure  are  re¬ 
quired  to  produce  a  typographi¬ 
cal  error,”  Robert  U. Brown,  pub¬ 
lisher  and  editor  of  E&P,  writes 
in  the  introduction.  “It  has  been 
determined,  howev'er,  that  the 
English  language  is  made  to 
order  for  this  phenomenon  be¬ 
cause  of  the  vast  number  of 
w'ords  whose  meanings  can  be 
altered,  for  better  or  worse,  by 
the  addition,  omission  or  trans¬ 
position  of  a  character.” 

Newspapermen  probably  will 
enjoy  even  more  than  the  classic 
typos  the  section  “Behind  the 
Scene,”  filled  with  anecdotes  of 


and  from  newspapers  through¬ 
out  the  country.  These  wild 
weirdies  will  remind  newsmen 
readers  of  similar  sallies  or 
stories  from  their  own  news¬ 
room  backgrounds.  Newspapers 
seem  to  lure  the  zany  and  the 
zestful  like  a  magnetic  lode.  The 
“characters”  come  from  the 
ranks  of  newspaper  readers  and 
newspaper  writers  alike. 

Stop  the  presses  w'hile  you 
take  time  for  a  giddy  gander  at 
“Stop  The  Presses!” 

lllllllllllllllll:|iri,!nT 

Books  Of  9  By 
Or  For  Newsmen 

Samm  Sinclair  Baker,  a  for¬ 
mer  newspaperman,  has  com¬ 
pleted  his  15th  book,  “The  Indoor 
and  Outdoor  Grow-It  Book” 
(Random  House.  Illustrated  by 
Eric  Carle.  April  29.  Large  for¬ 
mat.  66  pages.  $2.95),  a  hand¬ 
some  and  useful  book  that  tells 
children  how  to  grow  plants 
for  fun,  decoration,  gifts,  food 
and  scientific  projects.  While  he 
was  in  high  school,  the  author 
was  associate  editor  of  the  junior 
page  of  the  Paterson  (N.  J.) 
Evening  News  and  later  he 
woiked  for  the  Allentown  (Pa.) 
Chroniele,  where  he  wrote  book 
reviews  among  other  things.  He 
has  written  a  series  of  36 
articles  on  gardening  for  King 
Features  Syndicate  and  writes 
on  gardening  for  McCall’s.  Four 
of  his  books  have  dealt  with 
gardening,  three  of  them  for 
adults. 

Newspaper  libraries  will  need 
the  new  “Who’s  Who  1966-1967” 
(St.  Martin’s  Press,  175  Fifth 
Ave.,  New  York  10.  3,409  pages. 
$27.50).  This  is  the  118th  year 
of  this  book  of  biographical 
sketches  of  notables  in  Great 
Britain. 

The  National  Observer  an¬ 
nounced  publication  of  “News- 
book:  America  Outdoors”  (Dow 
Jones  Books,  Box  300,  Prince- 


The  Inside  Story  of 

DREW  PEARSON 

First  time  ever  told — how, 
where  and  why  he  gets  his 
sensational  “exposes”  ...  his 
war  record  .  .  .  how  he  oper¬ 
ates;  his  sources  of  information 
and  the  motives  behind  his  in¬ 
formers. 

SPECTACULAR  DETAILS 
OF  HIS  PERSONAL  LIFE, 
ONLY  $2.00. 

COIX'MBIA  IHIBLISHI.NC  CO. 
1423  N  Street  XW,  Washington  5|  DC 


ton,  N.  J.  08540:  Edited  by  Ed¬ 
win  A.  Roberts  Jr.  Paperback. 
April  18.  Illustrated.  208  passes. 
$2),  a  comprehensive  profile  of 
America’s  natural  beauties  and 
resources.  It’s  the  eighth  title 
in  the  Newsbook  series  of  the 
National  Observer. 

Alljm  Baum,  a  staff  photog¬ 
rapher  and  special  writer  on  the 
New  York  Titnes,  was  assigned 
as  correspondent  in  the  Antarc¬ 
tic  on  two  consecutive  expedi¬ 
tions.  He  is  author  of  “Antarc¬ 
tica:  The  Worst  Place  in  the 
World”  (Macmillan.  Illustrated. 
151  pages.  $3.95). 

Wilbur  Cross,  a  former  Life 
editor  and  now  editorial  direc¬ 
tor  of  an  international  organi¬ 
zation  of  free-lance  writers  and 
editors,  is  the  author  of  “John 
Diebold:  Breaking  the  Confines 
of  the  Possible”  (James  H. 
Heineman,  Inc.,  60  E.  42nd  St., 
New  York,  17.  Illustrated.  304 
pages.  $6.50).  The  book  deals 
with  automation,  as  seen  by  one 
of  its  most  forceful  prophets. 

A  practical  book  to  guide 
novice  and  professional  is  “The 
Right  Angles:  How  to  Do  Suc¬ 
cessful  Publicity”  (By  Babbette 
Hall.  Ives  Washburn,  Inc.  April 
21.  160  pages.  $3.95.)  There  is 
an  introduction  by  Edward  L. 
Bernays,  pioneer  public  rela¬ 
tions  counselor,  and  articles  by 
five  experts,  including  Ted  Lay- 
mon  of  the  New  York  Herald 
Tribune. 

Funnan  Bisher,  Af/owfn  (Ga.) 
Journal  sports  editor,  is  author 
of  “Miracle  In  Atlanta:  The 
story  of  the  Atlanta  Braves" 
(World  Publishing  Co.  April  28. 
256  pages.  $4.95).  Mr.  Bisher, 
a  journalism  graduate  of  the 
University  of  North  Carolina, 
winner  of  many  awards,  was 
three  times  named  Georgia’s 
“Sportswriter  of  the  Year.” 

Booth  Mooney,  formerly  a 
Texas  newspaper  reporter  and 
formerly  executive  assistant  to 
then  Senator  Lyndon  B.  John¬ 
son,  is  author  of  “The  Hidden 
Assassins”  (Follett.  $4.95),  a 
shocking  account  of  the  hazards 
in  the  food  we  eat. 

A  very  useful  text  is  “Seman¬ 
tics  and  Communication”  (Mac¬ 
Millan.  Paperback.  115  pages. 
$1.50).  It’s  by  Dr.  John  C.  Con¬ 
don  Jr.,  an  assistant  professor 
in  the  School  of  Speech  at 
Northwestern  University. 

Glenn  Tucker,  former  Wash¬ 
ington  correspondent  for  the 
Indianapolis  (Ind.)  News,  now 
retired  in  North  Carolina,  tells 
the  story  of  Zebulon  Baird 
Vance,  Civil  War  governor  of 
North  Carolina,  in  “Zeb  Vance” 
(Bobbs-Merrill  Co.  $8.50). 


HURLETRON 

DC  and  AC 
Press  Drives 
Group  and  Unit 

ELECTRIC  EYE  EQUIPMENT  DIVISION 

Danville,  Illinois 
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Many  tranquilizers  are  available,  but  only  one  is  named 

“Miltownf 

(and  it’s  spelled  with  a  cap  “M”  and  one  ‘‘1”) 

We’d  like  to  point  out  that  “Miltown”  is  quotation  marks  and  with  a  capital  “M”? 
the  registered  trademark  of  Carter-Wal-  Or,  if  the  style  of  your  paper  favors  it,  use 
lace,  Inc.,  and  that  it  is  properly  used  all  caps  and  omit  the  quotes.  Also,  since  a 

only  to  identify  the  original  mepro-  trademark  must  always  be  used  in  associ- 

bamate,,  discovered  and  introduced  by  ation  with  its  generic  expression,  “Mil- 
our  Wallace  Laboratories  division.  town”  should  always  be  followed  by  the 

word  tranquilizer  or  meprobamate.  We 
One  favor.  In  referring  to  “Miltown,”  want  to  protect  our  trademark,  and  we’ll 

won’t  you  please  print  it  as  we  have,  in  be  most  grateful  for  your  cooperation. 


“Miltown? 

THE  ORIGINAL  MEPROBAMATE 

2 -me  thy  l-2-n-propy  1-1 ,3 -propanediol 
dicarbamate  —  U.S.  Patent  2,724,720 


966 


DISCOVERED  AND  INTRODUCED  BY  WALL.\CE  LABOR.Vl  ORIES/Cronhury^iV./. 

Division  of  Cartel -Wallace,  Inc. 


C1RCLL4TION 

Carriers  Credited 
Even  For  No  Sale 


Kansas  City,  Mo. 

Even  when  carrier  boys  of  the 
Little  Rock  Arkansas  Gazette 
don’t  make  a  sale  they  can  get 
credit  for  prize  and  trip  points. 

Leon  Reed,  circulation  direc¬ 
tor  of  the  paper,  explained  how 
it  works  to  members  of  the  Mid¬ 
west  Circulation  Managers  As¬ 
sociation  at  their  recent  conven¬ 
tion. 

Each  newspaperlx)y  is  pro¬ 
vided  with  an  easy  to  handle 
“call  book.”  Inside  is  a  perfo¬ 
rated  short  form  which  is  a 
record  of  a  call.  The  boy  lists 
the  name  of  the  householder 
called  on,  the  address,  phone 
number,  reason  for  not  taking 
the  paper,  and  the  boy’s  name. 

On  each  stub  the  boy  is  re¬ 
minded  “when  completely  filled 
out,  this  is  worth  two  points — 
even  though  you  didn’t  make  a 
sale.  PS — It  may  be  the  margin 
it  takes  to  win.” 

“This  is  an  instrument  to  get 
the  boys  out  to  make  calls,”  Mr. 


I^^NOW... 
'EVERYBODY’S 
DOING  IT! 


With  the  help  of  Atlas  Flag 
Corp.  of  America,  you  can 
bring  the  Star  Spangled  Banner 
back  into  your  community's 
life  stronger  than  ever. 

fou  can  display  and  make 
available  the  complete  Atlas 
American  Flag  Kit — a  3'  i  5’ 
quality-made  SO-star  ^lag,  6* 
foot  jointed  pole  and  ail  the 
hardware  and  accessories 
needed  for  proud  display 
from  window  or  porch. 


S£NO  fOK  SAMPte 


ATLAS  FLAG  CORPORATION 
★  ★  OF  AMERICA  ★  ★ 

BeNTON  ILLINOIS 


El  elusive  Distributors 

BERKLEY-SMALL.  INC. 

Kenneth  St  Mob'le  Ala 


Reed  said.  “Off  these  slips  which 
giv'e  the  reason  why  the  person 
called  on  didn’t  take  the  paper 
a  list  can  be  compiled  that  can 
provide  a  guide  to  the  editorial 
department  as  to  what  the  pub¬ 
lic’s  criticisms  are.” 

Such  lists  are  turned  over 
periodically  to  editors  and  some 
of  the  criticisms  have  proved 
helpful  to  them,  Mr.  Reed  said. 

Helge  Holm,  circulation  direc¬ 
tor  of  the  Oklahoma  City  Daily 
Oklahoman  and  Times,  urged 
managers  to  keep  up  with  their 
city’s  population,  particularly 
population  changes. 

It  was  pointed  out  that  care 
should  be  taken  to  be  familiar 
with  moves  back  to  urban  areas 
and  the  many  changes  each 
month  in  apartment  dwellings — 
sometimes  at  the  rate  of  50  and 
60  in  large  apartment  buildings. 

Habit  Can  Vanish 

If  the  subscriber  is  not  con¬ 
tacted  for  a  month  or  two  after 
he  moves  he  can  get  in  the  habit 
of  going  without  a  paper,  Mr. 
Holm  said. 

Don  Morse,  Tulsa  (Okla.) 
World  and  Tribune,  urged  con¬ 
stant  crew  work  and  varying 
times  of  calling.  If  crewmen  call 
each  time  at  5:30  p.m.  they’re 
seeing  the  same  people,  while  if 
calls  are  varied  they’ll  talk  with 
different  members  of  the  family 
and  stand  a  better  chance  of 
making  a  sale. 

Business  and  classified  sec¬ 
tions  have  been  sent  to  com¬ 
panies  preparing  to  move  their 
plants  and  workers  to  Tulsa, 
said  John  Zoller,  circulation 
director,  particularly  homes  for 
sale  and  for  rent  pages.  This 
service  has  created  much  good¬ 
will  for  the  World-Tribune,  he 
said. 

• 

Evening  Paper  Snpp. 
Carried  by  8  VI'eeklies 

Meridian,  Miss. 

The  Meridian  Sta/r  recently 
produced  a  4-section  supplement, 
w’hich,  apart  from  going  out 
with  the  evening  edition  of  the 
Star,  w'as  also  distributed  by 
eight  w'eekly  newrspapers. 

The  36-page  “Meridian  Area 
Story  of  Progress  Supplement 
of  the  Mid-Mississippi  Develop¬ 
ment  District,”  contained  color 
and  depicted  a  cross-section  of 
life  in  14  counties  running  sim¬ 
ultaneously  on  Feb.  24  in  the 
Star,  six  Mississippi  and  two 
Alabama  weeklies. 


Donbles  in  Decade 

Riverside,  Calif. 

A  Riverside  Press  and  Daily 
Enterprise  plant  expansion  move 
w'as  announced  as  the  combined 
circulation  passed  75,000,  ap¬ 
proximately  double  that  of  a 
decade  ago.  The  combined  circu¬ 
lation  W’as  25,000  in  1952,  35,000 
in  1955  and  50,000  in  1958,  re¬ 
ports  William  D.  Rich,  assistant 
general  manager. 


Post-Jonrnal  Looks 
To  Wider  Market 

Jamestown,  N.  Y. 

This  city’s  only  new’spaper  is 
now’  known  as  the  Post- Journal. 
The  six-day  evening  (circula¬ 
tion  upw’ards  of  30,000)  has 
dropped  the  name  Jamestown 
from  its  masthead. 

An  editorial  explained  “while 
w’e  w’ill  continue  to  fight  for 
Jamestow’n  and  its  interests. . . 
W’e  W’ill  also  continue  our  ex¬ 
pansion  of  concern  for  our 
friends  and  neighbors  all  around 
us  and  by  the  elimination  of  the 
city’s  name  from  our  masthead 
we  are  giving  full  recognition  to 
this  growth  of  expansion.” 

The  new’spaper  circulates  in 
Warren  County,  Pa.,  Cat¬ 
taraugus  and  Chautauqua 
Counties,  N.  Y.  Recently,  it 
opened  a  branch  office  in 
Warren,  about  20  miles  south  of 
Jamestown,  w’ith  a  three  man 
staff:  Charles  Birmingham,  for¬ 
merly  of  the  Warren  County 
Observer  w’hich  w’as  merged 
with  the  Warren  Times-Mirror, 
Charles  Kobar  on  the  news  and 
William  Berry,  handling  circu¬ 
lation. 

• 

Papers-and-Letter 
Exchange  Initiated 

Hollywood,  Calif. 

The  Citizen-News  of  Holly¬ 
wood  and  the  San  Fernando 
Valley  Times,  Southern  Cali¬ 
fornia  newspapers  owned  by 
Lammot  Copeland  Jr.,  have  in¬ 
itiated  a  program  of  “two-way 
communication”  betw’een  South 
Viet  Nam  servicemen  and  their 
home  towns  within  the  papers’ 
circulation  areas. 

According  to  Les  Benson,  as¬ 
sociate  publisher  of  the  Citizen- 
News,  gift  subscriptions  spon¬ 
sored  by  employes  of  the  papers 
are  being  sent  to  USO  facilities 
in  Saigon,  Da  Nang  (two  units), 
Tan  Son  Nhut  and  Nha  Trang. 

USO  officials  report  that  as 
many  as  1,500  servicemen  use 
the  reading  library  of  the 
Saigon  facility  a  day.  An  an¬ 
nouncement  in  the  papers  asked 
Southern  California  service¬ 
men  to  write  short  letters  to  be 
published  at  home  for  the  bene¬ 
fit  of  family,  friends  and  the 
community  the  man  represents. 
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Paper’s  Readers 
To  Hear  About 
Fighting  Men 

Gary,  Ind. 

Ernest  Hernandez,  a  reporter 
for  the  Gary  Post-Tribune  since 
April,  1964,  has  been  assigned 
to  Saigon  to  report  the  Viet 
Nam  war  as  is  fought  and  lived 
by  Gary  area  men  and  w’omen. 

Coincident  with  his  departure 
for  the  fighting  zone,  the  Post- 
Tribune  ran  daily  for  two  w’eeks 
a  coupon  which  readers  were 
asked  to  return  to  the  news¬ 
paper  with  the  names  and  at¬ 
tachments  of  their  relatives  in 
the  military  and  civil  service  in 
Viet  Nam. 

Mr.  Hernandez  carried  these 
with  him  when  he  departed  this 
country.  An  estimated  250  names 
had  been  submitted  during  the 
first  week  the  coupon  ran.  Addi¬ 
tional  names  will  be  forwarded 
to  the  reporter. 

A  native  of  South  Bend,  Ind., 
Mr.  Hernandez  got  his  foreign 
assignment  when  the  topic  of 
sending  a  reporter  to  Viet  Nam 
came  up  at  a  department  meet¬ 
ing.  Dale  E.  Belles  Jr.,  the  Post- 
Tribune  editor,  said  a  man 
should  be  sent  if  one  of  the  regu¬ 
lar  staff  members  would  accept 
the  assignment. 

Asked  that  afternoon  if  he 
would  go,  Ernie  quickly  replied: 
“Yes.  When?”  He  expects  to  be 
gone  two  or  three  months. 

• 

Revised  Libel  Book 
Stresses  Privilege 

Seattle,  Wash. 

Significant  changes  in  sections 
dealing  with  the  law  of  privilege 
mark  the  third  revision  of  “Say 
It  Safely,”  a  volume  on  libel  by 
Paul  Ashley,  published  by  the 
University  of  Washington  Press 
in  cooperation  with  the  Allied 
Daily  Newspapers  of  Washing¬ 
ton  and  the  University’s  School 
of  Communications.  ($3.95  a 
copy.) 

The  revision  of  entire  chapters 
W’as  found  necessary  because  of 
significant  changes  in  the  law  of 
privilege.  Expanded  treatment 
also  has  been  provided  sections 
on  the  coverage  of  crimes  and 
criminal  trials. 

The  book,  which  provides  a 
day-to-day  working  manual  for 
all  who  write  or  process  copy  or 
speak  over  the  air,  w’as  first 
published  in  1956.  Author’s 
royalties  are  assigned  to  a  U.  of 
Washington  journalism  scholar¬ 
ship  fund.  Mr.  Ashley,  attorney 
for  the  Seattle  Times,  also  wrrote 
Essentials  of  Libel,  published  in 
1948. 
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HAND 

CRAFTSMANSHIP 


THE  EXTRA  CARE  THAT  MAKES  THE  QUALITY  DIFFERENCE  IN  ZENITH  PORTABLE  TV 


The  Bahama,  Model  N2214-6,  featuring  Zenith  Space  Command  remote  control  tuning. 


Zenith  portable  TV’s  are  built  with  the  pride  and  skill  of  the 
craftsman.  Every  connection  in  the  Zenith  chassis  is  carefully 
hand  wired.  There  are  no  printed  circuits.  No  production 
shortcuts.  It’s  extra  care  like  this  that  gives  Zenith  TV  its 
finer  performance,  greater  operating  dependability,  and  a 
sharper,  clearer  picture  year  after  year.  Every  Zenith  19"* 

*Overall  diag.  meas.,  172  sq.  in.  rect.  picture  area. 


portable  gives  you  20,000  volts  of  picture  power-for  superior 
picture  brightness,  detail  and  contrast.  See  Zenith’s  complete 
line  of  1966  Handcrafted  Portables— in  all  popular  screen 
sizes— at  your  Zenith  dealer’s  now.  Zenith,  where  the  quality 
goes  in  before  the  name  goes  on®. 

•  BUItT  BETTER  BECAUSE  IT’S  HANDCRAFTED 


SYNDICATES 


New  Strip  Satirizes 
‘the  small  society’ 

Ilv  Rav  ErMin 


Foibles  of  politicians  and 
modern  living  will  l)e  deflated 
with  keen  satire  in  a  new  and 
unusual  cartoon  strip. 

The  cartoon:  “the  small 
society.” 

The  cartoonist:  Morrie  Brick- 
man. 

The  format :  Three-column 
and  four-column  size,  six  times 
weekly. 

The  release:  May  2. 

The  distributor:  Kinp  Fea¬ 
tures  Syndicate  in  collaboration 
with  the  Washington  Star  Syn¬ 
dicate,  Inc. 

“the  small  society”  is  planned 
to  fill  a  definite  need:  although 
it  is  suitable  for  any  page  of  a 
newspaper,  it  has  been  desif^ed 
particularly  for  the  editorial 


pap:e  or  the  pape  opposite  edi¬ 
torial.  Its  tiny  characters  are 
often  recognizable  caricatures  of 
political  and  world  fipures.  The 
strip  wdll  make  a  point  of  de¬ 
flating  the  pompous. 

Satire  .Sought 

Morrie  Brickman,  an  estab¬ 
lished  Chicago  cartoonist  and 
commercial  artist,  devoted  tw'o 
years  to  the  development  of  the 
strip.  “I  had  a  feeling,”  he  de¬ 
clares,  “that  there  was  some¬ 
thing  to  be  said  and  the  stand¬ 
ard  editorial  cartoons  weren’t 
quite  saying  it.  So  many  of  them 
are  either  just  illustrations  or 
they  are  too  serious.  Satire  isn’t 
there.” 

Mr.  Brickman  spent  a  year  and 
a  half  writing  the  strip,  just  to 
be  sure  that  he  knew  where  he 
was  going  before  he  made  his 
first  sketch.  He  then  worked  on 
a  fomiat  that  would  be  the 
easiest  possible  to  read  in  order 
to  insure  maximum  readership. 
“I  deliberately  don’t  overdraw,” 
he  says,  “I  don’t  want  the  art  to 
interfere  with  the  idea.” 

The  result  is  unusual  in  that 
it  is  a  comic  strip  and  at  the 
same  time  an  editorial  commen¬ 
tary.  It  may  be  termed  either  an 

42 


editorial  comic  strip  or  a  politi¬ 
cal  satire.  “Humor,  a  laugh,” 
Mr.  Brickman  explains,  “in  my 
opinion  is  the  best  way  to  show 
how  small  or  ludicrous  a  thing 
is.  So  I’m  going  on  the  basis  of 
‘The  Emperor’s  Clothes’,  de¬ 
flating  the  pompous  or  phony, 
writing  of  the  little  guy,  ‘the 
small  society.’  ” 

Morrie  Brickman  was  born  in 
Chicago  (July  24,  1917)  and 
except  for  wartime  service  over¬ 
seas  has  remained  a  resident  of 
the  Windy  City  ever  since.  His 
father  ran  a  shoe  repair  shop 
and  as  a  boy  Morrie  used  to 
work  in  the  shop.  He  used  to 
sketch  on  the  brown  paper  used 
to  wrap  shoes  but  eventually  had 
to  stop  because  the  customers 
object^  to  having  their  shoes 
packaged  in  paper  covered  with 
his  early  ait  work. 


His  first  sale  of  a  cartoon 
came  when  he  was  12  years  old. 
The  old  Chicago  Daily  Times 
had  a  feature  called,  “Dollar 
Art”  which  paid  that  amount 
for  a  drawing  accepted  and  pub¬ 
lished.  Morrie  recalls  paying 
several  dollars  to  buy  copies  of 
the  issue  that  carried  his  win¬ 
ning  drawing.  Thus  encouraged, 
he  continued  to  sell  to  several 
now  defunct  magazines. 

After  attending  Lowell  Gram¬ 
mar  and  Marshall  High  School, 
Morrie  attended  the  Art  Insti¬ 
tute  in  Chicago  evenings  while 
working  days  as  a  shoe  sales¬ 
man.  Later,  working  for  art 
studios,  he  became  an  artist  for 
shoe  adv'ertisements,  so  he  is 
able  to  say,  humorously,  “I’ve 
shined  shoes,  sold  shoes  and 
drawn  shoes.” 

For  alx>ut  a  year  and  a  half, 
Brickman  was  an  unpaid  ap¬ 
prentice  to  John  Groth,  then  art 
editor  of  Esquire  magazine  in 
Chicago,  now  a  noted  instructor 
at  the  Art  Students  League  in 
New  York. 

During  World  War  II,  Brick¬ 
man  served  as  a  staff  sergeant 
with  the  Army  Corps  of  Engi¬ 
neers,  joining  up  before  Pearl 
Harbor  and  receiving  his  dis- 


Morrie  Brickman 

charge  in  1945.  The  artist  is 
reluctant  to  talk  about  the  war 
but  he  went  through  one  year  in 
Africa  and  two  years  of  the  rug¬ 
ged  Italian  campaign,  picking  up 
a  Purple  Heart  along  the  way. 
Following  service,  Morrie  re¬ 
turned  to  Chicago  and  worked 
for  various  art  studios,  serv¬ 
icing  advertising  agencies,  be¬ 
fore  opening  up  his  own  studio. 

.4d  Accounts 

In  addition  to  national  adver¬ 
tising  accounts,  he  developed  a 
newspaper  feature,  “Do  It  Your¬ 
self.”  A  gag  panel,  it  ran  for 
six  years  and  led  to  a  couple  of 
books,  “Do  It  Yourself,  or  My 
Neighbor  Is  An  Idiot”,  and 
“Don’t  Do  It  Yourself.” 

Recently,  Brickman  has  been 
doing  a  stock  market  page  comic 
feature  called  “Blue  Chips”.  A 
book  based  on  “Blue  Chips”  is 
due  for  publication,  titled,  “This 
Little  Pigeon  Went  to  Market.” 

Morrie  and  his  wife,  Shirley, 
have  two  children,  Harriet,  19,  a 
sophomore  at  Iowa  University, 
majoring  in  art  and  creative 
writing,  and  Paul,  16,  a  junior  in 
high  school.  The  Brickmans  en¬ 
joy  travel  when  they  can  find 
time;  and  Morrie  enjoys  doing 
serious  oil  painting.  His  “read¬ 
ing,  digging  and  reading”  takes 
a  lot  of  his  time,  however;  he 
reads  four  U.S.  newsj)apers  and 
several  foreign  papers  daily, 
with  a  heavy  diet  of  domestic 
and  foreign  magazines. 

All  of  this  is  necessary  home 
w'ork  for  the  new  strip,  he  feels, 
and  is  the  raw  material  for  his 
satiric  observations.  “They  are 
observations,”  he  says,  “with  the 
underlying  idea  that  we  all  put 
our  pants  on  one  leg  at  a  time 
.  .  .  we’re  all  born  with  a  fatal 
disease:  we’re  going  to  die.” 

*  ♦  * 

John  Herling,  Washington 
labor  affairs  columnist  for  the 
National  Newspaper  Syndicate, 
will  direct  a  study  of  the  1965 
presidential  election  of  the 
United  Steelworkers  of  America. 
The  project  is  being  sponsored 
by  the  George  Washington  Uni¬ 
versity  and  the  research  is  sup¬ 
ported  by  a  $35,000  Ford  Foun¬ 
dation  grant. 


Column  Has 
‘Low-Down’ 
On  Congress 

The  Congressional  Record  is 
the  source  for  a  new  we«‘kly 
newspaper  column  that  is  being 
written  and  distributed  by  Joe 
Crump  (P.O.  Box  1650,  Grand 
Rapids,  Mich.  49501). 

“The  column  ceased  to  be  a 
hobby  after  the  first  five  pub¬ 
lishers  l)egan  mailing  in  their 
checks,”  explained  Mr.  Crump. 
“After  early  letirement  I  spent 
three  months  reviewing  the  Con¬ 
gressional  Record  every  day.  Too 
often  1  found  nationally  syndi¬ 
cated  columnists  lifting  material 
from  the  record  and  leaving  the 
impression  that  it  was  obtained 
from  an  inside  source. 

“I  decided  to  furnish  a  col¬ 
umn  and  give  credit  to  the 
source.  I  discovered  that  most 
editors  received  the  Record  but 
lacked  time  to  read  it.  I  found 
myself  providing  a  service  to 
editors  and  publishers.  Con¬ 
gressmen  were  delighted  to  find 
the  material  unslanted  and  ac¬ 
curately  condensed.  An  item  in 
Editor  &  Pi’blisher  gave 
me  the  idea  of  self-syndication. 

.Answers  Need 

“It’s  apparent  that  readers 
are  thirsty  for  information  from 
a  source  they  trust.  The  column 
seems  to  answer,  in  a  small  way, 
the  reader’s  question:  ‘How  can 
we  believe  what  we  read  in  the 
newspaper?’ 

“The  column  is  held  to  ap¬ 
proximately  500  words  for  easy 
reading.  Subjects  pertaining  to 
race,  color  or  creed  are  avoided. 
The  American  taxpayer  is  the 
target.  The  column  is  welcome 
in  every  home.” 

Title  of  the  column  is  “The 
‘Low  Down’  From  the  Congres¬ 
sional  Record”  and  the  byline 
is  Joe  Crump.  Its  format  is  to 
condense  in  quotation  marks  a 
speech  of  a  Senator  or  Repre¬ 
sentative  on  some  subject  of 
current  interest.  At  the  bottom 
is  attached  “A  Grassroots  Com¬ 
ment,”  only  one  or  two  para¬ 
graphs,  signed  “J.C.” 

Many  editors  and  members  of 
Congress  and  newspaper  readers 
have  written  Mr.  Crump  of  their 
appreciation  of  the  new  column’s 
public  service. 

*  *  * 

Loretta  Young,  “the  grand 
young  lady”  of  motion  picture 
and  television  fame,  and  now 
syndicated  newspaper  columnist, 
has  gone  “daily”  with  the  Hono¬ 
lulu-Star  Bulletin,  according  to 
William  H.  Ewing,  assistant  to 
the  publisher. 
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j  syndicates 

I  Dana  BuUen  Writes 
I  About  Supreme  Court 


Dana  Bullen,  U.S.  Supreme 
Court  reporter  for  the  Washing- 
tm  (D.  C.)  Evening  Star,  joins 
the  roster  of  “Washinffton 
Close-up”  columnists  April  17, 
it  was  announced  by  Harry  Elm- 
lark,  president  of  the  Washing¬ 
ton  Star  Syndicate,  New  York. 

Mr.  Bullen  replaced  Crosby 
^  Noyes,  foreign  affairs  editor  of 
the  Star,  who  is  planning  a 
three-times-a-w'eek  column  for 
Washington  Star  Syndicate  re¬ 
lease  this  summer. 

Analytical  .Articles 

“W’ashington  Close-up”  in¬ 
cludes  analytical  articles  each 


Dana  Bullen 


week  by  these  Star  staff  special¬ 
ists:  Richard  Fryklund,  Penta- 
pron  and  militaiy  affairs;  Frank 
Getlein,  author  and  critic  who 
writes  about  manners  and  mores 
of  government;  William  Hines, 
science  and  space  editor;  Paul 
Hope,  national  politics.  Mr. 
Bullen’s  reports  and  analyses  of 
the  courts,  law  and  the  Consti¬ 
tution  are  expected  to  add  an 
important  and  newsworthy  ele¬ 
ment  to  the  package. 

The  entire  feature  is  designed 
j  to  supplement  a  newspaper’s 
ovn  or  wire  service  coverage  of 
the  news.  It  is  suitable  either 
for  editorial  page  or  news  col¬ 
umn  usage  and  appears  in  major 
newspapers  from  coast  to  coast. 

Can  Practice,  Too 

I  Mr.  Bullen  holds  the  Ameri¬ 
can  Bar  Association’s  Silver 
Gavel  Award  for  his  distin¬ 
guished  articles  on  Supreme 
Court  decisions.  He  is  one  of  two 
Supreme  Court  reporters  who 
are  also  lawyers  admitted  to 
practice  before  the  Court. 

He  has  written  a  booklet  on 
the  free  press-fair  trial  debate 
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for  the  Associated  Press  Man¬ 
aging  Editors  Association.  He 
has  reported  on  “Decision  Mon¬ 
day”  on  NBC  radio,  carried  by 
more  than  50  radio  stations. 

#  «  * 

Liss  Advises 
^Green  Beret  ^ 

Howard  Liss  has  been  ap¬ 
pointed  script  supervisor  for  the 
Chicago  "rribune-New  York 
News  adventure  cartoon  strip, 
“Tales  of  the  Green  Beret,”  by 
Robin  Moore,  author,  and  Joe 
Kubert,  cartoonist. 

He  will  work  with  Special 
Forces  at  Fort  Bi-agg  and 
Washington  to  research  current 
activities  and  programs  and 
provide  Mr.  Kubert  with  mate¬ 
rial  authenticating  arms, 
weaponry  and  techniques  em¬ 
ployed  by  Special  Services.  He 
also  will  work  with  Mr.  Moore 
on  continuity  and  dialogue. 

Mr.  Liss  is  presently  script 
supervisor  for  the  “Ben  Casey” 
strip  .syndicated  by  NEA,  serves 
as  story  consultant  and  editor 
for  several  cartoon  strips  and  is 
sole  wTiter  of  the  “Buck  Rogers” 
strip. 

The  writer-editor  has  com¬ 
pleted  three  sports  books  for 
spring  publication  by  Hawthorn 
Books.  His  book  on  the  best 
championship  games  in  profes¬ 
sional  football  will  be  published 
in  the  fall  by  Delacorte  Press. 
He  previously  has  had  books 
published  by  McGraw-Hill,  Cow- 
ard-McCann  and  Argonaut. 

♦  ♦  * 

John  Aldeii  Knight, 
Columnist,  Siiccumhs 

John  Alden  Knight,  75,  who 
co-authored  with  his  son,  Rich¬ 
ard  Alden  Knight,  “Solunar 
Tables,”  distributed  to  about  150 
newspapers  by  the  Register  and 
Tribune  Syndicate,  died  April  8 
at  Islamorada,  Fla. 

Mr.  Knight  was  the  author  of 
12  books  and  more  than  500 
magazine  aidicles  and  had  re¬ 
ceived  many  awards  for  his  ex¬ 
ploits  in  hunting  and  fishing.  He 
was  one  of  the  original  members 
of  the  Hunting  and  Fishing  Hall 
of  Fame. 

The  column  will  be  continued 
by  Richard  Alden  Knight. 

The  column  is  based  on  a 
secret  family  formula  for  best 
hunting-fishing  hours  each  day. 

or  April  16,  1966 


New  Column 
Tests  English 

A  new  quiz-type  feature,  “Test 
Your  English,”  is  being  distrib¬ 
uted  to  daily  newspapers  by  the 
Register  and  Tribune  Syndicate. 

The  shoi't  column  offers  this 
variey  tha-ough  the  week:  Mon- 1 
day — Spelling;  Tuesday — Gram-  j 
mar  and  usage;  Wednesday — | 
Pronounciation ;  Thursday  — | 
Miscellany:  Friday  —  Woi’d ; 
meanings;  Satuiday  —  Word  j 
game. 

This  variety  has  been  planned 
to  a.ssure  readers  that  “Test 
Your  English’”  will  not  gi'ow ! 
stale  or  stereotyped.  It  is  neither  , 
highbi’ow  nor  technical  so  the  | 
average  reader  gets  a  decent 
scoi’e.  ‘ 

The  columnist  is  Carroll  H. 
Jones,  a  senior  editor  with  a 
Chicago  publishing  house  and  | 
formerly  on  the  Chicago  Daily 
^Jewii.  He  majored  in  classical  j 
literature  at  Hai  vard. 

*  *  * 

Feature  Becomes 
Teaching;  Tool 

A  fourth-grade  teacher  in 
Pimlico,  Md.,  noticed  the  interest  | 
naany  of  her  students  took  in  i 
“Lim-R-Iddle,”  a  puzzle  feature; 
in  the  Baltimore  Evening  Sunt 
(distributed  by  Hall  Syndicate),  j 
She  suggested  the  students  make  ; 
up  their  own  limericks  and  they  | 
responded  in  great  numbers, ; 
thus  finding  the  learning  of  new 
words  and  their  usage  and  crea- ' 
tive  writing  can  be  fun. 

The  Evening  Sun  ran  a  fea-  j 
ture  story  with  some  of  the  stu- 1 
dents’  limericks  under  a  four- ; 
column  headline:  “Learning  Can  i 
Be  Fun:  There  Once  Was  A 
Lady  In  School  Who  Devised  A 
New  Teaching  Tool.” 

>|c  «  afc 

200  Original 
Cartoons  At  Auction 

More  than  200  signed  originals 
by  America’s  foremost  cartoon¬ 
ists  will  go  on  the  auction  block 
on  two  succeeding  nights.  May  5 
and  May  6,  as  a  joint  benefit  for 
the  educational  activities  of  the 
Newspaper  Women’s  Club  of 
New  ‘Yoa  k  and  the  National  Car¬ 
toonists  Society.  The  auction  will 
take  place  on  the  10th  floor  of 
the  World  Press  Center,  54  West 
40th  Street,  starting  at  8  o’clock. 
Admission  is  $1. 


COMPLETE  MAT  SERVICE 
NO  ONE  CAN  BEAT  OUR 
PRICESI  COMPLETE  SERVICE. 
CUTS.  MATS.  MAILING.  COM¬ 
PARE  AND  YOU'LL  BE  AMAZED. 
FREE  ESTIMATES.  CALL  OR 
WRITE  3  0  CAST  IDtm  street 
fj  NEW  YORK  3,  N.  Y. 
ORCOON  4-270B-9 
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FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DORIS  FIEESON 
DON  MACLEAN 
HENRY  J.  TAYLOR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


INEZ  ROBB 
RICHARD  STARNES 
NORTON  MOCKRIDGE 
MARY  McGRATH 


SPECIALTY  COLUMNS 


BY  GEORGE 

Humorous  Advico 
WILLIAM  A.  DOYLE 
Daily  Invostor 
MOLLY  MAYFIELD 
Porsonal  Probloms 
MARGARET  DANA 
Contumor  Guido  Unot 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscopo 
AMY  VANDERBILT 
Modorn  Mannors 


VARIETY  FEATURES 


LITTLE  PEOPLE'S  PUZZLE  D/S 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 
BAHLE  FOR  YOUR  MIND  W 
THE  PEOPLE  SPEAK 
MUTUAL  FUNDS — 

INVESTMENT  COMPANIES 
SPOTUTE  SERIES 
WHERE  IN  THE  WORLD...? 
CROSSWORDS,  DAILY  A  SUNDAY 


COMIC  STRIPS 


ABBIE  AN'  SUTS  D/S 
DAVY  JONES  D 
FERD'NAND  D/S 
GORDO  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


PANELS 


ALL  STARS  D 
EDITORIAL  CARTOONS  D 
EMMY  LOU  D/S 
GINGER  D 
HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS — 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE  A  UW  D/S 
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The  Weekly  Editor 

EDLCATING  THE  PUBLIC 
Bv  Rick  Friedman 


How  aware  is  the  reading- 
public  as  to  what  it  takes  to  run 
a  w'eekly  newspaper?  Do  pub¬ 
lishers  assume  their  public 
knows  much  more  about  the 
newsi)aper  operation  than 
readers  actually  do? 

In  the  last  few  weeks  a  two- 
paper  group  on  Long  Island, 
Merrick  Life  and  Beilmore  Life, 
have  met  this  problem  head-on. 

On  March  2,  the  two  i)apers 
started  an  “Al)out  This  Xews- 
pa|)er”  series,  which  they  expect 
to  run  for  the  next  several 
months.  The  first  of  the  series 
on  March  2  started  out  as  an 
e<litorial.  It  pointed  out  that 
people  have  a  genuine  interest  in 
how  a  newspaper  operates  and 
the  Life  newspapers  was  setting 
out  to  examine  various  aspects 
of  the  newspapers,  its  purpose 
and  means.  “We  shall  discuss 
editorial  policies,  advertising, 
circulation,  new  developments, 
just  about  everj’thing  conducive 
to  increased  understanding  of 
what  makes  the  newspaper  tick,” 
the  editorial  said.  “Our  readers 
are  invited  to  suggest  topics 
they  would  like  to  see  treated  in 
these  columns.” 

From  then  one,  the  series 
began  appearing  in  a  two-column 
box  on  the  bottom  of  the  edito¬ 
rial  pages  under  the  regular  edi¬ 
torials.  The  kicker  was  always: 
“About  The  Newspaper:”  The 
main  head  dealt  with  whatever 
topic  was  being  di.scussed  that 
week. 

‘Tlie  Editorial' 

The  first  one  dealt  with  “The 
Editorial,”  pointing  out  it  was 
“fitting  that  we  should  start  our 
series  about  the  newspaper  by 


talking  about  this  corner  of  the 
newspaper,  which  is  in  a  real 
sense  our  own.  In  the  rest  of  the 
paper  we  report  the  news,  as 
fairly  and  unbiased  and  impar¬ 
tially  as  we  know  how,  but  in  our 
editorials  we  can  comment,  ex¬ 
press  opinion,  take  a  stand  on 
whatever  issue  we  select.  We 
still  strive  to  be  fair,  of  course, 
but  we  are  allowed  to  take  sides 
when  we  so  choose  .  .  .  nobody 
outside  the  newspaper  has  any¬ 
thing  to  do  with  what  goes  into 
the  editorials.  Our  highly  valued 
independence  would  be  out  the 
window  the  moment  we  l)egan  to 
allow  such  influence  ...  At  elec¬ 
tion  time  we  are  likely  to  select 
candidates  from  both  parties  for 
editorial  support,  simply  because 
no  party  has  the  patent  on 
having  all  the  best  candidates 
.  .  .  We  most  often  select  strictly 
local  topics  for  our  editorials, 
with  only  an  occasional  foray 
into  state  or  national  affairs  .  .  . 
only  the  local  newspapers  have 
the  space  and  the  close  contact 
with  local  affairs  to  make  com¬ 
menting  on  them  possible  .  .  .” 

The  second  topic  was  “Where 
the  News  Comes  From,”  detail¬ 
ing  all  the  varied  ways  informa¬ 
tion  w'as  gathered:  “.  .  .  90  per¬ 
cent  of  the  news  about  college 
students  printed  in  Beilmore 
Life  is  sent  to  us  from  the  news 
bureaus  of  the  respective  col¬ 
leges  and  universities.  If  our 
readers  miss  news  about  stu¬ 
dents  they  know,  the  reason  is 
probably  that  the  particular  col¬ 
lege  does  not  have  a  very  active 
news  bureau  .  .  .  parents  or 
friends  are  always  welcome  to 
send  us  directly  any  news  .  .  . 
always  remember  to  include  a 
telephone  number  so  we  can 


verify  the  information  ...  We 
welcome  pictures  .  .  .  Polaroid 
can  be  used  if  the  picture  is 
sharp  and  clear  and  close- 
up  .  .  .” 

‘What  Size’ 

Number  3  dealt  with  “What 
Size  the  Paper.”  “The  main  fac¬ 
tor  is  the  amount  of  advei'tising 
each  week,”  it  explained.  “We 
maintain  a  reasonably  stable  re¬ 
lation  between  space  devoted  to 
advertising  and  to  editorial 
matter  .  .  .  the  more  advertising, 
the  more  space  for  editorial 
copy.  Our  printer  prints  only  in 
multiples  of  four  pages,  so  if 
the  amount  of  advertising  one 
week  really  calls  for  a  22-page 
paper,  we  have  a  problem.  We 
will  have  to  take  either  a  ‘tight’ 
20-page  paper,  which  is  likely 
to  leave  too  little  room  for  the 
editorial  copy  and  pictures  w'e 
have  assembled  during  the  week, 
or  a  ‘loose’  24-page  paper,  which 
obviously  is  less  economical,  but 
affords  us  the  luxury  of  getting 
nearly  all  editorial  matter 
printed  .  .  .” 

Number  4,  dealing  with  “Let¬ 
ters  to  The  Editor,”  pointed  out : 
“The  letter  section  is  one  of 
those  an  editor  values  the  most. 
Letters  from  readers  dealing 
with  community  subjects  show 
that  readers  care,  that  they  read 
the  newspaper  and  value  its 
capacity  as  a  communicator  of 
messages  ...  We  have  always 
encouraged  ‘letters  to  the  edi¬ 
tor.’  We  print  as  many  as  w’e 
possibly  can  in  the  space  avail¬ 
able  and  it  does  not  matter 
whether  or  not  we  agree  with 
the  points  of  view  expressed  .  .  . 
A  letter  should  never  be  libelous 
or  slanderous  or  personal  in  its 
attacks.  It  should  be  on  a  subject 
of  interest  to  more  than  a  hand¬ 
ful  of  people  and,  above  all,  it 
should  not  be  too  long  ...  We 
do  not  like  to  be  so  stringent  but 
we  recommend  brevity  and 
usually  300  words  is  enough  to 
get  a  point  of  view  across  .  .  . 
Although  we  reserve  the  right  to 
shorten  a  letter,  we  prefer  that 
the  writer  do  the  pruning  him¬ 
self  ...  Do  not  forget  to  sign 
your  name  and  give  your  ad¬ 
dress.  We  will,  upon  request, 
withhold  the  writer’s  name,  but 
we  cannot  print  a  letter  if  we 
do  not  ourselves  know  who  wrote 
it  .  .  .  One  kind  of  letter  for 
which  we  care  little  is  the  thank- 
you-letter  mailed  out  by  public 
relations  people  for  the  obvious 
purpose  of  getting  attention  . .  .” 

Number  5  in  the  series  was  on 
“Our  School  Board  Reports.”  It 
pointed  out  the  two  newspapers 
“consider  it  essential  that  the 
public  school  board  meetings  be 
covered  by  the  newspaper  so  our 
readers  can  be  informed  .  .  .  for 
this  reason,  virtually  every  pub¬ 
lic  meeting  since  the  start  of 


this  newspaper  has  been  at¬ 
tended  by  one  of  our  representa¬ 
tives.  We  know  there  are  people 
who  think  the  school  administra¬ 
tion  supplies  our  reports.  This  is 
not  so.  Every  one  of  them  is 
written  by  our  own  reporters  on 
the  basis  of  what  went  on  at  the 
meeting  .  .  .  Occasionally,  a 
board  member  will  turn  around 
and  try  to  issue  a  directive  as 
to  what  should  be  reported  or 
omitted.  Strictly  speaking,  such 
a  member  is  ‘out  of  order.’  The 
boards  should,  of  course,  and 
usually  do  conduct  their  business 
as  if  no  reporter  were  l)resent, 
or  as  if  they  were  not  con.<cious 
of  the  reporter’s  presence.  The  t 
New  York  State  Education  Law  i 
requires  that  all  Iward  meetings 
must  be  open  to  the  public  .  .  .” 

10  Tips 

Other  weeklies  have  been 
touching  on  some  of  the  above 
topics  the  past  few  weeks. 

“Letters  to  the  Editor”  was  I 
the  subject  of  an  Owego  ( N.  Y.) 
Times  and  Gazette  editorial.  It 
listed  10  tips  for  readers  to  keep 
in  mind  when  writing  letters,  i 
Some  of  them  were:  “Keep  it  | 
short  and  interesting;  Use  a  new  I 
sentence  for  each  new  idea; 
Write  like  you  talk.  Don’t  try  to 
write  like  a  college  professor; 
Avoid  sarcasm;  Don’t  be  cute; 
Make  your  first  shot  the  most 
telling;  Sign  your  name  and  list  j 
your  address.  Otherwise,  your 
letter  won’t  even  be  considered; 
Don’t  hesitate  to  write  when  you 
feel  strongly  on  a  public  issue. 
You  would  be  surprised  to  know 
how  much  influence  a  citizen’s 
letter  in  a  newspaper  has.” 

Bill  Rotch,  in  the  lead  edito¬ 
rial  of  his  Milford  (N.  H.)  j 
Cabinet  discussed  “Letters  To 
and  From  the  Editor.”  He 
writes  an  occasional  column 
called  “Letter  From  The  Edi¬ 
tor.” 

“What  is  the  difference  be¬ 
tween  a  Letter  from  the  Editor 
and  an  Editorial?”  the  editorial 
asked.  “That  is  an  interesting 
question.  Maybe  there  is  none. 
Some  weeks  we  have  more  ideas 
than  we  can  express  in  one 
column,  and  sometimes  it’s  a 
matter  of  ‘thinking  out  loud,’  of 
expressing  thoughts  too  personal 
or  indefinite  to  warrant  being 
classed  as  an  editorial.” 

On  letters  to  the  editor,  the 
Cabinet  explained:  “An  in¬ 
creasing  number  of  readers 
have  been  writing  letters  to  the 
editor.  We  welcome  them  if  they 
are  on  topics  of  immediate  local 
concern.  Now  and  then  we  de¬ 
cline  to  print  one  on  a  subject 
far  from  the  Souhegan  Valley. 
This  is  not  to  say  that  the  topic 
may  not  be  ‘important,’  but  like 
most  community  newspapers,  we  i 
can  print  only  a  fraction  of  the 
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material  that  comes  to  our  desK 
each  week,  and  in  fairness  to 
our  readers  we  give  priority  to 
local  matters.  Some  letters  lose 
effectiveness  because  they  are 
too  long.  Some  of  the  best  ones 
are  never  written  at  all;  we 
know  alwut  them  only  because 
people  meet  us  on  the  street  and 
say:  ‘I  was  going  to  write  you 
a  letter  last  week  but  .  .  ” 

Reader-Reporters 

The  Maplewood-South  Orange 
(N.  J.)  News-Record  in  an  edi¬ 
torial  called  “Readers  Are  Re¬ 
porters,”  pointed  out:  “At  one 
time  or  another,  almost  every 
reader  of  the  News-Record  be¬ 
comes  a  reporter.  That  is,  he  or 
she  has  some  news  to  submit  to 
us — about  the  family,  an  honor 
or  achievement  of  some  kind,  or 
about  club  or  organizational 
activity.  Most  of  the  ‘releases’  we 
receive  are  reasonably  well 
done,  considering  that  in  most 
cases  the  sender  doesn’t  know 
what  we  use  and  want.  But  a 
few  deficiencies  consistently  crop 
up.  With  a  few  pointers,  the  per¬ 
sons  who  send  their  news  could 
save  us  some  time  and  trouble. 
More  important  to  them,  they 
might  be  assured  that  we  would 
use  their  news;  in  not  a  few 
cases  we’ve  had  to  discard  news 
submitted  l)ecause  it  was  missing 
some  vital  aspect  that  couldn’t 
be  checked  or  obtained.” 

The  News-Record  listed  11 
pointers,  among  them:  “Put 
your  name  and  telephone  num¬ 
ber  on  any  news  item  submitted ; 
Typewrite  if  at  all  possible,  and 
make  the  typewritten  copy 
double-spaced ;  Get  names  spelled 
correctly;  Give  us  the  ‘local 
angle’;  Dates  are  important.  Get 
them  straight;  If  you  cannot 
meet  the  pointers,  never  mind. 
Give  us  your  news  anyway  and 
we’ll  muddle  through  as  best  we 


FOUR-COLOR  WORK 

The  Richmond  (B.  C.)  Re¬ 
view  made  its  process  color  de¬ 
but  in  February  to  trumpet  the 
opening  of  a  $3'/^  million 
hospital. 

The  10,000  ABC-circulation 
offset  weekly  required  all  units 
of  a  16-page  Goss  Suburban  to 
reproduce  the  full-color  sepa¬ 
rations.  And  it  was  confined  to 
running  a  four-page  front  sec¬ 
tion  with  separately-printed 
sections  for  insertion  to  round 
out  the  24-page  issue  of  Feb. 
23. 

The  key  to  the  issue  was  a 
four-columns  wide,  13  -inch 
deep  front  page  four-color  pic¬ 
ture  of  a  pretty  “nurse”  stand¬ 
ing  in  front  of  the  new  hospital 
with  a  bouquet  of  flowers  in  her 
hand. 


Review  Editor  Mickey  Carl¬ 
ton  posed  a  shapely  local  red¬ 
head  in  a  nurse’s  uniform  in 
front  of  the  towering  hospital 
background  then  took  her  pic¬ 
ture  with  a  4x5  Ektachrome 
transparency.  After  the  picture 
ran,  a  few  complaints  came 
from  members  of  the  nursing 
profession,  protesting  the  use 
of  the  buxom  model  as  a  nurse. 
The  cutline  stated  that  the 
hospital  would  be  staffed  by  “90 
nurses,  many  as  lovely  as  beau¬ 
tiful  Lynne  Jonasson”  when  it 
opened. 

The  Hospital  Board  itself  had 
no  complaints  about  the  picture. 
They  called  the  issue  an  “out¬ 
standing  effort”  and  issued  a 
letter  of  congratulations  for 
publication. 

Sales  Increase 

Publisher  Herbert  Gates  said 
that  the  public  responded  w'ell 
to  the  color  presentation  and  a 
noticeable  increase  in  street 
sales  was  recorded. 

He  added  that  in  producing 
the  color  photo,  the  Review 
turned  a  normally-costly  under¬ 
taking  into  a  profit-making  proj¬ 
ect. 

One  telephone  call  to  an  af¬ 
fluent  industrial  concern  that 
does  not  advertise  in  the  Review 
was  sufficient  to  convince  their 
management  that  underwriting 
the  cost  of  the  color  job  would 
pay  worthwhile  dividends  in 
good  public  relations.  The  cut¬ 
line  said  the  photo  was  fur¬ 
nished  with  the  compliments  of 
B.  C.  Packers  Ltd.  as  a  com¬ 
munity  ser\’ice. 


deep,  keying  the  Review’s  “First 
Baby  Contest.” 

Space  on  the  rest  of  the  page 
was  sold  on  both  sides  and  be¬ 
low  the  cartoon  to  advertisers 
participating  in  the  baby  con¬ 
test. 

The  cartoon  ran  on  the  back¬ 
up  to  Page  One  at  virtually  no 
added  cost  to  the  Review. 

“This  was  our  first  venture 
into  color  and  we  were  well- 
pleased  with  the  outcome,”  Mr. 
Gates  said.  But  he  cautioned 
those  thinking  about  color  to 
organize  the  edition  beforehand. 

“For  the  traditionally  black- 
and-white  weeklies,  entering  the 
color  field  is  a  major  step  and 
one  that  can  end  disastrously 
without  proper,  careful  plan¬ 
ning.” 

Mr,  Carlton  set  a  deadline  of 
10  days  before  publication  and 
stuck  to  it.  “There  was  no  fool¬ 
ing  with  it,”  he  explained. 

Although  the  color  work  was 
ready  to  run  10  days  ahead  of 
publication,  the  Review  did  not 
put  the  section  on  the  press  un¬ 
til  a  day  before  the  normal 
Tuesday  run.  In  this  way,  Mr. 
Carlton  explained,  they  were 
able  to  carry  late  general  news 
on  the  front  page  “thus  avoid¬ 
ing  the  appearance  of  pre-print 
material.” 


Weekly  Offset  Plant 

Mesa,  Ariz. 

Sale  of  the  Sun  Valley  Pub¬ 
lishers  has  been  announced  by 
Roberta  M.  Lundstrom  and  her 
son,  C.  Mack  Lundstrom.  Pur¬ 
chaser  was  the  Tribune  Publish¬ 
ing  company,  publisher  of  the 
Mesa  (Arizona)  Daily  Tribune, 
Norma  C.  Calvert  and  her  son, 
R.  W.  Calvert,  owners. 

Sun  Valley  publishes  the 
weekly  Sun  Valley  Spur  and 
serves  as  an  offset  publishing 
house  for  12  weekly  newspapers 
in  the  Phoenix  area,  and  does  a 
large  volume  by  printing  many 
offset  circulars  in  color  for  shop¬ 
ping  centers  and  business  houses 
throughout  Arizona. 

The  Calverts  will  maintain  the 
present  Sun  Valley  plant  as  well 
as  their  own  large  daily  offset 
plant.  The  sale  was  handled  by 
Dean  Sellers,  newspaper  broker. 
Mesa. 

• 

NRMA  Publisher 

Edward  F.  Engle,  manager  of 
the  National  Retail  Merchants 
Association  sales  promotion  divi¬ 
sion,  has  been  assigned  addition¬ 
al  responsibilities  of  publisher 
of  Stores  Magazine,  the  official 
magazine  of  the  association 
which  has  been  published  since 
1918. 


i  FRIEND,  ROMAN,  N 
•  COUNTRYMAN  .  .  .  ' 
\  LEND  ME  • 
YOUR  E&P.  J 


To  gain  more  mileage  from  the 
color  issue,  the  Review  com¬ 
missioned  Lew  Saw,  a  local  car¬ 
toonist,  to  produce  a  cartoon 
of  the  hospital  opening.  The 
cartoon  ran  four-color,  three- 
columns  wide  and  11  inches 
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School  Tabloid 
Makes  Good  Use 
Of  4~Col.  Format 

Ity  F^diiiuiitl  C.  Arnold 

Occasionally  we  like  to  look 
outside  the  daily  or  weekly 
newspaper  field  for  our  Page 
of  the  Week.  This  is  to  remind 
us  of  the  vitality  of  one  area 
of  .Journalism,  the  specialized 
press. 

There  are  a  couple  of  other 
reasons  why  I  chose  the  Buck¬ 
eye  School  Admitei-titrator  for 
this  week’s  column.  One  of  them 
is  a  comment  from  Bill  Sherman 
of  the  Iowa  State  Education 
Association,  who  sent  in  the  re¬ 
produced  page,  along  with 
several  others.  He  notes  that 
“there  is  a  growing  trend  to 
newspaper  format  instead  of 
magazines  in  such  publications.” 
Many  educational  associations 
are  publishing  weekly  news¬ 
papers,  he  notes,  instead  of 
monthly  magazines. 

That  shows  good  taste.  I’d 
say. 

But  the  main  reason  this  page 
is  worth  looking  at  is  that  it 
shows  how  the  trend  to  wider 
columns  can  be  utilized  on  small 
tab-sized  sheets,  too.  Here,  by 
using  four  columns,  instead  of 
the  customary  five.  Bill  Henry- 
editor,  can  have  14 — instead  of 
11-pica  columns.  Those  three 
extra  picas  in  measure  contrib¬ 
ute  greatly  to  the  readability  of 
the  type. 

Notice  that  a  plea.sant  page 
pattern  is  possible  even  with 
only  four  columns  in  which  to 
maneuver. 


HuttM'ick  Elecletl 
To  ABC  Board 

Chicago 

A  new  director,  Melvin  S. 
Hattwick,  was  elected  to  the 
Audit  Bureau  of  Circulations 
Board  at  that  group’s  recent 
meeting  in  Florida,  it  was  an¬ 
nounced  this  week. 

Mr.  Hattwick  is  Director  of 
Advertising  for  Continental  Oil 
Company.  He  fills  the  vacancy 
created  by  the  resignation  of 
Ray  Weber,  a  member  of  the 
Board  since  1960,  who  served  the 
Audit  Bureau  as  treasurer  and 
chairman  of  the  Board’s  Finance 
Committee.  Mr.  Weber’s  resig¬ 
nation  was  prompted  by  his  re¬ 
tirement  as  Co-ordinator  of 
Marketin'^  Services  for  Swift  & 
Company. 

Through  release  of  their  in¬ 
itial  Audit  Reports,  nine  publi¬ 
cations  have  qualified  for  mem- 
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Ouftlde  Pressures  Snore  Bosses  ; 

OtA  Rules  on  Forced  TV  leeching 


The  actual  page  is  enhanced 
by  the  use  of  color,  in  this  case 
a  bright,  deep  green.  ADMIN¬ 
ISTRATOR  and  the  folio-line 
bar  are  in  full  value.  A  tintblock 
underlays  the  SCANNING  col¬ 
umn. 

The  hood  on  the  page -top  head 
isn’t  necessary-  and  the  OEA 
RULES  head  is  too  close  to  the 
OUTSIDE  PRESSURES  one. 
There  ought  to  be  a  minimum  of 
six  lines,  and  preferably  at  least 
eight,  b 'tween  heads  to  avoid 
armpitting.  The  lower  right 
corner  is  a  little  weak;  a  box 


bership  in  the  Audit  Bureau 
since  the  first  of  March. 

The  new  publisher  members 
include  four  weekly  newspapers: 
The  Thompsonville  (Conn.) 
Presu,  the  Hampton  (N.  Y.) 
Chronicle^  the  Southampton 
(N.  Y.)  PrcKs  and  Hampton 
Bayx  (N.  Y.)  .Vett-.s. 


Nevada  Nugget  Sold 

Netada  City,  Calif. 

Sale  of  the  weekly  Nevada 
County  Nuyyet  to  Nugget  Pub¬ 
lishing  Company,  a  new  corpora¬ 
tion  headed  by  George  R.  Kane, 
publisher  of  the  Lon  Gaton 
(Calif.)  Timen-Obnerver  Sind  the 
Gilroy  (Calif.)  Eviminy  Din- 
patch,  both  dailies,  is  announced 
by  Alfred  E.  Heller,  publisher. 
Don  Hoagland  remains  editor 
with  additional  duties  as  gener¬ 
al  manager. 


drwn  there  would  help 

The  in.set  initia's  —  in 
BATTLE  and  OEA  stories — are 
not  good.  Such  initials  should 
align  at  the  bottom  of  the  lower 
line  of  body  type  .  .  .  and  rarely 
do.  Here  they  miss  badly. 
They’re  a  nuisance  to  set;  often 
they  break  in  stereotyping.  Be¬ 
sides,  they  look  too  magazinish. 

*  *  « 

ARNOLD'S  ANCIENT 
AXIOM:  Even  on  a  nmall  field, 
let  the  runniny  eye  take  long 
ntriden. 


‘Elk  Valley  Times’  Bows, 
Weekly  for  3  Counties 

Fayetteviuj:,  Tenn. 

The  Elk  Valley  Times,  a 
weekly  .serving  three  counties, 
has  been  launched  here  by  Han  y 
.M.  Hill,  president  of  the  Elk 
Valley  Publishing  Co.  The  first 
issue  was  March  31. 

Initial  distribution  of  the  off- 
•set  paper  reached  5,000  copies 
and  circulated  in  Lincoln, 
Franklin  and  More  counties. 
Publication  day  is  Thursday. 

The  Times  has  eight-column 
format  and  is  being  edited  by 
Raymond  Edmunds.  Publisher  is 
James  C.  Murray  and  business 
manager  is  Roy  E.  Wood  Jr.  Mr. 
Hill,  president  of  the  company, 
is  also  secretary-treasurer  of 
the  H.  &  S.  Publishing  Co.,  pub¬ 
lishers  of  the  TuUahoma  News, 
another  offset  weekly. 


2 -Weeks  Seminar 
For  City  Editors 
Begins  April  17 

Twenty-nine  news  executives 
will  attend  a  two-weeks  seminar 
for  City  Editors  at  the  American 
Press  Institute  at  Columbia  Uni¬ 
versity  lieginning  April  17. 

The  MenilH-rs 

The  seminar  members  are: 

Edward  Berman,  Woonsocket 
(R.  1.)  Call  and  Evening  Re¬ 
porter. 

Donn  L.  Bonham,  Eugene 
(Ore.)  Register-Guard. 

William  F.  Brantley,  Muncie 
(Ind.)  Star. 

Murray  Bui-t,  St.  Catherines 
(Ont.)  Standard. 

William  Cody,  Lancaster  (Pa.) 

/ n  telligeneer  Jounial. 

Charles  Cox,  Stroudsburg 
(Pa.)  Pocono  Record. 

Charles  W.  Datz,  Greensburg 
(Pa.)  Tribune-Review. 

Nick  F.  Gergaez,  Jackson 
(Mich.)  Citizen  Patriot. 

Chester  Grant,  Sault  Ste. 
Marie  (Ont.)  Sault  Daily  Star. 

Joseph  L.  Gray,  Springfield 
(Ohio)  Sun. 

Kenneth  M.  Guile,  Norwich 
(Conn.)  Bulletin. 

William  H.  Hams,  Grand 
Junction  (Colo.)  Sentinel. 

William  E.  Johnson,  Lewiston 
(Ida.)  Morning  Tribune. 

John  C.  Joyce  Jr.,  Lynchburg 
(Va.)  News. 

John  R.  King,  Paterson 
(N.  J.)  Call. 

Jerry  Langdon,  Ithaca  (N.Y.) 
Journal. 

James  E.  Laughrun,  lT(n.s(<m- 
Salem  (N.  C.)  Twin  City  Sen¬ 
tinel. 

Robert  A.  Marshall,  Riverside 
( Calif. )  Press-Enter irrise. 

Eugene  L.  Martin,  Waterbury 
(Conn.)  Republican. 

James  M.  Milliken,  Elmira 
(N.  Y.)  Star-Gazette  &  Adver¬ 
tiser. 

Joseph  H.  Owsley,  Ypsilanti 
(Mich.)  Press. 

Cecil  P.  Packett,  F ort  Myers 
(Fla.)  News-Press. 

Daniel  Rottenberg,  Portland 
(Ind.)  Commercial-Review. 

Thomas  M.  Ryder,  Evansville 
(Ind.)  Press. 

Joseph  S.  Sink  Jr.,  Lexington 
(N.  C.)  Disjmtch. 

Lee  J.  Stillwell,  Covington 
(Ky.)  K  entneky  Post  and  Times- 
Star. 

Herbert  A.  Stocking,  Ansonia 
(Conn.)  Sentinel. 

Larry  Vershel,  Danbury 
(Conn.)  News-Times. 

Dirk  J.  Werkman,  Pasadena 
(Calif.)  Independent. 
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'  $453,400  Net 

I  (Continued  from  page  11) 


$3.27  and  cost  of  securing'  was 
9.69^ .  The  comparable  figures  in 
1964  were  22.24%,  17.57%, 

26.73'^;,  $3.06  and  11.2%.  In 
1958  those  figures  were  19.49%, 
15.26^/,  17,56%,  $2.33  and 

7.1 '7. 

In  seven  years  while  adver¬ 
tising  space  was  increasing 
30.1%  advertising  revenue  was 
increasing  85.5%.  Space  devoted 
to  local  advertising  increased  in 
that  period  by  24.5%  while  local 
ad  revenue  went  up  79.77%. 

I  Space  devoted  to  national  adver- 

'  tising  decreased  7.497  in  that 

!  period  while  national  ad  revenue 

I  increased  23.09%.  Classified  ad¬ 

vertising  linage  went  up  65.8% 
while  classified  revenue  in¬ 
creased  133.07%. 

While  mechanical  department 
costs  have  increased  generally 
over  the  years,  cost  per  unit  of 
production  has  fluctuated  by  de¬ 
partments  but  production  per 
man  hour  has  been  generally 
downward. 

Produclifin  C.osis 

Press  room  costs  were  up 
5.9297  to  $73,300  during  the 
'  year.  The  department  produced 

I  78,412  thousands  of  eight-page 

papers  at  a  cost  per  unit  of  $.93. 
j  With  17.600  man  hours  in  pro- 

!  Auction  the  production  per  man 

1  hour  was  4.45  units  (per  thou¬ 

sand  eight-page  papers).  In 

1964  cost  per  unit  was  $.92  while 
production  per  man  hour  was 
4.37  units.  In  1958  these  figures 
were  $1.04  and  3.19  respectively. 

Composing  room  costs  were  up 
2.9%  to  $447,200.  The  depart¬ 
ment  set  106,572  columns  of  type 
at  a  cost  per  column  of  $4.20. 
With  113,500  man  hours  the 
j  production  per  man  hour  was  .94 

j  units  (column) .  The  year  before, 

cost  per  unit  was  $4.36  and  the 
production  per  man  hour  was 
.89  units.  In  1958  these  figures 
were  $3.73  and  .87,  respectively. 

Stereotype  department  cost 
decreased  by  .9%  to  $66,100. 
I  Plates  cast  totalled  30,200  at  a 

•  cost  per  plate  of  $2.19.  With 

14,100  man  hours,  production 
per  man  hour  was  2.14  plates. 
In  1964  cost  per  plate  was  $2.32 
and  production  per  man  hour 
was  2.11  units.  In  1958  these 
figures  were  $1.84  and  1.89. 

Paper  and  ink  cost  per  1,000 
eight-page  papers  was  $7.03  in 

1965  compared  to  $6.77  in  1964 
and  $7.54  in  1958. 

Editorial  department  cost 
showed  only  a  1.48%  increase 
in  1965  but  showed  one  of  the 
highest  increases  over  seven 
.  years— 104.98%.  With  40,016 

columns  of  reading  matter  in 


1965  editorial  cost  per  column 
was  $14.60.  In  1964  these  figures 
were  39,377  columns  and  $14.62. 
In  1958  the  figures  were  31,500 
columns  and  $9.05. 

Paper  and  ink  costs  per  thou¬ 
sand  copies  of  the  paper  were 
$35.66  in  ’65,  $33.23  in  ’64,  and 
$29.40  in  ’58. 

Total  payroll  of  this  news¬ 
paper  in  1965  was  $1,579,800,  an 
increase  of  3.1'"7  over  the  $1,- 
531,600  in  1964.  Last  year  this 
represented  5().8'^7  of  total  ex¬ 
pense  while  the  year  before  it 
was  51.9%  of  all  expenses.  E&P 
has  not  kept  a  i-ecord  of  this  item 
prior  to  1964. 

• 

Paper  Firm’s 
Lower  Profit 
Laid  to  Costs 

Vancoi'ver,  B.  C. 

Increased  costs  lowered  the 
net  profit  of  MacMillan,  Bloedel 
and  Powell  River  Limited  despite 
record  production  and  sales 
during  1965,  the  annual  report 
declared. 

The  advance  in  costs  con¬ 
tinues,  declared  J.  V.  Clyne, 
chairman  and  chief  executive 
officer  in  the  annual  accounting. 

He  pointed  to  wages,  salaries 
and  employe  benefits — up  from 
$89,500,000  to  $101,485,000  in  a 
year;  the  near  tripling  of  stump- 
age  rates  over  the  past  four 
years,  to  taxes  and  to  supplies. 

While  total  income  surged 
from  $413,308,000  to  $437,182,- 
000,  net  slipped  $846,315  to  $40,- 
594,000.  And  the  dip  in  profits 
would  have  been  greater  except 
for  two  changes  in  accounting 
methods  which  increased  net 
profits  by  approximately  $3,000,- 
000,  Mr.  Clyne  reported. 

The  company  maintained  good 
volume  and  “apart  from  news¬ 
print,  at  prices  more  or  less  in 
line  with  the  preceding  year,” 
the  report  stated.  A  newsprint 
price  reduction  was  restored  this 
year. 

Production  facilities  have  been 
expanded  and  a  new  newsprint 
machine  there  is  expected  to 
start  up  in  April,  1967.  A  new 
machine  was  placed  in  operation 
at  Port  Alberni  last  year.  News¬ 
print  machines  operated  at  full 
capacity  except  for  a  short 
period  in  the  second  quarter. 

Despite  the  brief  price  reduc¬ 
tion,  dollar  sales  volume  of  news¬ 
print  rose  three  percent,  the 
report  noted.  Newsprint  sales  of 
around  850.000  tons  compared 
with  800  000  in  1964.  In  1961, 
sales  were  under  the  650,()00-ton 
level. 

Shareholders  will  vote  April 
26  on  a  ''hange  in  name  to  Mac¬ 
Millan  Bloedel  Limited. 
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Washington 
Court,  Press 
Guides  Set 

Oly.mpia,  Wash. 

The  30-member  Bench-Bar- 
Press  Committee  of  Washington 
has  reduced  the  free  press,  fair 
trial  issues  to  eight  basic  prin¬ 
ciples  providing  .statewide  guide¬ 
lines  for  all  news  media. 

These  are  contained  in  a  state¬ 
ment  adopted  by  representatives 
of  12  organizations  to  pi'omote 
a  better  understanding  between 
bench,  bar  and  news  media  and 
to  serve  as  a  voluntary  guide  to 
assist  members  of  the  profes¬ 
sions.  Hugh  J.  Rosellini,  chief 
justice,  Washington  State  Su- 
l)reme  Court,  presided. 

Basic  l.isted 

Recognition  of  the  freedom  of 
news  media  is  expressed  in  a 
preamble  to  the  statement.  This 
also  points  out  the  obligation  to 
preserve  the  principle  of  inno¬ 
cence  until  there  is  a  finding  of 
guilt  and  the  need  for  discretion 
when  disclosures  jeopardize  jus¬ 
tice. 

The  committee  further  stated 
it  recognizes  the  responsibility 
to  support  the  free  flow  of  in¬ 
formation  “consistent  with  the 
principles  of  the  Constitution.” 

Bench  and  bar  should  cooper¬ 
ate  in  reporting  news  within 
their  respective  canons,  the  first 
principle  stated. 

Parties  in  litigation  have  the 
right  to  a  fair  trial  by  impartial 
tribunal.  No  trial  shall  be  influ¬ 
enced  by  pressure  of  publicity  or 
public  clamor  and  all  media 
should  strive  for  objectivity  and 
accuiacy,  the  statement  added. 

News  media  should  recognize 
the  responsibility  of  the  judge 
to  preserve  court  order,  it  was 
noted. 

Prime  (7uals  Told 

All  news  media  should  strive 
for  objectivity  and  accuracy.  The 
public  has  the  right  to  be  in¬ 
formed.  Media  recognize  the 
judge’s  responsibility  to  pre¬ 
serve  order  and  to  seek  the  ends 
of  justice,  the  principles  also 
affirm. 

Decisions  about  handling  news 
rest  with  editors.  But  editors 
should  remember  the  accused  is 
presumed  innocent  until  proved 
guilty,  readers  and  listeners  and 
viewers  are  potential  jurors,  and 
no  person’s  reputation  should  be 
injured  needlessly,  it  was  added. 

The  public  is  entitled  to  know 
how  justice  is  being  adminis¬ 
tered  but  no  lawyer  should  ex¬ 
ploit  any  medium  to  enhance 


his  side  of  a  pending  case,  it  is 
affirmed. 

Proper  journalistic  and  legal 
training  should  include  instruc¬ 
tion  in  the  meaning  of  constitu¬ 
tional  rights  to  a  fair  trial,  free¬ 
dom  of  press,  and  the  role  of 
both  journalist  and  lawyer  in 
guarding  these  rights,  states  the 
eighth  principle. 

The  committee  has  been  work¬ 
ing  on  the  guidelines  since  its 
organization  two  years  ago  at 
the  suggestion  of  the  Washing¬ 
ton  Judicial  Conference.  Its 
members  include  Ben  H.  Sefrit, 
Bellingham  Herald;  Howard 
Cleavinger,  Spokane  Chronicle; 
Henrv  MacLeod.  Seattle  Times, 
and  Hu  Blonk,  Wenatchee  Daily 
World,  chairman.  APME  free¬ 
dom  of  information  committee. 

• 

London  Press  Club 
To  Visit  U.S.,  Canada 

Members  of  the  Press  Club  of 
London  plan  to  visit  the  U.S. 
and  Canada  in  Mav.  The  group, 
representative  of  British  nation¬ 
al  daily  and  provincial  news¬ 
papers,  will  be  125-strong,  in¬ 
cluding  wives. 

The  visit  is  scheduled  to  open 
in  New  York  Mav  2  with  an 
engagement  at  the  Overseas 
Press  Club,  followed  that  eve¬ 
ning  by  a  visit  to  the  offices  of 
the  New  York  Herald  Tribune. 
The  next  day  the  party  will  tour 
the  United  Nations  center. 

Next  stop  in  the  two-week 
visit  will  be  Washington  where 
the  British  journalists  will  be 
entertained  at  the  National 
Press  Club  and  will  tour  the 
White  House.  In  Canada,  the 
Prime  Minister  of  Ontario  will 
be  host  to  the  party  and  there 
will  be  a  reception  at  the 
Toronto  Press  Club. 

• 

Classroom  Program 
Supervisor  Employed 

Edmonton.  Alta. 

•lames  Roebuck  34,  has  joined 
the  promotion  and  nublic  rela¬ 
tions  department  of  the  Edmon¬ 
ton  Journal  as  supervisor  of  edu¬ 
cational  services. 

Formerly  editor  and  executive 
assistant  for  information  serv¬ 
ices  with  the  Alberta  School 
Trustees’  Association.  Mr.  Roe¬ 
buck  will  be  responsible  for  the 
development  of  the  newspaper- 
in-the-classroom  program  in 
schools  throughout  the  Journal’s 
circulation  area. 

Prior  to  joining  ASTA  two 
years  ago,  he  was  information 
officer  with  the  Albe-ta  govern¬ 
ment  publicity  bureau  where  he 
edited  the  Alberta  Industrial 
Newsletter,  and  was  marketing 
assistant  with  Inland  Cement 
Company  Ltd.,  for  five  years. 
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Wellington  Wales 
Dies  Soon  After 
His  Son  Is  Killed 

Wellin^on  Wales,  a  member 
of  the  editorial  board  of  the 
New  York  Timen,  died  April  10, 
apparently  of  a  heart  attack.  He 
was  48. 

His  son,  Samuel  G.  Wales,  19, 
a  junior  at  Harvard,  had  been 
killed  April  8  when  he  was 
struck  by  a  train  in  Boston. 

Mr.  Wales  became  a  member 
of  the  Times’  editorial  board  last 
July.  He  was  born  in  Hollj'wood, 
Calif.,  graduated  from  Dart¬ 
mouth  College  in  1938  and  re¬ 
ceived  a  master’s  degree  in  1940 
from  the  Graduate  School  of 
Journalism  at  Columbia  Univer¬ 
sity. 

In  1942,  he  enlisted  in  the 
Army  and  served  four  years.  In 
1946  he  joined  the  Sunday  staff 
of  the  Times.  In  1949,  he  became 
a  copy  editor  on  the  Reporter 
magazine.  He  worked  later  for 
the  Auburn  (N.  Y.)  Citizen 
Advertiser. 

In  1954,  he  became  a  reporter 
for  the  Bouton  Herald  and 
taught  journalism  at  Boston 
University.  He  next  went  to  the 
Boston  bureau  of  United  Press. 

From  1955  to  1957,  he  was 
managing  editor  of  TFoman’s 
Day  magazine.  In  1957  he  was 
appointed  state  director  of  pub¬ 
licity  in  the  New  York  State 
commerce  department. 

He  also  w’as  on  the  staff  of  the 
Daily  News  of  the  Virgin 
Islands. 

In  1962  he  became  chief  edito¬ 
rial  writer  for  the  Knickerbocker 
News  in  Albany. 

Surviving  are  his  widow,  the 
former  Helen  Woolsey,  a  son, 
Heathcote  W.,  and  a  daughter. 
Miss  Jane  MacGregor  Wales. 

*  »  * 

Gilbekt  T.  H.\mmond,  61, 
Worl  ’  War  II  reporter  for  the 
Boston  Traveler;  Jamestown 
(N.  Y.)  Star  copy  reader;  poli¬ 
tical  writer  for  the  Erie  (Pa.) 
Times;  April  2. 

*  *  « 

Edward  Gianelloxi  Jr.,  60, 
publisher  of  the  .Assumption 
Pioneer,  oldest  weekly  in  Louisi¬ 
ana;  April  3. 

*  «  * 

Mrs.  Marian  C.  Harris,  22, 
wdfe  of  John  P.  Harris  Jr.,  a 
member  of  the  staff  of  the 
Ottawa  (Kans.)  Herald  for  18 
months,  April  3  in  an  automobile 
accident  near  El  Dorado,  Kans. 
♦  «  ♦ 

Bonnie  Lefever,  61  Seattle 
writer,  past  president  Pacific 
Northwest  Writers’  Conference 
and  the  Free  Lance  Society; 
April  5. 


Obituary 

Kissel  Crouse,  73,  a  play¬ 
wright  with  a  record  of  many 
Broadway  hits  in  collaboration 
with  Howard  Lindsay;  began 
his  career  as  a  reporter  for  the 
Cincinnati  Commercial  Tribune; 
wrote  for  the  Kansas  City  Star, 
Cincinnati  Post  and  several  New 
York  City  newspapers;  April  3. 

*  *  * 

Conrad  Knickerbocker,  37, 
a  book  reviewer  for  the  New 
York  Times,  a  former  Chicago 
and  Richmond  reporter,  son  of 
the  late  H.  R.  Knickerbocker, 
noted  foreign  correspondent ; 
April  2. 

*  ♦  * 

Manning  J,  Smith  Jr.,  56, 
former  AP  staffer  and  Phila¬ 
delphia  new'spaperman,  lately  in 
public  relations  work;  April  3. 

«  4t  « 

George  J.  Auer,  79,  retired 
adv'ertising  executive  (New 
York  Herald  Tribune,  New  York 
Journal  and  Moloney,  Regan  & 
Schmitt  Co.) ;  president  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association  in  1934-35; 
April  4. 

•  *  * 

Matthew  Redding,  74,  head 
librarian  of  the  New  York 
World-Telegram  &  Sun  when  he 
retired  tw’o  years  ago;  April  3. 

»  ♦  » 

George  A.  Carroll,  61,  avia¬ 
tion  editor  of  the  New  York 
Journal- American;  a  new'spaper 
reporter  for  40  years;  April  2. 

*  «  « 

George  V.  Colby,  58,  mechani¬ 
cal  superintendent  of  the  Mont- 
pelier-Barre  (Vt.)  Times- 
Argus;  March  24. 

*  *  « 

Bernard  R.  Daley,  55,  me¬ 
chanical  superintendent  of  the 
Glens  Falls  (N.  Y.)  Post  Co.; 
April  2. 

*  «  « 

Sumner  Kean,  63,  managing 
editor  of  the  Fitchburg  (Mass.) 
Sentinel  for  30  years;  reporter 
for  the  Berkshire  Evening 
Eagle;  public  relations  director 
for  the  Pittsfield  Housing 
Authority;  March  27. 

*  *  * 

Mrs.  Liona  Tofflemire,  62,  a 
former  owner  of  the  Twin  Falls 
(Idaho)  Times-News;  recently. 

•  *  * 

Frank  McDermott,  71  a  for¬ 
mer  city  editor  of  the  Richmemd 
(Va.)  Times-Dispatch  and  Vir¬ 
ginia  bureau  chief  of  the  AP; 
March  29. 

*  *  * 

Daniel  J.  Marston,  61,  one¬ 
time  Sprinj7^(d  (Mass.)  Repub¬ 
lican  reporter;  AP  newsman  for 
38  years  in  Boston  and  Seattle; 
March  29 

«  *  * 

Guy  H.  Brown,  65,  former 


newspaper  executive  in  the 
South  and  an  associate  in  the 
brokerage  firm  of  Palmer,  De- 
Witt  and  Palmer;  March  25. 

*  *  ♦ 

Jambs  G.  Cook,  41,  former 
newspaperman  in  Memphis, 
New  York  and  San  Francisco; 
novelist  and  teacher;  March  25. 

*  *  * 

Mrs.  j.  N.  McCall,  94,  widow 
of  the  founder  of  the  Gratiot 
County  Herald  in  Michigan, 
mother  of  five  newspaper  pub¬ 
lishers;  March  24, 

*  *  * 

Northrop  Clarey,  84,  a 
founder  of  the  National  Better 
Business  Bureau  wrho  had  a  long 
newspaper  career  with  the  Wall 
Street  Journal,  the  New  York 
Times,  and  other  papers  across 
the  country;  March  31. 

«  ♦  ♦ 

WiLLiA.M  Roy  Hunt,  67,  re¬ 
tired  Dallas  (Tex.)  News  and 
Houston  Chronicle  staffer;  April 
2. 

*  *  « 

John  H.  Prescott,  65,  execu¬ 
tive  editor  of  the  Hunterdon 
County  (N.  J.)  Democrat ; 

April  8. 

*  *  * 

Donald  D.  McLennan,  54, 
night  city  editor  of  the  New 
York  News;  a  former  publisher 
of  the  Saugerties  (N.  Y.)  Daily 
Post;  April  7. 

♦  ♦  * 

William  J.  Campbell,  77, 
traveling  auditor  of  the  Scripps- 
Howard  Company  who  retired 
in  1955;  April  4. 

*  *  ♦ 

Emmett  Kelleher,  62,  for¬ 
mer  Canadian  newspaperman 
and  publicist  for  General 
Motors;  April  9. 

*  *  * 

Thomas  V.  Hyland,  33,  Buf¬ 
falo  (N.  Y.)  Courier-Express 
reporter;  April  9. 

Fred  Storm,  66,  Dies 

San  Francisco 

Fred  Storm,  a  former  presi¬ 
dent  of  the  White  House  Corre¬ 
spondents  Association  and  Na¬ 
tional  Press  Club,  died  April  6 
at  his  desk  at  the  San  Francisco 
Examiner.  He  was  66. 

Born  in  Baltimore,  Storm  be¬ 
gan  his  career  with  the  Gannett 
newspapers  in  Rochester,  N.  Y. 
He  was  assigned  to  cover  the 
campaign  of  Franklin  D.  Roose¬ 
velt,  w'ho  was  running  for  gover¬ 
nor,  in  1928. 

In  World  War  II,  Storm,  a 
former  cadet  at  the  Naval 
Academy,  joined  the  Navy  and 
rose  to  the  rank  of  commander. 
After  the  war,  he  declined  to 
return  to  Washington  because 
Roosevelt  had  died.  Instead  he 
joined  the  San  Francisco  Call 
Bulletin  in  1946. 


Ross  Williams 
Dies,  Aged  78 

Stockton,  Calif. 

Ross  Williams,  78,  vicepresi¬ 
dent,  co-publisher  and  general 
manager  of  the  Stockton  Record, 
died  April  2  after  a  newspaper 
career  that  spanned  seven  dec¬ 
ades. 

He  joined  the  Record  a.s  ad¬ 
vertising  director  in  1929,  ad¬ 
vanced  through  the  business  and 
general  managership  post  and 
continued  active  until  hospitali- 
ized  in  January. 

Mr.  Williams’  career  included 
Denver  Post  reporting  in  the 
era  of  Damon  Runyon,  Gene 
Fowler  and  Nell  Brinkley,  ex¬ 
ecutive  posts  with  a  series  of 
California  dailies  and  a  decade 
as  part  owner  of  the  Fred  L. 
Hall  Co.,  San  Francisco  news¬ 
paper  representatives. 

«  *  * 

Daniel  J.  Marston,  61,  an 
Associated  Press  editor  for  38 
years,  Seattle;  March  29. 

*  * 

Harold  E.  Wilkins,  73  pub¬ 
lisher  of  the  weekly  Plymouth 
(N.  H.)  Record  Print  and  Ash¬ 
land  (N.  H.)  Citizen;  April  4. 
*  *  * 

John  McGillivray,  69,  re¬ 
tired  foreman,  composing  room, 
Vancouver  (B.  C.)  Sun;  April 
6. 

♦  ♦  ♦ 

Margaret  M.  Mara,  a  former 
Brooklyn  newspaper  reporter; 
onetime  president  of  the  News¬ 
paper  Women’s  Club  of  New 
York;  April  7. 

• 

Bertram  to  Direct 
Group  of  Weeklies 

Minneapolis 

John  Bertram,  vicepresident 
and  general  manager  of  Sub¬ 
urbanite  Publications  Inc., 
Bloomington,  has  been  named  to 
the  newly  created  position  of 
general  manager  of  Minneapolis 
Suburban  Newspapers  Inc., 
parent  company  of  the  Bloom¬ 
ington  operation. 

Mr.  Bertram  will  supervise 
and  coordinate  editorial,  adver¬ 
tising  and  circulation  activity  of 
the  Hennepin  County  Review, 
St.  Louis  Park  Dispatch,  Golden 
Valley  Press,  Edina- Morning  side 
Courier,  Lake  Harriet  Courier 
and  Sunday  Suburban  Life. 

Publisher  John  Tilton  said 
Mr.  Bertram  will  continue  as 
general  manager  of  the  Sub¬ 
urbanite  company  which  pub¬ 
lishes  the  Bloomington  Sun-Sub¬ 
urbanite  and  the  Minnesota 
Valley  Review.  Mr.  Bertram,  a 
resident  of  Bloomington,  has 
been  affiliated  with  Suburbanite 
Publications  since  1962. 

Surban  Newspapers  publishes 
22  weekly  newspapers  in  the 
Twin  City  area. 
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Tucson  Trial 

(Continued  from  page  9) 


Takinp  the  stand  were  Alex 
Jaconie,  president  of  Jacome’s 
department  store;  Lee  Davis, 
vicepresident  and  general  man¬ 
ager  of  Steinfeld’s  department 
store;  Julius  Coggins,  manager 
of  Lou  Regester  furniture  store; 
and  Geoi  ge  C.  West,  manager  of 
the  local  J.  C.  Penney  Co.  de¬ 
partment  store. 

Jacome  also  stated  that  his 
store,  in  addition  to  newspaper 
advertising,  uses  five  radio  sta¬ 
tions  and  a  television  station. 

Jacome  said  his  firm  spent 
most  of  its  advertising  funds 
with  the  newspaper  because, 
“historically,  we  have  been  very 
successful  with  newspaper  ad¬ 
vertising.” 

Coggins  said  he  was  “not  com¬ 
mitted”  to  using  the  newspapers 
for  advertising.  .  ,  .  “It  is  just  a 
medium  I  like  and  find  the  easi¬ 
est  to  work  with.” 

George  Duncan,  a  Tucson  ad¬ 
vertising  agent  said  local  busi¬ 
nessmen  have  a  choice  of  adver¬ 
tising  markets  here  and  are  not 
limited  to  the  Citizen  and  Star. 

Duncan,  head  of  the  George 
Duncan  Advertising  agency,  said 
the  amount  spent  by  his  clients 
for  advertising  in  the  Tucson 
dailies  and  other  media  varies 
from  year  to  year. 

Selecting  1964  as  an  example, 
Duncan  said  his  advertising  w'as 
split  between  the  dailies  and 
other  media  almut  “50-.10.” 

‘Best  for  Us’ 

Several  others  testifying  as 
government  witnesses  were 
supermarket  representatives 
who  said  that  most  of  their  ad¬ 
vertising  budgets  went  for  ads 
in  the  Citizen  and  Star. 

Robert  Tornquist,  secretary 
and  advertising  manager  of 
Food  Giant  Supermarkets,  testi¬ 
fied  that  because  of  the  number 
of  items  the  store  advertises, 
newspaper  advertising  is  “best 
for  us.” 

The  supermarket,  he  added, 
does,  however,  use  some  radio 
and  television  adv'ertising  to 
supplement  the  newspaper  ads. 

Charles  Ramsey,  district 
supervisor  of  El  Rancho  Mar¬ 
kets,  testified  along  the  same 
lines. 

Harry  Burns,  advei-tising  and 
sales  promotion  manager  for  the 
local  Montgomery  Ward  store, 
told  the  court  the  department 
store  spends  75  percent  of  its 
advertising  budget  with  the  two 
dailies  and  10  percent  with  radio 
and  television. 

The  Budget  is  fixed,  he  added, 
and  any  switch  in  media  would 
force  a  cut  in  one  area  and  an 
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increase  in  another. 

Most  of  the  witnesses,  under 
cross-examination,  said  they  pre¬ 
ferred  the  present,  Citizen-Star 
arrangement  as  they  had  to  deal 
with  only  one  organization. 

“Dealing  with  two  separate 
departments  (or  newspapers) 
means  more  work,”  Burns  said. 

“My  every  waking  hour  is 
spent  figuring  out  how  to  steal 
a  buck  from  the  new’spapers,” 
said  Harry  B.  Chambers,  man¬ 
ager  of  radio  station  KTAN, 
under  cross-examination. 

Chambers  was  among  seven 
witnesses  called  by  the  govern¬ 
ment. 

He  was  followed  by  several 
other  radio  and  television  station 
managers  as  the  government  at¬ 
tempted  to  show  that  radio  is 
not  in  direct  competition  with 
the  tw'o  dailies  for  advertising. 

Competition  for  Ads 

All  of  the  testimony  by  radio 
and  television  representatives 
was  along  the  same  lines.  This 
consisted  of  how  much  time  was 
devoted  to  newscasts,  time  de¬ 
voted  to  advertising  and  how  the 
stations  compete  for  commer¬ 
cials. 

Jo.seph  N.  Crystall,  radio  sta¬ 
tion  manager  for  KOLD,  told  the 
court  his  station  attempts  to 
cover  major  stories  “just  as 
dailies  would,  but  does  not 
carry  as  many  stories  for  vari¬ 
ous  reasons.” 

The  radio  station,  he  said, 
also  “scoops”  the  newspapers  at 
times  w'ith  a  late  breaking  story. 

Cry.stall  said  the  station  is  in 
“direct  competition”  with  news- 
l)apers  in  getting  local  adver¬ 
tising. 

Explaining  advertisements  on 
KTAN,  Chambers  testified  that 
these  are  limited  to  one-minute 
announcements.  The  station 
policy,  he  added,  is  to  recom¬ 
mend  that  advertisers  not  pro¬ 
mote  more  than  three  items 
during  the  one-minute  periods. 

Of  advertising  competition, 
the  station  executive  said: 

“Our  competition  takes  in  the 
newspapers,  television  and  12 
radio  stations  .  .  .  Each  time  the 
papers  raise  their  (advertising) 
rates,  the  stations  get  a  wind¬ 
fall.” 

Another  witness,  Dave  Button, 
general  manager  of  radio  sta¬ 
tion  KEIF,  told  the  court  that 
radio  advertising  is  changing  in 
that  it  is  now  being  specific  on 
items  rather  than  just  pro¬ 
moting  a  particular  business 
e.stablishment. 

He  al.so  testified  that  the  news¬ 
papers  are  competition,  but  “we 
are  more  concerned  with  the 
direct  competition  of  other 
stations.” 

Others  called  by  the  govern¬ 
ment  were  Evan  Mecham,  pub¬ 
lisher  of  the  Tucson  and  Phoenix 
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American  weekly  newspapers ; 
Walter  Grant,  manager  of  the 
Tucson  branch  of  Associated 
Grocers,  and  Joseph  LaReis, 
general  manager  of  Mitchell’s 
Furniture  Store. 

Editions  for  One  Day  Analyzed 

Exhibits  were  introduced 
during  testimony  by  the  govern¬ 
ment’s  20th  and  final  witness, 
Lewis  Gold,  a  Justice  Depart¬ 
ment  economist. 

Gold  testified  about  his  de¬ 
tailed  study  of  Jan.  27  editions 
of  both  newspapers. 

He  reported  that  adverti.«e- 
ments  took  up  70  percent  of  the 
space  of  each  paper  and  that 
entertainment  items  were  only 
8  percent  of  the  non-advertising 
space  in  the  Star  and  only  13.1 
percent  of  the  non-advertising 
space  in  the  Citizen. 

Gold  offered  figures  for  the 
amount  of  entertainment  offered 
by  radio  and  television  stations 
which  he  said  w'ere  based  on 
reports  to  the  government. 

Entertainment  offered  by  TV 
stations  ranged  from  74.1  per¬ 
cent  of  air  time  for  KOLD-TV 
to  86.1  percent  for  KGUN-TV. 
For  radio  stations,  he  said,  it 
ranged  from  51.89  percent  on 
KTUC  to  93.3  percent  for 
KHOS. 

The  government’s  exhibits, 
prepared  by  Gold,  included 
charts  and  tables  showing  reve¬ 
nue  received  by  the  new’spapers 
from  advertising  and  comparing 
these  figures  with  advertising 
revenue  of  radio  and  TV  sta¬ 
tions. 

Gross  profits  of  the  news¬ 
papers  and  retail  sales  for  the 
metropolitan  Tuc.son  area  for 
various  years  also  are  shown, 
along  with  circulation  data  and 
the  amount  of  local  and  national 
advertisements  carried  in  the 
newspapers. 

Metliod  of  Figuring 

In  cros.s-examination  of  Gold, 
chief  defense  attorney  Richard 
J.  MacLaury  asked  why  a  Thurs¬ 
day  issue  of  the  newspapers  was 
selected  for  this  study.  Mac¬ 
Laury  noted  that  advertising 
content  is  unusually  heavy  on 
that  day  because  of  food  market 
ads. 

Gold  answered  that  the  selec¬ 
tion  was  made  by  prosecuting 
attorneys. 

MacLaury  also  questionefl 
Gold’s  choice  of  some  items  of 
entertainment. 

Gold’s  entertainment  items  in¬ 
cluded  the  Ann  Lander’s  advice 
column,  “Action  Please,”  the  Art 
Buchwald  column,  cartoons, 
comics,  crossword  puzzles  and 
the  horoscope. 

Asked  by  MacLaury  if  he  also 
considered  articles  on  art  and 
music  as  entertainment.  Gold 
said  he  did  not. 


The  method  used  in  deter¬ 
mining  revenue  and  circulation 
figures  was  questioned  by  the 
chief  defense  attorney. 

MacLaury  contended  that 
Gold  failed  to  show  that  his 
figures  were  based  on  a  percent¬ 
age  of  exjjenses.  The  figures  on 
profits  were  reached  without 
consideration  of  taxes  paid  by 
the  new’spapers,  MacLaury  said. 

The  law’j’er  from  San  Francis¬ 
co  attempted  to  show  that  ad¬ 
vertisers  and  reader’s  were  get¬ 
ting  more  than  their  money’s 
worth  and  that  the  ratio  of  cir¬ 
culation  to  the  advertisers’  per- 
column-inch  cost  was  balanced 
in  favor  of  the  advertisei-s. 

• 

Chicago  Sun-Times 
Staffers  Promoted 

Chicago 

Three  promotions  in  the  edi¬ 
torial  department  of  the  Chicago 
Sun-Times  were  announced  by 
Fmmiett  Dedmon,  editor. 

Ralph  Otwell,  assistant  to  the 
editor,  will  assume  the  adminis¬ 
trative  duties  of  Victor  (Hub) 
Logan,  whose  retirement  as  as¬ 
sistant  managing  editor  was 
announced. 

Eiler  S.  Rubjerg  Jr.,  mov'es  up 
from  news  editor  to  assistant 
managing  editor  in  charge  of 
weekend  editions. 

August  C.  Sisco,  assistant  city 
editor,  becomes  news  editor. 

Otwell  joined  the  Sun-Times 
in  1953.  He  was  a  Nieman  fellow 
at  Haiward  in  1959. 

Rubjerg  came  to  the  Sun- 
Times  as  a  copyreader  in  1959 
from  the  Madison  (Wis.)  Cap¬ 
ital  Times. 

Sisco  has  been  a  staff  member 
since  1942  when  he  joined  the 
Chicago  Times. 

• 

John  H.  Teeter  Dies 

John  Henry  Teeter,  66,  who 
was  executive  director  of  the 
Damon  Runyon  Memorial  Fund 
for  Cancer  Research  from  1947 
to  1965,  died  of  cancer  April  12 
in  Memorial  Hospital,  New 
York.  He  was  also  a  director  of 
the  Walter  Winchell  Foundation 
which  provides  expenses  for  the 
Runyon  Fund. 

• 

Editorial  Writer 

Greenwich,  Conn. 

Richard  H.  Parke,  w’ho  retired 
from  the  staff  of  the  Neiv  York 
Times  a  year  ago,  has  joined  the 
Greenwich  Time  as  an  editorial 
writer. 

• 

Heads  Reporters 

George  Douris,  City  Hall  re¬ 
porter  of  the  Long  Island  Star- 
Jourrral,  was  elected  president 
of  the  Newspaper  Reporters  As¬ 
sociation  of  New  York  City. 
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Billy  Graham’s 
Crusade  Given 
Heavy  Coverage 

Greenville,  S.  C. 

N'ever  had  the  Xeu’:i-Pird)tiont 
newspapers  piven  such  intensive, 
sustained  coverage  to  a  single 
news  event  as  they  did  to  the 
recent  Southern  Piedmont  Billy 
Graham  Crusade. 

The  coverage  drew  comments 
from  Dr.  Graham  that  he  had 
never  known  such  coverage  for 
one  of  his  Crusades  anywhere. 

He  singled  out  individually  for 
thanks  the  News’  inlitor  of  re¬ 
ligion,  Mrs.  Lucille  B.  Green, 
who  had  written  all  but  one  of 
the  dail.v  main  stories,  running 
to  as  much  as  6'.*  column  inches, 
on  the  evangelist's  messages. 
Mrs.  Green  missed  one  day’s 
work  because  of  illness  during 
the  Crusade. 

The  News.  97,0()0-circ’ilation 
morning  paper,  devoted  1,38’ 
inches  of  space,  the  equivalent  of 
7*4 ths  pages,  to  photographs, 
and  2,116  inches,  the  equivalent 
of  11*/^  pages,  to  news  copy, 
during  the  10-day  evangelistic 
meeting  in  Textile  Hall. 

The  company’s  six  jihotogra- 
phers  made  2,000  shots,  accord¬ 
ing  to  Jim  Wilson,  chief  jihotog- 
rapher.  A  panoramic  view  used 
16  columns  wide  made  by  Joe  F. 
Jordan,  a  free  lancer  and  for¬ 
mer  News-Piedmont  photogra¬ 
pher,  drew  considerable  atten¬ 
tion. 

• 

Phila.  Iimuirer  ins 
Serond  1NRM.4  .4Mard 

The  Philadclphin  Inquirer  will 
receive  a  silver  award  from  the 
National  Retail  Merchants  As¬ 
sociation  for  two  small  space 
advertising  campaigns  it  created 
for  two  adverti.sers. 

The  campaigns,  prepared  by 
the  Inquirer’s  customer  service 
denartment.  were  entered  in  the 
21st  annual  international  sales 
promotion  contest  held  bv  the 
NR.MA. 

This  is  the  .-second  con.secutive 
year  the  Inouirer  has  submitted 
an  entiy  in  the  con’^est.  and  won 
an  award.  It  was  the  '^nly  news- 
jiaper  represented  both  years. 

• 

Srhool  Boai-'i  Reporl 

Philadelphia 

“The  City  of  Education”,  the 
Philadelphia  Board  of  Educa¬ 
tion  report  on  .schools  for  a 
greater  Philadelphia,  apiieared 
ns  a  supplement  of  all  three 
Philadelphia  newspapers.  The 
2()-page  report  to  the  taxpayers 
was  prepared  by  the  Office  of 
Informational  Services,  Board  of 
Education. 


f^lassified  section  j 

f  Benefit  from  our  Vast  Newspaper  Audience 

L.  -i 


.4NNOUNCEMENTS 

\etrspaper  Appraisers 

APPRAISALS  FOR  ESTATE.  TAX 
piirtnersh-p.  loan  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88.  Norton,  Kansas,  i 


ISptcsp€iper  Brokers 

I  .SELECT  NEWSPAPERS  AVAILABLE  ! 
in  South  and  Sftutheast.  Newspaiter  ' 
Service  Company.  Inc..  P.O.  Dr.  12428, 
Panama  City.  Fla.  32401. 

PACIFIC  NORTHWEST  License.I 
Broker  of  Newspaiier  Proi)erties 
HARRIS  ELLSWORTH 
P.t).  Box  ."i09.  Rosebur^r.  Ore^..  97470. 

CONFIDENTIAL  INFORMATION 
t>a‘Iy  Newspaiters  Properties 
W  H.  Glover  Co..  Ventura.  Calif.  9.3001 

i  If  you  are  not  receiv¬ 
ing  our  daily  news-  ' 
paper  offerings,  please  i 
write  fully  today.  We  \ 
have  daily  ava'labili- 
ti'^s  for  qualified  cli-  ! 
entsl 

JACK  L.  STOLL  I 

And  Associates  j 

I  6381  Hollywood  Boulevard 
Los  Angeles,  Calif.,  90028 

WESTERN  DAILIES,  WEEKLIES 
.1.  A.  Snyder,  2234  E.  Romneya  Dr., 
Anaheim.  Calif.  (AC  714)  533-1361. 

The  DIAL  -Aitency,  l.)03  Nazareth. 
Kalamazoo,  Mich.  Phone  349-7422 
'.America’s  No.  1  Newspaper  Broker" 

IT'S  NOT  THE  DOW'N  PAYMENT  I 
that  buys  the  newspaper — it's  the  per-  | 
sonality  and  ability  of  the  buyer.  This  , 
s  why  we  insist  on  personal  contact 
sellintr. 

LEN  FEIGHNER  AGENCY  I 
Box  189,  Mt.  Pleasant.  Mich.  48858 

uEAN  sellers  sells  .Arizona  and 
Western  Newspapers.  625  E.  Main. 
Mesa.  .Ariz.  Ph :  (AC  602)  964-2431. 

NEGOTI.ATORS  (or  transfer  of  news- 
pi  t>er  properties — sale  or  purchase. 

D  xie  Newspapers.  P.  O.  Box  49f’  Gads¬ 
den.  Ala.,  3.5902.  Phone  546-3357. 

VERNON  V.  PAINE 
Daly  papers — Nation-wide  serv'ce 
■<99  W.  Btinita,  Claremont,  Calif.,  91712 

\eivspapers  For  Sale  | 

BILL  MATTHEW,  New’spaper  Broker. 
129  Buena  Vista  Dr..  Dunedin.  Fla.,  i 
has  several  quality  dailies  and  weekpes 
available  in  the  Midwest  and  Southeast. 
PHONE:  AC  (813)  73.3-2966  ' 

PRINTING  &  PUBLLSHING  FIRM 
Long-time  excellent  anil  consistent  | 
earnings  record,  in  $275M  price  range,  i 
Marion  R.  Krerbiel,  Box  88,  Norton.  ' 
Kans.,  67654. 

GROUP  OF  THREE  SMALL 
MIDWEST  WEEKLIES 
printetl  in  one  plant.  One  in  county 
seat.  Gr  issing  over  $70,000  with  ex¬ 
cellent  return.  G<kk1  imtentinl  in  two- 
count.v  area.  .St.ate  exiierience  and  fi¬ 
nancial  qualifications.  Box  1691,  Eilitor 
&  Publisher. 


IK  YOU'RE  YOUNG,  with  ad  and 
news  background.  I  will  sell  half 
(eventually  all)  interest  in  Florida 
weekly  grossing  $85-M  for  only  $10-M, 
but  you  must  put  up  $),5-M  for  e<iuip- 
ment.  Printe<l  in  nearby  offset  plant. 

,  Will  Is-  in  New  York  for  ANPA.  Box 
I  1722,  Eilitor  &  Publisher. 


■4>nou>cj:me>ts 

ISeu'spapers  For  Sale 

GROUP  of  3  WEEKLIES  in  Western 
Penna.  Complete  plant  ami  job  shop. 
H. story  as  money-maker  lor  50  years. 
Other  interests  re<iuire  iiuick  sale.  Oie 
IKU'lunities  unlimiletl.  M.  K.  Kahn. 
565  Harwood  Ave.,  Satellite  Beach, 
tla.,  32935. 

ZONE  3  WEEKLY  and  offset  ptg. 
plant:  annual  gross  $175,000.  Other 
small  weekl.es.  P.  T.  Hmes,  P.O.  Box 
3i32,  GreenslKiro,  N.C.,  2i402. 

FIRST  TIME  OFFERED!  65-year-old 
weekly.  All  modern  offset  plant.  $2(  M 
gross  class.  Owner  has  other  interests. 
uEPOKTER.  Rossville.  Kansas  665.13. 
Phone:  584-3980. 


TWO  TEXAS  WEEKLIES:  exclusive, 
county  seat,  city  over  5.(K)0 ;  other  is 
exclus.ve  in  growing  town  over  4.000: 
combineil  gross,  mostly  newspaiier. 
alKiut  $80M  :  iHitential  excellent.  Both 
paiiers,  including  one  gtKsI  letterpress 
plant.  $lloM,  $4(  M  down.  Data  only 
to  those  qualifying  financially.  Louis 
Leur  g.  Broker.  Bo.\  4.'i9.  Marl.n,  Texas 
76661. 

ISeicspapers  Wan  led 

WANT  OTHER  NEWSPAPER  proper¬ 
ties!  Cash  or  terms!  Confidential!  Phil 
Turner,  Citizen-News,  1545  N.  Wilcox 
-Vve.,  Hollywood.  Calif.,  90028.  Ph. 
■13)  469-1234. 

EXPERIENCED  PUBLISHER  Iwiking 
for  weekly  in  western  states  .50M  and 
up  chiss-  with  20M  to  30M  down.  R. 
Walker.  1012  N.  Yale.  Fullerton,  Calif.. 
92631. 


RESPONSIBLE,  exiieriencerl  publisher, 
wants  to  purchase  weekly  grossing  over 
$100M,  fully  staffed,  gixxl  town.  Arens 
1.  2.  Northern  5  preferred.  Replies 

confidential.  Box  1739,  Eilitor  &  Puli- 
lisher. 

Puhlicalittns  For  Sale 

SMALL  BUSINE.SS  MONTHLY,  na¬ 
tional,  in  3rd  year.  Offers  growth  |k>- 
tential  for  small,  establisheil  newspap?r 
publisher.  $7,500  plus  small  royalty. 
Box  1713.  Klitor  &  Publisher. 

Business  Service 

OFFICE  WORK  SIMPLIh'lED  and  of¬ 
fice  problems  sidved.  Any  size  business 
can  profit  from  this  service.  Carasso.  5 
Beekman  St..  New  York,  N.  Y.  10r38. 


Cartoonists'  Items  Wanted 


WHAT  OLD-TTME  ORIGINALS  can 
vou  offer  in  exchange  for  TAD.  O"- 
SON  LOWELL,  etc.?  A.  Paskow,  1662 
Cropsey  Ave.,  Brooklyn.  N.  Y.  11214. 


Public  JSotices 

■SYNDICATE  YOUR  OWN  FEATURE 
'^OITRSELF.  top  PROFESSIONAL 
TAI.ENT  WILL  HELP  YOU.  WRITE- 
■SY^'DICATION  (XIUNSELLORS,  BOX 
A-1.5.5.5.  EDITOR  &  PUBLISHER. 


NKV^  SHAPE R  SERVirF.S 

Fillers 


FILLERS  WITH  ALTE'RNATE  HEADS 
Save  eilitorial  and  composing  costs. 
P.O.  Box  5451,  San  Francisco,  Cal. 94101 


Press  Engineers 

PRESS  ENGINEERS 
Rotary  and  Offset  Installations 
Moving  -  Recondition'ng  -  Repairs 
Guilmont  Printing  Industries  Ltd. 

31!  leanne  Mane-'  Bt. 
Montreal — Canada  Tel:  504-861-1491 
SERVING  CANADA  SINCE  1901 

EDITOR  dc  P 


NEWSPAPER  SERVICES 
Press  Engineers 
Newspaiier  Press  Installation 

MOVING— REPAIRING— TRUt  KING 

Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
55-59  Fourth  Street 
Brooklyn.  N.  Y.  11231 
(AC  212)  JAckson  2-6195 


Newspaper  Presses  and  Conveyors 

EDWARDS  TRANSFER  CO..  INC. 
1100  Ross  Ave.,  Dallas.  Texas  75202 
1315  Ashland  St.,  Dallas,  Texas  775201 
(AC  214)  RI  1-6363 

EfflECTING,  DISMANTLING, 
TRUCKING.  REPAIRING. 

AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


Publishers'  Representatives 

TRAVEL  AND  RESORT 

Sj^eoialists  with  many  years  of  med'a 
sales  exjierience.  Firm  is  expamlinf;  to 
include  a  few  select  publications  de* 
sirin^r  N.Y.C.  and  East  Coast  represen* 
tation.  The  Corfield  Company.  310 
Madison  Ave.,  New  York,  N.  Y.  10017 
Phone:  TN  7-3970. 


I  CLASSIFIED 

I  Aih'orlising  Rale.t 

I  Line  Rotes,  Fneh 

I  Consecutive  Insertion 

I  SITUATIONS  WANTTD  (Payable  with 
I  order)  4  times  &  SOc  per  line  each 
I  insertion;  3  times  (S  90$;  2  ®  SI  00 
1  time  $1.10  per  line.  If  keyed,  add  'Oc 
I  for  box  service  and  count  as  I  addi 
tional  line  in  your  copy.  3  lines  minimum 
Air-mail  service  on  blind  ads  $1.00  e.lra 


Resoondents  answerinq 
"Help  Wanted”  ads 
Do  not  send  irreplaceable  clippings 
etc.  in  response  to  Help  Wanted  ads 
until  direct  request  is  made  for  them 
E&P  cannot  be  responsible  for  then 
return. 


ALL  OTHER  CLASSIFICATIONS 

4  times  @  $1  25  per  line  each  insertion 
3  times  (@  $1.35;  2  @  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  50$  for  bo> 
service  and  count  as  1  additional  Ime  m 
your  copy.  3  lines  minimum  Air. mail 
service  on  blind  ads  $1.00  extra 

DISPLAY  CLASSIFIED  The  use 

-iiles  boldface,  cuts  or  olhei  rieenratmns 
changes  your  classified  ad  lo  "classihed 
dismay  "  The  rate  for  Classified  Disglav 
is  $2  50  per  agate  line — $35  per  column 
inch  minimum  space. 

MEASUREMENTS  AND  CHARGES 
E&P  classified  advertising  is  set  in  6  ooin' 
type.  Advertisements  set  completely  in 
^poinl  up  to  a  maximum  of  20  lines 
without  white  space  display  heads,  etc 
will  be  billed  at  the  specific  rale  (see 
rate  chart  of  variniis  niimhers  of  inse' 
tions)  on  a  line  count  basis.  For  e<a>p|)lr 
an  advertisement  of  ten  lines  '•'ll  he 
billed  at  10  times  the  classified  Ime 
rate.  etc. 

Advertisements  iisinn  extra  while  snare 
and  m  disnia-  he.vds  lest  or  siqnalu'e 
in  Vooue  Linht  8.  10  12  or  14  no 
maximum  will  be  charged  by  aoale  mle 
measurement — (14  lines  per  inch)  a' 
the  nievailing  rate  for  the  niimbe'  o' 
insertions. 

DEAOIINE  FOR  CLASSIFIFD  AO 
VERTISING.  TUESDAY,  4:30  •>  M 
Count  hve  average  words  to  the  line  No 
abbreviations  Box  holders'  identities  held 
in  strict  confidence.  Replies  mailed  nailv 
Editor  &  Publisher  reserves  the  right  to 
edit  all  copy 

Editor  &  Pnhlisher 

850  Third  Ava.,  N.  Y.,  N.  Y.  10022 
(AC  212)  Plata  2-7050 
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Equipment  Mart 

BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKET-PLACE 


Complete  Plants  | 

TWO  MACHINE  TRADES  PLANT. 
Good  e<iuii>ment  ko<xI  business.  Write 
or  call  for  particulars.  Lambert-Combs. 
207  W.  Oak.  Enid,  Oklahoma  73701.  , 

Composinfi  Htntm  ' 

linotype — Model  31,  electric  pot,  ! 
motor  and  feeder.  Rebuilt — not  re-  ! 
painted— new  guarantee ;  also  3  masa-  ' 
zine  fan  tyite  8’s ;  Model  14  single  key-  , 
bmrd.  Dick  Bligh,  1036  Edgebrook,  | 
Terre  Haute.  Ind.,  47804.  i 


rebuilt  linotype,  2  magazines; 
model  5  Linotype.  2  magazines.  Job 
presses;  Triumph  Saw;  Proof  Press. 
Shetler's  Superior  Ptg.  Co..  Indiana, 
Pa..  15701. 


SET  OF  JUSTOWRITERS.  used  only 
for  small  weekly.  Excellent  condition. 
Neosho  Miner-Mechanic,  Neosho,  Mis¬ 
souri  64850. 


PRESS  WIRE  JUSTOWRITERS.  8-12 
pt.  Galvin,  used  6  mos.,  20',r  off  list.  ' 
N.  J.  Babb.  Herald-Journal,  Spartan-  ' 
burg.  S.G.  29301. 

L.  &  B.  HEI^WY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreign  countries.  “Ask  the  man 
who  uses  them.”  $84.50  to  $97.50. 
None  Iwtter  at  any  price.  Write  for 
literature. 

L.  &  B.  SALES  COMPANY 
111-113  W'.  Market  St..  Elkin.  N.C. 
World's  largest  distributor  of 
New8pai>er  Form  Trucks 
Telephone:  919-835-1513 

Miscellaneous  Machinery 

Due  to  e<iuipment  and  system  changes  i 
in  our  circulation  department,  the  fol-  ! 
lowing  items  of  equipment  are  for  sale,  i 
1  -  General  Strapping  Fully-Automatic  : 
Wire  Tieing  Machine.  2  years  old.  | 
Priced  considerably  I)clow  l>ouk 
value! 

1— Elliott  Stencil  Tyiiewriter.  Two 
years  old. 

1— Portable  Belt  Conveyor  with  Motor. 
Length  15'.  lielt  width  1  foot.  Hard¬ 
ly  useil.  In  very  good  condition!! 

29 — Heiivy  duty  2  wheel  skids  and  ac¬ 
companying  jack. 

Piea.se  write  or  call  for  prices  and 
further  information  to:  R.  C.  Anderson,  ' 
Circulation  Manager,  The  Binghamton 
Press.  Binghamton,  New  York  13992. 

HAND  STUE'FING  YOUR  PAPERS? 
We  have  a  Rosback  five  station  in¬ 
serter.  Will  insert  full  size  newa|)a|>er 
at  letter  than  2909  |)er  hour.  We  pur¬ 
chased  new  in  1962  for  $2690  :  you  can 
have  it  for  $1,190,  lis  we  no  longer 
neeil  it  with  new  press.  Also  photo 
lathe  by  Graphic  Electronics  just  over 
3  years  old.  12  x  18  size  comi)lete  with 
cutting  table,  Elnal  mobl  for  base, 
micrometer  <lepth  gauge,  extra  cutting 
head  and  $18(1  worth  of  material.  $2400. 
Chronicle  Ptib.  Co.  Inc.,  St.  Charles, 
Illinois  69174. 


Presses  &  Machinery 

12-UNIT 

HOE  COLOR  CONVERTIBLE 
1951  -  1955 

Made  up  as  two  6-unit  presses,  each 
with  extra  color  cylinder — 3  reverses— 
double  folder  —  balloon  former  —  C-H 
conveyor  —  AC  unit  type  drive  —  Web 
break  detectors — Web  severing  devices 
— reels  and  pasters — trackage  and  turn¬ 
tables. 


IVill  divide 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.Y.  17,  N.Y.  OX  7-4590 

2  UNIT  GAZETTE  WEB  OFFSET 
(tabloid)  and  Normanco  collator,  used 
only  1-t^  years.  Cost  $34,000,  sell  for 
half  price.  (Replaced  by  larger  web 
press):  also  10  x  15  Roto-print  offset, 
$975;  10  X  15  Kluge.  $895.  Good  mu<lel 
5  Lino.  $1,150.  18"  Gioodkin  Prismatic 
camera,  new  $1,195.  All  in  A-1  shaiie. 
Gowe  Printing.  620  B.  Smith  Road. 
Medina,  Ohio  44256  (AC  216)  PA  6- 
4161. 

DUPLEX 
Unit  Style  Press 

72  Pages  With  Color 
Folder  22-^^"  cut-off 

JOHN  GRIFFITHS  CO.  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 


8-PAGE  GOSS  COMET  FLAT  BED 
Press,  roll  fe<l,  22  chases,  miscellane¬ 
ous  spare  parts  and  t(x>ls.  Can  be  seen 
in  oi)eration  at  Troy,  Alabama.  Reason 
for  selling:  installing  larger  press, 
$850.  Contact  Mirl  Crosby,  Dothan 
Eiagle,  Dothan,  Ala.  36302.  Ph :  792- 
3141. 

4  UNIT  HOE— 22-3/4" 

3  Arch  Units  1938 — 1  Color  Convertible 
1949—2  Reverses — 2  AC  Drives — 2  End 
Roll  Stands  with  Power  Hoists. 

Available  August  1966 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.,  N.Y.  17.  N.Y.  OX  7-4590 

MODEL  "E"  DUPLEX  *1153  will  )«■ 
availahle  when  we  offset  in  a  few 
we«^ks.  Includes  sixteen  chases  lo>4  x 
22'%  inside  and  four  turtles.  $2750  and 
locate<I  in  Illinois.  The  Chronicle  Puh. 
Company.  Inc.,  1501  E.  Main.  St. 
Charles,  Illinois  60174. 


24  PP.  SCOTT  PRESS,  double  color 
deck,  has  run  many  four  color  circulars 
and  newspapers:  bui]t*in  quarterfolder: 
l>erfect  running  condition.  Sacrifice  for 
quick  action.  Former  plant  of  E.  St. 
I»ui8  Press.  21  N.  Main,  £'.  St.  Ix)ui8. 
Ill.  Phone  618.27l.14S0. 


IBM  EXECUTIVE*  TYPEWRITER,  fac¬ 
tory  rebuilt.  Meal  for  cold.tyi>e  com- 
I)osition.  One  year  IBM  service  i>olicy 
and  guarantee.  I.’n.l.  Free  brochure. 
Call  collect  or  write:  Buckingham  ! 
Gra!>hics.  .’)I16  Cluster,  Evanston.  Illi-  | 
nois.  60202.  Tel:  :n2  475.1111.  ! 

LETTERPRESS  AND  OFFSET  I 

12  X  18  Photo.Lathe:  Sta-Hi  cuiweil  > 
router:  Linos  with  TTS  :  32.pa>?e  Hoe  ! 
with  color  fountains  ami  Cole  c|uarter 
folder  attache<l.  Glider  saws.  Elrcxl  - 
tons  of  metal:  also  24"  Kenro  camera: 
nuArc  plate  burners:  Justowriters 
Headliners,  waxers  many  others.  Con-  ' 
tact:  C.  A.  Martin.  Hamlet  News,  i 

Hamlet.  N.  C.  28*t45.  i 


/Vr/<»r«f«r  Tape 

LOWEST  PRICE  and  best  quality 
perforator  ta|)e8  in  USA.  $.31  per  roll  1 
for  8"  and  $.95  for  l4"--all  widths 
v^.ob  Cincinnati*  Ohio.  Cartons  only. 
OWer  now  from: 

PORTAGE  NEWSPAPER  SUPPLY 
44  E.  Exchange  St.,  Akron,  Ohio  44308 


CUTLER-HAMMER  Press  Motor  Drive, 
made  1958  console  control  cabinet.  75 
HP  &  5  HP  motors.  AC  229  :l  69. 

Available  inspset'on,  iiromid  delivery. 
JOHN  GRIFFITHS  CO.  INC..  129  Lex¬ 
ington  Ave..  New  York.  N.Y.  19017. 
(AC  212)  MU  5-4774. 


HOE  2-unit  32-i)age  press,  web  *826, 
23i”a  cut-off.  6(  inch  web.  double  fold¬ 
ers,  angle  lutrs  w  comiHmsators  for 
color.  Many  new  gears,  plate  clii)s  and 
center  rings  plus  spare  parts.  Will  sell 
unit  or  i>arts  cheap.  W.  K.  Glasgow. 
Daily  News.  Jacksonville.  N.  C.  28541. 

2  HOB  REELS.  TENSIONS  AND  PASTERS 
Columnar  muunterl  with  (Columns 
off  of  HOE  COLOR  CONVERTIBLE 
PRESS  NO.  '2916  (19401— AC  Motors 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.Y.  10017  OX  7-4,590 


DUPLEX  8-page,  mislel  A.  Little  Giant 
10  X  15.  Galley,  Lette  Boards,  Storage 
Cabinets.  Box  1745,  Editor  &  Publisher. 


editor  ac  PUBLISHER  for  April  16,  1966 


Presses  &  Machinery 

DUPLEX  TUBULARS 
16-page.  2  to  1  model,  with  complete 
stereo  equipment.  Available  now. 
24-page,  2  to  I  model,  with  balloon 
former  and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

16-page,  Unitubular  No.  724  with  color 
hump  .and  complete  stereo  equipment. 
Available  on  or  about  September  1, 
1966. 

LOYAL  S.  DIXON  CO.  INC. 
"Newspaper  Equipment  Dealers" 
11426  Penrose  St..  Sun  Valley.  Calif. 


AVAILABLE  NOW! 


Twin  Cox-O-Type,  flat  bed  press.  16- 
page  capacity,  ser.  *490-491,  less  than 
10  years  old. 

Northern  Virginia  Dally 
Strasburg,  Virginia  22657. 


2  WOOD  PRESSES  22^4"  \ 

Each  Press  consists  of  6  Units — Single  : 

I  2  to  1  Folder — 1  with  Balloon  Former  j 
i  — C-H  Conveyor — Reels,  Tensions  and 
Woo<l  Autopasters — DC  Group  Drive  I 
with  Motor  Generator — Sheet  Severing  \ 
Devices— Dynamic  Braking — Available  ; 
m'd-May  1966. 

BEN  SHULMAN  ASSOCIATES  - 

'  60  E.  42  St..  N.Y.  17.  N.Y.  OX  7-4590  ! 


FOR  SALE  AT  SACRIFICE 
16-Page  2  to  1  Duplex  Tubular  Press, 
good  serial  number ;  with  all  stero. 
mat  roller,  and  late  model  Sta-Hi 
I  Master  Former.  Available  immediately. 
Contact : 

W.  C.  Douglass 

FAIRCHILD  GRAPHIC  EQUIPMENT 
j  3120  Maple  Drive.  N.  E. 

Atlanta,  Georgia  30.305 


GOSS  fX)X-0-TYPE  in  top  condition. 
Ten  years  old.  Always  under  Goss 
service.  16  pg.  tab.  Complete  32  chases. 
New  Landman  color  and  platemaker. 
The  Ca|)e  Ctxlder,  Orleans,  Mass., 
02653. 


ALL  MODELS 

Linotypes-  -Intertypes — Ludlows 
PRINTCRAFT  REPRESENTATIVES 
136  Church  Street.  N.  Y..  N.  Y.  10007 


Presses  &  Machinery 

6  or  8  UNIT  HOE— 223/4" 

.3  extra  Color  Cylinders — 6  Reverses — 
Duo  Ink  Rails — Reels — Pasters — Dou¬ 
ble  Folder — Ballon  Former  — t'-H  Con¬ 
veyor — Trackage  and  Turntables — AC 
Group  Drives— Located  New  Orleans — 
Available  early  1967. 

i  BEN  SHULMAN  ASSOCIATES 

I  60  E.  42  St.,  N.Y.  17,  N.Y.  OX  7-4590 


12  X  18  GOLDING  Job  Printing  Press. 
Big  fountain,  chases,  etc.  Special  $265. 
25  fonts  assorted  type  to  36-pt.  and  18 
cases,  lead  furniture  spacing  material, 
assortments,  all  $135.  Press  and  outfit 
together  only  $375.  Turnhaugh  Service. 
Mechanicsburg,  Penna.,  17055. 


Wanted  to  Huy 

JUSTOWRITER  —  BOTH  UNITS 
The  North  Shore  News 
Box  200,  Syosset,  New  York  11791 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
STEREO  EQinPMENT 

BEN  SHULMAN  ASSOCIATES 

60  E.  42  St..  N.Y..  N.Y.  10017  OX  7-4590 


3  GOSS  UNIVERSAL  UNITS  (one 
with  hump),  roll  stand,  balloon  former, 
skip  slitter.  Mel  Cruder.  Press  Piihli- 
cations,  Elmhurst.  III.,  60126.  Phone: 
312-834-0900. 


WANTED:  Mo<leI  29  or  30  Linotype 
mixer  with  saw  and  ejuadder.  Cash  for 
imme<)Iate  delivery.  Contact:  Jim 
Crawford.  Jr..  The  Democrat-Union. 
117  E.  Gaines  St,.  Lawienceburjr.  Ten¬ 
nessee  3S464. 


4  UNITS-FOLDING  MACHINE,  roll 
arms,  web  offset  newspaper  press. 
22-%"  cut  off  - -36"  web.  No  junk. 
Universal  Pr'nt  n>t  E^iuii>ment  Co.,  Inc. 
Lynilhurst.  New  Jersey  07071 


WANTED:  GOSS  DECK  in  con¬ 

dition  for  double  width  press  ^1311, 
for  22-%"  cut-off.  Netnl  cylinders  only. 
Send  si>ecification8  to:  S.  W.  Calkins, 
Evening;  Standard.  Uniontown,  Pa. 
(AC  412)  4:kS.2501. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Help  Wented 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Academic 

THE  UNIVERSITY  OF  NEVADA, 
Reno,  may  add  Assistant  Professor  to 
its  Journalism  staff  as  teacher  begin¬ 
ning:  with  the  fall  semester.  He  must 
have  a  minimum  of  several  years  suc¬ 
cessful  professional  service  as  a  news¬ 
man.  a  Master's  decree,  and  collet 
teaching:  experience.  Write  Prof.  A,  L. 
Higginbotham. 

Adminisiratire 

COMPTROLLER,  able  to  take  over 
business  mana^r's  duties,  for  well- 
established.  top  medium-sised  daily  in 
Zone  2.  Must  take  over  general  led^r 
and  full  supervision  of  newspaper  ac¬ 
counting  office.  Ebccellent  salary  for 
rijtht  man.  Reply  wnth  complete  re¬ 
sume  and  salary  requirements  to  Box 
1624.  Editor  &  Publisher.  | 

BUSINE:SS  MANAGER.  Editor,  Circu¬ 
lation  Manatter  (3  positions).  Publisher  I 
(2  weeklies),  commercial  printer  (off-  , 
set).  Complete  resume  of  education,  , 
ex|)erience.  earnings.  Acting  Publisher, 
P.  O.  Box  911,  Dayton,  Ohio  45401.  I 


CHIEF  ACCOUNTANT,  well  versed  in 
modern  NCR  operation  for  large  daily 
and  8hopi>er  complex.  Submit  resume, 
compensation  expectetl.  Contact  Phil 
Turner,  Citizen-Ne^s.  1545  North  Wil¬ 
cox,  Hollywood,  Calif.,  90028. 


Al>  MAN.  overall  management  experi¬ 
ence  including  editorial.  Large  weekly 
or  small  daily  experience  preferred. 
Advertising,  ^itorial,  general  man¬ 
ager  tyi>e.  Small  t>A|>er  chain.  Salary 
and  i>ercentage  of  gross,  fringes,  plus 
future  I  Write  in  absolute  confidence 
Box  1545.  Elditor  &  Publisher. 


\SSISTANT  MANAGER 
NEWSPAPER  OPERATIONS 

$13,(K)0  to  $16,000 

Uni<iue  op|K>rtunity  for  outstanding  in-  i 
dividual  who  has  ha<i  pa.st  record  of  1 
achievement  in  o|»eralions  of  a  news-  | 
pa|»er.  This  is  a  res|>onsible  job  on  the  , 
general  manager's  staff  of  a  major 
metro|M»litan  morning  daily  located  in  | 
Zone  2. 

Should  have  practical  and  analytical 
approach  to  problem  solving  and  l>e 
capable  of  working  in  any  facet  of  a 
newspai»er  o|»eration.  from  understand-  , 
ing  computer  concepts  to  mechanization 
of  in'olve^l  prinluction  oi>erations.  Es¬ 
sentially.  we  want  someone  to  improve 
metho<is  of  oi>eration.  including  m(Nlifi- 
cation  of  systems  an<I  pnK*e«lures  use*! 
in  news|Mii>er  oi>eration8. 

Must  l>e  able  to  work  well  with  mechan¬ 
ical  ilivision  department  heads  ns  well 
as  top  management  i>ersonnel.  We  nee*l 
a  man  who  can  analyze  problems,  de¬ 
velop  solutions  an<l  implement  correc-  j 
five  action.  For  this  individual,  we  offer  i 
an  unusual  op|>ortunity  with  outstand-  j 
ing  grow'th  iK)tential.  an<l  an  excellent  | 
starting  salary.  i 

Sen<l  complete  resume  outlining  past  I 
ex|»erience  and  e<lucational  background.  I 
in  confidence,  to  Box  1767.  Elitor  & 
Publisher. 


Administratire 

CONSTANT 

PIUS 

This  leading  international 
consulting  firm  needs  a 
consultant  to  work  in  a 
newspaper  research  pro¬ 
gram  involving  a  knowledge 
of  electronic  data  process¬ 
ing  techniques  for  the  pub¬ 
lishing  and  graphics  arts 
fields. 

A  B.S.  degree  and  a  broad 
newspaper  background  is 
required.  A  knowledge  of 
the  production  processes  is 
desirable.  The  ability  to 
write  effectively  is  an  im¬ 
portant  consideration. 

Your  primary  duty  will  be 
formulating  and  presenting 
technical  material  and  con¬ 
cepts  relating  to  the  pub¬ 
lishing  field.  In  addition, 
you  will  participate  in  var¬ 
ious  consulting  assign¬ 
ments  in  this  area. 

Please  send  your  resume 
including  salary  desired 
and  availability,  in  con¬ 
fidence  to: 

Box  #1777, 
Editor  &  Publisher 


LAYOUT  ARTIST  needeti  at  once  for  j 
growini?  Florida  daily  in  university  j 
city.  Major  communications  firm  with  ! 
excellent  employment  lienefits  and  ad-  ! 
vancement  opportunities.  Send  resume 
trivinK  previous  experience,  layout  sam-  , 
pies,  and  salary  expected  to:  W.  (J.  [ 
EI>ersole.  Advertising  Dir.,  Sun,  Gaines-  i 
ville,  Florida  32601. 


KOTO  ARTIST,  experienceil  |>referred. 
but  able  lieginner  considere<l.  Metro- 
p<»litan  pai>er.  Zone  2.  Box  ITS**!,  I':<litor 
&  Publisher. 


('.irculnlion 


PUBLISHER-EDITOR 

for  newspaper  of  15,000  circu¬ 
lation  in  growing  Northeast 
community.  Prefer  married  man 
who  will  integrate  and  partici¬ 
pate  in  community  activities. 
Salary  commensurate  with  ex¬ 
acting  demands  of  position. 
Liberal  fringe  benefits.  Send 
complete  information  in  first 
application.  Replies  confiden¬ 
tial. 

Box  1642 

Editor  &  Publisher 


CIRCULATION  M.\NAGER  in  Chart 
Area  5.  Experienced  only.  Must  work 
with  boys;  able  to  reorganize  depart¬ 
ment  :  increa.se  business.  Company  ben-  | 
efits.  Send  resume  and  salary  require¬ 
ments.  Box  1690.  Eklitor  &  Publisher.  , 

RAPIDLY-GROWING  suburban  news¬ 
paper  chain  with  ij4.000  ,\BC  circul.a-  ' 
tion  wants  aggressive  circulation  man¬ 
ager  with  suliurban  exi)erience.  Part  | 
carrier,  part  mail.  Professional  promo-  i 
tion  anil  art  department  to  sup|M>rt 
your  promotional  efforts.  We  just  com- 
I>lete<l  a  $.300,000  addition  and  we’re 
starting  new  papers  in  the  most  at¬ 
tractive  suburban  area  around  Chicago.  ; 
Excellent  salary  and  growth  future  , 
with  the  newspariers  that  won  first  in  I 
general  excellence  in  Illinois  the  last 
two  years.  David  Roe.  Hollister  Subur-  i 
ban  Newspapers,  Wilmette.  III.,  60091. 


C.lassified  Advertising 

14.600  CIRCULATION  NEWSPAPER, 
which  believee  in  classified,  is  looking 
for  manager.  Growth  market  in  smaller 
city  with  state  women’s  college  and 
diversified  industries.  Contact  Wayne 
C.  Sellers,  Rock  Hill  (S.  C.)  Evening 
Herald. 


PHONE  ROOM  SUPERVISOR 
Highly-skilled  professional  sui>ervisor 
or  assistant,  ready  to  move  up,  is 
needeil  on  a  metro|H>Iitan  news|ia|ier  in 
a  strong  competitive  market  in  Chart 
Area  2.  The  know-how  of  training, 
motivating  and  stimulating  our  phone 
room  staff  of  20  can  be  most  rewarding. 
Excellent  starting  salary  Itased  on 
ability  and  successful  record  of  past 
achievement.  Send  complete  resume  out¬ 
lining  past  work  exiierience  and  e<iu- 
cational  Imckgroumi.  in  confidence,  to  i 
Bo.x  1757,  Editor  &  Publisher.  I 

Display  Advertising  ! 

ALBANY  (N.Y.)  WEEKLY  doubling  | 
ad  power.  Seek  creative  initiative.  Con-  | 
sidering  ‘66  grads,  male  or  female.  Top  I 
pay — unlimited  future.  Box  1626,  Eidi- 
tor  &  Publisher. 


Display  Advertising 

- - 

WE  ARE  EXPANDING 

A  midwest  group  of  S  newspapers,  all 
located  in  fine  communities,  growing 
in  size,  needs  a  good,  go-getter  type 
as  advertising  manager.  For  the  one 
who  is  stymied  as  no.  2  man,  this 
is  chance  to  be  top  man. 

Also  need  advertising  salesman.  We 
offer  good  opportunity  for  advance¬ 
ment  if  we  find  the  right  man. 

Also  need  a  general  reporter.  Experi¬ 
ence  on  the  beat  would  be  helpful. 

Here  is  your  chance  to  Join  a 
growing  organization  which  has  much 
to  offer  to  the  ambitious  newspaper¬ 
man. 

Contact  A.  V.  Lund 
General  Manager 
Shaw  Newspapers 
Dixon,  Illinois  61021 


FLORIDA  GULF  COAST  DAILY  in 
growing,  progressive  community  seeks 
experienced  retail  salesman.  New  plant, 
offices  and  full  color  press.  Salary,  plus 
realistic  incentive  plan  and  retirement 
program.  Group  insurance,  other 
fringes.  Send  detailed  resume  to  R.  P. 
Richardson,  Jr.,  The  Bradenton  Herald, 
Bradenton,  Florida,  33506. 


RETAIL  SALESMAN— Join  staff  of  j 
fast-growing  Florida  daily  and  Sunday. 
Prefer  man  with  2  to  3  years’  experi-  | 
ence  on  smaller  pai^r,  capable  of  good  ‘ 
layouts,  familiar  with  color  techniques  | 
and  strong  sales  ability.  Nation’s  finest  j 
climate.  Fringe  benefits.  Send  complete  , 
resume  and  salary  requirements  in  first  I 
letter  to: 

Personnel  Department 
Fort  Lauderdale  News 
Fort  Lauderdale,  Florida,  33302 


ADVERTISING  PROMOTION  MGR. 
Chicago’s  largest  ABC  weekly  com¬ 
munity  newspaper  (27,000  paid)  hat 
oiiening  for  man  to  direct  promotioni 
on  6-man  ail  staff.  Must  lie  creative; 
giKMl  layouts  anil  presentation;  art  abil¬ 
ity  hc-lpful.  $160  guarantee,  plus  in¬ 
centive  ;  comp:iny  insurance  and  pen¬ 
sion  plan.  Replies  confidential.  Eilwanl 
Vondrak,  Southwest  News-Herald.  5845 
S.  Kedzie,  Chicago.  III.,  60629. 

Phone  312-476-4800. 

Editorial 


REPORTER  for  16,000  p.m.  newspa¬ 
per  in  Zone  3.  Progressive  industrial 
community.  Should  have  some  experi¬ 
ence,  but  will  consider  recent  college 
graduate  for  job  as  County  government 
reporter.  Box  1434,  Editor  &  Publisher. 


AD  S.\LE.SMAN  free  to  travel.  Lucra¬ 
tive  opportunity  for  person  who  can 
.>iell  national  eiiitions  of  world  famous 
Tombstone  Epitaph.  Write  only.  Box 
608,  Tomlistone,  Ariz.,  85638. 


ADVERTISING  SAI^MAN  —  Excel¬ 
lent  opportunity  for  enthusiastic  sales-  ] 
man.  Moiiern  daily  newspaper  in  . 
!8outhern  Michigan.  GixkI  pay  and  bene¬ 
fits.  Write  or  ’phone  collect:  Three 
Rivers  Commercial.  Three  Rivers.  i 
Mich..  49093.  (AC  616)  278-1665.  i 


DAILY  NEWSPAPER  IN  ALASKA 
has  excellent  opportunity  for  young, 
exiierienced  and  ambitious  newspajier 
advertising  salesman  to  step  up  to  ad¬ 
vertising  manager.  Please  send  com¬ 
plete  resume.  Box  1688,  Eilitor  &  Pub-  i 
lisher. 


GROWING  S.  CALIF.  23M  DAILY 
needs  aggressive  display  advertising  i 
salesman  above-average  on  layouts.  ' 
Competitive  experience  helpful.  Excep-  I 
tional  opportunity  plus  insurance  and  1 
profit-sharing  benefits  in  new.  modern  , 
)>lant.  W’rite  or  call  in  confidence  to:  | 
Fred  Serrot.  News  Tribune.  Fullerton. 
Calif.,  92632.  I 


EDITOR  for  good  solid  morning  daily 
in  northeastern  Pennsylvania.  Good 
iMJsition.  benefits,  modem  off-set  plant. 
Top  Editorial  position  in  four  yean 
for  right  man.  Contact  David  M. 
Turner.  The  Daily  Review,  Towanda, 
Pa.  18848. 


EDI’TORIAL  PAGE  EDITOR  sought  by 
expanding  48,000  suburban  daily  (In¬ 
dependent)  in  Zone  2  for  opening  ex¬ 
pected  in  July  or  August.  Reporting 
experience  in  city,  county,  state  gov- 
ernment  desirable.  Above-average  pay. 
Box  1602,  Editor  &  Publisher. 


GET  IN  ON  GROUND  FLOOR— .Seek¬ 
ing  nucleus  of  permanent  staff.  Excel¬ 
lent  opportunity.  Need  men.  women 
with  desk  and  reporting  experience.  In 
fast  -  growing  university  -  metropolitan 
complex.  Write  Bill  Rives,  Denton 
(Texas)  Record-fThronicle. 


REPORTER — Experienceil  city  hall  re¬ 
porter  for  lively  paper,  lively  town, 
where  readers  are  accustomed  to  news 
straight  from  the  shoulder.  Central 
Connecticut  afternoon  daily.  Good 
working  conditions  —  broad  fringes. 
Write  Box  1702,  Editor  &  Publisher. 


LARGE  SEMI-WEEKLY  newspaper  i 
neeils  experienced,  aggressive  advertis-  < 
ing  salesman.  All  modem  plant,  air- 
conditioneii.  Many  benefits,  including 
group  insurance,  paid  vacations.  Col¬ 
lege  town  of  10,500  in  eastern  South 
Dakota.  Excellent  school  system  and 
cultural  advantages  in  a  fine  commun¬ 
ity  in  which  to  raise  a  family. — If 
within  200  miles  call  collect  to  Tom 
Reynolds,  Brookings  Register,  Brook¬ 
ings.  S.  Dak.,  Area  Code  60.5,  692-6271. 
or  after  5  p.m.  to  692-2733,  or  write 
stating  qualifications. 


ADVERTLSING  OPPORTUNITY  on 
one  of  southern  New  England’s  leading 
dailies  for  young,  exiierienceil  retail 
display  salesman.  Must  be  strong  on 
sales,  gooii  on  copy  and  layout.  Pen¬ 
sion  plan,  paid  hospital  plan,  other 
benefits.  Give  complete  details  in  reply. 
Box  1718.  Eilitor  &  Publisher. 


REPORTER — Experienced  general  as¬ 
signment.  rewrite.  Will  consider  cur¬ 
rent  J-graduate.  Five-day,  37-(A  hr. 
week.  Good  pay,  liberal  benefits.  Reply 
in  confidence  to:  Louis  R.  Netter.  Man¬ 
aging  Ed.,  Freeman,  Kingston,  N.  Y. 
12401. 


AWARD-WINNING  Chart  8  after¬ 
noon  daily  neeils  top-flight  city  editor. 
Fringes.  Box  1655,  Editor  &  Publisher. 


COPY  READERS-REPORTERS  wanted 
by  San  Juan  Star.  San  Juan,  Puei^ 
Rico.  News  and  sports  reporters  with 
I  knowledge  of  Spanish  preferred:  Span¬ 
ish  not  necessary  for  copy  readers. 
Send  resume  and  clips  to:  Andrew 
Viglucci,  Managing  Eklitor. 


DESK  MAN — Experienced  copyreader 
for  New  Jersev  daily  in  rapidly-grow¬ 
ing  area.  Box  1677.  Iklitor  &  Publisher. 
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experienced  news  reporter 

lor  Easi  Coast  Florida  daily.  Writo 
Box  13ti9.  Editor  &  Publisher,  with 
resume,  salary  requirements;  camera 
caiMibility  desirable. 


general  assignment  reporter 

with  some  newspaper  experience  to 
cover  municipal  affairs  and  write  fea¬ 
tures.  ExpandiiiK  New  Jersey  daily. 
Box  1676,  Editor  &  Publisher. 

NEWSPAPER 
SOCIAL  WRITER 

Immediate  openings  for 
two  women  with  newspaper 
experience — one  for  The 
Sacramento  Bee  and  one 
for  The  Modesto  Bee. 
Permanent  position.  Excel¬ 
lent  employe  benefits,  work¬ 
ing  conditions.  Apply  in 
person  or  send  detailed 
resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
21st  &  Q  Streets 
Sacramento,  Calif.,  95804 

NEWSPAPER  UBRARIAN— Man  or 
woman  with  experience  in  operating 
newspaper  library.  New  Jersey  daily. 
Box  1676,  Editor  &  Publisher. 


REPORTERS — ^Two  of  our  front-line 
reporters  have  been  promoted  out  of 
our  newsroom.  We  need  replacements 
who  have  about  five  years  experience 
on  a  daily  or  with  a  wire  service.  This 
is  a  metropolitan  afternoon  daily  in  a 
prime  news  area  with  a  circulation  of 
110,000.  We  pay  top  people  top  wai^s. 
and  offer  a  full  range  of  benefits. 
Chart  Area  3.  Box  1670,  Editor  &  Pub¬ 
lisher. 


SPORTS  DESK  EDITOR 
We  are  seeking  a  young  and  experi¬ 
enced  editor  for  challenging  position 
on  the  sports  desk  of  competitive  met¬ 
ropolitan  paper  in  major  league  city. 
With  a  starting  salary  of  $10,000,  we 
are  looking  for  an  editor  with  the 
demonstrated  ability  on  a  smaller  i>a- 
per,  and  the  potential  for  advancement 
with  us.  Box  1674,  Editor  &  Publisher. 


SPORTS  EDITOR  needed  immediately 
by  imaginative,  uninhibited  60u0  circu¬ 
lation  daily.  Good  opportunity  for 
talented  college  grad  with  minimum  of 
experience  who  seeks  maximum  of  free¬ 
dom,  responsibility.  $100  to  start.  Write 
fully,  submit  samples.  Commercial  Re¬ 
view,  Portland,  Indiana.  47371. 


WERE  GOING  OFFSET  in  the  next 
few  mon'hs  and  are  looking  for  a 
general  assignment  reporter  who  would 
like  to  join  us  in  making  the  transi¬ 
tion.  Modem  plant.  Reply ;  City  editor. 
New  Castle  News,  New  Castle,  Pa., 
16103. 


AVIATION  WRITER 
Young  man  with  writing  experience 
and  aviation  interest  to  join  pubiic 
relations/ advertising  staff  of  fast-paced 
aerospace  organization.  Will  research 
and  write  trade  stories  in  depth,  take 
occasional  field  trips,  and  establish 
industry  and  product  fact  files.  Send 
resume  and  salary  requirements  to  A. 
Vernon  Davis,  Manager  of  Public  Re¬ 
lations/Advertising,  Fairchild  Hiller. 
Aircraft-Missiles  Division,  Hagerstown, 
Maryland,  21740. 


EDITORIAL  WRITER 

We  are  seeking  a  young  editorial  writer 
with  a  strong  conservative  philosophy, 
willing  and  able  to  eixpress  himself  on 
^e  issues  of  the  day.  Ours  is  not  an 
ivory  tower  philosophy;  the  man  we 
seek  must  be  interested  in  his  com¬ 
munity  and  must  want  to  serve  it 
through  a  strong  editorial  page.  Apply 
to:  Personnel  Mgr.,  Savannah  News- 
Press,  P.O.  Box  1601,  Savannah, 
Georgia  31402. 

editor  dc  PUBLISHER  I 


COPY  EDITOR,  e.xperienced,  to  fill  , 
new  spot  on  expanding  desk  of  New  : 
York  State's  prize-winning  capital  city  ' 
p.m.  Should  be  fast,  accurate,  imagina-  i 
tive,  with,  hopefully,  a  flair  for  layout.  | 
Excellent  opportunity.  Send  compiete 
resume  to:  Robert  G.  Fichenberg,  E.xec-  j 
utive  Exlitor,  The  Knickerbocker  News. 
24  Sheridan  Ave.,  Albany,  N.Y..  12201.  i 


EDITORIAL  WRITER  -Excellent  op¬ 
portunity  for  conscientious,  dedicated 
person  with  balance  and  good  judg-  , 
ment,  preferably  in  his  30s,  to  grow 
into  top  e.\ecutive  job.  We  need  one 
with  ability  to  write  with  clarity  and  i 
persuasion  willing  to  start  by  sharing  [ 
working  day  lietween  editorial  writing  1 
and  backgrounding  in  depth.  Must  he  i 
ready  in  few  years  to  replace  retiring 
chief  editorial  writer  for  group  ot  ^ 
medium-size  Midwest  papers.  Attractive  | 
salary,  best  insurance,  liberal  pension  ! 
plan.  Box  1686,  Editor  &  Publisher.  , 

JOIN  A  GROWING  ORGANIZATION 
See  ‘Help  Wanted’  ad  under  "Display 
Advertising"  entitled,  "We  are  ex¬ 
panding.” 


LARGE.  18,000  ABC  circulation,  ex¬ 
panding  semi-weekly  newspaper  has 
opening  for  (1)  siiorts  editor  and  (1) 
general  news  reporter.  Experienced  or 
journalism  graduate ;  salary  commen¬ 
surate  with  ability,  plus  fringe  benefits. 
Modem  air-conditioned  offices  and  plant 
10  minutes  from  downtown  St.  l^uis, 
Mo.  Permanent  situations.  Send  com¬ 
plete  resume,  samples  of  work :  per¬ 
sonal  interview  will  follow  at  our  ex- 
liense. 

Granite  City,  III.,  Press-Record. 


NEED  GOOD  Reporter-Photographer 
by  June.  Leading  Wisconsin  weekly, 
near  Milwaukee.  Offset  paper.  Fringe 
benefits — good  working  conditions.  Ref¬ 
erences  nee<le<l.  Hartford  Times-Press, 
Hartford,  Wisconsin  53027. 


OPPORTUNITY  for  general  news  re¬ 
porter  on  expanding,  small  daily  in 
growing  Illinois  city — man  or  woman. 
Good  salary  scale,  benefits:  new  plant 
planned.  Write:  General  Manager, 
Pontiac  Leader,  Pontiac,  Illinois  61764. 


OPPORTUNITY  OPEN  on  medium- 
size  Midwest  daily  for  reporter  who 
wants  relatively  free  rein  to  do  work 
that  will  be  appreciated.  Drop  a  line: 
we  can  talk  salary,  other  benefits.  Box 
1680,  Editor  &  Publisher. 


RAPID  GROWTH  has  created  an  op¬ 
portunity  on  a  large  metro  for  an  ag¬ 
gressive  news  executive  to  assist  M.E. 
Must  have  a  proven  record  of  news 
organization,  administration,  training, 
and  be  callable  of  assuming  additional 
duties.  Staff  now  numbers  150.  Chart 
Area  2.  Convenient  interview  arranged. 
Resume,  including  salary  history,  to 
Box  1704,  Elitor  &  Publisher.  All  re¬ 
plies  in  strictest  confidence. 


REGIONAL  NEWS  EDITOR— Excel¬ 
lent  management  opi>ortunity  for  news- 
pat>erman  seeking  advancement.  Direct 
full-time  staff  of  3  plus  25  correspond¬ 
ents  for  regional  news  section  of 
award-winning  offset  daily  in  Zone  5. 
Excellent  pay,  fringe  benefits.  Send 
resume  to  Box  1685,  Eklitor  &  Pub¬ 
lisher. 


REPORTER  for  interesting  general  as¬ 
signments.  Morning  daily.  Two  or 
three  years  experience.  40-hour  week. 
Excellent  employe  benefits.  Write;  Eli- 
tor.  Morning  Record,  Meriden.  Conn., 
06453. 


REPORTER  wanted  by  small  daily  in 
Western  N.Y.  General  assignments; 
camera  knowledge  helpful ;  all-around 
journalism  exiierience.  Write  or  call : 
Editor,  Medina  (N.Y.)  Daily  Journal- 
Register. 


REPORTERS— COPYREADERS  —  We 
would  like  to  talk  to  people  who  are 
capable  and  experienced  in  handling 
top  news  stories,  persons  who  are  pro¬ 
fessionally  mature,  will  merit  promo¬ 
tion  and  have  a  solid  scholastic  back¬ 
ground.  We  offer  an  attractive  salary, 
unusual  fringe  benefits,  on  a  metropoli¬ 
tan  paper  in  a  city  with  many  cul¬ 
tural  and  recreational  opportunities. 
Send  full  details  about  yourself  and 
clips  if  available  to  Edward  F.  Maher, 
Ind.  Rel.  Dir..  The  Blade,  Toledo, 
Ohio,  43604. 

ir  April  1.6,  1966 


REPORTER  needed  cover  |>ulice,  city 
beat,  write  features,  do  a  little  of 
everything  and  learn  a  lot  of  newspa¬ 
per  work.  Good  SfKit  for  beginner.  Re¬ 
ply  in  confidence  to:  Don  Winslow. 
Managing  Ed.,  Caledonian-Record,  St. 
Johnsoury,  Vt..  05819. 


ZONE  4 

Small  chain  has  openings  for  news  edi¬ 
tor,  state  editor,  reporter  for  recently 
purchased  daily  in  University  city.  Fine 
advancement  fiossibilities.  Send  resume 
to  Bo.x  1696,  Editor  &  Publisher. 


A  COMPETENT  NEWSPAPERMAN 
who  knows  about  farming,  likes  farm 
fieople  and  can  sfiecialize  in  writing 
and  editing  a  newspaper  farm  depart¬ 
ment  has  an  excellent  fiosition  awaiting 
him  with  a  live  wire  downstale  Illinois 
daily.  Fine  opfiortunity,  salary,  extra 
lienefits  and  top  working  conditions  for 
the  right  man,  who  can  take  over  an 
excellent  established  farm  department. 
Write  Daily  Journal,  Kankakee,  III., 
giving  full  details  of  training,  experi¬ 
ence,  background. 


AN  BUHTING  AND  GROWTH  oppor¬ 
tunity  fur  the  woman  who  lielieves  the 
women's  section  should  be  as  sparkling 
and  weil  edited  as  the  rest  of  the  news¬ 
paper.  We  need  an  assistant  women’s 
editor  proficient  in  copy  editing,  story 
ideas  and  product  improvement  to  work 
with  our  women's  e<litor  in  directing 
a  staff  of  7  writers.  Could  be  a  step  up 
for  a  giKxl  writer.  We're  a  growing, 
award-winning  chain  of  6  progressive 
suburban  newspapers  averaging  140 
fiages  apiece  in  Chicago’s  northern 
suburbs.  We  just  complete  a  $.300,000 
addition  to  our  main  office  to  give  us 
exceilent  publishing  facilities  for  start¬ 
ing  more  newspaiiers.  David  Roe.  Hol¬ 
lister  Newspaiiers,  Wilmette.  Illinois 
6(1019. 


rH.4RT  AREAS  1  AND  2.  This  may 
lie  your  answer!  THE'  NEW  BRITAIN 
HERALD  has  an  imme<liate,  attractive 
ofiening  on  its  news  staff  for  someone 
who  has  had  some  desk  exfierience,  and 
would  like  more — or  who  has  had  re¬ 
porting  experience  and  would  like  to 
combine  it  with  desk  work.  CTiart  area 
I  and  2  applicants  preferre<l  to  facili¬ 
tate  interviewing.  Live  wires  from 
smaller  pafiers  have  found  opportunities 
here  excellent.  Better  than  averagre  pay, 
employee  lienefits  and  working  condi¬ 
tions.  Write:  Managing  E<litor,  New 
Britain  Herald,  New  Britain.  Cx>nn. 
06050. 


(X)PY  EDITORS-  Metroiiolitan  after¬ 
noon  daiiy  Zone  6  seeks  copy  editors 
with  2-4  years’  exiierience  on  smaller 
dailies.  If  you  can  handle  copy  smooth¬ 
ly,  write  tight  heads  and  like  living 
in  Southern  city,  let  us  hear.  Pay  ade¬ 
quate  ami  gixxl  company  benefits.  Write 
Bo.x  1712,  Editor  &  Publisher. 


EDITOR — Company  house  or¬ 
gan.  Leading  upstate  New  York 
organization  o'ffers  an  excellent 
opportunity  to  a  writer  who 
knows  layout  and  production. 
If  you  are  now  :^2  man  in  your 
shop — this  is  your  chance  to 
move  up.  Salary  to  $10,000  de¬ 
pending  upon  experience.  Send 
resume  to: 


BOX  1744, 

EDITOR  &  PUBLISHER. 


EDITOR  or  man/wife  team.  Small 
daily.  Any  age.  Edinburg  Courier,  Edin¬ 
burg,  Indiana  46124. 


EDITORIAL 

Reporter,  newsletter,  fee  paid  to  $15,000 
PR,  newspaper  exper.  fee  paid  to  $15,000 
PR,  financial,  fee  negotiable  to  $15,000 
Info.  Rep.,  newspaper  exper. 

fee  paid  . to  $13,000 

Reporter,  newsletter,  fee  paid  to  $13,000 
News  E<iitors,  several,  news¬ 
paper  exfier.  fee  paid . to  $12,000 

Promotion  writer,  newspaper 

exper.  fee  paid . to  $12,000 

Internal  Communications, 

fee  paid . to  $12,000 

PR,  financial,  several . to  $11,000 

EMitors,  metrology,  fee  paid  ..to  $12,000 
Technical  writers,  fee  paid  ...  $10,000 

MANY  MORE 


Plus  a  standing  order  for  sharp  young 
people  (age  to  35)  with  d^ree  and 
several  years  newspaper  reporting  exper. 
PRESS 

Employment  Service 
1190  National  Press  Bldg. 
Washington,  D.C.  20004 


CITY  EDITOR — Alert,  aggressive  man 
with  solid  reporting  and  desk  experi¬ 
ence  nee<le«l  to  guide  young,  eager  staff 
of  40,000  a.m.  newspaper,  ^cellent 
opportunity  in  a  Zone  2  multi-publica¬ 
tion  _  organization.  .Send  complete  re¬ 
sume  to  Box  1720,  Editor  &  Publisher. 


COPY  EDITOR 


Immediate  opening  on  our  copy  desk  for 
a  fast,  accurate  editor.  Experience  neces¬ 
sary.  This  is  a  permanent  position  on  a 
growing  newspaper  in  the  City  of 
Lakes.  Send  resume  and  work  examples 
to  employment  manager,  425  Portland 
Ave.,  Minneapolis,  Minn.  55415. 


MINNEAPOLIS  TRIBUNE 

An  Equal  Opportunity  Employer 


COPY  EDITOR  for  responsible  position 
on  progressive  offset  daily.  Must  have 
flair  for  layout.  Five-day  week,  good 
benefits,  ne%v  plant.  Charles  Rowe.  The 
Free  Lance-Star,  Fredericksburg,  Va., 
22401. 


DESK  MAN — New  Jersey  afternoon 
daily  has  caning  for  desk  man  on 
11  p.m.-7  a.m.  shift.  Five-day  week. 
Benefits  include  life  and  hospitalization 
insurance.  Box  1727,  Editor  &  Pub¬ 
lisher. 


Respected  national  maga¬ 
zine  with  highest  editorial 
standards  seeks  a  .  .  . 

STAFF  WRITER 

.  .  .  with  magazine  experi¬ 
ence  or  the  abiiity  to  do 
work  of  magazine  quality. 
Must  be  able  to  organize 
material  lucidly;  translate  ll 
complex  issues  into  easy-to- 
understand  language;  dig 
out  vivid  quotes  and  anec¬ 
dotes;  use  words  gracefully 
and  precisely.  Neither  a 
hack  Job  nor  an  easy  one, 
but  one  well  worth  the  ' 
effort — work  with  big  staff 
of  established  professionals, 
enjoy  over-$10,000  salary  to  I 
start,  profit  sharing,  best 
fringes.  Write  fully,  telling  , 
why  you  think  you’re  the 
man  we  want. 

Box  1711, 

Editor  &.  Publisher 


HELP  ^  ANTED 

Editorial 


HELP  ANTED 

Operators-Maehinists 


HELP  A^ED 

Editorial 

EDITOR-  National  business  magazine 
loeated  in  St.  Louis  seeks  male  ass.st^t 
editor.  Under  2S  and  draft  exempt.  De- 
irree  re<iuir©U.  Sentl  resume  urni  snlury 
reiiuirenienls  to  Box  17ii0.  Editor  & 
Publisher.  _ _ 

EXPANDINO  5-ilay  Northern  Calif, 
daily  wants  a-ssisUint  news  e*litor-re- 
iMirter.  Prefer  yountf  man.  country 
trained,  knowleilite  ot  photography  or 
wilhnK  to  learn.  Colusa  Sun-Herald, 
Bo.x  H9,  Colusa,  Calif.,  9,i932. 

IM.MEDIATE  OPENINGS  for  reiKirters 
and  deskman  on  mornintt  newspaper  in 
Xone  1,  W(l-miles  from  N.Y.t.  Box 
1749,  Editor  &  Publisher. 

NEED  SPORTS  WRITER- Must  lie  ex- 
perienceil.  Write:  Free  Press  Si>orts 
Dept..  Colorado  Springs.  Colo.,  SO902. 

NEW  WEEKLY 
NEWSPAPER 
in  Chicago  suburb 


RETPORTERS  —  Ambitious.  talente<l, 
some  exi>enence,  colletre  de^rree,  for 
general  xissi^rnments  and  suburban 
l>eats  on  New  York  State’s  prize-win- 
ninjr  capital  city  p.m.  Excellent,  im- 
me<liate  op|>ortunities.  Semi  complete 
resume  to:  Rol>ert  G.  Kichenberg, 
Executive  Editor.  The  KnickerlK>cker 
News,  12  Sheridan  Ave..  Albany.  N.  Y. 
12201. 


SPORTS  DESK  EDITOR 

NEWS-JOURNAL  COMPANY 
Wilmington.  Delaware 

Fully  experience*!  candulates 
may  ’phone  collect 
Wetlnestluy,  April  20 

Thurs«Iay,  April  21 

Ask  for: 

Personnel  Director 
(AC  3u2)  OL  4-5351 

Resume  may  !>e  maile<l 


needs  one-man  gang 

Ycm.nK  (but  exiierienceiD  reiK)rtor-«li- 
tor  -  i»hotographer  -  business  manager 
neeiletl  to  start  and  run  a  small  wwkly 
in  a  community  of  1(1. (KIO  southwest  of 
Chicatfo.  Good  salary  plus  benefits  and 
overrule  on  ad  revenue.  Need  a  pro. 
but  our  one-man  Kant?  could  lie  a 
woman.  Send  resume  to  Suite  2436,  4(10 
W.  Madison.  Chicago.  Ill..  60606. 


NEWS  BUJITOR— 12.t0U  Krowintj  daily 
in  Chart  Area  2.  Perfect  for  desk  man 
who  is  tired  of  just  editing  copy  and 
writing  heaiis.  Handle  paire  1  top  wire 
and  local  news  (five  assitrnmenU  and 
direct  staff.  You'll  lie  1  hour  from 
N.Y.C..  work  5  days  a  week  and  be 
lirouil  of  the  (iroduct  YOU  PRODUCE. 
This  is  your  opiiortunity  to  show  what 
you  can  do!  Position  o|ien  now.  Write 
Box  1746.  Eilitor  &  Publisher. 


NEWS  EDITOR  for  112-year-old  ex¬ 
clusive  tri-weekly.  All  new  Goss  offset 
central  jilant  in  East  Iowa  aitricultural- 
industrial  Mississippi  Valley  area.  Two 
former  employees  to  partnership  ^  in 
adjacent  larire  weeklies.  Potential, 
ability,  ambition  to  start,  more  im- 
IKirtant  than  exiierience.  J110-$130 
plus  lienefits.  Exiierienced  staff  of  20. 
First  oiieninif  this  juisition  in  Ik  years 
caused  by  news  eilitor  taking  state 
wide  imblic  relations  (Mist.  Growin(! 
city  of  6300  with  e.xc.  new  schmls. 
recreation  and  $2  million  hospital. 
Contact  Bob  Melvold.  Owner-Publisher. 
Mauuoketa  Newspapers.  Maiiuoketa. 
Iowa.  52060.  (Ph.  652-2441  or  Res. 
6.-.2-237«>. 


SPORTS  EDITOR — Man  to  direct  2- 
man  deiiartment  of  a(f(;ressive  New  Jer¬ 
sey  daily,  1  hour  from  N.Y.C.  Freeilom 
is  yours  to  prove  you  can  pixsluce  a 
first-rate  s|K>rts  section.  UPI  siKirts 
wire.  Call  or  write:  Ekl.  Casey.  The 
Daily  Advance.  Dover,  New  Jersey 
07801.  Phone:  (201)  366-3(00. 

WANTED-  Exiierienceil  (teneral  as- 
siirnment  reporter  on  metropolitan  Mid¬ 
west  evenin(f  daily.  In  addition  to  usual 
frin(te  benefits,  chance  to  develop  with 
pro(fresBive  staff.  Send  clips,  resume, 
references  and  salary  exiiected.  to: 
Ernest  E.  Williams.  Assistant  &litor. 
The  News-Sentinel,  Fort  Wayne,  In¬ 
diana  46802. 


WOMEN’S  EDITOR 

A  metro|M>litan  daily  on  everylHaiy's  top 
ten  list  is  reortranizinif  its  feature  de¬ 
partment  and  lookintf  lor  an  e.xiieri- 
encetl  women’s  eilitor  who  can  su|>ervise 
a  staff  of  15  and  proiluce  a  section  that 
sinifs.  It’s  a  bi(f  opiairtunity  in  a  bi(f 
city  for  the  man  or  woman  ready  for  a 
bi(r  move  up.  Send  resume  and  salary 
expectation  to: 

Box  1715,  Editor  &  Publisher 


YOUNG  REPORTER-REWRITE  MAN 
for  community  news|ia|ier-radio  lieat  in 
thoroutrhhretl  horse,  suburban  county 
near  D.C.  $140  to  take-hold  self-starter 
able  to  preiiare  copy  for  newspaiier. 
condense  for  air.  Camera  exjierience 
useful  but  not  essential.  Senil  resume. 
Box  1610.  Eilitor  &  Publisher. 


OLD.  ESTABLISHED  MIDWE.ST  daily 
of  5oM-plus  offers  attractive  ojipor- 
tunity  of  self-expression  to  editorial 
writer.  Job  re<iuires  daily  editorials  on 
local  issues  and  layout  and  make-uii  of 
eilitorial  pa(re.  Salary  o|ien.  Box  1710. 
Bliter  &  Publisher. 


OPENINGS  FOR  TWO 
MANAGING  EDITOR  &  REPORTER 
neeileil  for  9-M  Southern  California 
daily.  Nice  i>ai>er:  (food  workinir  con¬ 
ditions.  Write:  Gen.  M(rr..  Imt>erial 
Valley  Press.  Box  251.  E’l  Centro, 
Calif..  92244. 


REPORTER  —  General  assignments. 
Five-ilay  week,  40  hours,  time  and  half 
overtime.  Good  chance  for  advance¬ 
ment.  (Tiarley  Craic.  Teltvraph-Bul- 
letin.  North  Platte.  Nebr.,  69101. 


Free  Lance 


CORRESPONDEINTS  —  Washinitton 
newsletter  wants  stringers  in  leading 
cities  and  state  capitals  to  write  about 
gasoline  marketing.  Send  resume  and 
present  employment  information.  Box 
18008,  Washingrton.  D.C.  20022. 

Operalom-ytachinists 

NEWSPAPER  ITS 
PERFORATOR  OPERATOR 
(Exiierienced) 

Minimum  of  375  lines  an  hour;  37-% 
hour  week  :  night  shift.  $147.  Excellent 
working  ■conditions— liberal  fringe  ben¬ 
efits.  Phone  Mr.  Seiferling,  (201)  545- 
4000. 


REPORTER  —  Good  position,  hours, 
wage's,  location,  lienefits.  Neeil  aggres¬ 
sive.  giKKl  writing  man  to  rate  them. 
Chart  .Area  2.  Rix  1738,  Eilitor  & 
Publisher. 


REPORTER  with  potential,  plus  an 
exjierienceil  wire  eelitor,  neeiled  im- 
meeliately.  We’ll  pay  for  them.  too. 
Reixirter  should  lie  ready  to  handle 
“cream"  of  daily  news  flow:  he  should 
have  investigative  talents,  and  ability  to 
see  through  Ui  core  of  complicated 
issues.  Wire  editor  should  hiive  news 
sense,  eiliting  ability,  and  ambition  to 
move  up.  Send  resumes  to:  News  Eili- 
♦or.  The  Sun-Bulletin.  60  Henry  St.. 
Binghamton,  N.Y.  13902. 


EXPERIENCED  MACHINIST  wanted 
for  15-machine  shop.  Night  ^ift.  TTS 
experience  a  must.  Top  pay  for  right 
man.  Contact:  Jack  Kenner,  Lima 
News.  Li.-na,  Ohio  45802. 


LINOTYPE  OPERATORS 
HAND  COMPOSITORS 
Due  to  increased  business  and  long- 
range  contracts,  progressive  trade 
plant  with  now  equipment  has  perma¬ 
nent  openings  for  skilled  Linotype 
operators  and  Hand  Compositors.  Up 
to  $140  for  40  hours  plus  O.T.  to  quali¬ 
fied  men.  Air-conditioned  plant,  non¬ 
union,  benefits;  day  or  swing;  no  labor 
trouble.  Send  complete  resum$  to: 
Shipp  Typoirraphy,  625  N.  W.  19  St.. 
Oklahoma  (7ity,  Okla.,  73103. 


PRINTER-OPERATOR,  country  truin- 
eil.  Mostly  machine  some  floor.  Union 
,  or  eligible.  40  hours  (a  $2.70.  Paid  vaca¬ 
tion  -paid  holidays.  Raymond  Herald, 

'  Raymond.  Washington  98577. 

Photography 

;  STAFF  PHOTOGRAPHER  who  is 
young,  aggressive,  creative,  imaginative 
j  and  exiienenceil  in  the  various  phases 
of  newspaiier  photography,  to  join  staff 
of  fast  growing.  Florida  Daily  and 
Sunday.  In  first  letter  send  complete 
!  resume,  salary  requirements,  when  you 
can  start,  kind  of  basic  e<iuipment  you 
have  ami  returnable  samples  of  fea¬ 
tures.  siKirts  and  human  interest  pic¬ 
tures  to : 

Personnel  Department 
Fort  Lauderdale  News 
Fort  Lauderdale.  Floriila  33302 


Press  Room 

PRESSMAN  for  60,000  morning  news¬ 
paiier.  Combination  Press-Stereo  Dept. 
4th  or  5th  year  apprentice  can  also  be 
considered:  Scale:  $131  with  many 
fringe  lienefits.  Send  resum4  to  Harold 
C.  Berg.  Prod.  Mgr..  Atlantic  City 
'  Press,  Atlantic  City,  N.J..  08404. 

NEE®  EXPERIENCE®  PRESSMAN 
to  work  on  7-unit  Hoe  press.  Day  shift. 
Top  for  top  man.  Contact:  Jack  Ken¬ 
ner,  Lima  News,  Lima.  Ohio  46802. 

PRESS  ROOM 
SUPERINTENDENT 

An  outstandinK  opportunity  for  an  in¬ 
dividual  with  a  broad  and  varied  hack- 
f7roun<l  to  assume  total  responsibility  in 
the  press  room  of  a  major  metropolitan 
'  daily  and  Sunday  newspaper  in  Zone  2. 

;  Must  have  a  minimum  of  10  years  ex- 
j  i>erienee  in  a  comparable  function;  must 
{  know  press  and  jiuxiliary  e<iuipment.  its 
!  operation,  includin)f  color,  capabilities 
and  maintenance.  Should  have  some 
experience  in  evaluation  of  press  per¬ 
formance  lK>th  from  an  equipment  and 
manning  |M>int  of  view. 

The  ideal  candidate  will: 

Have  directed  the  installation  of 
new  or  the  relocation  of  older 
equipment. 

I  Be  wsll  or^tanizet!  and  not  afraid 
of  tacklintr  difficult  problems. 

Be  profit-oriented  and  have  realized 
I  year^  aifo  that  problems  are  re- 
I  solved  through  aellinf?  new  concepts 
to  management  or  union  representa¬ 
tives,  and  not  l>e  demanding?  com¬ 
pliance  throujfh  sheer  force  of 
authority. 

In  short,  we  are  seeking  an  intelligent 
,  individual  with  pressroom  knowhow, 
who  has  a  practical  approach  to  pro!)- 
;  lem  solvin}?,  and  can  establish  a  £:ood 
relationship  with  both  management  and 
;  labor. 

'  If  you  are  intereste<]  in  this  unique 
j  opportunity,  which  has  an  attractive 
'  starting?  salary,  send  a  resume  outlining 
past  experience  and  educational  back- 
trround  in  confidence  to  Box  1707,  Editor 
&  Publisher. 

Printers 

COMI»KTKXT  .lOL'KXKYMEX  I*KIXTI:K 
or  TTS  oi>eralor,  union  or  cdijfible: 
I>ension.  sitk  leave,  major  meclical  pro¬ 
tection.  vacation,  holidays;  newly-re- 
mo<lele<l  shop  with  latest  e<iuipment: 
excellent  livinjr  conditions.  Write  W.  Z. 
Thompson.  Lexinjrton  Herald-Leader 
'  Co.,  Lexington.  Kentucky,  40507. 

I  COMPOSING  ROOM  OPPORTUNITY 
— Well  traine<l  printer  for  15.(KK) 

I  Penna.  <laily.  Can  lea<l  to  assistant 
I  foreman.  Excellent  community.  Sen<l 
I  full  details  includinj;  startint?  salary 
'  re<iuirements.  Box  170H,  Fylitor  &  PuIh 
lisher. 

Promotion 


PROMOTION  MANAGER 
I  Here’s  a  chance  to  kick  off  the  traces 
I  an<l  show  what  you’ve  frot  to  a  recej)- 
\  tive  Florida  audience.  Me<lium-8ize<] 
daily  but  jrrowinj?;  come  jrrow’  with  it. 
Imme<liate  oi)eninsr.  Write  full  details. 
I  Box  1750,  Rlitor  &  Publisher. 


Public  Relations 


EDITOR-MANAGER  for  branch  pub- 
lie  relations  offices  established  in  ma¬ 
jor  university  communities,  leones  1,  2, 
3,  4,  5,  7,  9.  Gollege  fraternity  alumnus 
preferred.  Send  full  resumi.  Box  1696, 
Editor  &  Publisher. 


CALIFORNIA  COLLEWE  student  cor- 
IKiration  seeks  public  information  di¬ 
rector.  age  '25-39.  Degree  plus  experi¬ 
ence  in  siiorts  and  general  assignment 
for  newspaper  or  in  radio-TV  re<iuired. 
Excellent  salary,  benefits,  working  coni 
ditions.  Send  resume  to  Robert  Spink, 
Associate*!  Students.  California  State 
Polytechnic  College,  San  Luis  Obispo 
Calif.,  9.3401. 


CARIBBEAN  PR  REPRESENTA’nVE. 
I-eading  company  with  headquarters  in 
N.Y.C.  S4'eks  individual  with  solid 
journalism  background,  preferably 
some  PR.  to  act  as  representative  cov- 
ering  Caribliean  area.  Local  PR  pro¬ 
grams  plus  features  for  mainland  press. 
G<mm1  SiMinish.  Knowletlge  of  Caribliean 
area  wouKI  lie  a  plus.  Will  lie  liiiscj  in 
San  Juan  after  orientation  in  New 
York.  A  job  with  a  future  in  an  in¬ 
ternational  organization  for  the  right 
lierson.  Salary  open.  Box  1747,  Editor 
&  Publisher. 


REPORTER  NEEDED 

Expanding  public  relations  ileiuirtment 
in  one  of  America’s  growing  com¬ 
panies  (Chart  Area  2)  has  need  for 
news  and  feature  writer  in  his  2(l'8  or 
early  JO’s,  to  write  articles  for  bus¬ 
iness  publications,  news  relejuses,  de¬ 
velop  in  other  PR  functions.  “Ground 
flcsir"  opiHirtunity  with  a  future.  Send 
resume  to  Box  1742,  Editor  &  Pub¬ 
lisher. 


READY  FOR  THE  MOVE 
TO  PUBLIC  RELATIONS? 

This  large,  general  PR  Agency  wants 
two  able,  ambitious  men  with  writing 
ability  anil  aliout  five  years’  experience 
who  are  promotion-minded  and  want 
PR  for  their  careers.  Salaries  o|ien.  No 
interest  in  meiliocrity  we  want  men 
with  executive  iiotentlal.  Write:  Pres¬ 
ident.  E'arley  Manning  Associates.  342 
Madison  Ave.,  New  York,  N.Y.  10017. 


SPORTS  INE’ORMATION  DIRECTOR 
-  -Opportunity  for  alert,  thorough 
young  man  with  writing  skills  to  cover 
broad,  year-round  siiorts  program  at 
coeilucational  college  in  Zone  2.  Solid 
knowledge  of  collegiate  siiorts  essen¬ 
tial.  photographic  ability  valuable.  July 
1.  Box  1717,  Eilitor  &  Publisher. 


Salesmen 


NEWSPAPER  WEB  PRESSMAN  or 
Salesman  now  seljingr  to  neiwq>aper 
pressrooms  to  sell  rollers,  blankets  in 
the  South.  Attractive  position,  go^ 
compensation  arrangement. 

J.  Thomas  MoHugh  Company,  Inc. 

6800  East  32nd  Street 
Indianapolis  46226.  Indiana. 

Phone:  317.S4&.36e2 


EXF*ANDING  OLDLINE  SYNDICATE 
seeks  experience<l  salesman.  Future 
management  opixHtunity  for  the  right 
man.  B(»x  1725,  Editor  &  Publisher. 


FACTORY  REPRESENTATIVE— Ex- 
panding  company  <]esires  ambitious, 
circulation-oriented  man  in  the  25-35 
age  bracket.  Considerable  travel  to  cir¬ 
culation  an<l  industrial  accounts,  with 
a  future  as  sales  executive.  Relocate, 
Area  5  at  factory  with  salary,  ex¬ 
penses  and  bonuses.  5^nd  full  resume 
to  Box  1734,  Eilitor  &  Publisher. 


WRITERS’  SERVICES 

Jttb  Resume  Writing 


RESUME  WTimNG  EXPERTS  for  all 
NEWSPAPER  PERSONNEL.  FREE 
DATA.  Resumd  Services.  9  Bell  Ct., 
East  Brunswick,  New  Jersey  08816. 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Academic 

Display  Advertising  1 

Free  Lance  i 

Press  Room 

SYNDICATED  COLUMNIST,  speech  ADVERTISING  MANAGER 

writer;  former  editorial  writer;  inter-  EXPERIENCED,  HARD  WORKER; 

ett^  in  culleKe  teaching  post;  15  years’  PROVEN  RESLTLT-GEnTER. 

in  metropolitan  journalism.  Radio,  ‘  If  this  is  what  you  want  I  am  your 
imall  daily,  weekly;  some  teaching  ex-  man  I  Age  42,  college  degree,  family, 
perience.  B.A.  English.  Box  1349,  Edi-  Presently  assistant  200-M  class,  but 
tor  &  Publisher.  ,  have  managed  33-M  daily.  Prefer  West 

_ _ _ _ _ _ _  i  or  Southwest.  Bo.\  1652,  Editor  &  Pub- 

Aihninistrative  j  .  .  _ 

- - '■  l  young  man.  draft  complete,  seeks 

PUBLISHER  AND  EDITOR  will  main-  |,osjition  with  growing  paper.  Some 

tain  your  newspaper  s  integrity  and  in-  exiierience.  college  and  a  lot  of  drive, 
crease  its  value  through  sound  leader-  '  i-37_  Editor  &  Publisher. 

^ip.  Available  lor  interviews  at  night  _ 

in  NYC  during  convention.  Box  1703,  I 

Editor  &  Publisher.  j  _ _ tdttorial 

.  EXPERIENCED  DESKMAN  seeks  new 

PUBLISHER-GENERAL  MANAGER  position.  Can  handle  camera;  or  PR 
CONSULTANT  I  work.  Box  1613,  Editor  &  Publisher. 

SEEKS  challenging  opening  as  top 

man  or  back  stop  to  over-burdened  COPYREADE?K-WRlTElC.  news, 

executive.  Have  assisted  top-ttight  men;  8|)orts;  17  years  The  AP,  lop  dailies, 
also  operateil  mwiium  metropolitan  chanjre.  ChicaKo  area,  liox  1662, 

new8i)ai>er8  U.  S.  and  Europe.  ,  &  t^ublisher. 

CONVERTED  $250,000  loser  to  prof-  ' 

it  while  cutting  costs  and  building  ,  SEASONED  PRO.  Features— all  beats, 
circulation  and  advertising.  Over  2j  i  E.\|ierience  with  natural  d.sasters.  ra- 
years’  practical  admin|stratiye  experi-  ,  nial,  crime  anil  courts.  Wants  oppor- 
ence  all  departments,^  including  execu-  j  typity  to  write  it  as  it  is.  30,  vet,  any 
tive  headquarters  national  chain.  !  challenging  location:  7  years’  AM  and 

UNIVERSITY  graduate  Wharton  and  ,  pjj  ^^ork.  Box  1701,  Editor  &  Pub- 
Journalism,  plus  mechanical  training.  '  ii»her. 

Available  interview  ANPA  Convention  ,  ’ 

Box  1705.  Editor  &  Publisher  j  SPORTS  EDITOR.  31,  Zone  2  subur- 
■ -  A7«^Ano  '•‘tf  ‘Inily  seeks  same  spot  on  meilium 


EXPERIENCED  NYC 
REPORTER-WRITEE 
seeks  freelance  assignments,  contacts-  - 
magazines,  news,  features,  reviews  —all 
subjects.  Box  1724,  Eilitor  &  Publisher. 


advertising  director  5  YEARS 
RETAIL  MANAGER  ....  2'/.>  YEARS 
CLASSIFIED  MANAGER  .  .  7  YEARS 


P.M.,  key  staff  job  or  major  college- 
pro  beat  now  or  near  future.  Gooil 
ideas,  ambition.  J-grad,  10  years’  on 


REPORTER  -  photographer.  L.A. 
area  daily-  -extensive  business  writing  i 
exiierience-  seeks  assignments.  Box  ; 
1732,  Eilitor  &  Publisher. 

Operators-Machinists 

LINOTYPE-INTERTYPE  OPERATOR. 
Weekly,  daily,  commercial.  Quadders,  I 
saws,  mixers.  Ads.  heads,  tabular.  ' 
Union.  Write:  Oiierator.  P.  O.  Box 
265,  Rochelle.  Illinois  61068. 

COMPUTERIZED  TYPESETTING?  It 
takes  months  to  grasp  essentials!  I 
have  solid  Imckground  of  2  years’  study 
in  Programming:  H-2()0,  CDC  8090, 
IBM  1620.  Developeil  own  typesetting 
routine  baseil  on  5  years  all  phases  of 
Linofilm.  Presently  on  TTS-Computer 
mark-up  for  large  daily.  Box  1729,  Edi¬ 
tor  &  Publisher. 

Photoffraphy 

PHOTOGRAPHER  —  T  have  photo¬ 
graphed.  London  to  Lusaka — Preeidenta 
to  Peasants — Actors  to  accidenta.  De¬ 
sires  position.  Single.  29,  vet.  Box 
1589,  Editor  &  Publisher. 


Seventeen  years’  exiierience  top  pnv  |  Neeil  goixl  salary  but  will  earn  it. 

(lucer  and  personal  sales.  College  grad,  |  Editor  &  Publisher, 

upiier  lO';^  of  class.  Heavy  on  civ  c  |  .  _  . 

affairs  and  public  relations,  siieaking,  |  »  .  /  /-xOI/IMf''  CHITOD 
group  presentations.  Resume  on  re-  I  VV  I\  In  I  IN  U  LJ  I  I  IN 

quest.  Available  for  ANPA  interview.  :  the  lively,  respons  ble  50-75,000 

Four  national  advertising  awards  since  i  daily.  Ideas,  drive,  judgment  and  10 


196.3.  Bob  Lueckel.  507  Carlisle  Ave.,  ,  years’  executive  experience,  a  man 
Phoenixville.  Pa.  (AC  215)  93.3-1278.  ^yhy  is  prwiucinK  that  paper  now,  who 

— - - - — ;  can  show  you  e.xactly  what  he  is  doinK 

i'ird'tiliitiitn  and  what  it  has  done  for  h's  company, 

_ '  Box  1678.  Eilitor  &  Publisher. 

CIRCULATION  MANAGER  Heavy  ;  wpi'T'i^p  'PDTTOT?.*  Tl!v#»rsifi«l  nr/mib- 
Home  Delivery— Little  Merchant,  adult  ,  WRITER-EDITOR.  Diversittecl  Pr/pu^ 

dealer,  motor  route,  field  and  telephone  I  Publisher  * 

promotion.  Strong  newsstand,  distribu-  j  1693^E<litor  &  Publisher. 


NEWS  PHOTOGRAPHER,  army  com- 
plete<l.  seeks  position  on  projfress’ve 
pai>er.  News  ex|)erience  and  college 
hackjrmund.  Box  1719.  Eklitor  &.  Pub¬ 
lisher. 

Press  Rmtm 

PRESSMAN — Duplex.  Cox-O-Type.  let¬ 
terpress.  offset.  Zones  2.  1,  3.  Box 

1743.  Editor  &  Publisher. 


YOUNG  PRESS  FOREMAN,  college 
educated — 15  years’  experience — wants 
new  opportunity  with  challenge.  ’Thor¬ 
ough  familiarity  with  press  installa¬ 
tions  and  maintenance.  Inventive,  re¬ 
sponsible.  highly  organized.  Best  ref¬ 
erences.  Box  1603,  Editor  &  Publisher. 

PRBSSMAN-STEREOTYPER.  12  years’ 
experience  single  and  double  width 
presses.  Age  30.  married.  4  children. 
Box  1659,  Editor  &  Publisher. 


COMPOSING  SUPERINTENDENT,  ex¬ 
perienced  :  qualifications  upon  request. 
Box  1647,  ^itor  &  Publisher, 

Productitm 

COLLEGE  GRADUATE  desires  news- 
paiier  prtxiuction  or  business  opportun¬ 
ity.  Knowledge  all  mechanical  depart¬ 
ments  :  emphasis  -offset,  phototypeset¬ 
ting.  computer  systems.  Heavy  experi¬ 
ence  cost  analysis,  layout,  systems  de¬ 
velopment.  Box  1699,  Editor  &  Pub¬ 
lisher. 

Public  Relations 

NEWS.  FEA’TUTRE  WRI’TER.  wants 
general  PR  position,  career  in  cus¬ 
tomer-oriented  company,  Seattle  area. 
B.A.,  Journalism,  newspai>er  report¬ 
ing  ;  advertising  experience.  Age  4.3. 
Present  salary :  $10,000  up.  Box  1689. 
Eilitor  &  Publisher. 

PUBLIC  RELA'HONS  DIRECTOR.  38. 
Radio,  newspajier.  non-profit  experi¬ 
ence.  Special  knowleilge  of  Negro  mar¬ 
ket.  Box  1697.  Editor  &  Publisher. 

DESIRE  SPOT  on  2  or  3-man  PR  staff. 
News,  ail,  photography  and  layout  ex¬ 
perience.  Box  1706,  Elitor  &  Pub¬ 
lisher. 


tion.  mailroom,  wholesale,  ABC  experi¬ 
ence.  Family  man  under  40.  presently 


CAPABLE  WRITER,  editor,  photog¬ 
rapher.  36,  seeks  imsltion  with  In- 
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I  CLASSIFIED  ADVERTISING  f 
I  Order  Blank  I 


employed  in  executive  position  on  lar^e  ;  * 

metroiK)litan  newspaper.  Confidential  Box  1 1  >1.  E^htor 

resume  on  request.  Write  Box  1698,  _  .  _ 

Eklitor  &  Publisher.  r'i^iT*rM7_i?irT>nr7'rirR 


__  ruDusner. _  EDITOR-REPORTER,  woman,  seeks 

riPriTF  ATTON  MANAGER  2'y-M  D/feS  '  l><>*^iti<>n  in  New  York  City  or  suburbs. 
SiiLY  fnrT  rlfar*  >  Magazine,  newspaper  and  news  service 

Journalism  graduate.  Box 


ences.  Seek  challenging  CM’s  position 
with  higher  salary.  Box  1682,  Elitor  & 
Publisher. 


nil,  Elitor  &  Publisher. 


^nnsner^ _ _  EDITORIAL  PAGE 

CIRCULATION^  ?o"™Uv'^.''™40’s.  Fif- 


past  40.  but  iHissesseil  with  young  ideas  '  conservaiive,^  laie  r 

for  dynamic  progress  in  circulation  I  q,  *'R«v  ''l7nii  F.Iitor  * 

management.  Promise  an  economic  j  * 

growth  pattern  combineil  with  reiluc-  i  _  ^  ‘ _ _ _ 

tion  in  operating  costs  References  un-  j,-inishbd  MILITARY-Degree.  Col- 
limit«l  and  of  the  highest  cabber.  ,  exiverience  in  reporting  and  edit- 
I  amp!  r"’  ing;  want  work  small-town  paper. 

iT  Jiunes  Fienup.  537  University  Blvd., 

Iil6.  E<!jtor  &  Publisher.  m/-i«  tiacu 


=  Citv - 


Classification. 


-Zip  Code- 


aRCTTLATION  MANAGER.  young, 
ajqfressive,  family  man,  with  14  years* 
experience  (over  3  years’  as  CM)  in 
competitive  area.  Top  references.  Ex¬ 
cellent  work  record.  Box  1728,  Editor 
&  Publisher. 


Norman,  Okla.,  73069. 

NEWSMAN,  30.  single.  ex|>erienee<l  all 
>>eats:  some  French  and  German  :  seeks 
job  abroad.  Box  1733,  Eilitor  &  Pub¬ 
lisher. 


^  ruimsner. _ _ SOUTH  ONLY!  Seek  publisher  who 

,  .  .  wants  lively  e<litorin!  imt^e.  “talked 

iPtsplay  AarPrtts^nf:  alKuit  over  back  fences,”  to  spark  local 

- - - — - - — w-v— proLrress.  Record  of  doinjr  same  (as 

CAN  YOUR  AD  DRTAPTMENT  use  e<litor  15M:  editorial  pat;e  editor  50M) 


the  leadershii>  of  a  <lozen  years’ 


local  crusades. 


southern  style  selling,  3  as  work*nt?  len'slat've  action,  quote<l  nationally, 
manager?  Let’s  travel  the  ]>rofi*able  ReliabHity  docomente<l ;  conservative, 
middle  Lrround  betw-^en  pass’ve  “sell-  Awards  Box  1731,  Editor  &  Publisher. 

injf”  and  way-out  1*n  cu?>  nr'^*»'<>t*ons - -  —  —  --  - 

I  know  the  route.  Box  1748,  Editor  &  SPORTS  man  for  daily  or  weekb' 
Pubbsher.  Ph*)ad''lphia  area.  Box  1736.  Fd'tor  & 

- - - - - -  Publ'sher. 

CGMMIS«?I0N  SALR’SMAN.  3S:  copy- 
layout.  North  Ind'am,  South  M’chifrnn 
pa|)er.  Box  1741,  Eilitor  &  Publisher. 


SPORTS  WRITFR.  now  in  advert’s'nc'. 
seeks  stwrts  pos’^-on.  A<7e  27.  marr^  ' 
‘'"ere»«'‘ve.  »xp‘»r‘enced  dMerm'neil. 
Box  1723.  Ed’tor  ft  Publ’sher. 


MEMBER  .-,0  AND  OVER  CLUB  Box  1723.  F^dRor  ft  Pubbsher. 

Twenty  seven  years*  varieil  exj>erience - -  - 

metropojitan  newspaper  .  .  ,  on-  of  | 

top  6^  U.S.  markets,  Manajfer  advertia-  ext>e»*’onc'5  in  r^n'^rtintr  uh’^toirraohv, 
>nsr  dispatch-makeup,  retail  advertisinp;  i  -il’^or-nls.  coi***^ns  •  i?ov-*‘^m'*nt 

15  years’  national  advertisintr  execu-  •'''oor+’nir.  n-'g'*  »>'’'-*i^’nn. 


15  years’  national  advertisintr  execu- 
t’ve.  WHO  NEE’^S  TH^S  httv-  dq 
YOU?  Box  1740.  Eilitor  &  Publisher. 
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Shop  Talk  at  Thirty 

Kol>ert  I .  Brown 

Does  Uncle  Sam  Know  Best? 


It  has  been  widely  reported 
that  a  few  years  apo  a  commit¬ 
tee  of  Congress  made  a  study 
that  disclosed: 

1.  33  federal  departments  and 
agencies  perform  activities  af¬ 
fecting  consumer  interests. 

2.  296  activities  are  performed 
that  directly  or  indirectly  pro¬ 
tect  consumers  or  advance  their 
interests. 

3.  64,714  federal  employes  and 
nearly  a  billion  dollars  annually 
are  used  in  programs  of  direct 
consumer  protection  and  ad¬ 
vancement.  This  does  not  include 
personnel  or  expenditures  for 
any  of  the  135  activities  having 
an  indirect  effect  on  consumer 
interests. 

And  yet  that  faceless  person, 
“the  consumer,”  is  the  one  the 
present  administration  wants  to 
protect  with  even  more  unneeded 
legislation. 

There  is  the  Hart  packaging 
and  labelling  bill,  proposals  for 
a  special  consumer  “department” 
represented  by  a  new  cabinet 
member,  and  the  National  Com¬ 
mission  on  Food  Marketing  with 
its  various  recommendations 
(Shop  Talk,  April  9). 

*  *  * 

The  best  answer  to  all  this 
palaver  about  more  government 
protection  for  the  poor  consumer 
who  has  to  exist  under  the  high¬ 
est  standard  of  living  in  the 
world,  with  more  food  and  goods 
and  ser\’ices  at  relatively 
cheaper  prices  than  any  other 
nation,  is  contained  in  a  recent 
letter  to  the  chairman  of  the 
National  Commission  on  Food 
.Marketing. 

Max  E.  Brunk,  professor  of 
marketing  at  Cornell  University, 
read  about  the  recommendations 
of  the  staff  of  the  National 
Commission  and  wrote  to  Chair¬ 
man  Phil  S.  Gibson,  former  Cali¬ 
fornia  Supreme  Court  Justice. 

Professor  Brunk  noted  that 
“the  charge  given  to  your  Com¬ 
mission  by  Congress  was,  as  I 
recall  it,  to  analyze  the  nation’s 
food  marketing  system  and  re- 
I>ort  back  your  findings  and  con¬ 
clusions  as  to  how  effectively  it 
is  seiwing  both  farmers  and  con¬ 
sumers,  considering  both  the 
present  and  the  years  ahead. 
Now,  instead  of  conclusions  we 
get  recommendations.”  And  they 
range  all  the  way  from  grading 
and  labelling  to  control  of 
advertising. 

“Why,  down  to  such  fine  de¬ 
tails  as  this,  should  Uncle  Sam 


decide  he  knows  what’s  best  for 
everyone?”  asks  Professor 
Brunk  phrasing  the  question  on 
the  lips  of  many  but  answered 
by  none. 

“If  our  food  economy’  was  a 
failure  there  might  be  justifica¬ 
tion  for  all  the  additional  regula¬ 
tions  your  staff  is  recommending. 
But  this  is  hardly  the  case. 

“In  recent  weeks  the  news 
media  have  been  filled  with  ‘The 
World  Food  Crisis,’  the  hunger 
and  malnutrition  that  haunts 
two-thirds  of  the  world’s  people. 
In  contrast  here  in  the  United 
States  we  are  enjoying  an 
abundance,  variety,  w’holesome- 
ness  and  low-cost  of  food  never 
before  available  anywhere  or 
anytime.  Surely  there  must  be 
something  good,  vital,  and  pro¬ 
gressive  in  our  food  production, 
processing,  and  distribution  sys¬ 
tem. 

“Yet  the  obvious  philosophy 
behind  this  dismally  long  and 
pessimistic  series  of  recommen¬ 
dations  is  that  we  should  sub¬ 
stitute  a  much  greater  degree 
of  control  over  the  nation’s  food 
economy’.” 

4>  *  * 

Prof.  Brunk  debunked  the 
philosophy’  about  grade  labelling 
with  this  episode: 

“The  A,  B,  C  grades  now  ap¬ 
pearing  on  many’  canned  foods 
are  based  on  arbitrary  ‘stand¬ 
ards’  established  by  the  USD  A 
(in  ‘consultation’  w’ith  indu.stry). 
The  criteria  for  these  standards 
are  generally  unknown  to  con¬ 
sumers,  and  are  by  no  means 
always  meaningful  to  the  con¬ 
sumer. 

“In  19.59  I  had  occasion  to 
study  consumer  preferences  for 
an  acceptance  of  canned  apple- 
.sauce.  Eight  different  brands  of 
applesauce  were  purchased  di¬ 
rectly  from  processors  in  un¬ 
branded  cans  on  which  w’e  placed 
control  numbers.  These  were 
then  graded  in  accordance  with 
the  USD  A  applesauce  standards 
at  a  USD  A  laboratory.  Three  of 
the  eight  graded  ‘A,’  two  were 
reported  hy  the  lab  as  ‘C,’  and 
three  failed  to  meet  the  mini¬ 
mum  standards  as  established 
and  were  classified  as  ‘substand¬ 
ard.’  All  eight  were  then  sub¬ 
mitted  to  preference  selection 
by  652  randomly  selected  fam¬ 
ilies,  each  of  w’hom  was  visited 
twice  for  repeat  ev’aluations. 

“The  result  was  a  statistically 
significant  preference,  over  all 
others,  for  a  sauce  that  graded 


‘C.’  The  second  and  third  prefer¬ 
ences  were  for  sauces  graded  ‘C’ 
and  ‘substandard.’ 

“Although  this  study  was  pub¬ 
lished  and  discus.sed  in  detail 
with  both  industry  and  govern¬ 
ment  officials,  we  still  have — 
seven  years  later — the  same 
USD  A  applesauce  standards.  In 
fact,  chain-store  buyers  today 
continue  to  use  what  clearly  are 
obsolete  grade  specifications  in 
their  private-label  buying — thus 
discriminating  against  types  of 
applesauce  preferred  by  con¬ 
sumers.” 

Nevertheless,  we  continue  to 
get  this  business  from  Washing¬ 
ton  that  Uncle  Sam  knows  best 
about  everything. 

• 

Association  Aide 

Montgo.mery,  Ala. 

The  Alabama  Press  Associa¬ 
tion  has  announced  the  appoint¬ 
ment  of  James  W.  Hall  Jr.  as  its 
new’  secretary-manager.  Ed  Dan- 
nelly,  president  of  the  associa¬ 
tion  and  editor-publisher  of  the 
Andahutia  Star-News,  said  Hall, 
a  native  of  Millbrook,  will  as¬ 
sume  his  duties  on  May  1.  Hall 
is  public  relations  manager  in 
Southern  Bell  Telephone  Com¬ 
pany’s  Louisiana  headquarters 
office  in  New’  Orleans. 

• 

Harriinan  for  CP 

Toronto 

W.  Averell  Harriman,  United 
States  Ambassador  -  At  -  Large 
and  trouble-shooter  for  Presi¬ 
dent  Johnson  on  world  prob¬ 
lems,  w’ill  address  the  annual 
dinner  of  the  Canadian  Press 
here  Tue.sday,  April  19. 


James  Switches 
From  Editorials 
To  Battlefield 

Louisvili.e,  Ky. 

Weldon  James  announced  his 
resignation  as  an  associate  edi¬ 
tor  of  the  Courier-Journal  in  a 
signed  editorial  April  14. 

A  colonel  in  the  Marine  Corps 
Reserve,  James  said  he  w’ould 
go  on  active  duty  “to  testify  to  ' 
my  belief  that  U.  S.  policy  in  ; 
Viet  Nam  is  right.” 

James  covered  the  Sino-Jap-  ‘ 
anese  War  in  1942  for  United 
Press.  He  came  here  17  years 
ago. 

“I  came  to  Louisville,”  he 
wrote,  “on  handsome  promises, 
handsomely  kept — that  I  would 
be  paid  to  argue  .  .  .  And  be 
expected  to  write  nothing  if  I 
lost  the  argument  .  .  .  well, 

I  have  lost  the  big  one  now, 
and  so  I  am  leaving.” 

The  Courier-Journal,  he  de-  j 
dared,  does  not  advocate  U.  S. 
withdrawal  from  Viet  Nam  but  ! 
“it  does  not  speak  with  the 
sharpness  I  believe  the  continu¬ 
ing  crisis  demands.” 

Barry  Bingham,  Editor  and 
Publisher,  said  in  an  accom¬ 
panying  note  that  “Weldon 
James  is  clearly  acting  on  prin¬ 
ciple  in  a  cause  which  com¬ 
mands  his  deep  conviction  .  .  . 
but  the  final  responsibility  for 
the  editorial  page  cannot  be 
divided.  I  can  only  act  on  my 
conscience,  as  Weldon  James  is 
acting  on  his.” 


BOOMER 
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Ludlow  Typograph  Company 
2032  Clybourn  Avenue 
Chicago,  Illinois  60614 


Company  Namt_ 


Why  do  107 
newspapers  now 
have  the  new 
Model  “M"? 


L 


U 
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Because  the  Model  “M"  makes 
Ludlow  more  practical  for  any 
size  newspaper 

In  plain  talk  —  these  weekly 
publishers  have  invested  in 
Ludlow  to  make  money  —  or 
save  money  —  or  both.  Many 
wanted  to  take  advantage  of 
new  time-saving  hot  metal 
paste-up  techniques.  Others 
wanted  Ludlow  to  save  labor 
shortages.  Some  to  put  new 
life  into  job-printing. 

What’s  so  special  about  the 
Model  “M”? 

A  stronger  typeslug  .  .  .  with  a 


vastly  improved  printing  sur¬ 
face  that  makes  all  Ludlow 
type-faces  look  better  than 
ever.  In  addition,  the  “M"  has 
a  new  refrigerated  cooling  sys¬ 
tem  .  .  .  50%  faster  casting 
operation  . . .  all-new  electrical 
system  .  .  .  thermostatically 
controlled  heating... and  more. 

Now. . .  the  Ludlow  “M”  system 
can  be  yours  for  less  than  $500 
down  .. .  and  just  $40  a  week. 
Yes  .  .  .  you  can  get  a  com¬ 
plete  Ludlow  system:  the  Model 
“M".  .  .  a  20  case  matrix  cab¬ 
inet  ...  7  composing  sticks 


.  .  .  accessories  ...  9  type 
fonts  including  factory  install¬ 
ation  and  a  one-year  guarantee 
on  parts  and  workmanship  . .  . 
for  as  little  as  $40  a  week. 

You  can  save  more  in  taxes 
the  first  year .  .  .  than  the  low 
down  payment! 

Sound  impossible?  It’s  not.  You 
can  save  from  $2,000  to 
$3,000  in  depreciation  the  first 
year  on  a  small  Ludlow  system 
. . .  plus  a  7%  tax  investment 
credit  which  is  a  cash  deduc¬ 
tion  from  whatever  you  owe  in 
income  tax. 


Mail  this  coupon  for  your  copy  of 
the  new  “Model  M”  brochure  and 
the  “3  Ways  Tax  Savings”  booklet. 


Printed  tn  U.S.A. 
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